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The  Orange  County  Register  introduces  PC  Access — a  versatile 
system  of  direct  transmission  from  advertiser  to  newspaper  via  person¬ 
al  computer.  For  implementation  and  ease  of  use,  we  believe  PC 
Access  is  the  best  newspaper  PC  interface  system  available.  If  you 
want  to  see  and  believe  for  yourself,  write  to  us,  c/o  Marketing  Dept. 
We'll  send  you  this  brochure. 
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THERE'S 

SOMETHING  VERY  FUNNY 
GOING  ON. 


SUiOCNjEUttEt! 


Copley  News  Service  has  11  funnymw,  including 
Ste^  Kelley,  J.D.  Crowe,  Bruce  Beattie,  Gary  Marks- 
tein  and  Rat  Crowley.  For  less  than  30<t  each,  you  can 
get  naore  than  30  of  their  editorial  cartoons  a  week, 
camera^eady. 

More  than  700  newspapers  across  the  country— 
like  the  BALTIMORE  NEWS-AMERICAN,  BOSTON 


HERALD,  DETROIT  NEWS  and  SACRAMENTO  UNION - 
love  what  they  get  daily  or  weekly.  We've  got  a  funny 
feeling  you  will,  too. 

Call  toll-free  800-445-4555  for  a  complimentary 
political  cartoon  and  editorial  sample  package.  Alaska, 
California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
Get  the  packagr;  that  ties  up  readership  and  revenues. 


CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOW  LESS  LEAD  IN  GASOLINE 
Wni  AFFECT  TOUR  CAR 

USE  OF  ALCOHOL-GASOLINE  BLENDS  REQUIRES  YOUR  CAREFUL  SELECTION 


The  Environmental 
Protection  Agency  is  reduc¬ 
ing  the  amount  of  lead 
allowed  in  leaded  gasoline 
by  more  than  90%.  General 
Motors  supports  this  effort 
to  reduce  lead  in  the  atmo¬ 
sphere.  But  our  customers 
need  to  know  how  this  action 
may  affect  their  vehicles. 

In  simple  terms,  con¬ 
tinue  with  the  same  gasoline 
you’ve  been  using.  You  prob¬ 
ably  won’t  notice  any  differ¬ 
ence  at  your  service  station. 
Just  be  sure  your  gasoline 
meets  the  requirements 
below. 

For  post- 1974  model 
cars  and  light  trucks  (less 
than  6,000  lbs.).  Continue 
to  use  unleaded  gasoline 
only.  The  new  lower-lead 
limits  for  leaded  gasoline 
are  still  too  high:  lead  in 
gasoline  will  harm  the  emis¬ 
sion-control  system. 

For  1971-74  model 
cars  and  light  trucks.  Use 
either  unleaded  or  the  new 
lower-lead  gasoline.  These 
vehicles  were  designed  to 
run  on  either  one. 

R)r  all  pie-1971  model 
cars  and  trucks.  Use  the 
new  lower-lead  gasolines. 
These  vehicles  need  leaded 
gas  to  lubricate  exhaust 
valves.  The  lead  raises  oc¬ 
tane  ratings  and  helps  to 
avoid  “knocking”  and  “ping¬ 
ing.”  The  lead  is  most  impor¬ 


tant  during  continuous  high¬ 
speed,  high-load  conditions 
such  as  towing  a  heavy 
trailer  or  large  boat  over  a 
long  distance.  In  a  pinch, 
you  can  even  use  unleaded 
gas  for  normal  driving. 

Tip:  Use  only  enough 
octane  to  avoid  frequent 
knocking.  An  occasional 
“ping”  won’t  harm  the  engine. 

The  new  lower-lead 
gasolines  should  always 
be  used  in: 

•  1971-78  trucks  over 
6,000  lbs. 

•  post- 1978  trucks  over 
8,500  lbs. 

The  effect  of  alcohol 
blends.  To  meet  the  new 
regulations,  oil  refiners  will 
turn  to  other  methods  to 
maintain  or  inaease  octane 
ratings.  Some  will  elect  to 
refine  gasoline  more  inten¬ 
sively.  Others  m^  add  octane 
enhancers  such  as  ethanol 
and  methanol  (more  infor¬ 
mally  known  as  grain  alco¬ 
hol  and  wood  alcohol). 

General  Motors  sup¬ 
ports  the  use  of  such  alter¬ 
native  fuels  to  lessen  our 
nation’s  dependence  on 
imported  oil.  But  to  avoid 
operating  and  other  prob¬ 
lems,  don’t  use  gasoline 
containing  more  than  10 
percent  ethanol  or  5  percent 
methanol.  And  in  the  case 
of  methanol,  be  sure  it  con¬ 
tains  cosolvents  (to  prevent 


separation  of  the  alcohol 
from  the  gasoline)  and  cor¬ 
rosion  inhibitors. 

General  Motors  is 
taking  steps  to  ensure  that 
its  future  vehicles  can  oper¬ 
ate  problem-free  with  gas¬ 
oline  containing  alcohol.  For 
now,  you  should  know  the 
contents  of  the  fuel  going 
into  your  gas  tank.  That’s 
why  we  support  the  require¬ 
ment  that  gas  pumps  show 
the  alcohol  content  of  the 
fuel.  Such  labels  are  being 
used  in  some  states,  but 
they  are  needed  nationwide. 

To  get  the  efficiency, 
driveability  and  performance 
we  design  into  your  GM 
vehicles,  be  sure  you  use 
the  right  fuel.  The  proper 
identification  and  use  of 
gasoline  is  good  for  both  GM 
customers  and  GM  cars  and 
trucks. 


This  advertisement  is  part  of 
our  continuing  effort  to  give  cus¬ 
tomers  useful  information  about 
their  cars  and  trucks  and  the 
company  that  builds  them. 


Chevrolet  •  Pontiac 
Oldsmobile  •  Buick 
Cadillac  •  GMC  Truck 
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JANUARY 

16-18— Idaho  Newspaper  Association,  Winter  Convention,  Red 

Lion  Riverside,  Boise. 

16-18— Mississippi  Press  Association,  Mid-Winter  Conference  and 
Trade  Show,  Ramada  Renaissance,  Jackson. 

20- 22— Seventh  Annual  National  Media  Conference,  “Dialogue  '86: 

Public  Relations  and  the  Media  as  Partners  in  Communication,* 
sponsored  by  Larimi  Communications  Associates,  Ltd.,  New  York  Hilton. 

21- 23— Washington  Journalism  Center,  Conferences  for  Journalists, 

Containing  Health-Care  Costs:  Is  Quality  Being  Sacrificed? 
Watergate  Hotel,  Washington,  0.  C. 

26-29— International  Newspaper  Advertising  and  Marketing  Executives, 
Winter  Meeting,  Caesars  Palace,  Las  Vegas. 

FEBRUARY 

2-7— Suburban  Newspapers  of  America,  Management  Conference, 
Intercontinental  Wailea,  Maui,  Hawaii. 

13-16— Howard  University  Communications  Conference,  “Communications: 
The  Key  to  Economic  and  Political  Change."  School  of 
Communications,  Washington,  D.C. 

22- 24— Great  Lakes/Midstates  Newspaper  Conference,  Hyatt 

Regency  O'Hare,  Rosemont,  III. 

26-28— New  England  Newspaper  Advertising  Executives  Association 
Winter  Meeting,  Charles  Hotel,  Cambridge,  Mass. 


Seminars/Workshops/Clinics 

DECEMBER 

15-20— American  Press  Institute,  Effective  Writing  and  Editing,  Reston,  Va. 

15- 20 — American  Press  Institute,  Picture  Editors  and  Graphics  Editors, 

Reston,  Va. 

JANUARY 

5-15— American  Press  Institute,  City  Editors,  Reston,  Va. 

10-11— California  Polytechnic  State  University,  Electronic  Typesetting, 
Workshop,  San  Luis  Obispo,  Calif. 

12-15— SNPA  Foundation  Seminar,  How  to  Use  Color,  Jackson  (Miss.)  Clarion- 
Ledger/News. 

12- 17— American  Press  Institute,  Developing  Management  Skills, 

Reston,  Va. 

13- 16— ANPA,  Management  Development  Workshop,  Sir  Francis  Drake 

Hotel,  San  Francisco. 

18- 23 — Newspaper  Advertising  Co-Op  Network,  Managers  Workshop, 

Jan.  18-19;  Sales  Seminar,  Jan.  20-23,  Royal  Plaza  Hotel, 
Orlando,  Fla. 

19- 24— American  Press  Institute,  Publishers  and  Chief  Executives 

(for  newspapers  under  75,000  circulation),  Reston,  Va. 

19-29— American  Press  Institute,  Circulation  District  Managers 

Workshop,  Biltmore  Plaza  Hotel,  Providence. 

22-23— New  England  Newspaper  Association,  Circulation  District 

Managers  Workshop,  Biltmore  Plaza  Hotel,  Providence. 

22-24— International  Circulation  Managers  Association/Troy 

State  University  Circulation  Management  Seminar,  Troy,  Alabama. 
27-29— ANPA,  Leadership  in  the  Newsroom  Workshop,  in  cooperation 
with  the  American  Society  of  Newspaper  Editors  and  the  Associated 
Press  Managing  Editors,  Hyatt  Hotel,  Sarasota,  Fla. 

31-2/2 — Mkt  America  Press  Institute,  Newsroom  Management  Seminar, 
Clarion  Hotel,  Downtown  St.  Louis. 

FEBRUARY 

2-7— American  Press  Institute,  Newspaper  Design  Seminar  and 
Advanced  Reporting  Seminar,  Reston,  Va. 

5-6 — New  England  Newspaper  Association:  Feb.  5 — Mailroom  Workshop 
and  Feb.  6— Total  Market  Coverage  Workshop.  Both  at  Lowell,  Mass. 
9-14 — America  Press  Institute,  Editing  the  Weekly  Newspaper, 
Reston,  Va. 

16- 26— American  Press  Institute,  Executive  Editors  and  Managing 

Editors  (under  75,000  circulation),  Reston,  Va. 
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Editorial  workshop 


By  Roy  H.  Copperud 


Looking  and  Leaping  No.  616 

‘“We  don’t  try  to  surveill  all  the  citizens  all  the  time,’  the 
chief  of  police  said.’’  “Aha!”  I  exclaimed  (to  myself)  upon 
reading  this  sentence.  “There  is  no  such  verb  as  surveill — 
but  it  is  easy  to  see  where  it  came  from.” 

With  the  caution  bom  of  having  leaped  too  soon  in  the 
past,  1  looked  for  it  in  a  few  dictionaries.  I  discovered  that 
surveill  goes  back  more  than  20  years,  as  evidenced  by  the 
Barnhart  Dictionary  of  New  English  since  1%3.  American 
Heritage  gives  it  too,  but  with  one  “1”  —  surveil.  Neither 
Webster’s  Collegiate  nor  Webster’s  New  World  gives  it. 
This  does  not  cast  doubt  on  its  legitimacy  but  only  indi¬ 
cates  that  they  are  not  as  quick  on  the  draw  as  they  might 
be. 

Surveil  (1)  is  what  linguists  call  a  back-formation,  a 
word  formed  from  an  older  word  assumed  to  be  its  deriva¬ 
tive  —  in  this  case,  surveillance.  Back-formations  are 
invariably  verbs  based  on  nouns.  Some  examples:  peddle 
(peddler),  browse  (browser),  edit  (editor),  sculpt  (sculp¬ 
tor).  Are  they  legitimate?  If  they  serve  a  useful  purpose 
(like  surveil),  why  not?  But  if  you  want  to  be  conservative, 
wait  until  a  new  arrival  appears  in  a  dictionary  in  which 
you  have  confidence. 


Wayward  Words 

Once  upon  a  time  there  was  a  useful  distinction  between 
informer  and  informant,  but  it  seems  to  have  been  done  in. 
An  informer  formerly  was  a  squealer,  a  spy;  a  film  classic 
bore  the  title  The  Informer,  and  everyone  knew  what  was 
meant.  The  star  was  the  redoubtable  Victor  McLaglen.  An 
informant,  on  the  other  hand,  was  simply  a  source  of 
information.  But  now  informant  is  being  used  interchange¬ 
ably  in  both  senses,  and  informer  seems  to  have  been  cast 
on  the  ash-heap.  This  turn  of  affairs  is  regrettable,  as 
always  when  useful  distinctions  are  abandoned.  Webster 
III,  however,  gives  the  derogratory  senses  of  informer. 

)k  3k 

Winston  H.  Taylor,  manager  of  the  Maryland- 
Delaware-D.C.  Press  Association,  points  out  an  error  that 
“seems  to  have  become  standard  fare  —  ‘fall  between  the 
cracks.’  In  context,  this  obviously  is  intended  to  mean 
something  has  fallen  'through  the  cracks,’  but  between  is 
used  most  often.” 

sk  3k  3k 

When  1  was  a  senior  in  high  school,  the  newspaper  adviser 
startled  me  by  firmly  warning  that  there  is  an  important 
difference  between  sentiment  and  sentimentality.  Out  of  a 
clear  sky,  she  explained  that  sentiment  is  a  worthy  feeling. 
As  American  Heritage  puts  it,  “susceptibility  to  tender, 
romantic  or  nostalgic  feeling.”  Sentimentality,  by  con¬ 
trast,  she  went  on,  is  unworthy:  “the  quality  or  condition 
of  being  excessively  or  affectedly  sentimental.”  Although 
I  doubt  that  I  have  ever  had  occasion  to  make  the  distinc¬ 
tion,  I  took  this  little  lesson  to  heart  and,  as  you  can  see, 
never  forgot  it.  And  yet,  in  the  30  years  I  have  been  writing 
about  language  and  its  misuse,  never  until  now  have  I 
commented  on  this  point,  for  reasons  I  am  at  a  loss  to 
explain. 
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There  are  250,000  reasons  in  this 
photo  for  using  Hoechst  i^etD£(piate 


They  add  up  to  superior  dot 
reproduction.  Dots  with  sharp,  well 
defined  edges,  produced  as  a  result  of 
the  plate’s  electrochemical  grain. 

Newsplate  S  is  easy  to  live  with.  Pro¬ 
cess  it  in  your  existing  processor  with  a 
developing  lacquer.  There’s  no  cross¬ 
contamination  of  chemicals. 

On  the  press,  you  can  depend  on 
Newsplate  S  for  fast  rollup,  better 
ink/water  balance  and  built-in  capacity 
for  runs  up  to  250M  impressions.  The 
quality  of  these  plates  gives  you  “room 
to  improve’’  in  the  pressroom. 

Newsplate  S  negative-working 
presensitized  offset  plates  are  manufac¬ 
tured  in  the  U.S.A.  by  American 
Hoechst  Corporation. 


MAGNIFIED  400  TIMES  I 

Typical  wipe-on  plate  dot  edges  begin  to  grow. 


For  more  information,  call  toll  free  1 -800-243-NEWS.  In  New  Jersey  (201)  231-3833 
American  Hoechst  Corporation,  RO.  Box  3700,  Somerville,  N.J.  08876 


Hoechst 
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Tip  the  Scales 
in  Your 
Favor... 

With  an  ad  in  E&P's  January  4 
REVIEW  &  FORECAST  issue. 
This  special  issue  will  be  read 
by  E&P's  influential  audience 
interested  in: 

•  Review  of  industry  TRENDS  & 
ACTIVITIES  and  PROJECTIONS  for  1986. 

•  Changes  of  ownership  of  daily  and 
weekly  newspapers  and  broadcast 
properties  during  '85. 

•  Review  of  production  developments 
in  '85. 

Corporate  or  product  advertising  in  E&P 
can  give  you  a  strong  start  in  '86.  Call 
your  E&P  advertising  representative  or 
Don  Parvin^  Ad  Manager,  at  212  675-4380. 
Put  the  odds  in  your  favor. 

SPACE  RESERVATION  DEADLINE:  DECEMBER  20, 1985 


EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  N.Y.  10019 


KRN  financial  group 
in  new  venture 

Knight-Ridder  Financial  Information  Group,  a  business 
information  subsidiary  of  Knight-Ridder  Newspapers,  and 
London-based  Mills  &  Allen  international  P.L.C.,  an  in¬ 
ternational  financial  and  media  services  group,  have 
formed  a  worldwide  joint  venture  to  promote  and  develop 
MoneyCenter,  Knight-Ridder' s  business  and  financial  in¬ 
formation  system. 

Mills  &  Allen  will  provide  MoneyCenter  with  a  wide 
range  of  market  price  information  from  its  money  and 
securities  brokerage  subsidiaries  and  affiliates  located  in 
finahcizil  centers  around  the  world.  The  agreement  also 
calls  for  Mills  &  Allen  to  use  the  MoneyCenter  system  to 
display  live  market  prices  on  a  closed  circuit  basis  to 
specific  market  makers. 

Knight-Ridder  Financial  Information  Group  and  its  in¬ 
ternational  subsidiary,  Unicom,  operate  in  33  countries. 
Mills  &  Allen  has  41  subsidiaries  and  affiliates  in  13  coun¬ 
tries. 

As  part  of  the  agreement.  Mills  &  Allen  has  been  given 
an  option  to  acquire  25%  of  the  share  capital  of  Unicom  at 
any  time  during  the  next  five  years. 

Mills  &  Allen  and  Knight-Ridder  also  plan  to  develop 
additional  financial  information  applications  aimed  at  both 
the  financial  and  business  communities. 
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A  good  newspaper  takes  a  personal  interest 
in  fairness  and  accuracy. 

Only  35  newspapers  in  the  US.  and  Canada 
have  ombudsmen.  TTie  Seattle  Times  is  one. 

Ombudsman  Lane  Smith  is  the  personifi¬ 
cation  of  The  Times’  commitment  to  ethical 
standards  and  credibility.  His  main  job  is  to 
answer  readers’  complaints  about  accuracy 
and  fairness. 

“1  try  to  return  every  phone  call  and  an¬ 
swer  every  letter,”  Smith  explains.  “1  want  to  find 
out  what  our  readers  are  thinking  and  what  they  want  in 
a  newspaper.” 

Smith  does  accuracy  checks  on  stories  picked  at 
random  from  throughout  The  Times  by  sending  out 
questionnaires  to  the  people  who  were  interviewed. 
When  there  are  errors,  he  finds  out  how  they  occurred 
and  draws  them  to  the  editors’  attention. 

By  keeping  the  lines  of  communication  open,  the 
ombudsman  can  track  trends  and  monitor  readers’ 
reactions  to  The  Times’  entire  presentation,  from  news 
and  sports  to  features  and  comics. 

“Historically,  newspapers  haven’t  done  a  good  job 
explaining  how  and  why  they  do  things.  1  explain  the 
news  process  to  readers.” 

It’s  a  demanding  job,  but  the  rewards  are  worth  it. 

According  to  Smith,  “To  be  a  top  newspaper,  you 
need  the  respect  of  your  readers,  as  well  as  your  peers.” 

Che  Seattle  Oines 


Editor  &  Publisher 

THE  fourth  estate 


Robwt  U.  Browm,  PrasMant  JamM  Wright  Brown 

FOrdInand  C.  Taubnar,  PuMlahar  Publlshar,  Chairman  of  tha  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  avg.  drculalion  June  30, 1985—28,173 


ABP 

ANPA 


Investigation  of  truth 

The  government  is  claiming  unprecedented  and  dangerous  powers 
in  its  use  of  a  criminal  investigation  by  a  grand  jury  to  try  to  deter¬ 
mine  whether  a  published  book  is  true  or  false. 

The  controversy  involves  the  book  “God’s  Broker”  written  by 
Antoni  Gronowicz  who  claimed  he  had  extensive  interviews  with 
Pope  John  Paul  11.  The  book  was  immediately  controversial,  the 
Vatican  denied  such  interviews  took  place. 

It  has  never  been  explained  why  or  who  in  the  Department  of 
Justice  took  an  interest  in  the  book  but  the  U.S.  attorney  in  Phil¬ 
adelphia  used  a  federal  grand  jury  there  to  start  a  criminal  investiga¬ 
tion  asking  the  author  to  produce  notes  or  tapes  of  the  alleged 
interviews.  When  he  refused,  asserting  the  First  Amendment  bar¬ 
red  such  intervention  and  investigation  of  the  t^nth  or  falsity  of  his 
book,  he  was  held  in  contempt  by  a  U.S.  district  court. 

When  a  court  of  appeals  at  first  declined  to  uphold  the  subpoena  the 
prosecution  changed  its  position  and  said  it  was  not  checking  on 
accuracy  primarily,  but  on  whether  Gronowicz  had  committed  mail 
fraud  by  deceiving  the  publisher  and  the  public.  On  that  basis  the 
subpoena  was  reinstated. 

liie  Supreme  Court  has  been  asked  to  rule  on  the  First  Amend¬ 
ment  aspects  of  this  case  although  Gronowicz  died  on  Oct.  14.  The 
case  has  great  significance  for  all  authors  and  publishers  regardless 
of  the  medium. 

As  it  is  now,  the  case  is  like  a  loose  cannon  on  the  deck  capable  of 
destroying  anything  it  comes  into  contact  with.  The  appeals  court 
opinion  is  not  limited  to  the  facts  in  this  case. 

“Its  reasoning  is  applicable  to  any  book,  any  magazine  article,  any 
writing  whatsoever  on  a  matter  of  public  interest.  Its  consequences 
for  the  free  flow  of  information  about  significant  public  issues  are 
enormous,”  according  to  the  Civil  Liberties  Union. 

The  government’s  crude  effort  to  determine  the  truth  or  falsity  of  a 
published  work  is  exactly  the  misuse  of  the  government’s  criminal 
investigative  powers  that  the  First  Amendment  was  written  to  pre¬ 
vent. 


Coverage  of  UNESCO 

Statistics  from  the  New  York  office  of  UNESCO  confirm  what 
seemed  apparent  during  the  recent  UNESCO  meeting  in  Sofia, 
Bulgaria:  The  organization  received  very  little  attention  in  the  U.S. 
press  compared  to  the  reportage  it  received  up  until  a  year  ago.  The 
news  services  contend  their  coverage  was  not  curtailed.  The  clipping 
count  showed  relatively  little  was  being  printed. 

Although  the  UNESCO  office  contends  this  shows  a  lack  of  in¬ 
terest  on  the  part  of  U.S.  media  in  what  UNESCO  is  doing,  another 
way  of  looking  at  it  is  whether  UNESCO  is  doing  anything  worth 
reporting. 

'The  ideological  battle  between  East  and  West  within  UNESCO 
over  the  proposed  New  World  Information  Order  is  continuing  and 
we  think  the  press  of  the  Western  world  makes  a  mistake  not  to 
report  that  debate  in  detail.  The  outcome  could  have  great  signifi¬ 
cance  for  the  press  of  the  Western  world. 
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Letters  to  the  Editor 


—  raise  price  if  it’s  worth  it 


Agrees  with  Neuharth 

Your  article  covering  A.H. 
Neuharth’s  speech  before  the  Inland 
Daily  Press  Association  {E&P,  Oct. 

26)  couldn’t  have  come  at  a  better 
time  for  us  at  The  Highlander  in  Mar¬ 
ble  Falls,.  Texas.  I  hope  other  pub¬ 
lishers  read  the  article  and  Mr. 
Neuharth’s  assertion  that  newspa¬ 
pers  must  substantially  raise  their 
cover  prices. 

As  the  largest  community  weekly  in 
Texas,  with  10,000  circulation  and 
average  issues  of  80  to  100  pages,  our 
deficit  between  circulation  revenues 
and  cost  of  production  and  delivery 
ha&become  massive.  At  500  a  copy  on 
the  newsstand  since  1982,  The  High¬ 
lander  was  already  one  of  the  highest 
priced  papers  in  the  country.  But  due 
to  newsrack  theft  and  our  use  of  four- 
color  on  all  three  section  fronts,  the 
deficit  was  still  too  large  to  be 
absorbed  by  our  advertisers. 

So  this  fall  we  made  the  decision  to 
raise  newsstand  rates  to  750.  The  50% 
increase  at  the  newsstand  was  forced 
by  a  coinciding  subscription  rate  hike 
and  our  need  to  keep  the  two  pro¬ 
portionally  apart,  so  the  subscriptions 
would  remain  attractive. 

Porter  letter 
interests  him 

The  recent  article  “Readability  for¬ 
mulas  are  not  reliable”  by  Professor 
William  C.  Porter  raises  some  in¬ 
teresting  aspects  about  the  readability 
of  our  newspapers. 

The  suggestion  that  inexperienced 

writers  enjoy  greater  readability  than 

experienced  writers  may  well  be  that 

the  inexperienced  or  not  yet  profes¬ 

sional  newswriters  use  the  vernacular 
of  readers  rather  than  the  vernacular 

of  journalism. 

It  would  be  an  interesting  study  to 
compare  the  words  used  by  beginning 
writers  with  the  words  used  by  writers 
with  long  experience.  Just  as  lawyers, 
engineers  etc.  develop  vernaculars  of 
their  own,  so  unconsciously  do  we  in 
the  newspaper  writing  business. 

The  length  of  sentences  is  obvious¬ 
ly  a  distinguishing  factor  in  readable 
and  lack  of  readable  writing.  I  remem¬ 
ber  the  old  adage,  “Nothing  is  too  bad 
if  it  is  short  enough.” 

W.H.  Champion 


Needless  to  say,  we’ve  been  ner¬ 
vous  as  hell  about  how  our  readership 
is  going  to  react  to  this  move.  And  the 
jury  is  still  out.  We’ve  heard  a  lot  of 
complaints,  and  the  number  of  copies 
sold  is  noticeably  down.  The  only 
positive  result  is  that  net  revenues  are 
up.  We  just  hope  they  hold. 

It  sure  doesn’t  help  that  our  fellow 
publishers  of  other  papers  continue  to 
peddle  their  product  at  criminally 
under-cost  prices.  Our  readers  have 
been  conditioned  —  spoiled  —  by  the 
traditional  underpricing  of  American 
newspapers.  They’ll  pay  750  for  nine 
ounces  of  Coca-Cola  at  the  fountain 
without  blinking  an  eye.  But  ask  them 
to  shell  out  that  much  for  80  pages  of 
local  news  and  they  think  it’s  an  out¬ 
rage.  Why?  Because  they  see  the  met¬ 
ro  daily  alongside  our  Thursday  issue 
at  about  1/3  our  price.  The  situation  is 
infuriating. 

I  hope  other  publishers  hear  the 
advice  of  Mr.  Neuharth  and  others 
and  act  to  solve  their  own  circulation/ 
production  deficit  problems.  The  en- 


Short  takes 

Poole  says  those  lawsuit-happy 
lawyers  “who  encourage  frivolous 
lawshits  help  drive  up  the  cost  of  in¬ 
surance  premiums.”  —  Holmes 
County  Advertiser,  Bonifay,  Fla. 


tire  industry  has  to  make  its  consum¬ 
ers  pay  what  is  fair  for  the  product  we 
manufacture. 

I  believe  in  my  product  and  am 
asking  a  fair  price  for  it.  But  I  feel  very 
alone  out  here. 

Roy  Neves 

(Neves  is  publisher.  Highland  Pub¬ 
lishing  Co.,  Marble  Falls,  Tex.) 

Exclusive  club 

David  Teague  (Letters  to  the  Edi¬ 
tor,  Nov.  16)  commented  on  Jean¬ 
nette  Beliveau’s  report  of  her  experi¬ 
ences  as  a  journalist  in  England.  He 
pointed  out  that  the  Nottingham  (En¬ 
gland)  Evening  Post,  of  which  he  is 
marketing  director,  has  had  VDT’s  in 
the  newsroom  since  1975. 

What  Mr.  Teague’s  letter  did  not 
mention  was  that  the  Evening  Post  is  a 
member  of  a  very  exclusive  club  in 
England.  It  is  a  non-union  shop. 

Many  observers  feel  this  is  not 
coincidental  with  the  fact  that  “Not¬ 
tingham  is  recognized  worldwide  as 
being  in  the  forefront  of  technological 
development.” 

Michael  J.  Harris 

(Harris  is  classified  ad  manager.  The 
News-Journal  Company,  Wilmington, 
Del.) 


FROM  SPRINGHILL,  MONTANA  . . . 

“One-room  scboolhouses,  those  hum¬ 
ble,  sturdy  icons  of  a  simpler  America, 
rural  outposts  where  McGuffey  Readers 
held  sway  for  most  of  a  century,  died 
out  years  ago — didn’t  they? 

“They  didn’t.  They  are  alive  and  well 
in  1985 — and  enjoying  a  modest  but 
unmistakable  revival  ’’ 


— ^T.  R.  Reid  of  The  Washington  Post 


Outstanding  in  the 

Loa  Angeles  Timea-Wiiahington  Post  News  Service 

1 150  15th  St.  NW,  Washington,  DC  20071 
(202)  334-6173 


Looking  Good 
InThe  Silicon  Forest 


Represented  nationally  by  Newhouse  Newspapers;  New  York,  Chicago,  Detroit,  Atlanta,  Los  Angeles,  San  Francisco 
*ABC  Publisher's  Statement  for  six  months  ending  March  30, 1984  and  March  30, 1985. 


'  I  *he  emergence  of  Portland,  Or^n  as  the  nation’s 

I  “Silicon  Forest”  has  been  nothing  short  of  phe- 
JL  nomenal.  Oran’s  high-tech  industry  is  the  art-of- 
the-state.  All  over  the  country  people  are  talking  about 
Oran’s  increasing  economic  vitality: 

“Over  the  past  two  years  Oregon  has  become  the 
hottest  hi^  tech  growth  area  in  the  nation? 

— Newsweek, 

February  25, 1985 

“Oregon  turns  into  a  high  tech  mecca.” 

— ^The  Wall  Street  Journal, 

August  28,  1984 

The  real  capital  of  silicon  in  the  United  States 
— and  periups  the  world — soon  will  be 
Portlandr 

— Daily  Journal  of  Conunerce, 

October  2, 1984 

Ore^n  is  a  great  new  growth  story  that  deserves 
national  attention.  Equally  impressive  is  the  growth  story  of 
another  product  Its  newspaper.  The  Oregonian. 

In  iust  one  short  vear  The  Oreeonian  has  increased  its 


daily  circulation  to  over  309,000.  Up  a  total  of  20,671  for 
an  increase  of  over  7% . 


305,000  ^ -  309395  i 

300,000 - -I 

295,000 - -1 

290,000 - .  U 

285,000  J _ . - i - 

At  the  same  time  it  has  maintained  an  advertising  cost- 
per-thousand  that’s  among  the  lowest  in  the  nation.  Cost 
efficient  rates,  quality  audience,  a  large  and  growing  reach, 
plus  a  fertile  sales  environment  make  The  Oregonian  one  of 
the  most  effective  sales  tools  anywhere. 

Get  your  clients  in  on  this  “Growing  Market;’  with  The 
Oregonian.  Give  our  Marketing  and  General  Advertising 
Manager,  Steve  Bell,  a  call  today,  at  221-8278. 

(JTljir^rejrottuin 


December  7, 1985 


EtP 
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A  UNESCO  blackout? 

UNESCO  contends:  since  the  U.S.  withdrawal  last  December,  coverage 
of  the  organization  by  American  newspapers  has  declined  dramatically 


By  Andrew  Radolf 

Since  the  U.S.  withdrawal  on 
December  31,  1984,  coverage  of  the 
United  Nations  Educational,  Scien¬ 
tific  and  Cultural  Organization  by 
American  newspapers  has  declined 
dramatically,  according  to  UNES¬ 
CO’s  New  York  office. 

The  organization  claims  its  Ameri¬ 
can  press  clippings  totaled  only  29 
news  stories  in  the  period  from 
August  18  to  October  26,  a  time-span 
which  includes  UNESCO’s  general 
conference  in  Sofia,  Bulgaria. 

The  New  York  office  said  total  clip¬ 
pings  for  the  10  week  period  —  news 
stories,  columns,  features  and  editor¬ 
ials  —  came  to  a  “quite  low’’  176. 

“The  extraordinarily  small  number 
of  news  stories,  29,  reflects  the  lack  of 
interest  on  the  part  of  the  U.S.  media 
in  what  UNESCO  is  doing,”  the  New 
York  office  stated.  “As  far  as  the 
media  is  concerned,  UNESCO  does 
not  exist.” 


“As  far  as  the  media  is 
concerned,  UNESCO 
does  not  exist.” 


The  New  York  office  contended 
that  the  93  anti-UNESCO  editorials, 
compared  to  four  pro-editorials, 
“mean  the  American  press  isn’t 
bothering  to  report  what  is  going  on  in 
UNESCO,  but  contenting  itself  with 
giving  just  its  judgments  and  criti¬ 
cisms.  The  whole  theory  of  the  edi¬ 
torial  being  an  informed  comment  on 
developments  in  the  news  columns 
has  been  stood  on  its  head.” 

The  New  York  office  also  charged 
that  47  of  the  editorials  were  “of  the 
canned  variety”  distributed  by  syndi¬ 
cation  services.  The  UNESCO  office 
did  not  identify  the  syndicates. 


The  New  York  office  said  the  “pre¬ 
cipitous  drop  in  American  press  clip¬ 
pings  about  UNESCO”  began  in  mid- 
February  1985,  about  six  weeks  after 
the  U.S.  withdrawal  became  effec¬ 
tive.  The  worst  period,  UNESCO 
said,  was  from  June  22  to  July  30 
when  there  were  26  news  stories  and 
84  total  clippings. 

From  January  1 , 1985,  to  the  end  of 
October,  UNESCO  said  total  press 
clippings  amounted  to  1,047,  “with 
half  of  them  concentrated  in  the  first 
six  weeks  of  the  year.”  The  organiza¬ 
tion  did  not  break  out  total  news  sto¬ 
ries  for  the  10  month  period. 

But  total  clippings  from  December 
1983  —  when  the  U.S.  submitted  its 
withdrawal  notice  —  until  January 
1985  came  to  over  4,900. 

Several  major  news  organizations, 
however,  contend  they  have  not  cut 
down  on  their  coverage  of  UNESCO. 
In  fact,  they  said  that  the  organization 
was  making  its  base  for  comparison  a 
period  when  UNESCO  generated  an 
unusually  large  amount  of  news. 

“We  cover  what  we  feel  needs  to  be 
covered  whether  the  U.S.  is  in  it  or 
not,”  said  Ron  Cohen,  managing  edi¬ 
tor  of  United  Press  International. 
“Sometimes  there’s  more  news  than 
others.” 

“We  have  not  downplayed 
UNESCO,”  said  Associated  l4ess 
foreign  editor  Nate  Polowetzky.  “We 
have  done  about  70  stories  through¬ 
out  the  year.” 

Polowetzky  said  he  “has  some 
doubts”  about  UNESCO’s  conten¬ 
tion  that  it  has  become  a  non-entity  in 
the  view  of  U.S.  newspapers.  “You 
can  go  through  the  papers  and  find 
things,”  he  said,  adding  AP’s  stories 
on  UNESCO  and  its  activities  have 
“come  from  all  over  the  world.” 

But  another  <\P  foreign  desk  staffer 
remarked,  “UNESCO’s  never  been  a 
big  news  maker.”  The  intense  cover¬ 
age  of  the  U.S.  withdrawal  issue  was 
“natural,”  the  staffer  said.  “That’s  a 


different  kind  of  story.” 

AP’s  Paris  bureau  chief,  Harry 
Dunphy,  also  went  to  Sofia  to  cover 
the  general  conference,  Polowetzky 
said. 

“I  don’t  think  we’ve  significantly 
altered  the  way  we  covered  it.  I’m  not 
sure  we  covered  it  to  any  great  extent 
before  or  after  (the  U.S.  with¬ 
drawal),”  commented  Jim  Hoagland, 
assistant  managing  editor  for  foreign 
news  of  the  Washington  Post. 

Hoagland  said  the  Post  applied  late 
for  a  visa  and  was  unable  to  send  a 
reporter  to  Sofia.  However,  he 
pointed  out  that  the  Warsaw  Pact 
heads  of  state  were  meeting  in 
Sofia  at  the  same  time  and  said  that 
was  a  main  reason  why  the  Post  was 
interested  in  sending  someone. 


Se¥eral  major  news 
organizations,  however, 
contend  they  have  not 
cut  down  on  their 
coverage  of  UNESCO. 


“If  we  had  gotten  the  visa,  we 
would  have  tried  to  cover  both 
things,”  he  said.  “Had  it  been  only 
UNESCO,  I’m  not  sure  we  would 
have  sent  a  reporter.” 

New  York  Times’  foreign  editor 
Warren  Hoge  described  the  U.S. 
withdrawal  issue  as  “a  glitch  on  the 
screen”  that  warranted  special  atten¬ 
tion  by  the  media  —  “just  like  we  give 
Malta  a  lot  more  attention  now  than 
we  have  before.” 

However,  like  Polowetzky,  Hoge 
contended  that  the  Times  has  given 
UNESCO  plenty  of  cover^e  both  in 
Paris,  where  the  organization  is  head¬ 
quartered,  and  in  Geneva  where  the 
United  Nations  has  a  major  facility. 

(Continued  on  page  47) 
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Will  the  Supreme  Court  hear  dead  man’s  case? 

The  issue  Is  whether  the  government  can  use  a  criminal  investigation  by 
a  grand  jury  to  try  to  determine  whether  a  published  book  is  true  or  false 


By  James  E.  Roper 

The  U.S.  Supreme  Court  is  being 
urged  to  hear  and  rule  on  an  important 
First  Amendment  dispute  even 
though  the  petitioner  has  died  and  the 
court  ordinarily  drops  such  cases  as 
moot. 

The  issue  is  whether  the  govern¬ 
ment  can  use  a  criminal  investigation 
by  a  grand  jury  to  try  to  determine 
whether  a  published  book  is  true  or 
false. 

Opponents  say  such  action  is  bar¬ 
red  by  the  freedom  of  speech  amend¬ 
ment  to  the  Constitution. 

The  Authors  L^ue  of  America, 
the  American  Civil  Liberties  Union, 
and  the  ori^nal  attorneys  for  the  au¬ 
thor  of  a  disputed  book  all  want  the 
Supreme  Court  to  decide  the  case 
and,  thereby,  set  a  precedent  in  a  field 
they  consider  overwhelmingly  impor¬ 
tant  to  the  free  flow  of  information. 


Opponents  say  such 
action  is  barred  by  the 
freedom  of  speech 
amendment  to  the 
Constitution. . 


The  controversy  involves  the  book 
God’s  Broker  by  Antoni  Gronowicz, 
who  died  Oct.  14.  In  the  book,  Grono¬ 
wicz  claimed  to  have  had  extensive 
interviews  with  Pope  John  Paul  II.  He 
quoted  the  pope  on  important  and 
controversial  political  and  religious 
issues.  The  Vatican,  however,  denied 
any  such  interviews  took  place. 

A  federal  ^nd  jury  in  Philadelphia 
began  a  criminal  investigation,  asking 
Gronowicz  to  produce  notes  or  tapes 
of  the  alleged  interviews.  He  refused, 
asserting  that  the  First  Amendment 
barred  grand  jury  intervention  for  the 
reportedly  stated  purpose  of  investi¬ 
gating  the  truth  or  falsity  of  his  book. 

A  U.S.  district  court  held  Grono¬ 
wicz  in  contempt  and  ordered  him  to 
pay  fines  of  $500  a  day  until  he  com¬ 
plied  with  the  subpoena. 

A  court  of  appeals  refused  at  first  to 


countenance  the  subpoena  as  an  in¬ 
vestigation  into  the  truthfulness  of  the 
book.  But  the  prosecution  changed  its 
position  and  said  it  was  not  checking 
primarily  on  accuracy,  but  whether 
Gronowicz  had  committed  mail  fraud 
by  deceiving  the  publishers  and  the 
public  about  the  truthfulness  of  his 
book. 

On  that  basis,  the  appeals  court,  in 
a  split  decision,  reinstated  the  sub¬ 
poena. 

Attorneys  for  Gronowicz  promptly 
petitioned  the  Supreme  Court  to  hear 
the  case  and  reverse  the  court  of 
appeals  on  grounds  that  it  violated  the 
First  Amendment  guarantees  of  free 
speech.  The  lead  attorney  for  the 
Gronowicz  side  is  Ramsey  Clark, 
U.S.  Attorney  General  under  Presi¬ 
dent  Lyndon  Johnson. 

“This  is  apparently  the  first  time  in 
our  history  that  a  federal  grand  jury 
has  issued  a  subpoena  to  the  author  of 
a  book  to  probe  the  truth  of  its  con¬ 
tents,”  said  Clark’s  petition  to  the 
Supreme  Court.  “The  First  Amend¬ 
ment  absolutely  prohibits  any  such  in¬ 
terference  by  the  federal  government 
in  the  exercise  of  core  First  Amend¬ 
ment  rights.” 

The  petition  specifically  addressed 
the  position  of  the  prosecutor  —  and 
the  majority  on  the  court  of  appeals — 
that  the  grand  jury  was  investigating 
possible  mail  fraud  by  Gronowicz. 

“Given  the  scope  of  the  mail  fraud 
statute,  the  imprimatur  placed  by  the 
(appeals)  court  upon  this  investiga¬ 
tion  of  petitioner  (Gronowicz)  and  his 
book  opens  the  way  for  the  govern¬ 
ment  to  conduct  a  criminal  investiga¬ 
tion  into  the  truth  or  falsity  of  virtually 
every  book,”  said  the  petition  on  be¬ 
half  of  the  author. 

“All  the  government  need  do  to  in¬ 
vestigate  a  book  under  the  aegis  of  the 
mail  fraud  statute  is  to  charge  that  the 
book  contains  false  statements  and 
that  the  falsity  is  part  of  a  scheme  to 
defraud  because  it  is  intended  to  en¬ 
hance  the  book’s  publication  and 
sale.  .  .  . 

“The  book  under  investigation  in 
this  case  deals  with  subject  matter  at 
the  core  of  what  the  First  Amendment 
was  intended  to  protect.  Among  the 
book’s  topics  are  the  pope,  the  reli¬ 


gious  views  of  numerous  political  and 
religious  leaders,  unification  of  West 
and  East  Germany,  alleged  lapses  of 
the  CIA  which  caused  the  pope  to 
state  the  CIA  could  have  prevented 
the  assassination  attempt  on  his  life, 
the  pope’s  support  for  liberation 
theology,  the  geopolitical  role  of  the 
Vatican  and  other  matters  of  wide¬ 
spread  public  interest  and  con¬ 
troversy.  .  .  . 

“The  court  of  appeals’  de¬ 
cision  .  .  .  has  the  serious  chilling 
effect  of  compelling  authors  to  con¬ 
sider  the  burdens,  expense,  and  risks 
of  possible  investigation  and  action  — 
even  for  writing  statements  they 
ardently  believe  or  know  to  be  true  — 
if  their  writings  may  provoke  con¬ 
troversy  or  antagonize  the  politically 
influential.  Authors  and  publishers 
will  be  pressured  into  self-censorship 
because  of  the  difficulties  of  adducing 
legal  proofs  that  their  statements  are 
true,  or,  if  they  are  mistaken,  that 
they  did  know  them  to  be  false.” 


‘This  is  apparentiy  the 
first  time  in  our  history 
that  a  federai  grand  jury 
has  issued  a  subpoena  to 
the  author  of  a  book  to 
probe  the  truth  of  its 
contents. . . .” 


The  petition  pointed  out  that  one  of 
the  appeals  court  judges  found  it  “dis¬ 
comfiting  that  this  investigation  pro¬ 
ceeded  on  an  anonymous  tip”  from  “a 
representative  of  the  Vatican.” 

After  noting  that  Gronowicz  had 
never  been  given  such  information, 
the  petition  declared:  “The  govern¬ 
ment’s  failure  to  be  forthcoming  in 
this  case  about  the  genesis  of  the  in¬ 
vestigation  is  just  one  example  of  the 
multiple  hurdles  faced  by  any  citizen 
in  bearing  the  burden  of  showing  that 
an  investigation  into  his  speech  is  in 
bad  faith.  .  .  .  Only  the  prohibition  of 
any  governmental  investigation  of  the 
truth  of  speech  concerning  public 
(Continued  on  page  46) 
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Another  Gannett  newspaper  resigns  from  the  Audit  Bureau 

Des  Moines  Register  becomes  second  paper  in  two  weeks  to  leave 


The  Des  Moines  Register  has  be¬ 
come  the  second  Gannett  Co.  news¬ 
paper  in  two  weeks  to  resign  its  mem¬ 
bership  in  the  Audit  Bureau  of  Cir¬ 
culations. 

Publisher  Charles  C.  Edwards  Jr. 
said  his  paper  is  following  the  lead  of 
Thomson  Newspapers’  Toronto  Globe 
and  Mail,  which  resigned  from  ABC 
in  October,  and  Gannett’ s  Rochester 
(N.Y.)  Democrat  and  Chronicle  and 
Times-Union,  which  resigned  in  late 
November. 

Edwards  said  the  Audit  Bureau’s 
procedures  are  “outdated  and  out¬ 
moded’’  by  failing  to  provide  read¬ 
ership  information  in  addition  to  cir¬ 
culation  flgures. 

“These  inefficient  procedures  are 
costly  to  support  and  penalize  mem¬ 
ber  newspapers  in  the  way  that  news¬ 
paper  circulation  is  accounted  for,’’ 


Edwards  stated  in  a  letter  to  ABC. 

Edwards  said  in  his  letter  that  he 
agreed  with  Globe  and  Mail  publisher 
Roy  Megarry’s  view  that  “readership 
is  what  it’s  all  about’’  in  appealing  to 
advertisers. 

Edwards  said  advertisers  “want 
more  audience  research’’  and  do  not 
want  to  rely  solely  on  raw  circulation 
numbers  and  “incomplete  data  sup¬ 
plied  by  ABC.” 

Edwards  added  that  the  Register 
has  “long  believed  in  the  importance 
of  audience  research”  and  pointed  out 
that  the  newspaper  has  participated 
in  several  syndicated  readership 
studies,  including  the  most  recent  one 
by  Simmons-Scartx)rough. 

The  Register’s  circulation  is  about 
235,000  daily  and  383,000  Sundays. 

Audit  Bureau  president  David  Keil 
said  the  organization  has  no  plans  to 


include  readership  information  in  its 
audit  reports.  Keil  said  a  statement 
made  a  year-and-a-half  ago  by  the 
ABC  board  of  directors  ruling  out 
readership  research  “still  stands.” 

The  board  is  comprised  of  repre¬ 
sentatives  of  advertisers,  ad  agencies 
and  publishers. 

Keil  also  said  he  “did  not  know”  if 
the  recent  resignations  by  the  two 
Gannett  dailies  and  the  Toronto 
Globe  and  Mail  represented  the  be¬ 
ginning  of  a  trend. 

“This  situation  with  Gannett  and 
the  Globe  and  Mail  just  occurred,”  he 
said. 

Keil  said  ABC’s  “principal  con¬ 
cern”  over  the  resignations  is  their 
effect  on  advertisers,  who  will  no  lon¬ 
ger  be  getting  from  the  newspapers 
“standardized,  audited  statements  of 
circulation.” 


Financial  News  Network  still  trying  to  bid  for  UPl 

But  judge  reprimands  the  group;  bars  it  from  approaching 
UPl  creditors  directly;  says  FNN  actions  have  been  disruptive 

By  James  E.  Roper  j  Bason  for  his  required  approval.  I  working  outside  the  court’s  pro< 


The  U.S.  Bankruptcy  Court  in 
Washington  has  issued  a  temporary 
restraining  order  barring  Financial 
News  Network  from  appealing  direct¬ 
ly  to  the  creditors  or  clients  of  United 
^ess  International  to  support  the  sale 
of  UPl  to  FNN  and  six  partners. 

Even  as  the  order  was  being  issued, 
however,  FNN  was  submitting  a  new 
bid  to  buy  the  bankrupt  wire  service. 
The  bid  went  not  to  individual  credi¬ 
tors  or  clients,  but  to  a  committee  rep¬ 
resenting  the  creditors.  The  commit¬ 
tee  considered  the  offer  to  have  been 
submitted  properly.  It  relayed  the 
offer  to  UPl  management  and  the 
Wire  Service  Guild,  representing  UPl 
employees. 

A  source  who  had  seen  the  bid  — 
but  hadn’t  studied  it  —  said  the  offer 
was  being  taken  seriously  by  the  cre¬ 
ditors  committee.  It  was  described  as 
being  significantly  different  from  ear¬ 
lier  FNN  proposals  which  UPl,  the 
creditors  committee  and  the  Guild  re¬ 
jected  in  favor  of  selling  UPl  to  Mex¬ 
ican  publisher  Mario  Vdzquez  Raha, 
with  Houston  developer  Joe  Russo 
taking  a  10%  share.  This  arrangement 
is  to  be  submitted  in  due  course  to 
Bankruptcy  Court  Judge  George 


Bason  for  his  required  approval. 

Details  of  FNN’s  latest  counter¬ 
proposal  may  be  reported  to  Bason 
Dec.  13.  On  that  day,  he  will  hold  a 
hearing  to  consider  extending  his  tem¬ 
porary  restraining  order  against  FNN 
into  a  temporary  injunction. 


‘T/ie  actions  of  FNN 
have  been  clearly 
disruptive  and  designed 
to  be  disruptive  of  the 
entire  process,”  the  judge 
said. 


UPI  management,  the  creditors 
committee  and  the  Wire  Service 
Guild  had  sought  the  restraining  order 
to  stop  FNN  from  directly 
approaching  individual  UPI  creditors 
and  clients  with  the  assertion  that  it 
was  making  a  better  offer  than  Vaz¬ 
quez  Raha  and  Russo.  Many  clients 
and  creditors  telephoned  UPI  to  in¬ 
quire  whether  the  assertion  was  cor¬ 
rect. 

Judge  Bason,  in  a  hearing  Dec.  2, 
did  not  address  the  merits  of  FNN’s 
statements,  but  ripped  into  FNN  for 


working  outside  the  court’s  proce¬ 
dures  for  handling  a  bankruptcy. 

“The  actions  of  FNN  have  been 
clearly  disruptive  and  designed  to  be 
disruptive  of  the  entire  process,”  the 
judge  said.  “It  is  absolutely  crystal 
clear  that  it  has  done  things  which 
beyond  doubt  it  should  not  have  done 
and  with  no  justification  what¬ 
soever.” 

An  attorney  for  FNN  argued  vainly 
that  his  client  had  a  First  Amendment 
right  to  state  its  case. 

Paul  Steinie,  president  of  FNN, 
prepared  a  press  release,  but  because 
of  the  restraining  order,  could  not 
issue  it  without  prior  approval  from 
the  judge. 

FNN  operates  continuous  televi¬ 
sion  programs,  mostly  for  cable  sys¬ 
tems,  covering  the  stock  market  and 
other  trading  activity  until  7  p.m. 
Eastern  time,  and  sports  results  in  the 
evenings. 

Heckler  weds 
USA  today  editor 

John  Heckler,  who  was  recently  di¬ 
vorced  from  former  Health  and  Hu¬ 
man  Services  Secretary  Margaret 
Heckler,  has  married  Sheryl  Jean 
Bills,  a  senior  editor  of  USA  Today. 
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By  Andrew  Radolf 

The  recent  nationwide  trip  by  the 
two  prospective  owners  of  United 
Press  International  to  introduce 
themselves  to  leading  U.S.  newspa¬ 
per  executives  seems  to  have  paid  off. 

Several  of  those  visited  by  Mexican 
publisher  Mario  V^quez  Raha  and 
Houston  developer  Joe  E.  Russo  told 
E&P  they  had  favorable  impressions 
of  the  two  men. 


Carlos,  Vdzquez  Rana's  pilot,  stands  outside  the  Vdzquez 
Roho  private  jet,  a  Falcon  50,  on  the  strip  at  Dulles  Airport. 
Vdzquez  Rana,  in  his  capacity  as  president  of  the  AAexican 
Olympic  Committee  and  as  head  of  the  National  Association  of 
Olympic  Committee,  has  toured  1 26  countries  in  the  past  few 
years  in  this  plane. 


(From  left)  Prospective  UPl  owner  Joe 
Russo,  UPl  chairman  Luis  Nogales,  UPl 
vice  president  John  AAantle  and  UPl  edi¬ 
tor-in-chief  AAaxwell  McCrohon  stand  out¬ 
side  the  other  UPl  prospective  owner  V6z- 
quez  Raiki's  private  jet  at  Dulles  Airport. 
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A  favorable  first  impression 

Prospective  UPl  owner  Mario  Vazquez  Raha  gets  positive 
reaction  from  most  of  the  U.S.  newspaper  execs  he's  met 


V  mxaiia  aiivi  Axuoavr  wiiv/ 

toured  the  country  aboard  the  Mex¬ 
ican  publisher’s  private  Falcon  50  jet 
—  were  accompanied  on  their  visits 
by  UPl  chairman  Luis  Nogales,  edi¬ 
tor-in-chief  Maxwell  McCrohon  and 
director  of  sales  John  Mantle. 

“I  had  a  positive  feeling,”  said  New 
York  Daily  News  publisher  James 
Hoge,  who  is  also  chairman  of  the 
UPl  advisory  committee.  “They 
struck  me  as  energetic,  accomplished 
entrepreneurs.” 

Hoge  said  V^izquez  Raha  had  “the 
right  things  to  say  about  the  editorial 
independence  of  UPl  and  the  need  for 
a  strong,  well-financed  business 
plan.” 

The  Mexican  publisher  also  de¬ 
tailed  his  media  background,  which 
Hoge  termed  “pretty  thorough,”  and 
“  P  f"-  1 


UPl  Advisory  Board  chairman  James 
Hoge  meets  with  Vdzquez  Raha. 

told  Hoge  that  he  planned  to  operate 
UPl  “not  as  a  Mexican,  but  as  an  in¬ 
ternational  man.” 

Hoge  said  Vazquez  Raha,  who  will 
own  90%  of  UPl  if  his  bid  is  approved, 
also  said  the  company  will  remain 
“U.S. -based  and  U.S. -managed.” 

In  San  Diego,  the  prospective  own¬ 
ers  met  with  Helen  K.  Copley,  chair¬ 
man  of  Copley  Newspapers,  presi¬ 
dent  Hubert  L.  Kaltenbach,  vice 
president  Herbert  Klein  and  San 
Diego  Union  editor  Gerald  L. 
Warren. 

“We  were  favorably  impressed,” 
Klein  said  of  the  meeting.  “They 
faced  up  to  our  questions  (and)  indi¬ 
cated  they  were  prepared  to  sustain 
UPI’s  losses.” 

Klein  said  they  also  asked  Vazquez 
Raha  about  his  plans  for  improving 


UPI’s  Mexico  coverage.  Vdzquez 
Raha  indicated,  Klein  said,  that  UPl 
“would  be  able  to  call  on  his  newspa¬ 
pers  and  get  additional  coverage.” 
Vdzquez  Raha’s  Organizacion  Edito¬ 
rial  Mexicana  (Mexican  Publishing 
Organization)  publishes  62  dailies. 

However,  Klein  said  the  Copley 
newspapers  would  “take  a  hard  look 
at  what  comes  out”  of  UPI’s  wires 
before  making  any  final  judgments  on 
the  new  owners. 

At  Times  Mirror  Co.’s  headquar¬ 
ters  at  the  Los  Angeles  Times,  the 
meeting  included  editor-in-chief  Otis 
Chandler,  executive  vice  president 
Phillip  L.  Williams,  Times  editor  Wil¬ 
liam  Thomas  and  Times  publisher 
Tom  Johnson. 

“They  (Vazquez  Raha  and  Russo) 
briefed  us  on  their  reasons  for  buying 
UPl  and  their  financial  and  personal 
commitments  to  its  future,”  said 
Johnson.  “I  think  we  left  feeling  they 
were  committed  to  insuring  UPI’s 
survival  and  rebuilding  its  news 
staff.” 

Johnson  said  the  prospective  own¬ 
ers  did  not,  however,  give  a  detailed 
account  of  their  business  plans  for  the 
news  service. 

“We  said  what  mattered  most  to  us 
is  the  quality  of  the  news  reports,  the 
completeness  and  accuracy  of  the 
wire,”  Johnson  commented.  “I  think 
(Continued  on  page  24) 
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A  scion  at  work 

After  one  year  as  publisher  of  the  San  Francisco  Examiner 
Wiii  Hearst  III  has  already  made  several  moves  to  reshape  the  paper 


By  M.L.  Stein 

With  his  grandfather  gazing  down 
benignly  from  a  wall  portrait,  William 
Randolph  Hearst  III  bubbles  with 
enthusiasm  when  he  talks  about 
reshaping  the  San  Francisco  Ex¬ 
aminer. 

Listening  to  the  36-year-old 
publisher,  one  would  not  think  the 
afternoon  Examiner  is  running  some 
400,000  in  circulation  behind  the 
morning  San  Francisco  Chronicle  or 
that  San  Francisco  always  has  been 
considered  a  newspaper  town. 

These  facts  seemingly  do  not 
bother  Will  Hearst,  who  seeks  to 
make  the  Examiner  nothing  more 
than  one  of  the  best  papers  in  the 
country. 

To  accomplish  this,  he  said, 
thumping  a  glass  table  in  his  cluttered 
but  comfortable  office,  the  Examiner 
must  become  “livelier.” 

Hearst  recalled  that  when  he  took 
over  as  publisher  on  Oct.  1,  1984,  his 
impression  was  that  the  paper  had  a 
very  good  hard-news  staff  and  tradi¬ 
tion,  but  there  was  a  lack  of  liveliness 
in  the  features  section  and  that  it 
didn’t  have  the  right  kind  of  business 
section.” 

So,  Hearst  said,  he  set  about  mak¬ 
ing  changes  —  first  bringing  in  hard- 
driving  David  Burgin  from  the 
Orlando  (Fla.)  Sentinel  as  editor. 


“One  of  the  problems  with 
the  paper  is  that  we  were 
trying  to  be  aii  things  to  aii 
p^p/e...” 


This  recently  was  followed  by  hir¬ 
ing  veteran  news  executive  Frank 
McCulloch  as  managing  editor  to 
keep  the  paper  strong  in  hard  news 
coverage,  the  publisher  explained. 

To  round  out  the  managerial  staff, 
Hearst  continued,  Jeff  Precourt  was 
hired  away  from  Adweek  to  become 
deputy  managing  editor  for  features. 
Precourt  also  had  worked  for  the  Bos¬ 
ton  Herald  and  Boston  Magazine. 

“One  of  the  problems  with  the 
paper  is  that  we  were  trying  to  be  all 
things  to  all  people,”  Hearst  com- 


UtokyliwcvlM 


inmcisfo  Examiner 

New  fears  for  U.S.  hostages 


The  revamped  Examiner. 

mented.  “We  really  didn’t  have  a 
sense  of  who  we  were  as  a  staff  or 
where  we  were  in  terms  of  the  city. 
One  of  the  priorities  we  set  was  that 
we  were  in  this  business  for  readers 
and  to  build  an  audience  for  advertis¬ 
ers.” 

To  fulfill  this  need,  Hearst  moved 
swiftly  to  add  more  muscle  to  the 
Examiner’s  “back-of-the-book” 
departments. 

He  persuaded  off-beat  columnist 
Warren  Hinckle  to  switch  over  from 
the  Chronicle  and  Burgin  collected 
gonzo  journalist  Hunter  Thompson 
and  Marin  County  novelist  Cyra 
McFadden  to  write  occasional  col¬ 
umns. 

Mike  Sragow,  a  Rolling  Stone  and 
Boston  Phoenix  alumnus,  was  hired 
as  the  paper’s  movie  critic. 

Hearst  described  Sragow  as  “one 
of  the  finest  critics  in  the  country” 
who  gives  the  Examiner  “the  finest 
film  coverage  outside  of  New  York 
and  Los  Angeles.” 

To  add  weight  to  the  business  page, 
Mark  Potts  was  plucked  from  the 
Washington  Post  to  be  business 
editor. 

According  to  Hearst,  Potts  was  on  a 


“fast  track”  at  the  Post  and  the  only 
way  he  could  be  drawn  to  San  Fran¬ 
cisco  was  by  giving  him  the  top  finan¬ 
cial  spot. 

“At  the  Post  he  might  have  had  to 
hang  around  for  half  a  decade  to  get 
into  a  management  position,”  the 
publisher  said,  noting  that  Potts  is 
only  28. 

“He’s  an  A-plus  guy  and  he’s  done 
a  lot  for  the  section  to  make  it  more 
oriented  toward  people  in  business,” 
Hearst  said. 

The  changes  in  editors  has,  in  the 
publisher’s  mind,  turned  the  paper 
around,  getting  it  away  from  its  for¬ 
mer  hidebound  image. 

“It  had  a  sort  of  dutiful  quality,”  he 
remarked,  “The  paper  was  all  news. 
There  was  a  kind  of  police  beat  quality 
about  it.” 

By  contrast,  the  Hearst  scion  said, 
he  is  pleased  by  today’s  Examiner. 
He  described  his  idea  of  a  big  city 
daily  as  one  in  which  each  of  the  edito¬ 
rial  departments  feels  it  is  the  center 
of  the  paper —  that  reporters,  feature 
writers,  sports  and  business  staffers 
should  believe  they’re  the  most  im¬ 
portant  part  of  the  operation. 


He  acknowiedged 
criticisms  of  the  JOA,  but 
contended  that  the 
arrangement  has  great 
advantages  for  /oca/ 
readers. 


“Like  a  university  where  each  de¬ 
partment  has  its  own  esprit  de  corps," 
Hearst  elaborated.  “Each  department 
thinks  it’s  doing  the  most  interesting 
thing.  But  when  you  stand  back  and 
look  at  the  whole  university  you  see 
how  great  that  institution  is.  That’s 
the  way  a  newspaper  should  be.” 

Hearst  said  circulation  has  been 
climbing  this  fall  after  a  summer 
slump  and  is  now  at  151, (XX),  after 
having  reached  167,000  at  one  point  in 
October.  The  Examiner’s  Sept.  30, 
1984,  Audit  Bureau  of  Circulations 
figure  was  148,7(X). 

(Continued  on  page  52) 
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New  York  City  mayor,  black  weekly  feuding 

Koch  defends  New  York  Post  and  issues  ultimatum  to  the 
Amsterdam  News  —  “run  my  written  statement  verbatim” 


By  Andrew  Radolf 

The  running  feud  by  New  York 
Mayor  Edward  I.  Koch  and  the  Am¬ 
sterdam  News,  a  black  weekly  in 
Manhattan,  scaled  up  a  notch  in  hos¬ 
tility  during  the  recent  controversy 
over  Rupert  Murdoch’s  purchase  of 
newsprint  from  South  Africa  for  the 
New  York  Post. 

The  Post  has  been  a  strong  support¬ 
er  of  Koch  and  his  administration 
throughout  his  two  terms  in  office  and 
strongly  endorsed  him  for  a  third  term 
—  which  he  won  in  a  landslide  on 
November  5.  The  dispute  over  Mur¬ 
doch’s  South  Africa  newsprint  pur¬ 
chase  erupted  in  the  final  weeks  of  the 
mayoral  campaign. 


Zambga  Brown,  the 
reporter  who  had  called 
the  mayor’s  office  for 
comment,  said  the 
Amsterdam  News 
decided  to  print  Koch’s 
letter  in  full  “because  it 
makes  him  look  like  a 
fool.” 


Black  leaders  in  New  York  called 
for  a  boycott  of  the  Post  until  the 
newspaper  agreed  to  stop  using  news¬ 
print  purchased  from  South  Africa. 

In  doing  a  story  on  the  purchase, 
the  Amsterdam  News  —  which  edi¬ 
torially  supported  the  call  for  a 
boycott  —  phoned  the  mayor’s  office 
for  comment  on  the  issue. 

Instead,  the  weekly  got  a  four  para¬ 
graph  written  reply  from  the  mayor 
along  with  a  cover  letter  from  Press 
Secretary  William  Rauch  telling  the 
Amsterdam  News  it  must  either  pub¬ 
lish  the  mayor’s  response  in  full  or  not 
at  all. 

Failure  to  comply,  Rauch  wrote, 
would  result  in  the  Amsterdam  News’ 
access  to  city  hall  being  cut  off. 

“If  this  very  reasonable  request  is 
not  honored,  I  respectfully  submit  to 
you  that  future  requests  to  this  office 
from  the  Amsterdam  News  will  like¬ 


wise  not  be  honored,’’  Rauch  wrote. 

Koch  said  in  his  written  response 
that  the  Post  acquired  the  newsprint 
from  a  company  which  abides  by  the 
Sullivan  Principles  calling  on  South 
African  firms  to  fully  integrate  their 
work  places  and  not  abide  by  the 
country’s  apartheid  laws.  Koch  said 
he  would  not  hold  the  Post  to  a  higher 
standard  than  that  to  which  the  city 
itself  follows  in  investing  pension 
funds. 

Koch  reiterated  his  stand  advocat¬ 
ing  that  the  U.S.  cut  off  diplomatic 
and  economic  ties  with  South  Africa 
until  apartheid  and  martial  rule  are 
ended. 

“I  believe  the  Post  was  singled  out 
by  the  media  because  of  the  enmity 
some  media  people  have  towards  the 
New  York  Post,’’  Koch  stated. 

The  Amsterdam  News  complied 
with  Rauch’s  request  and  printed  the 
letter  in  full  in  its  November  9  edition. 
However,  the  weekly  also  ran  its  own 
editorial  comment  underneath. 

“We  cannot  imagine  Mr.  Rauch’s 
writing  such  a  letter,  demanding  if  you 
will,  such  space  from  the  New  York 
Times,  Daily  News  or  Newsday,"  the 
Amsterdam  News  stated.  “Yet  Mr. 
Rauch  felt  free  to  attempt  to  bully  this 
small  newspaper  and  threaten  denial 
of  access,  because  he  felt  he  could  get 
away  with  it.  Is  it  perhaps  because  he 
believes  Blacks  to  be  powerless?” 

The  Amsterdam  News  went  on  to 
say  that  it  considered  Rauch’s  cover 
letter  to  be  “an  unlawful  abuse  of 
power  by  a  public  official .  ”  The  week¬ 
ly  demanded  an  investigation  by  the 
city  council  and  an  opinion  on  the  let¬ 
ter’s  legality  from  the  city’s  corpora¬ 
tion  council. 

“Ironically  the  threat  (to  cut  off  ac¬ 
cess)  comes  at  the  very  same  time  as 
Botha’s  government  is  denying  ac¬ 
cess  to  print  and  electronic  media  in 
the  trouble  spots  in  South  Africa. 
Botha  does  not  wish  to  be  bothered  by 
press  inquiry  from  world  media.  Mr. 
Koch  does  not  wish  to  be  bothered  by 
inquiry  from  the  Amsterdam  News 
(unless  we  do  precisely  what  we  are 
told).” 

Zambga  Brown,  the  reporter  who 
had  called  the  mayor’s  office  for  com¬ 
ment,  said  the  Amsterdam  News  de¬ 
cided  to  print  Koch’s  letter  in  full  “be¬ 
cause  it  makes  him  look  like  a  fool.” 


Press  secretary  Rauch  said  his  re¬ 
quest  “was  a  perfectly  reasonable 
position.  Over  the  years  the  Amster¬ 
dam  News  has  cut  and  pasted  state¬ 
ments  to  alter  their  meaning.” 

Rauch  said  he  wrote  the  cover  letter 
because  “you  have  to  find  a  means  to 
deal  with  them.  That’s  how  I  deal  with 
that.” 

Rauch  added  that  he  has  a  similar 
policy  regarding  the  Village  Voice, 
which  he  also  charged  with  frequently 
misrepresenting  the  mayor’s  posi¬ 
tions.  The  Voice,  until  last  summer, 
was  owned  by  Rupert  Murdoch, 
although  he  never  interfered  with  the 
weekly’s  frequently  anti-Koch  posi¬ 
tions. 


Press  secretary  Rauch 
said . . .  “over  the  years 
the  Amsterdam  News  has 
cut  and  pasted 
statements  to  alter  their 
meaning.” 


“A  lot  of  times  the  Amsterdam 
News  does  not  quote  the  mayor  at 
all,”  added  Judith  Burrell,  an  assis¬ 
tant  press  secretary.  “That’s  another 
reason  to  put  it  in  writing.” 

Burrell  cited  three  recent  Amster¬ 
dam  News  stories  which  she  said  had 
misrepresented  the  mayor’s  position 
on  controversial  issues. 

One  story  from  last  winter  said 
Koch  was  opposed  to  making  Martin 
Luther  King’s  birthday  on  January  15 
a  city  holiday.  Burrell  said  the  mayor 
always  supported  the  holiday,  but 
was  holding  off  on  approving  it  be¬ 
cause  the  city  was  in  the  middle  of 
collective  bargaining  with  its  unions. 

“The  holiday  was  granted  as  part  of 
a  larger  settlement,”  she  said. 

The  other  two  stories  related  to  the 
Amsterdam  News’  coverage  of  Rev. 
Louis  Farrakhan’s  October  rally  at 
Madison  Square  Garden.  Burrell  said 
the  stories  singled  out  the  mayor  and 
the  Jewish  community  as  the  source 
of  opposition  to  Farrakhan  and 
charged  there  was  “a  vicious  cam¬ 
paign  by  city  hall”  to  discourage  peo- 
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pie  from  attending  the  rally.  She  said 
the  stories  made  it  seem  that  the 
25,000  who  attended  the  rally  were 
brought  out  as  a  direct  result  of  the 
mayor’s  “denunciation”  and  were 
there  to  rebut  his  position. 

Burrell  also  said  that  the  mayor  has 
“declined  requests  by  the  major 
newspapers  to  cut  his  letters.  They’ve 
always  abided  by  the  mayor’s 
wishes.”  She  said  the  major  dailies 
have  also  “corrected  misquotes  and 
out-of-contexts.” 

William  Tatum,  editor-in-chief  of 
the  Amsterdam  News,  stated  that  he 
has  “never  received  a  letter  or  a  tele¬ 
phone  call  from  Rauch  or  the  mayor 
saying  that  we  had  misquoted  him.  If 
that’s  what  they  both  say,  they  both 
lie.” 

The  dispute  of  Koch’s  letter  was 
raging  at  the  same  time  that  the  mayor 
was  charging  another  Amsterdam 
News  story  had  libeled  one  his 
appointees. 

The  story  was  about  Andrea  Katz, 
a  white  native  of  South  Africa,  who 
was  hired  as  junior  planner  in  the 
Bronx  by  the  Division  of  Real  Proper¬ 
ty  and  promoted  six  months  later  to 
senior  planner.  The  story  questioned 
Katz’s  being  given  authority  for  plan¬ 
ning  in  area  that’s  predominantly 
black  and  charged  Koch’s  administra¬ 
tion  with  racism  in  appointing  her. 

Koch,  in  a  separate  letter,  also  pub¬ 
lished  in  full  by  the  Amsterdam  News, 
called  the  story  “outrageous”  and  said 
it  libeled  not  only  his  administration 
but  Katz  as  well  “simply  because  she 
is  South  African  by  birth  and  is 
white.” 

Koch  said  in  the  letter  that  “I  per- 


Amsterdam  News  cartoon  reacts  to  Koch  letter. 

ceive  the  Amsterdam  News  to  be,  by  |  by  racism  and  on  occasion,  anti¬ 
virtue  of  the  articles  it  has  run,  tainted  I  Semitic.” 


Ontario  Press  Council  objects  to  Toronto  Sun  'Sunshine  Girls’ 


The  Toronto  Sun’s  “Sunshine  Girl” 
feature  —  a  daily  photo  of  a  scantily 
clad  young  woman  —  was  con¬ 
demned  by  the  Ontario  Press  Council . 

In  a  Nov.  14  adjudication,  the  coun¬ 
cil  declared  the  Sunshine  Girl  “por¬ 
trays  women  as  sex  objects.”  It  up¬ 
held  the  complaint  of  a  Mrs.  Margaret 
Couleter  of  Toronto,  who  complained 
that  a  daily  newspaper  was  not  the 
place  for  “these  suggestive  photos 
which  portray  young  women  as  sex 
objects.” 


The  press  council  is  a  voluntary 
organization  of  news  media  and  pub¬ 
lic  members,  including  all  the  pro¬ 
vince’s  daily  newspapers,  which 
hears  complaints  about  news  cover¬ 
age.  It  has  no  powers  of  enforcement 
other  than  to  require  that  its  decisions 
be  published  in  member  newspapers. 

In  the  Sunshine  Girl  case.  Sun  pub¬ 
lisher  Paul  Godfrey  noted  that  women 
occupy  important  positions  at  the 
newspaper,  and  that  until  recently  the 
tabloid’s  editor  was  a  woman. 


He  told  the  council  that  as  a  father 
of  three  pre-adolescent  sons  he  had 
“no  difficulties  with  anything  that 
appeared  in  the  newspaper.”  Godfrey 
was  reported  traveling  by  his  office 
and  could  not  be  reached  for  further 
comment. 

This  was  not  the  first  time  the 
Ontario  Press  Council  has  con¬ 
demned  similar  features.  In  1982,  it 
upheld  a  complaint  against  a  news¬ 
paper  that  published  each  week  a 
photo  of  an  attractive  young  woman. 


Survey:  journalism  training  a  must  for  public  relations  career 


College  public  relations  students 
should  continue  to  be  required  to  take 
traditional  journalism  courses, 
according  to  a  survey  of  public  rela¬ 
tions  professionals  and  academics. 

In  a  survey  released  at  the  recent 
convention  of  the  Public  Relations 
Society  of  America,  University  of 
Florida  professor  James  W.  Ander¬ 


son  said  the  finding  reflects  a  feeling 
that  “facility  with  language  is  the  most 
important  and  basic  skill  expected  of 
the  public  relations  graduate.” 

Survey  respondents  also  agreed 
strongly  that  English  and  mass  com¬ 
munication  writing  courses  must  be 
required  “in  any  public  relations  prog¬ 
ram  worthy  of  the  name,”  Anderson 


said. 

When  it  came  to  choosing  a  minor, 
however,  the  survey  respondents 
strongly  urged  public  relations  majors 
to  pick  business. 

“English  was  a  distant  second,  fol¬ 
lowed  by  economics,  and  then  fi¬ 
nance,”  Anderson  said. 
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All  in  a  day’s  work 

Chicago  Tribune  produces  a  79-page  photo  section  on  the  Windy  City; 
45  photographers  shot  420  roiis  of  Him  and  14,880  pictures 


By  Mark  Fitzgerald 

It  took  45  photographers,  420  rolls 
of  film,  and  14,880  pictures  for  the 
Chicago  Tribune  to  produce  its 
“snapshot”  of  a  Chicago  day. 

In  a  79-page  second  section  to  its 
Oct.  19  Sunday  magazine,  the  Trib¬ 
une  presented  “24  Hours  in  Chicago,” 
a  photographic  tribute  to  Friday, 
Sept.  6,  1985,  as  lived  in  the  Windy 
City. 

The  magazine  —  whose  sole  spon¬ 
sor,  the  Carson  Pirie  Scott  depart¬ 
ment  store,  bought  44  pages  of  adver¬ 
tising  — portrays  the  city  of  three  mil¬ 
lion  from  midniglit  to  1 1:59  p.m.  with 
117  color  photographs  and  an  essay 
by  Tribune  architecture  critic  Paul 
Gapp. 

The  photos  are  by  turns  dramatic 
(lightning  striking  the  Sears  Towers), 
touching  (a  mother’s  first  look  at  her 
new-born),  sad  (an  aged  street  person 
smokes  a  cigarette)  and  funny  (a  sequ¬ 
ence  of  shots  showing  a  singles  bar 
pickup). 

It  was  a  project  that  took  a  long  time 
getting  off  the  ground.  John  Twohey, 
the  Sunday  magazine’s  previous  edi¬ 
tor,  had  seen  a  similar  project  called 
“A  Day  in  the  Life  of  Australia,”  and 
several  times  proposed  the  project, 
but  nothing  came  of  the  suggestions. 

“Advertising  was  the  big  problem, 
finding  people  to  pay  for  it.  The  editor 
said  the  project  had  to  pay  for  itself,” 
said  Jack  Com,  the  Tribune  director 
of  photography,  who  oversaw  the  “24 
Hours”  project. 

As  it  happens,  Cora,  who  came  to 
the  Tribune  only  a  few  months  ago, 
had  been  a  photographer  on  the  “Day 
in  the  Life  of  Australia”  book,  and  a 
“Day  in  the  Life”  publication  about 
Japan.  He  also  directed  photography 
for  the  book,  “A  Day  in  the  Life  of 
Canada.” 

That  experience  actually  gave  him 
some  misgivings  about  the  Tribune 
proposal. 

“I  was  not  real  enthusiastic  about  it 
in  the  beginning.  After  all.  I’d  been  on 
three  of  the  blooming  things,”  he  said 
in  an  interview. 

However,  Sunday  magazine  editor 
Mary  Knoblauch  was  enthusiastic  — 


Special  Tribune  section 

and  soon  the  entire  staff  was  caught  in 
the  spirit  of  the  project,  Cora  said. 

To  make  assignments,  Knoblauch 
compiled  a  huge  list  of  picture  possibi¬ 
lities  and  set  up  a  bulletin  board  with 
the  day  divided  into  two-hour 
stretches. 

Photographers  signed  up  for  the 
assignments  and  often  added  ideas  of 
their  own. 


“Advertising  was  the 
big  problem,  finding 
people  to  pay  for  it.  The 
editor  said  the  project 
had  to  pay  for  itself”  said 
Jack  Corn,  the  Tribune 
director  of 
photography . . . 


The  day  was  chosen  not  only  be¬ 
cause  it  was  Friday,  but  because 
school  was  open  again,  and  it  would 
be  warm  enough  to  ensure  that  Chica¬ 
goans  were  out  and  about. 

In  fact,  it  turned  out  to  be  one  of  the 
hottest  days  of  the  summer  —  and, 
worse  —  it  rained. 

“That  (possibility)  scared  every¬ 
body  to  death,”  Cora  said.  “We  had 
contingency  plans,  of  course.  And  I 
wrote  a  note  in  which  1  said,  ‘If  it 
rains,  we’ll  separate  the  pros  from  the  - 


non-pros.’  And  it  did,  too.” 

However,  as  Corn  said,  “God 
smiled  on  us,”  and  the  rain  stopped, 
the  sun  came  out,  and  Pete  Rose  was 
able  to  hit  his  4,I88th  hit  at  a  Wrigley 
Field  game. 

There  were  other  complications. 

For  example,  the  newspaper  had 
hired  a  helicopter  for  some  aerial 
shots,  but  it  was  quickly  diverted  to 
Milwaukee  to  cover  the  crash  of  a 
commuter  plane. 

Another  unfortunate  thing  —  only 
from  the  newspaper’s  viewpoint,  of 
course  —  was  that  the  night  turned 
out  to  be  remarkably  crime-free,  rob¬ 
bing  the  magazine  of  its  planned  cop 
shots. 

“All  things  like  this  are  a  gamble,” 
Cora  said. 

However,  “When  we  got  the  first 
rolls  of  film  back  (at  about  9  a.m.)  I 
felt  real  good.  And  at  about  11 
o’clock,  we  got  the  Sears  Tower  light¬ 
ning  shot  (by  Frank  Hanes),  and  then 
the  baby  picture  (by  George  Thomp¬ 
son),  and  I  knew  we  were  home  free.” 

“There  was  great  esprit  de  corps, 
and  a  feeling  throughout  the  day  that 
I’m  sure  translated  into  creativity,” 
Cora  said. 

Gannett  talks 
to  Turner 

Gannett  Co.  is  one  of  three  poten¬ 
tial  bidders  talking  with  Ted  Turner 
about  acquiring  50%  of  Cable  News 
Network. 

Gannett  confirmed  in  a  USA  Today 
article  that  it  is  talking  with  Turner 
after  he  rejected  an  offer  by  NBC  to 
purchase  half  of  CNN  because  NBC 
had  wanted  to  have  editorial  control 
of  the  24-hour  news  service. 

Turner  said  he  decided  to  sell  a 
stake  in  CNN  because  NBC’s  plans  to 
start  a  competing  cable  news  service 
could  make  his  service  “unviable.”  ‘ 

Turner  is  also  reported  to  be  seek¬ 
ing  to  raise  cash  to  help  finance  his 
$1.5  billion  acquisition  of  MGM/UA 
Entertainment. 

Analysts  estimated  50%  of  CNN  is 
worth  $250  million,  but  Turner  has 
not  disclosed  his  selling  price. 
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HOW  TO  PREVENT  LIBEL  AND 
INVASION  OF  PRIVACY  SUITS 


Publishers  have  been  made  painfully 
aware  of  the  economic  implications  of 
the  lawsuit.  The  last  two  decades  have 
presented  new  challenges  to  publish¬ 
ers,  editors,  reporters  and  photogra¬ 
phers  in  keeping  abreast  of  the  rapid 
changes  in  constitutional  law.  In 
response  to  these  new  challenges. 
Mutual  Insurance  Company  Limited, 
Hamilton,  Bermuda,  offers  a  seminar 
on  methods  to  prevent  libel  and 
privacy  suits. 

New  interpretations  of  what  consti¬ 
tutes  libel  have  arisen  in  the  past  few 
years.  Busy  publishers  and  working 
journalists  often  are  not  privy  to 
decisions  which  could  have  serious 
consequences  for  their  newspaper. . . 
until  irs  too  late.  That’s  why  The 
Mutual  Insurance  Company  Limited, 


Hamilton,  Bermuda,  offers  more  than 
insurance  protection.  It  provides  a 
measure  of  prevention  with  this 
informative  seminar. 

Mutual  offers  a  daylong  seminar, 
entitled  “How  to  Prevent  Libel  and 
Privacy  Suits”,  to  insured  members. 
Created  to  meet  the  special  needs  of 
newspaper  publishers  and  working 
journalists,  the  course  offers  legal 
expertise  and  an  explanation  of  cur¬ 
rent  court  decisions.  It  addresses  libel, 
public  and  private  people,  actual  mal¬ 
ice,  negligence,  embanassing  truths, 
lies,  distortions,  and  other  appropriate 
issues.  Offered  to  insured  members, 
the  seminar  offers  instruction  on 
applied  law  and  documentation  tech- 
mques  to  prevent  lawsuits  while 
getting  the  story  out! 


For  further  information  contact 
Barbara  Dill,  (305)  576-8651. 


THE  MUTUAL 
INSURANCE  COMPANY 
LIMITED, 

HAMILTON,  BERMUDA 

RO.  Box  1179,  Hamilton  5,  Bermuda 
(809)292-7633 
(Send  all  mail  via  OVERSEAS 
AIRMAIL) 

PROVIDING 
PROTECTION  FOR 
THE  PRESS 


Advice  from  a  PR  man 


Publicists  told  to  take  a  firm  hand  with  media  to  insure  clients’  privacy 


The  key,  he  said,  was  control. 

“Our  PR  strategy  was  basically 
very  simple:  Give  the  media  what  is 
needed  to  do  its  job  and  do  it  on  our 
terms  —  not  theirs,”  Irvine  said. 

Those  terms  included  pool  inter¬ 
views  rather  than  than  mass  press 
conferences;  videotapes  prepared  by 
Humana  publicists  rather  than  jour¬ 
nalists;  and  strict  adherence  to  the  de¬ 
sire  of  the  patients  themselves. 

One  patient,  William  Schroeder, 
“took  well  to  the  media,  loved  the 
interviews,”  Irvine  said. 

Something  of  a  ham,  Schroeder 
joked  with  President  Reagan  about 
his  Social  Security  checks  and  happi¬ 
ly  submitted  to  press  coverage. 

“With  Schroeder,  the  game  plan 
was  fundamental  media  blocking  and 
tackling.  Within  48  hours,  we  had  dis¬ 
tributed  48  photos  to  the  wire  ser¬ 
vices,”  Irvine  said. 


“Ironically,  we  got 
attacked  not  by  the 
media,  but  by  the 
American  Medical 
Association,”  which 
charged  that  Humana 
was  revealing  too  much 
information .... 


However,  a  second  recipient,  Mur¬ 
ray  Hayden,  made  it  clear  from  the 
start  that  he  didn't  want  to  be  a  media 
attraction,  Irvine  said. 

The  solution,  he  said,  was  to  pro¬ 
vide  occasional  photos  and 
videotapes,  but  to  shield  Hayden 
from  the  press. 

That’s  probably  not  a  bad  idea, 
Irvine  said,  because,  “in  my  experi¬ 
ence,  the  average  private  citizen  is  a 
babe  in  the  woods  when  it  comes  to 
the  media.” 

And  according  to  Irvine,  public  re¬ 
lations  directors  have  good  reason  to 
fear  media  disrespect  for  privacy. 

He  said  that  “within  three  hours”  of 
the  announcement  that  Barney  Clark 
would  be  the  first  recipient  of  a 
mechanical  heart,  “his  house  was 
burglarized,  and  the  only  thing  taken 
was  a  family  photo  album  that  showed 
up  later  in  foreign  publications.” 

(Continued  on  page  46) 


By  Mark  Fitzgerald 

Publicists  need  to  take  a  firm  hand 
with  journalists  to  keep  them  from  in¬ 
vading  clients’  privacy,  a  top  public 
relations  consultant  says. 

Speaking  at  the  recent  convention 


of  the  Public  Relations  Society  of 
America,  Robert  B.  Irvine  described 
how  he  was  able  to  protect  the  privacy 
of  artificial  heart  recipients  at  Hu¬ 
mana  Hospital,  while  at  the  same  time 
satisfying  journalists’  demands  for 


ACQUISITION 

OGDEN  NEWSPAPERS,  INC. 
Has  Acquired 
THE  TIMES  LEADER 
Of  Martins  Ferry,  Ohio. 

The  Undersigned 
Conducted  the  Negotiations 
And  Acted  as  Brokers 
In  This  Transaction. 


HARE  &  FORD 


“THE  ALL-MEDIA  BROKERAGE  SPECIALISTS’ 


Richard  L.  Hare 
62  Black  Walnut  Drive 
Rochester,  New  York  14615 
(716)  621-6873 


Milton  Q.  Ford 
5050  Poplar  Avenue 
Suite  1135 

Memphis,  Tennessee  38157 
(901)  767-7980 


Newspapers,  Radio,  Television,  Cable. 

Your  Complete  Buying  Or  Selling  Needs  Will  Be 
Handled  In  Strict  Confidence. 

OVER  $200,000,000  IN  ALL  MEDIA  SALES 
NEGOTIATED  AND  CLOSED  SINCE  1980. 
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Are  You  Getting  Your 
Share  Of  Public 


Relations  Advertising? 


A  New  Linage  Opportunity  for  Newspapers  .  .  . 

An  E&P  Series  on  “Public  Relations  and  the  Press” 

EDITOR  &  PUBLISHER  will  pre-  communication  power  of  newspapers. 
sent  monthly  reports  on  how  working  journalists 

view  and  evaluate  the  public  relations  efforts  of  Public  relations  advertising  .  .  .  institutional, 

m^or  industries,  companies  and  associations —  corporate,  issue-oriented  advertising  ...  is 

beginning  with  the  January  11th  issue.  growing.  You  can  create  a  better  awareness  of 

j^our  value  as  a  medium  for  it  by  scheduling  your 
For  newspapers  in  capital  cities,  especially  those  ad  messages  in  these  special  E&P  issues.  Other 

with  “upscale”  demographics . . .  here  is  an  oppor-  publication  dates  are:  February  15,  March  22, 

tunity  to  position  your  paper  in  the  minds  of  the  April  19,  May  17,  and  June  14.  Call  your  E&P 

public  relations  specialists  who  appreciate  the  representative  at: 


Los  Angeles/213  382-6346  Chicago/312  645-0123 

Son  Francisco/415  421-7950  Toronto/416  833-6200 

New  York/212  675-4380 


Editor  8t  Publisher 

11  West  19th  Street  •  New  York,  N.Y.  10011 
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Hoax  in  Chicago 

Reporter  is  fired  by  Sun-Times  after  he  faiis  to  iocate 
a  Texas  tavern  and  the  patrons  that  he  wrote  about 


By  Mark  Fitzgerald 

The  Chicago  Sun-Times  fired  re¬ 
porter  Wade  Roberts  (Nov.  26)  after 
deciding  he  fabricated  a  feature  story. 

In  the  story,  which  appeared  Nov. 
18,  Roberts  wrote  about  various  col¬ 
orful  Texas  characters  watching  the 
Nov.  17  Chicago  Bears-Dallas  Cow¬ 
boys  football  game  in  a  supposed 
Eden,  Texas,  bar  called  “Bonner’s.” 

Roberts  described  these  patrons  — 
given  names  such  as  Monroe  Boud¬ 
reaux,  Ted  Jack  Glover  and  Jefferson 
Davis  Bonner,  the  tavern  owner — as 
their  mood  changed  from  confidence 
to  despair  while  they  watched  the 
Cowboys  suffer  a  44-0  defeat  at  the 
hands  of  the  Bears. 

For  example,  one  man,  called  Les 
Smalley  in  the  story,  was  quoted  as 
having  agreed  with  his  wife  that  he 
would  not  be  allowed  to  watch  any 


football  games  until  the  Super  Bowl  if 
the  Cowboys  lost. 

After  the  game,  and  in  the  story's 
last  paragraph,  Smalley  is  described 
as  dejectedly  punching  up  on  the  juke¬ 
box  the  country  song  “D-I-V-O-R-C- 
E.” 

Some  Sun-Times  reporters  and 
copy  editors  immediately  challenged 
the  story’s  authenticity,  as  they  had  a 
previous  dispatch  Roberts  wrote  from 
Dallas  describing  a  chance  meeting 
with  an  unnamed  former  colleague. 

“Some  people  felt ...  it  was  just 
too  pat  a  story,”  said  Sun-Times  man¬ 
aging  editor  Kenneth  D.  Towers,  who 
added  he  did  not  suspect  the  story 
initially. 

However,  Towers  said  he  was  sur¬ 
prised  when  Roberts,  who  had  been 
assigned  to  do  a  Dallas-area  color  fea¬ 
ture  on  the  Bears’  game,  sent  a  story 
from  Eden,  a  sparsely  populated  loca¬ 


tion  240  miles  from  Dallas. 

“It  was  a  surprise  he’d  traveled  up 
to  Eden,”  Towers  said. 

The  day  after  the  story  appeared, 
Roberts  was  ordered  to  confirm  the 
existence  of  the  bar  or  its  patrons. 

Over  the  Nov.  22-24  weekend. 
Towers  traveled  with  Roberts  to 
Texas  in  a  further  effort  to  locate  Bon¬ 
ner’s  tavern.  The  pair  were  unable  to 
locate  the  bar,  or  the  people  men¬ 
tioned. 

After  two  days  in  Texas,  Towers 
said,  he  offered  Roberts  the  chance  to 
resign. 

However,  in  a  letter  to  Towers  two 
days  after  that,  Roberts  refused. 

“At  this  point  my  resignation  could 
be,  probably  would  be,  perceived  as 
an  admission  of  wrongdoing  on  my 
part,”  wrote  Roberts,  33. 

Roberts  was  then  dismi  ssed  in  a  let- 
(Continued  on  page  33) 


TEIE  PANNELL  KERR  FORSTER 
1985  ACHIEVEMENT  AWARDS  PROGRAM 
FOR  OUTSTANDING  FINANCIAL  WRITING 


Pannell  Kerr  Forster,  the  national  accounting  and  consulting  firm,  announces 
its  second  annual  achievement  awards  program  for  outstanding  performance 
in  U.S.  financial  journalism. 

The  fimdamental  objective  of  the  program  is  to  encourage  and  recognize 
prominent  contributions  by  practicing  journalists  which  foster  better 
public  understanding  of  significant,  complex  financial  subjects  that 
affect  the  lives  of  American  citizens. 

The  program  provides  a  top  award  of  $3,(XX)  and  five  honorable 
mention  awards  of  $1,500  each  for  the  journalists  whose 
contributions  are  deemed  by  the  judges  to  be  most  effective. 


The  deadline  for  mailing 
entries  is  January  10, 1986. 

For  entry  blanks  and  addi¬ 
tional  information  contact  the 
Awards  Program  Chairman. 

PANNELL  KERR  FORSTER 
262  North  Belt  East,  Suite  300 
Houston,  TX  77060 
(713)  999-5134 
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They’re  #1  with  Their  Readers! 

The  Lockhorns  are  battling  their  way  to  the  top!  Everyone  laughs  at  Leroy  and 
Loretta’s  marital  spats  because  they’re  so  true-to-life,  so  universal,  so  funny. 

Whether  it’s  her  cooking,  his  girl-watching,  her  shopping  or  his  sarcasm,  readers 
around  the  world  identify  with  The  Lockhorns. 

The  Lockhorns  client  list  is  growing.  They  now  appear  daily  and  Sunday  in 
the  New  York  Daily  News,  Los  Angeles  Herald-Examiner,  Washington  Post, 
Denver  Post,  Miami  Herald,  Atlanta  Constitution,  Chicago  Tribune,  Indianapolis 
Star,  Detroit  Free  Press,  St.  Louis  Post-Dispatch,  and  hundreds  more. 

Make  sure  The  Lockhorns  are  #1  with  your  readers. 

For  additional  information  call:  Lawrence  T.  Olsen,  Director  of  Marketing  and  Sales 

toll  free:  1-800-223-7383  or  collect:  212-682-5600 


King  Fnatssms  Synclica‘1‘4 

THE  INDUSTRY’S  CREATIVE  RESOURCE 


®  1985  King  Features  Syrxlicate,  Inc. 
Printed  in  U.S.A. 


235  East  45th  Street,  New  York,  N.Y.  10017 
A  Division  of  The  Hearst  Corporation 


Vtequez  Rana:  a  look  at  his  Mexican  operation 


Mario  V^izquez  Rana,  the  Mexican 
publisher  seeking  to  own  90%  of 
United  Press  International,  is  a  man 
who  places  employee  morale  at  the 
top  of  his  priorities,  according  to  offi¬ 
cials  of  the  news  service. 

Vtizquez  Raha’s  Organizacion 
Editori^  Mexicana  publishes  the  62 
newspapers  comprising  the  El  Sol 
chain  and  the  sports  daily,  Esto. 

UPI  officials  said  Vdzquez  Rana 
employs  11,000  people  at  his  news¬ 
papers  who  are  represented  by  32  un¬ 
ions.  They  characterized  him  as  a 
tough  negotiator,  but  also  as  someone 
interested  in  maintaining  high  stand¬ 
ards  of  safety  at  his  plants. 

His  concern  for  employee  welfare 
includes  well-stocked  cafeterias,  on¬ 
site  medical  facilities  and  a  store  at  his 
Mexico  City  headquarters  which  sells 
all  manner  of  merchandise  to  em¬ 
ployees  at  substantial  discounts, 
often  in  the  40%  range. 

The  merchandise  is  accumulated, 
UPI  officials  said,  through  advertis¬ 
ing  trade-offs  with  retailers  and  manu¬ 
facturers. 

All  of  the  newsprint  used  by  OEM 
is  recycled,  they  said,  and  their  con¬ 
sumption  accounts  for  over  27%  of 
the  total  newsprint  used  in  Mexico. 

UPI  officials  also  described  OEM 
as  being  highly  advanced  technologi¬ 
cally. 

Nine  of  the  El  Sol  papers  are  linked 


via  their  Harris  1800  front  end  sys¬ 
tems  to  the  main  database  of  OEM’s 
Mexico  City  paper.  UPI  officials  said 
the  Mexico  City  paper  electronically 
transmits  its  national  news  copy  to 
these  local  papers  who  then  use  the 
information  to  produce  and  insert 
their  own  national  news  sections. 

OEM  plans  to  have  all  62  papers 
linked  to  this  central  transmission 
system  for  national  news  “within  a 
couple  of  months,”  said  UPI  spokes¬ 
man  David  Wickenden.^ 


His  concern  for 
employee  welfare 
includes  well-stocked 
cafeterias,  on-site 
medical  facilities  and  a 
store  at  his  Mexico  City 
headquarters .... 


The  El  Sol  newspapers  are  major 
clients  in  Mexico  of  the  Associated 
Press  as  well  as  UPI.  The  chain  re¬ 
cently  agreed  to  purchase  over  $  I  mil¬ 
lion  in  photo  transmission  equipment 
from  UPI’s  main  competitor. 

After  his  winning  bid  for  the  news 
service  was  announced,  UPI  officials 
said  AP  sent  a  three-man  delegation  to 


OEM  who  were  assured  by  Vdzquez 
Rana  that  he  would  not  renege  on  the 
deal. 

UPI  officials  said  that  Vdzquez 
Rana  also  sent  a  memo  to  his  editorial 
employees  telling  them  not  to  favor 
UPI’s  news  reports  over  AP’s. 

Before  Vdzquez  Raha’s  bid  was 
accepted,  UPI  conducted  a  thorough 
investigation  of  his  background.  They 
said  the  investigation  not  only  in¬ 
volved  searching  though  all  publicly 
available  documents  and  records  — 
including  the  NEXIS  computerized 
database  —  but  also  making  inquiries 
about  the  publisher’s  background 
through  diplomatic  channels. 

UPI  officials  said  other  American 
news  organizations,  including  the 
New  York  Times,  also  checked  out 
Vdzquez  Raha’s  background  through 
their  Mexico  City  bureaus. 

They  said  the  search  convinced 
them  “there  is  no  mystery  as  to  where 
he  got  his  wealth.” 


Favorable 

(Continued  from  page  14) 


we  are  taking  a  wait  and  see  attitude 
and  will  be  monitoring  their  perform¬ 
ance.” 

“I  think  the  entire  newspaper  indus¬ 
try  should  wish  them  well  and  give 
them  as  much  support  as  possible  to 
help  them  turn  UPI  around,”  said 
Robert  Page,  publisher  of  the  Chica¬ 
go  Sun-Times.  “One  dinner  is  enough 
to  convince  me  that  they  are  an  im¬ 
provement  over  Ruhe  and  Geissler.” 

Douglas  F.  Ruhe  and  William  E. 
Geissler  are  the  present  co-owners  of 
UPI  who  were  forced  to  give  up  oper¬ 
ating  control  of  the  company  after  it 
filed  for  bankruptcy  under  Chapter 
11. 

Page,  who  is  a  former  general  man¬ 
ager  and  vice  president  of  UPI,  was 
confident  that  UPI’s  editorial  quality 
would  be  maintained  under  the  new 
owners. 

“Editorial  quality  didn’t  suffer 
under  Ruhe  and  Geissler.  It  won’t  suf¬ 
fer  under  these  guys,”  he  said. 

Vdzquez  Rana  and  Russo  also  did 
not  discuss  their  business  plans  with 
Page,  but  the  Sun-Times  publisher 
said  he  was  “satisfied”  that  the 
prospective  owners  “understand  the 
importance  of  UPI.  Vdzquez  Rana 
knows  he’s  got  his  work  cut  out  for 
him.” 


Accu-Weather  links  directly  with  your  typesetting  computer,  pro¬ 
viding  all  text  material  in  a  photo-ready  format.  This  gives  you 
up-to-the-minute  accuracy  and  precision,  and  at  less  cost. 
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This  announcement  is  neither  an  offer  to  sell  nor  a  solicitation  of  an  offer  to  buy  these  securities. 
The  offer  is  made  only  by  the  Prospectus. 


$400,000,000 


Harte -Hanks  Communications,  Inc. 

$200,000,000  13%%  Senior  Subordinated  Notes  due  1995 

Price  99.625% 

phis  accrued  interest  from  November  15. 1985 

$200,000,000  14%%  Subordinated  Debentures  due  2000 

Price  99.750% 

plus  accrued  interest  from  November  15, 1985 


Copies  of  the  Prospectus  are  obtainable  in  any  State  from  the  undersigned 
and  such  other  dealers  os  may  lawfully  offer  these  securities  in  such  State. 

Drexel  Burnham  Lambert 

INCORPORATED 

November  21,  1985 


Some  newspaper  advice  from  Tom  Winship 

Says  too  many  newspapers  are  mimicking  the  'B/g  Four' 


By  James  W.  Johnson 
Newspaper  editors  need  to  back 
check  facts,  read  stories  back  to 
sources  and  print  corrections  in  the 
same  place  as  errors,  Thomas 
Winship,  the  retired  editor  of  the  Bos¬ 
ton  Globe  says. 

In  an  address  upon  receiving  the 
University  of  Arizona’s  John  Peter 
Zenger  Award  on  Oct.  18,  Winship 
also  said  the  “Big  Four”  of  newspa¬ 
pers  has  created  a  homogenizing 
effect  on  newspapers  across  the  na¬ 
tion. 


“Consequently, 
reporters  do  not  know 
the  town  they  ewer  as 
well  as  they  used  to,”  he 
said. 


He  told  about  150  people  attending 
the  46th  annual  Arizona  Newspapers 
Association  convention  that  another 
layer  of  gatekeepers  is  needed  to 
recheck  raw  facts  as  The  New  Yorker 
and  Time  magazines  do. 

Winship  said  it  might  be  impossible 
to  check  facts  on  breaking  stories,  but 
not  for  timeless  copy  that  is  prepared 

(Johnson  is  an  associate  professor  of 
journalism  at  the  University  of  Arizona.) 


days  before  publication. 

‘To  catch  errors  in  half  of  the  sto¬ 
ries  in  a  newspaper  through  a  m  w 
procedure,  I  say,  would  a  great 
step  forwaid." 

Winship,  who  is  now  president  of 
the  center  for  Foreign  Journalists  in 
Reston,  Va. ,  said  that  if  a  source  com¬ 
plains  he  was  misquoted  when  the 
story  is  read  back  to  him,  the  editor 
should  make  the  decision. 

“Just  remember  that  one  of  the 
worst  kept  secrets  in  journalism  is 
that  the  twst  editor  in  the  world  can¬ 
not  check  adequately  on  accuracy  in 
news  copy,”  he  said. 

Winship  said  fact  checking  also  is 
necessary  because  computerized 
newsrooms  have  placed  added  bur¬ 
dens  of  proofreading  and  redesigning 
pages  on  already  overworked  desk 
editors. 

Another  problem,  he  said,  is  that 
reporters  seem  to  change  jobs  more 
often  than  in  the  past. 

“Consequently,  reporters  do  not 
know  the  town  they  cover  as  well  as 
they  used  to,”  he  said. 

Winship  said  he  realized  that  there 
is  a  taboo  against  reporters  showing 
entire  stories  to  sources.  He  quoted 
Jay  Mathews  of  the  Washington  Post 
who  said  a  correct  story  is  better  for 
the  newspaper’s  reputation. 

As  for  printing  corrections, 
Winship  said,  “Print  the  correction,  in 
a  standard,  uniform  way,  on  the  same 


NORTHWESTERN  UNIVERSITY'S  MEDILL  SCHOOL  OF  JOURNALISM 
OFFERS  "PRAQICAL  EXPERIENCE" 

If  you've  run  into  professional  roadblocks  due  to  lock  of  opportunity  and 
training,  poor  editing,  etc.  and  you're  seeking  a  career  change,  the  graduate 
program  at  Northwestern's  Medill  School  of  Journalism  may  be  the  answer. 
Whether  you  are  continuing  your  career  in  re^rting  and  writing — or  you  now 
have  an  interest  in  newsroom  management,  magazines,  broadcast  news  report¬ 
ing,  or  advertising— AAedill  is  for  you.  We  have  experienced  professionals  who 
vn'll  provide  training  and  guidance.  You  can  make  your  mistakes  here  and  ovoid 
them  on  the  job. 

In  9  months,  if  you  have  the  required  experience  and  background,  you  can 
receive  a  AAaster  of  Science  degree  in  Journalism  and  Advertising. 

If  you  are  tired  of  getting  turned  down  by  prospective  employers,  come  to 
AA^ill.  We  have  a  graduate  placement  rate  of  more  than  90%.  Our  students 
get  jobs  in  the  prof^ions.  Those  familiar  with  AAedill  say  you  can  get  "experi¬ 
ence"  with  tough  editors  and  advertising  experts  in  a  professionally  oriented 
academic  setting  before  pursuing  your  career.  AAinorities  are  encouraged  to 
apply. 

Medill  School  of  Journalism,  Northwestern  University, 
1845  Sheridan  Road,  Evanston,  IL  60201 
Call  312/491-5228 


page  where  the  error  originally  took 
place,  not  in  a  fixed  position  inside  the 
paper  as  most  newspapers  do. 

“I  have  a  tiny  hunch  that  after  two 
or  three  correction  boxes  land  on  the 
front  page  of  his  newspaper  over  a 
short  period  of  time,  the  editor  will 
climb  the  city  room  walls  and  every 
writing  man  and  woman  suddenly  will 
commence  to  be  a  bit  more  careful  in 
his  or  her  reporting,”  he  said. 

Winship  said  the  “Big  Four”  of  the 
New  York  Times,  Washington  Post, 
Wall  Street  Journal,  and  the  Los 
Angeles  Times  set  the  agenda  for  what 
other  newspapers  print  in  internation¬ 
al  and  national  news. 

He  said  although  they  have  sound 
judgment,  they  have  a  homogenizing 
influence  on  other  papers. 


“This  ‘Big  Four’  agenda 
setting  permits  uncreative 
editors  to  sit  back,  take 
what  comes  war  the 
transom,  look 
respectable,  be  safe  and 
do  very  little  heavy 
lining,”  Winship  said. 


“This  ‘Big  Four’  agenda  setting  per¬ 
mits  uncreative  editors  to  sit  back, 
take  what  comes  over  the  transom, 
look  respectable,  be  safe  and  do  very 
little  heavy  lifting,”  Winship  said. 

He  also  said  he  was  grieved  that  so 
many  newspapers  “have  lost  some  of 
their  spunk,  the  warmth  and  sparkle 
and  some  of  the  funkiness  that  made 
them  vital  institutions  in  the  first 
place.” 

He  said  some  newspapers  could  be 
published  in  another  city  “and  it 
would  be  days  before  the  customers 
noticed  what  they  were  reading.” 

He  said  he  believes  readers  liked 
the  colorfully  named  editions  of  the 
past  such  as  Night  Owl,  Early  Bird  or 
Red  Streak. 

“Too  often,  now,  these  features  are 
written  off  as  old-fashioned  or 
corny,”  he  said. 

Winship  also  praised  USA  Today  as 
a  “welcome  jolt”  to  the  newspaper 
industry. 

“It  took  us  out  of  our  Mao  jackets 
and  put  us  into  bright  colors,”  he  said. 

He  called  USA  Today  a  “happy 
tonic”  that  is  here  to  stay. 
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Now  you  don'l  need  an  enormous  copier 
to  make  enormous  copies. 


The  name  tells  the  story. 

The  Canon  NP-2436  is  a  large-format  professional 
plain  paper  copier  that  makes  size-for-size  reproduc¬ 
tions  up  to  24"  X  36".  But  that’s  only  part  of  the  story 

If  oversized  documents  are  a  way  of  life  in  your 
business,  you  owe  yourself  a  serious  look  at  the 
NP-2436.  Why? 

The  NP-2436  is  surprisingly  compact— hardly 
larger;  in  fact,  than  many  conventional  office  copiers. 

It  runs  on  standard  115  Volts  AC,  and  it  doesn’t  require 
any  special  ventilation.  You  can,  in  other  words,  put  it 
just  about  anywhere. 

Making  copies  on  the 
NP-2436  is  fast,  easy  and 
economical.  Just  feed  your 
original,  and  walk  away  with  ^ 

your  copy  seconds  later.  Use 
the  built-in  roll-fed  paper  i 

supply  O'”  use  the  single-sheet  i? 
bypass  for  different  paper  jk 


stock.  Either  way,  you’ll  never  need  to  use  costly  coated 
copy  materials.  And  your  copies  come  out  dry  ready 
to  fold  or  mark  up. 

Take  a  close  look  at  the  copies.  The  NP-2436  gives 
you  impressive  reproductions— crisp  and  cleat;  from 
edge  to  edge.  It’s  the  kind  of  quality  you  just  can’t  get 
with  diazo  duplicators. 

You  should  also  know  that  the  NP-2436  gives  you 
a  choice  of  copy  color:  black,  browr,  or  blue.  That’s 
versatility  not  even  the  most  expensive  engineering 
copiers  can  match. 

Finally,  take  a  look  at  the  NP-2436’s  price.  It’s  more 
affordable  than  you  might  think. 

All  in  all,  the  NP-2436  is  an  extremely  practical 
answer  to  a  large  variety  of  oversized  copying  needs. 
And  it  just  may  be  the  perfect  answer  to  yours. 


Canon 


0132436 


Pardue 


Bennett 


Janensch 


Louisville  dailies  merge  their  editorial  staffs 


In  a  move  to  strengthen  both  news 
coverage  and  profitability,  the  morn¬ 
ing  Courier-Journal  and  evening 
Louisville  Times  merged  their  com¬ 
peting  news  staffs  on  December  1 . 

The  staffs’  merger  was  the  result  of 
1 1  months  of  research  and  planning  by 
the  newspapers. 

“Economic  realities  dictate  that 
newspaper  companies  in  cities  the 
size  of  Louisville  can  no  longer  sup¬ 
port  two  high  quality  news  staffs," 
said  editor  and  publisher  Barry  Bing¬ 
ham  Jr.  “This  plan  permits  us  to  serve 
both  our  morning  and  afternoon  read¬ 
ers  with  a  greater  variety  and  depth  of 
news  coverage.” 


“Most  papers  wait  until 
they’re  in  trouble  before 
they  study  their  future,” 
he  said.  “We  had  a  good 
year  of  profits  In 
and  thought  the  time  to 
study  our  future  was 
now.” 


Internal  changes  resulting  from  the 
merger  will  be  confined  mostly  to  the 
reporting,  writing  and  editing  func¬ 
tions  in  the  news  and  editorial  depart¬ 
ments,  the  newspapers  said.  Other 
news  departments,  including  photo¬ 
graphy,  art,  the  library  and  cable 
news  unit  are  already  unified.  The 
business  departments  never  have 
been  split  between  the  two  papers. 

Executive  editor  Paul  Janensch  will 
continue  as  top  news  executive  of  the 
two  papers,  reporting  to  Bingham. 

Leonard  Pai^ue,  formerly  manag¬ 
ing  editor  of  the  Times  and  currently 
deputy  executive  editor,  will  be 


senior  managing  editor  in  charge  of  all 
reporting  and  editing  for  both  news¬ 
papers. 

David  Hawpe,  currently  managing 
editor  of  the  Courier-Journal,  will  re¬ 
port  to  Pardue  as  managing  editor/ 
news  and  be  in  charge  of  local,  region¬ 
al,  business  and  sports  news  for  both 
papers. 

Edward  Bennett,  formerly  an  assis¬ 
tant  managing  editor  of  the  Times  and 
currently  its  acting  managing  editor, 
will  report  to  Hawpe  as  assistant  man¬ 
aging  editor/local  news.  He  wilt  be  in 
charge  of  news  coverage  in  Jefferson, 
Oldham  and  Bullit  Counties  and  will 
also  supervise  many  specialized  re¬ 
porting  beats  for  both  newspapers. 

The  elimination  of  duplicate  cover¬ 
age  of  news  events  will  enable  the 
company  to  trim  25  news  and  editorial 
positions  from  the  current  total  of 337. 

The  savings  will  strengthen  profits, 
the  company  said,  and  will  help  en¬ 
able  the  papers  to  upgrade  plant  and 
equipment. 

The  papers  intend  to  avoid  layotfs. 
Fifteen  vacancies  already  exist  due  to 
a  temporary  hiring  freeze  im¬ 
plemented  last  July  to  assure  the  pa¬ 
pers  will  make  this  year’s  profit 
objectives 

To  achieve  further  reductions,  the 
papers  are  offering  an  “enhanced  ear¬ 
ly  retirement  package"  on  a  voluntary 
basis  to  all  full-time  news  and  editorial 
employees  who  are  59  through  64  as  of 
December  31,  1985.  If  there  are  not 
enough  takers,  the  package  will  later 
be  offered  to  employees  age  57  and  58, 
and  possibly  age  55  and  56. 

A  market  survey  conducted  last 
summer  for  the  newspapers  by  MORI 
Research  of  Minneapolis  found 
Louisville  adults  were  about  evenly 
split  between  those  favoring  a  morn¬ 
ing  newspaper  and  those  favoring  an 
afternoon  one. 


In  the  seven-county  Lousiville  met¬ 
ro  area,  the  Times  outsells  the 
Courier-Journal  in  daily  sales,  but  the 
Courier-Journal  with  widespread  dis¬ 
tribution  in  Kentucky  and  southern 
Indiana  has  more  tot^  circulation. 

The  most  recent  audit  showed  the 
Courier-Journal  with  daily  sales  of 
170,699  and  the  Times  with  daily  sales 
of  128,572. 

Circulation  of  the  Sunday  Courier- 
Journal  is  321,846. 


“Economic  realities 
dictate  that  newspaper 
companies  in  cities  the 
size  of  Louisville  can  no 
longer  support  two  high 
quality  news  staffs ...” 


The  Louisville  newspapers  had  rec¬ 
ord  revenues  last  year  and  profits 
were  the  highest  in  1984  in  20  years.  In 
a  recent  interview  Janensch  said  the 
decision  to  merge  the  staffs  was  made 
now  because  the  papers  wanted  to  act 
while  they  were  strong  financially. 

“Most  papers  wait  until  they’re  in 
trouble  before  they  study  their  fu¬ 
ture,”  he  said.  “We  had  a  good  year  of 
profits  in  1984,  and  thought  the  time  to 
study  our  future  was  now.” 

However,  the  Louisville  papers,  as 
at  other  major  dailies,  have  suffered  a 
loss  of  national  advertising  revenue  in 
recent  years  and  have  also  lost  cir¬ 
culation  Janensch  said  the  circulation 
decline  was  primarily  due  to  a  decline 
in  duplicated  subscriptions.  House¬ 
hold  penetration  levels  remain  at  65% 
in  the  five-county  metro  area  and  70% 
in  “our  home  county,’’  Janensch 
added. 
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Happy 

Anniversary 

Sears! 

1886-1986 

lllllllllllllllllllllUlIlKIIIIIIIDmilllllllll 

For  Sears’  Centennial  Year,  Editor  &  Publisher 
will  present  a  Sears  Centennial  Celebration 
Section  in  its  January  25, 1986  INAME  issue. 

Special  editor  Celeste  Huenergard  is  working  with  Sears  to  produce  an  interest¬ 
ing  and  informative  section  about  this  long-time  and  substantial  newspaper  customer. 

The  section  will  feature  items  of  the  past,  present,  and  future  of  Sears.  News¬ 
papers  and  newspaper  organizations  are  invited  to  use  ad  space  in  the  section  to 
highlight  their  individual  relation  to  Sears’  progress  and  to  extend  individual  greet¬ 
ings  to  a  valued  customer.  Collectively,  all  ads  will  manifest  an  industry  salute  to  a 
truly  great  newspaper  account. 

Copies  of  the  January  25  issue  will  be  distributed  at  the  INAME  Convention,  and 
copies  of  the  section  will  also  be  made  available  to  all  management  levels  of  Sears 
through  its  headquarters. 

For  further  information,  call  your  E&P  representative  or  Donald  Parvin,  Ad 
Manager,  at  212  675-4380. 

SPACE  CLOSING:  JANUARY  13, 1986 


D  Editor  &  Publisher 

I  11' West  19th  street  #  New  YorK  N.Y.  10011 


NEWSPEOPLE  IN  THE  NEWS 


Joanne  Davidson,  is  the  newly 
named  society  editor  of  the  Denver 
Post,  filling  the  vacancy  created  when 
Eva  H(M)GES  retired  last  October. 

Davidson,  who  will  cover  social 
news,  write  a  Sunday  and  weekday 
column,  and  feature  stories,  has  su¬ 
pervised  coverage  of  Colorado  and 
six  other  western  states  as  bureau 
chief  for  U.S.  News  and  World  Re¬ 
port.  Headquartered  in  San  Francis¬ 
co,  she  worked  for  the  magazine  six 
years.  Before  that  she  was  society 
editor  of  the  Contra  Costa  Times  in 
Walnut  Creek,  Calif.,  and  covered 
education,  government  and  police  for 
the  Pittsburg  (Calif.)  Post-Dispatch 
from  1%9  to  1973. 

Hodges  retired  after  40  years  with 
the  Post  to  write  a  teleplay  about  Col¬ 
orado’s  historic  Tabor  family. 

*  *  ♦ 

Louis  F.  Ryan  has  been  elected 
general  counsel  of  Landmark  Com¬ 
munications,  Inc.,  and  TeleCable 
Corporation,  Norfolk,  Va.  He  suc¬ 
ceeds  the  late  Charles  L.  Kaufman, 
who  died  last  month. 

Ryan  is  also  vice  president  and 
secretary  of  Landmark  and  Tele- 
Cable. 


McNAUGHT 


When  the 
problem  is  money, 
Susan  Bondy  is 
the  answer. 


BONDY 
ON  MONEY 

Susan  Bondy’s 
personal  money 
column  belongs  in 
your  newspaper. 

Call  collect  (203)  66 1 -4990 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct  06830 


ALEX  MACHASKEE  has  been 
named  vice  president  and  general 
manager  of  The  Plain  Dealer  Pub¬ 
lishing  Co.  He  has  been  director  of 
labor  relations  and  personnel  since 
1981. 

AAochaskee  has  worked  in  circula¬ 
tion,  advertising  and  promotion  and 
served  as  assistant  to  the  publisher 
since  joining  the  newspaper  in  1960. 
Previously  he  was  on  the  news  staff  of 
the  Warren  (Ohio)  Tribune-Chronicle. 

He  success  Roy  O.  Kopp,  who 
died  November  3.  Kopp  was  vice  pres¬ 
ident  and  business  manager. 


Malinda  Moore  Coleman  has 
succeeded  Chris  Schroder  as  pro¬ 
motions  director  of  the  Greenville 
(S.C.)  News-Piedmont  Co.  He  re¬ 
signed  to  take  a  similar  post  with 
Knight  Publishing  Co.,  Charlotte, 
N.C. 

Coleman  will  continue  as  News¬ 
paper  in  Education  coordinator  for 
the  Greenville  News  and  Greenville 
Piedmont. 

♦  a  a 

Lee  David  Goodwin,  most  recent¬ 
ly  assistant  editor  of  the  Ipswich 
(Mass.)  Chronicle,  joined  Business 
Worcester  Magazine,  Worcester, 
Mass.,  as  senior  staff  writer. 

*  *  * 

Brian  Whiteley,  most  recently 
managing  editor  of  the  New  Milford 
(Conn.)  Times,  has  joined  Eric  Tulin 
Inc.,  Hartford  advertising  agency,  as 
a  copywriter. 

*  *  * 

Cecille  a.  Blackwood  has  been 
promoted  to  classified  training  super¬ 
visor  at  the  Springfield  (Mi.3s.)  News¬ 
papers.  She  was  with  the  Los  Angeles 
Times  before  joining  the  Sprin^eld 
papers  in  1980. 


Diane  Glass,  promotion  director 
of  the  Des  Moines  Register,  was 
named  marketing  services  director 
and  will  oversee  both  promotion  and 
research  functions. 

« 

Margaret  Butler  joined  Landon 
Associates,  Inc.,  as  sales  representa¬ 
tive  in  the  San  Francisco  office.  She 
was  with  Ogilvy  &  Mather  and  prior 
to  that  with  J.  Walter  Thompson. 

Hugh  Farrell  Jr.  has  been 
appointed  to  the  Landon’s  New  York 
City  sales  staff.  He  most  recently  was 
an  account  manager  of  The  Cable 
Guide,  moving  to  that  position  from 
Gannett  Newspaper  Advertising 
Sales  and  a  USA  Today  special 
assignment  in  Los  Angeles. 

«  «  * 

The  collected  columns  of  Don  Hat- 
field,  editor  and  publisher  of  the 
Huntington  (W.Va.)  Herald- 
Dispatch,  are  being  published  in  book 
form.  The  paperback  titled  “Don  Hat¬ 
field.  .  .cleans  his  attic”  is  set  for 
release  by  Jalamap  Publications  of 
South  Charleston,  W.Va.,  on  Dec. 
19. 


INSURANCE  SPOKEN  ...  IN  PLAIN  ENGLISH 


We've  got  the  facts  and  figures  on  all  aspects  of 
life  and  health  insurance.  We  know  how  to  com¬ 
municate  them.  If  you  want  to  know  where  we 
stand  on  any  subject,  we'll  tell  you  that  too. 

We're  the  American  Council  of  Life  Insurance 
and  the  Health  Insurance  Association  of  America, 
and  English  is  not  our  second  language. 

Call  us  any  time. 

In  New  York: 

Robert  Wakbon  212-2454198  (office);  516471-3653  (home) 

In  Washington,  D.C.: 

Waiter  RusewUz  202-1624064  (office);  301-770-2190  (home) 

Amy  liderman  202-0624063  (oHke);  703-243-7257  (home) 


American 
Council  of 
Life  Insurance 
and 

Health  Insurance 
Association  of 
America.* 

l8SOKStreet.NW.Wa6hingion.OC  20006 

•Representing  STOide  insurance 
cornpantes.  with  9S  percent  of  the  bfe 
insuranceforce  m  the  United  States, 
and  330  health  msurarKe 
companies,  with  80  percent  of  the  health 
insurance  wrKien  by  insurance  companies 
in  the  United  Slates 
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Todd  Adams  has  been  named  assis¬ 
tant  controller  at  Newspapers  Inc., 
the  division  of  The  Journal  Company 
which  publishes  the  Milwaukee  Jour¬ 
nal  and  the  Milwaukee  Sentinel. 

He  joined  the  company  in  1983  as 
internal  auditor  after  previously 
working  as  senior  accountant  at  Con¬ 
ley,  McDonald  &  Sprague  and  at 
White,  Reinholtz  &  Pfefferkorn. 
Adams  is  a  certified  public  accoun¬ 
tant. 


Richard  A.  Lawrence  has  been 
named  associate  publisher  of  the 
Morristown  (N.J.)  Daily  Record  and 
New  Jersey  Monthly  Magazine. 
Lawrence  was  owner/president  of 
Somerset  Publishing  Company,  Inc., 
Somerset,  N.J.  prior  to  his  appoint¬ 
ment. 


J.  Stephen  Fagan  Neil  Roland 

J.  Stephen  Fagan  has  been  named 
managing  editor  of  the  Cincinnati 
Post.  Fagan,  formerly  assistant  man¬ 
aging  editor/news  for  the  Fort  Worth 
Star-Telegram,  replaces  Thomas 
Dunning,  now  an  assistant  managing 
editor  for  the  Scripps  Howard  News 
Service  in  Washington,  D.C. 

Fagan  began  his  journalism  career  Neil  Roland  has  joined  United 
as  a  reporter  for  the  Courier-Journal  Press  International’s  four-person  in- 
and  Louisville  Times  m  1910.  Hq  then  vestigative  team.  In  the  past  four 
served  in  various  editing  posts,  in-  years  he  worked  as  an  investigative 
eluding  managing  editor,  for  the  Jack-  reporter  with  Army  Times,  an  inde- 
son  (Miss.)  Clarion-Ledger  before  pendent  worldwide  newspaper  that 
moving  to  Fort  Worth  as  business  edi-  primarily  serves  military  audiences, 
tor  in  1982.  Roland  recently  received  the 

National  Association  of  Science  Wri- 
*  *  *  ters  award  for  ^icles  on  weaknesses 

in  the  military’s  drug-testing  pro¬ 
gram.  The  articles  also  won  awards 
from  the  American  Medical  Writers 
Association  and  the  New  York  State 
Bar  Association. 

Before  joining  Army  Times,  Ro¬ 
land  was  chief  economist  with  the 
Presidential  Commission  on  Impact 
Aid  under  President  Carter. 


Terri  Dudley 

Long  ,  The  Day,  New  London,  secre¬ 
tary.  Continuing  in  office  are  Morley 
L.  Piper  director  of  the  New  England 
Newspaper  Association,  treasurer; 
and  George  .  White  Patriot  Ledger, 
Quincy,  Mass.,  assistant  treasurer. 


Robert  H.  Spiegel,  63,  editor  of 
the  Wisconsin  State  Journal,  Madi¬ 
son,  since  1974,  has  announced  his 
retirement  effective  next  April. 
Spiegel  and  his  wife,  Dorothy,  plan  to 
move  to  Hilton  Head  Island,  S.C. 

Spiegel  was  editor  of  the  Mason 
City  (Iowa)  Globe  Gazette,  another 
Lee  Enterprises  newspaper,  from 
1%3  until  he  moved  to  Madison. 


Lorane  a.  Elliott,  assistant 
promotion  director  at  the  San  Bernar¬ 
dino  (Calif.)  Sun,  is  the  new  promo¬ 
tion  director  at  the  Lansing  (Mich.) 
State  Journal.  Both  the  Sun  and  the 
State  Journal  are  owned  by  Gannett 
Co. 

Elliott  worked  for  the  San  Bernar¬ 
dino  Chamber  of  Commerce  from 
1973  until  she  joined  the  Sun  in  1977. 


Terri  Dudley,  advertising  direc¬ 
tor  of  the  Valley  News,  Lebanon, 
N.H.,  was  elected  president  of  the 
New  England  Newspaper  Advertis¬ 
ing  Executives  Association.  She  is 
the  first  woman  to  be  elected  presi¬ 
dent  of  the  group  and  moves  up  from 
first  vice  president  and  program 
chairperson. 

Dudley  succeeds  Robert  Ballan- 
TINE,  advertising  director  for  the 
Worcester  Telegram  and  Gazette. 
She  joined  the  Valley  News  in  classi¬ 
fied  advertising  in  1957  and  was 
named  assistant  advertising  manager 
in  1970,  manager  in  1973,  and  adver¬ 
tising  director  in  1978. 

Other  new  association  officers  are: 
George  Vegenas,  Cape  Cod  Times, 
first  vice  president;  Paul  A. 
SCHWABE,  Patriot  Ledger,  Quincy, 
second  vice  president;  and  William 


“Which  Circulation  Management  System 
offered  us  the  Total  Solution  to  our  Circulation 

and  TMC  needs?”  “papertRAK,  of  course.” 

Butch  Weston,  CircuUttion  Director 
Washin^on  Body  News,  WashmgUm,  North  Carolina 

^  The  PAPERTRAK  Circulation 

SCI  {  Management  and  Total  Market  Coverage 

**  ^  Systems  are  completely  integrated  to  allow 

K*  -  '  you  total  control  over  your  subscriber/ 

B  non-subscriber  data  base. 

For  more  information  on  how 
PAPERTRAK  can  help  your  newspaper 
grow  and  become  even  more  profitable, 
■K  write  or  call  today,  3U1/587-37U0. 


John  A.  Park  Jr 


Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 


PAPERTRAK!” 

Today  and  Tomorrow 


(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 


ImfPfllP  Data  Sciences,  Inc. 

8555  Ifilh  Street  •  Silver  Spring,  MO  2091(1 


Featured  on  hardware  from 
Texas  Instruments 
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NEWSPEOPLE  IN  THE  NEWS 

Newspaper  Division  tities 
announced  by  Knight-Ridder 


P.  Anthony  Rwder,  publisher  of 
the  San  Jose  Mercury  News,  was 
named  the  first  president  of  the  newly 
organized  Newspaper  Division  of 
Knight-Ridder  Newspapers,  Inc.  A 
number  of  related  senior  management 
changes  also  were  made  in  centraliz¬ 
ing  operations  of  the  company's  28 
daily  newpapers  under  a  single  execu¬ 
tive. 

Ridder  was  also  named  chairman  of 
the  operating  committee  and  a  mem¬ 
ber  of  the  executive  committee,  the 
group  that  oversees  operations  of  the 
entire  company. 

Larry  Jinks,  Knight-Ridder 
senior  vice  president/news  was 
named  senior  vice  president/news 
and  operations  and  continues  to  serve 
as  senior  news  executive.  In  this 
capacity  he  will  report  jointly  to  Rid¬ 
der  and  Knight-Ridder  president 
James  K.  Batten. 

On  operations  matters.  Jinks  will 
report  to  Ridder  and  in  his  expanded 
responsibilities,  joins  the  company’s 
executive  committee  and  continues  to 
be  a  member  of  the  operating  com¬ 
mittee. 

William  A.  Ott,  Knight-Ridder’s 
senior  vice  president/operations,  was 
named  publisher  of  the  Mercury 
News,  succeeding  Ridder  and  re¬ 
mains  a  member  of  the  operating  com¬ 
mittee. 

The  appointments  effective  next 
February  1  were  announced  in  Miami 
by  Knight-Ridder  chairman  and  chief 
executive  officer,  Alvah  H.  Chap¬ 
man  Jr. 

Chapman  said,  in  making  the 
announcement,  “As  part  of  our  cur¬ 
rent  five-year  planning  process,  we 
have  concluded  that  the  divisional 
concept  that  we  use  in  broadcasting 
and  business  information  will  provide 


a  more  efficient  management  struc¬ 
ture  for  our  company’s  newspaper 
operations  as  we  head  into  the  1990s.’’ 

Ridder,  4S,  publisher  in  San  Jose 
since  1977,  previously  served  as 
general  manager  and  business  mana¬ 
ger.  He  went  to  San  Jose  in  1964  after 
working  in  a  variety  of  assignments  at 
the  Aberdeen  American  News,  the 
Detroit  News,  the  Duluth  News- 
Tribune  and  Herald,  the  Pasadena 
Star-News  and  the  St.  Paul  Pioneer 
Press  &  Dispatch. 

Ridder,  an  active  civic  leader,  has 
received  numerous  awards,  including 
San  Jose’s  Outstanding  Young  Man 
of  the  Year.  He  and  his  wife  Connie,  a 
recent  law  school  graduate,  have  four 
children. 

Jinks,  56,  senior  vice  president/ 
news  since  1983,  also  has  responsibil¬ 
ity  for  the  Knight-Ridder  Washington 
bureau  and  the  KNT  News  Wire.  He 
was  promoted  to  vice  president/news 
in  1981  following  four  years  as  editor 
of  the  Mercury  News.  During  1972- 
76,  Jinks  was  executive  editor  of  the 
Miami  Herald  and  prior  to  that  held  a 
variety  of  editorial  positions. 

Jinks  began  his  career  as  telegraph 
editor  of  the  Muskogee  Times- 
Democrat  and  also  worked  as  a  repor¬ 
ter  at  the  Greensboro  Daily  News  and 
as  reporter  and  city  editor  of  the  Char¬ 
lotte  Observer. 

Ott,  58,  senior  vice  president/ 
operations  since  1982,  prior  to  that 
was  the  group  vice  president/ 
operations  from  1977  to  1981  with  re¬ 
sponsibility  for  the  Metro  Group 
newspapers. 

Ott  was  president  and  publisher  of 
the  Akron  Beacon  Journal  from  1975 
to  1977,  following  four  years  as  gener¬ 
al  manager.  Before  Akron,  he  was 
editor  of  the  Macon  Telegraph. 


LOUIS  D.  BOCCARDI,  left,  presi¬ 
dent  and  general  manager  of  the 
Associated  Press,  received  the  1985 
Silurian's  Twenty-Five-Year  Disting¬ 
uished  Journalistic  Achievement 
Award. 

The  presentation  was  made  by  Ber¬ 
nard  P.  Stengren,  president  of  the 
Society  of  the  Silurians,  Inc.,  an  orga¬ 
nization  of  veteran  New  York  City 
newspaper  people. 


Thomas  G.  Plate  will  become 
editorial  page  editor  of  New  York 
Newsday  on  January  13,  reporting  to 
Sylvan  Fox,  editor  of  editorial 
pages. 

Most  recently  editor  of  Family 
Weekly,  Plate  has  been  a  senior  editor 
at  Time,  editorial  page  editor  and  then 
executive  editor  of  the  Los  Angeles 
Herald  Examiner,  and  a  senior  editor 
at  New  York  magazine. 

Plate  was  Viewpoints  editor  for 
Newsday  in  the  early  70s,  when  he 
launched  the  Sunday  Ideas  section. 

♦  ♦  ♦ 

Holly  Chavez  has  been  appointed 
national  sales  manager  for  the  Bakers¬ 
field  Californian.  With  the  newspaper 
eight  years,  she  most  recently  has 
been  ad  services  manager. 

In  the  new  post,  Chavez  replaces 
Jan  Hefner,  who  advanced  to  pur¬ 
chasing  manager. 

♦  ♦  ♦ 

Monica  Di  Cola  is  the  new  retail 
advertising  manager  for  Oakland 
County  editions  of  the  Observer  & 
Eccentric  Newspapers,  Livonia, 
Mich.  A  Pittsburg  native,  she  has 
been  with  O  &  E  six  years  and  pre¬ 
viously  worked  for  the  March  of 
Dimes  in  New  Jersey. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 


the  most  experienced 
executive  recruiting  firm  in 
newspaper,  broadcasting  and  cable 

More  than  16  years  as  specialists  in  the  communications  industry. 

For  a  confidential  discussion,  call  312-991-6900. 
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®  THE  FOURTH  ESTATE 


Trademarks  You  Can  Trust 

Quality  and  Freshness 
YouCanTaste 

I 


i 


“cherry  Coca-Cola”  and  “cherry  Coke”  are  trademarks  of 
The  Coca-Cola  Company  used  exclusively  to 
designate  its  brand  of  cherry  fiavored  cola. 


©1965  The  CoceCola  Company.  The  Dynamic  Ribbon  Oevice  is  a  registered  trademark  of  The  CocaCola  Company 
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A  Note  Of  Information  And  Entreaty 
To  Fashion  Editors,  Advertisers,  Copyvwiters 
And  Other  Well-Intentioned  Mis-users  Of 
Our  CHANEL  Name. 

CHANEL 

was  a  designer,  an  extraordinary  woman 
who  made  a  timeless  contribution  to  fashion. 

CHANEL 

is  a  perfume. 

CHANEL 

is  classic  elegance 

In  couture,  ready-to-wear  and  accessories. 

CHANEL 

is  our  registered  trademark  for  fragrance,  cosmetics, 
clothing,  accessories  and  other  lovely  things. 


Although  our  style  is  justly  famous,  a  jacket  is  not  “a  Chanel  jacket” 
unless  it  is  ours,  and  somebody  else’s  cardigans  are  not  “Chanel 
for  now.” 

And  even  if  we  are  flattered  by  such  tributes  to  our  fame  as  “Chanel- 
issime,  Chanel-ed,  Chanels  and  Chanel-ized,”  PLEASE  DON’T.  Our 
lawyers  positively  detest  them.  We  take  our  trademark  seriously. 

Merci, 


CHANEL,  Inc 


TABASCO  is  the  registered  trademark  for  TABASCO 
brand  pepper  sauce,  TABASCO  brand  Bloody  Mary  Mix, 
TABASCO  brand  picante  sauce.  TABASCO  has  been  used 
as  a  trad^ark  since  1868  to  identify  products  of 
Mcllhenny  Company,  Avery  Island,  Louisiana. 


TAB  VHO  js  a  tradt'mark  of  Mcllhenny  Company,  .Very  Island.  U»ujsiana  705!!f 


Can  trademarks  be  destroyed  by  the  press? 


By  Julius  R.  Lunsford,  Jr. 

Introduction 

In  June  1953  this  writer  compiled  a 
list  of  thirty-two  (32)  outstanding 
trademarks  which  were,  at  that  time, 
often  misused  by  the  press.  They 
were: 


Coca-Cola 

Coke 

Benzedrine 

Kodak 

Technicolor 

Frigidaire 

Vaseline 

Ethyl  (gasoline) 

Victrola 

Imperial  (whiskey) 

Esquire 

Vogue 

Time 

Life 

Seventeen 

Jockey  (underwear) 

Jello 

Pyrex 

Comptometer 

Ivory 

BVD 

Flit 

Palm  Beach 

Celotex 

Ditto 

Tabasco 

Scotch  (tape) 

Listerine 

Kleenex 

Deepfreeze 

Toastmaster 

Band-Aid 


It  is  believed  that  virtually  all  of  them 
are  still  in  use.  It  is  indeed  significant 
that  five  (5)  of  the  above  trademarks 
were  used  to  identify  goods  by  well- 
known  publications. 

You  have  probably  read  the  para¬ 
graph  below  (properly  presented)  as 
promotion  attempting  to  validate  the 
need  to  advertise.  However,  even 
advertising  skeptics  can  see  two 
things  wrong  with  it. 


John  q.  public  is  awakened  by 
the  sound  of  his  westclox  alarm 
clock  after  a  refreshing  night’s 
sleep  on  a  beautyrest  mattress;  he 
shaves  with  a  gillette  razor  which 
removes  foamy  shaving  cream 
previously  applied  to  his  face.  He 
then  showers  with  ivory  soap, 
puts  on  a  pair  of  bvd  or  jockey 
underwear,  an  arrow  or  gant  shirt 
while  listening  to  the  news  spon¬ 
sored  by  the  new  york  times  on  an 
rca  radio.  He  then  goes  down 
stairs  freshly  waxed  with  glocoat 
wax,  enters  the  kitchen  to  get  a 
glass  of  minute  maid  orange  juice 
from  the  frigidaire.  After  consum¬ 
ing  the  orange  juice,  he  places  two 
slices  of  flowers  sunbeam  bread 
in  the  toastmaster  to  enjoy  a 
second  cup  of  maxwell  house 
coffee. 

In  the  first  place,  every  individual  is 
entitled  to  have  his  personal  name 
spelled  with  initial  capital  letters. 
Secondly,  the  seventeen  brand  names 
or  trademarks  should  be  capitalized  as 
proper  names.  Moreover,  they  should 
not  be  used  at  all  unless  they  refer  to  and 
identify  the  products  made  by  the 
owners  of  the  respective  trademarks. 
This  is  not  only  a  cardinal  rule  of  proper 
trademark  usage,  but  also  constitutes 
proper  grammar  and  truthful  and 


accurate  news  reporting. 

Do  you  know? 

That  the  following  designations  are 
trademarks  or  service  marks;  “Cream  of 
Wheat,”  “Spoon  Size,”  “Honey  Baked 
Ham,”  “Don’t  Leave  Home  Without 
It,”  ‘Toll  House,”  “Dart  Ball,”  “Seats,” 
“This  Bud’s  For  You,”  “More,  Much 
More,”  “L.A.,”  “The  Fate  Of  A  Fabric 
Hangs  By  A  Thread,”  “The  Coffee 
You’d  Drink  If  You  Owned  All  The 
Coffee  In  The  World,”  “Huggins 
Gourmet  Tastes  Like  The  Mocha  Java 
Of  Old,”  and  personal  names  “Singer” 
and  “Goodyear.” 

While  all  trademarks  should  be 
spelled  with  either  initial  capitals  or  in 
all  capitals  to  preclude  their  becoming  a 
common  descriptive  or  generic  name, 
there  is  another  reason  for 
capitalization.  Many  words  have  a 
double  entendre:  “Singer”  without  a 
capital  “s”  is  one  who  sings  but  “Singer” 
with  a  capital  “S”  is  a  brand  name  for  a 
sewing  machine.  Similarly,  coke  (with  a 
lower-case  “c”)  burns  but  Coke 
refreshes.  A  “good  year”  may  be  a 
profitable  year,  or  a  successful  year  or  a 
healthy  year,  but  “Goodyear”  identifies 
rubber  products  for  automobiles. 

(Continued  on  page  6T) 
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DAY-GLO’ 

IS  A  REGISTERED  TRADEMARK 

When  describing  bright,  bold  colors  seen  on  bill¬ 
boards  and  barricades,  traffic  cones  and  tennis 
balls,  golf  bails,  hunting  vests,  racing  cars, 
posters,  packages  and  plastic  toys,  please  remem¬ 
ber  that  DAY-GLO"  is  a  registered  trademark.  The 
DAY-GLO"  trademark  is  your  assurance  of  the 
highest  quality  in  daylight  fluorescent  pigments, 
paints  and  printing  ink  products.  So,  thanks  for 
respecting  our  trademark  and  not  using  it  as  a 
generic  term  or  adjective  for  color  that  is  dynamic, 
bold,  vivid,  compelling,  vibrant,  attention-getting, 
and  daylight  fluorescent. 

COLOR  CORP. 

Day-Glo  Color  Corp.  •  4515  St.  Clair  Ave.  •  Cleveland,  OH  44103 


Trademarks 

(Continued  from  page  5T) 


Therefore  the  importance  of  an  initial 
capital  is  essential  to  let  the  reader  know 
precisely  what  reference  is  being  used 
by  the  writer. 

Litigation  involving 
trademarks  of  the  press 


The  members  of  the  press  might  well 
have  a  greater  appreciation  of 
trademarks  when  reminded  that  their 
own  trademarks  (names  of  publications) 
have  been  the  source  of  much  litigation. 
SEVENTEEN  magazine  was 
successful  in  enjoining  the  use  of 
SEVENTEEN  for  dresses  because  the 
dress  manufacturer  was  seeking  to  trade 
on  and  take  unfair  advantage  of  the 
magazine’s  fame,  reputation  and 
goodwill.  The  publishers  of  ESQUIRE 
magazine  successfully  obtained  an 
injunction  against  the  use  of  the  mark  to 
identify  a  bar.  The  trademark  VOGUE 
has  been  protected  by  restraining  its  use 
on  another  magazine  and  to  identify 
hats.  The  VOICE  OF  TIME  on 
phonograph  records  was  held  to  be  an 
infringement  of  TIME  and  THE 
(Continued  on  page  8T) 


Dear  New  YbrkT imes 


fiiTTijngnPHBiTt  u 


TmiKktoes 
17  Deliv«rara(* 


IfSUlfoMlttim 


TTirimfiraMatlii 


liTimririTrirai^ 


1  ij  ti]  *;n  iTgii  iKtl  fj]  I  ■  g 


Hi 


ffnEEiiiHSMiat 


iTeamXerox 


Which  still  leaves  us  with  the  original 
problem. ..a  five-letter  word  for 
“duplicate”  beginning  with  “X.” 

Copyright  ©  1985  By  The  New  York  Times  Company. 
Reprinted  By  Permission. 

XEROX®  is  a  Irademark  of  XEROX  CORPORATION. 
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^^Kimberly-Clark  Corporation  and  ^  KSmsjC  products, 


®  Kleenex  is  a  registered  trademark  for  a  whole  line  of  disposable  paper  products  from  the  Kimberly-Clark  Corporation. 


Weatherline,  Inc. 


Management  agent  for  U.S.  Weathercasts 

12119  St.  Charles  Rock  Road,  SL  Louis  MO  63044  (314)  291-1000 


WEATHERLINE^ 

Weather  by  Phone 
and 

SPORTSLINE® 

Sports  by  Phone 

WEATHERLINE®  and  SPORTSLINE®  are  service  marks  of 
Weatherline,  Inc.  which  are  registered  in  the  U.S.  Patent  and 
Trademark  Office.  They  are  incontestible  and  may  only  be 
used  by  authorized  advertisers  of  our  WEATHERLINE®  and 
SPORTSLINE®  services.  If  you  are  an  authorized  advertiser  of 
our  WEATHERLINE®  or  SPORTSLINE®  services,  please  use 
the  registered  “®”  when  promoting  these  services.  If  you  are 
not  an  authorized  user,  please  refrain  from  infringing  on  our 
service  marks. 

WEATHERLINE®  SPORTSLINE® 

Weather  By  Phone  Sports  By  Phone 

Since  1968 

WEATHERLINE®  and  SPORTSLINE®  are  registered  marks 
in  the  U.S.  Patent  and  Trademark  Office. 


Trademarks 

(Continued  from  page  6T) 


MARCH  OF  TIME.  The  owner  of  the 
trademark  PLAYBOY  has  been  quite 
successful  in  maintaining  the  validity  of 
its  mark  and  enjoining  infringers, 
although  it  has  been  held  that  there  can 
be  no  exclusive  use  to  the  trademark 
POST  DISPATCH;  that  COLLEGE 
COMICS  did  not  infringe  COLLEGE 
HUMOR;  that  MODERN 
MECHANICS  did  not  infringe 
POPULAR  MECHANICS;  that 
BETTER  HOMES,  used  as  a  trademark 
for  lawn  seed,  was  registrable  over  the 
objection  of  the  publisher  of  BETTER 
HOMES;  and  that  the  publisher  of 
LIFE  had  no  cause  of  action  for 
infringement  against  a  cereal 
manufacturer  who  used  LIFE  OF 
WHEAT  in  the  sale  of  a  cereal  product. 

More  recent  examples  are: 
COMPUTER  SOFTWARE  NEWS  was 
held  not  to  infringe  SOFTWARE 
NEWS  both  used  for  trade  journals; 
U.S.  for  magazines  held  not  to  infringe 
U.  S.  QUARTERLY  for  magazines; 
FURROW  for  retail  building-material 
stove  services  held  not  to  infringe 
FURROW  for  agricultural  magazine; 

(Continued  on  page  lOT) 


Don’t  They  Weigh 
The  Same  ? 

Of  Course  Not. 


Feathers  are  weighed  in  avoirdupois  weight: 

16  (437.5  grain)  ounces  per  pound.  Gold 
pounds  are  troy  weight:  12  (480  grain)  oun¬ 
ces  per  pound.  The  avoirdupois  pound  of 
feathers  is  nearly  3  ounces  heavier  than  the  ' 
gold  pound.  This  difference  would  not  escape 
a  careful  writer  —  one  who  doesn’t  fall  prey 
to  common  assumptions. 

And  one  of  those  assumptions  is  that  all  yel¬ 
low  construction  machines  are  ours.  We 
make  and  sell  a  line  of  mining  machinery  that 
includes  wheel  and  track-type  tractors,  wheel 
and  track-type  loaders,  wheel  tractor- 
scrapers,  motor  graders,  off-highway  trucks, 
excavators,  compactors  and  diesel  engines. 
We  also  sell  pipelayers,  log  skidders  and  lift 
trucks. 


But  competitors  have  products  similar  to  ours 
and  sometimes  paint  them  yellow,  too.  How¬ 
ever,  they  don’t  bear  the  CATERPILLAR 
name.  CATERPILLAR  and  CAT  are  registered 
trademarks  of  Caterpillar  Tractor  Co. 

We  put  a  lot  of  extra  effort  into  assuring  spe¬ 
cial  value  in  machines  bearing  our  trademark. 
Help  us  sustain  the  meaning  of  our  name.  Be 
sure  you  use  our  trademark  only  when  you 
write  about  products  we  make. 

Thank  you. 


Caterpillar.  Cat  and  O  are  Trademarks  of  CaterpiHar  Tractor  Co 
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USEOURTRADEMARKSIN 
YOUR  ADS^  AND  YOU  NIAYHAVE 
TOANSWERTO  MM. 


Don’t  leave  home  without  it® 

Do  you  know  me?® 

These  phrases,  as  well  as  the 
\  others  listed  below,  are  the  prop¬ 

erty  of  American  Express.  And 
cannot  be  used  for  advertising  or 
promotional  purposes  by  other 
companies  or  not-for-profit 
organizations. 

If  you  try  to  use  them,  however. 


you’ll  not  only  have  to  answer  to 
us.  You’ll  also  have  to  answer  to 
the  man  with  the  gavel.  After  all, 
American  Express  has  put  a  great 
deal  of  time  and  money  behind 
these  trademarks.- Therefore,  they 
must  be  protected.  So  don’t  use  our 
property  in  your  advertis-  IHBI-n^vEL 
ing.  Or  you’ll  have  some  reiated 
explaining  to  do.  In  court. 


These  trademarks,  and  any  derivatives  of  them,  are  protected  by  law;  AMERICAN  EXPRESS*  Card;  DON’T  LEAVE  HOME 
WITHOUT  IT®;  DON’T  LEAVE  HOME  WITHOUT  THEM®;  DON’T  LEAVE  HOME  WITHOUT  US®;  DO  YOU  KNOW  ME?®; 
CAUSE-RELATED  MARKETING®”;  GOLD  CARD®;  PLATINUM  CARD®".  These  graphic  trademarks  are  also  protected: 
AMERICAN  EXPRESS  Box  Logo®;  AMERICAN  EXPRESS  Box  Logo  TRAVEL  SERVICE  &  Stripes  Design®;  AMERICAN 

EXPRESS  Card  Design  ,  Travelers  CheQUe  Design.  ©American  ExpnsslrawIRrlated  Services  Company,  lnc.I965 
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l>rtfgQ%  /s  a  fe^ib^e^ed  frademort^ 
Brt^gQs /s  frtidernork;^ 

Brt^gQs /s  atc^^is^e^ed  frtjd^rnor^ 
Brt^^Qs  /i  a  neqb^e^ed 


Please! 

Don’t  make  the  same  mistake. 


Remember,  the  name  DRYGAS® 
is  a  registered  trademark  of  the  Cristy 
Corporation,  and  should  be  used  only 
when  making  direct  reference  to  DRY- 
GAS®  Brand  of  Gas  Line  Anti-Freeze. 

Thank  you. 


Cristy  Corporation 

260  Authority  Drive 
Fitchburg,  MA  01420 


Trademarks 

(Continued  from  page  lOT) 


of  a  trademark  because  of  acts  of  omis¬ 
sion. 

The  second  event  was  an  opinion  by 
an  Ohio  court  in  the  Polo  case.  It  held 
that  the  “innocent  infringer”  status  for 
printers  and  publishers  under  Section 
32(2)  of  the  Lanham  Act  is  available 
only  to  those  who  make  a  reasonable 
inquiry  as  to  the  legitimacy  of  a  person 
placing  an  order  for  merchandise  bear¬ 
ing  a  famous  and  well-known  trademark 


or  brand  name.  In  other  words  those 
receiving  orders  for  trademarked  or 
brand-named  goods  must  act  as  reason¬ 
able  business  persons.  By  analogy,  a 
publication  accepting  advertising 
should  determine  if  the  trademarked  or 
brand-named  product  mentioned  there¬ 
in  is  genuine  or  an  infringement. 

Another  development  during  the  year 
was  the  appointment  of  the  Trademark 
Revision  Committee  by  the  President  of 
the  United  States  Trademark  Associa¬ 
tion.  The  purpose  of  the  committee  is  to 
evaluate  and  recommend  proposed 
changes,  amendments,  or  even  possibly 


NEWS 

Makes  the  difference 


•  Editor  &  Publisher  is  NOT  a  monthly 

journalism  review. 

•  Editor  &  Publisher  is  NOT  a  monthly 

association  house  organ. 

•  Editor  &  Publisher  is  NOT  sponsored 

by  a  university,  society  or 
foundation. 

•  Editor  &  Publisher  IS  the  only  indepen¬ 

dent  weekly  NEWS  magazine 
covering  the  newspaper 
business. 


NEWS  makes  the  difference. 


11  West  19th  Street  •  New  York,  NY  10011  •  (212)  675-4380 


an  overhaul  of  the  Lanham  Act.  One  of 
the  suggested  recommendations  to  be 
considered  is  the  insertion  of  the  provi¬ 
sion  for  ii\junctive  relief  from  dilution  of 
a  trademark.  Twenty-three  states 
already  have  antidilution  statutes.  The 
enactment  of  such  a  provision  in  the 
federal  statute  could  conceivably  be 
construed  as  an  aid  to  trademark  own¬ 
ers  in  having  the  press  use  their 
trademarks  correctly,  lest  their  distinc¬ 
tiveness  be  diluted  or  their  validity  im¬ 
paired.  Such  a  construction  cotld  sub¬ 
ject  the  press  to  antidilution  provisions. 
It  already  may  be  covered  under  the 
Polo  provision  in  the  23  states  having 
such  statutes. 

The  impact  of  the  press 

Although  the  Trademark  Clarifica¬ 
tion  Act  and  the  opinion  in  the  Polo  case 
may  be  helpful  to  the  courts,  what  can 
trademark  owners,  authors  and  writers 
do  to  successfully  preclude  trademarks 
from  being  emasculated?  The  court 
which  decided  the  THERMOS  case 
chastised  the  trademark  owner  for  its 
omissions  in  failing  to  search  out  readily 
discoverable  misuses  of  its  trademark 
and  in  making  no  attempt  to  educate  the 
general  public  as  to  the  correct  usage  of 
“THERMOS.”  It  is  suggested  that  the 
owner  could  have  subscribed  to  news¬ 
paper  clipping  services  which  send  to 
subscribers  all  articles  in  which  the  sub¬ 
scribers’  trademarks  appear.  It  could 
have  scanned  dictionaries,  treaties,  re¬ 
ference  works,  magazines  and  trade 
journals  for  trademark  misuse,  and  writ¬ 
ten  letters  of  protest  regarding  them. 
Informational  brochures  and  pamphlets 
could  have  been  prepared  and  distrib¬ 
uted  to  the  trade  and  the  public  concern¬ 
ing  correct  use  of  the  mark.  An  advertis¬ 
ing  campaign  on  proper  trademark  us¬ 
age  could  have  been  instituted  in  news¬ 
papers,  trade  journals  and  magazines. 

This  type  of  affirmative  action  should 
be  given  serious  consideration  by  any 
trademark  owner  who  wants  to  pre¬ 
serve  the  distinctiveness  of  his  mark. 
Newspapers  are  not  only  willing  but  in¬ 
deed  most  anxious  to  run  such  ads  in 
cooperation  with  the  trademark  owner. 
Education  of  the  trade  is  important  to 
the  preservation  of  trademark  validity, 
but  education  of  the  general  consuming 
public  is  paramount.  In  evaluating  the 
descriptiveness  of  a  term  used  as  a 
trademark,  the  judicial  eye  focuses 
upon  the  connotations  of  the  term  to  the 
buying  public.  The  press  occupies  an 
enviable  position  in  serving  as  an  edu- 

(Continued  on  page  13T) 
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Please  feel  free  to  use 
If  either  upper  or 
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cated  guide  to  the  public  in  proper  use  of 
trademarks. 

The  use  or  misuse  of  trademarks  by 
newspapers,  publishers,  authors  and 
editors  is  often  crucial  to  the  validity  of 
trademarks.  In  support  of  its  holding 
that  “trampoline”  was  a  generic  term, 
the  court  stressed  the  continued  misuse 
of  the  word  by  authors  and  editors  over 
a  large  number  of  years.  The  courts  fre¬ 
quently  cite  the  use  of  trademarks  by 
the  press  and  by  publications,  including 
dictionaries  and  trade  journals,  as  evi¬ 
dence  that  a  trademark  has  acquired  a 
secondary  meaning,  or  has  lost  its  dis¬ 
tinctiveness  as  a  means  of  identifying 
the  origin  of  the  goods,  is  a  coined  word, 
or  that  it  is  incapable  of  functioning  as  a 
trademark. 

Conclusion 


The  failure  to  correctly  use 
trademarks  by  the  press  could  result 
in  courts  holding  marks  invalid.  As 
illustrated  herein,  the  use  of  brand 
names  by  the  press  is  frequently  relied 
upon  by  the  courts  in  determining  the 
validity  or  invalidity  of  trademarks. 
Therefore,  if  the  press  inadvertently 
misuses  marks  it  could  furnish 
ammunition  to  infringers,  pirates, 
cheats,  etc.,  and  ultimately  the 
courts,  to  destroy  trademarks.  The 
destruction  of  trademarks  could  re¬ 
sult  in  the  end  of  a  free  press. 


reasons  why  the  press  should  use 
trademarks  correctly: 

( 1 )  The  desire  and  need  to  report  the 
facts  accurately. 

(2)  Freedom  of  choice — the  pri¬ 
mary  purpose  of  trademarks  is  to 
identify  goods  thus  affording  the  con¬ 
sumer  the  choice  of  selection. 


(3)  The  press  has  an  enormous  im¬ 
pact  on  public  perception. 

(4)  Many  brand  names  of  news¬ 
papers  are  registered  trademarks. 


As  early  as  1949  the  late  Edward  S. 
Rogers,  the  then  dean  of  the  United 
States  Trademark  Bar,  stressed  the 
importance  to  newspapers  of  protect¬ 
ing  trademarks  as  follows:  “No  one 
would  advertise  unless  the  goods  or 
store  advertised  could  be  identified; 
and  deprived  of  advertising,  news¬ 
papers  could  not  exist  without  gov¬ 
ernment  or  private  subsidy,  and  this  is 
the  end  of  our  independent  press.” 
The  answer  to  the  caption  question  is 
in  the  affirmative.  Put  bluntly,  the 
press  should  not  bite  the  hand  that 
feeds  it. 


Some  publications  do  not  realize 
that  it  is  the  duty  of  the  trademark 
owners  to  be  on  the  lookout  for  errors 
or  misuse  of  their  trademarks  in  the 
press  and  to  inform  the  unknowing 
misuser  that  they  are  merely  protect¬ 
ing  their  legitimate  interests.  News¬ 
papers  and  magazines  can  serve  a  pur¬ 
pose  other  than  providing  the  media 
for  advertising  which  is  the  sine  qua 
non  of  the  publications’  existence  by 
giving  the  proper  typographical  treat¬ 
ment  to  trademarks  when  they  be¬ 
come  newsworthy.  Moreover,  it  is 
their  duty  to  report  the  news  accurate¬ 
ly  and  misuse  of  trademarks  (brand 
names)  is  not  accurate  reporting. 
Trademarks  should  be  capitalized,  for 
they  are  truly  and  properly  brand 
names,  as  is  the  name  of  the  news¬ 
paper  or  magazine  in  which  they 
appear. 


The  concluding  remarks  of  the  au¬ 
thor  in  the  first  (“The  Philosophy  of 
Trademark  Use — Legal  Aspects — 
History  and  Guidelines,”  Editor  & 
Publisher,  Trademarks  and  the  Press, 
December  3,  1983)  and  the  second 
(“Trademark  Protection:  The  Role  of 
the  Press,”  Editor  &  Publisher, 
Trademarks  and  Ihe  Press,  December 
1 , 1984)  articles  attempted  to  focus  on 
the  effects  and  results  of  misuse  of 
trademarks  by  the  press.  Those  con¬ 
cluding  paragraphs  also  listed  cogent 
reasons  why  the  press  is  required  to 
give  proper  treatment  to  trademarks. 
There  are  at  least  four  primary 
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Copyright  and  the  First  Amendment  — 
oniy  sometimes  at  odds 


By  David  E.  Leibowitz 
Bruce  G.  Joseph* 

It  did  not  happen  this  way  in  Dallas, 
but  it  could,  someday.  The  President 
of  the  United  States  lies  in  critical 
condition,  shot  on  a  public  street.  One 
lone  photographer,  an  amateur  with 
his  home  movie  camera,  records  the 
entire  event.  Quick  to  react,  he  has 
had  several  copies  made  within  hours 
of  the  shooting  and  now  stands  before 
you,  offering  one  copy  to  your  paper 
for  a  price  your  paper  cannot  afford  to 
pay.  Saying  that  you  will  consider  it, 
you  ask  to  review  the  copy  overnight. 
The  photographer  agrees  and  leaves. 
Would  it  violate  the  photographer’s 
rights  for  you  to  select  and  publish  the 
key  frames  in  your  next  edition  with¬ 
out  reaching  an  agreement  with  the 
photographer?  Does  the  First 
Amendment  allow  you  to  do  it 
anyway? 

The  story  you  write  to  accompany 
the  photographs  is  read  by  the  local 
bureau  chief  of  a  West  Coast  paper 
five  minutes  before  its  deadline.  The 
bureau  chief  is  excited  by  the  revela¬ 
tion  of  the  pictures,  but  lacks  the  time 
to  compose  his  own  story  about  them. 
Would  it  violate  your  rights  for  the 
bureau  chief  to  wire  verbatim  para¬ 
graphs  from  your  story  to  his  news¬ 
paper  for  publication?  Does  the  First 
Amendment  allow  him  to  do  it  any¬ 
way?  Would  you  give  different 
answers  to  the  two  hypotheticals? 

The  answers  to  the  above  questions 
requires  consideration  of  the  interac¬ 
tion  between  copyright  —  the  rights 
of  authors  (including  writers,  photog¬ 
raphers,  artists,  sculptors,  compos¬ 
ers,  etc.)  to  gamer  the  benefits  of  their 
creative  expression  —  and  the  First 
Amendment  —  which,  although  it 
needs  no  introduction  to  the  readers 
of  this  publication,  may  be  described 
as  protecting,  j/iter  alia,  the  dissemi¬ 
nation  and  free  flow  of  ideas  and  in¬ 
formation  and  the  stimulation  of  pub¬ 
lic  debate  on  matters  of  importance. 
On  the  surface  there  appears  to  be  a 
tension  between  these  two  important 
rights.  Are  they  necessarily  inconsis¬ 
tent?  What  happens  when  they  are? 

The  short  answer  is  that  copyright 


and  the  First  Amendment  normally 
do  not  conflict,  but  work  in  tandem  to 
stimulate  the  exchange  of  ideas. 
When  conflicts  have  arisen,  however, 
courts  uniformly  have  held  that  the 
interests  of  the  First  Amendment  are 
themselves  incorporated  with  the 
provision  of  copyright  law.  As  a  re¬ 
sult,  in  such  cases  of  conflict,  the  de¬ 
termination  of  liability  typically  be¬ 
comes  resolved  solely  through  princi¬ 
ples  of  copyright  law. 

Copyright’s  role  in 

fulfilling  important 
First  Amendment  goals 

The  Copyright  Act  is  firmly 
grounded  in  the  Constitutional  man¬ 
date  that  “Congress  shall.  .  .  pro¬ 
mote  the  Progress  of  Science  and  use¬ 
ful  Arts,  by  securing  for  Limited 
Times  to  Authors  and  Inventors  the 
exclusive  Right  to  their  respective 
Writings  and  Discoveries.”  Pursuant 
to  this  command.  Congress  has  de¬ 
clared  that  copyright  protection  sub¬ 
sists  in  original  works  of  authorship 
from  the  moment  they  are  created  for 
a  period  generally  extending  for  the 
life  of  the  author  plus  fifty  years. 

The  author  of  a  work  protected  by 
copyright  is  given  the  exclusive  rights 
to  make  and  publicly  distribute  copies 
of  the  work,  to  create  adaptations  of 
the  work,  and  to  publicly  display  and 
perform  the  work.  These  exclusive 
rights  are  not  absolute;  they  are 
limited  by  various  specific  exemp¬ 
tions  and  limitations  expressly  set 
forth  in  copyright  law  and  by  the  doc¬ 
trine  of  “fair  use.”  As  we  shall  see,  the 
fair  use  doctrine  serves  as  the  playing 
field  for  most  First  Amendment- 
copyright  conflicts. 

It  also  is  important  to  understand 
that  copyright  only  protects  an  au¬ 
thor’s  expression  of  ideas  or  facts;  not 
the  ideas  or  facts  themselves.  Thus, 
the  fact  that  a  newsworthy  event  had 
occurred  could  be  disseminated  and 
discussed  by  anyone.  The  particular 
words  selected  by  a  reporter  to  de¬ 
scribe  the  event  and,  except  perhaps 
in  rare  circumstances,  the  photograph 
recording  the  event,  however,  are 
likely  protected  by  copyright. 


The  very  purposes  of  copyright,  the 
stimulation  of  creativity  and  express¬ 
ion,  and  the  dissemination  of  that 
expression,  are  wholly  consistent 
with  the  First  Amendment.  An  author 
would  be  unlikely  to  spend  a  great 
deal  of  time  or  energy  creating  if  the 
world  at  large  could  take  his  work  and 
exploit  it.  Moreover,  copyright  pro¬ 
vides  the  necessary  incentive  to  pub¬ 
lishers  to  disseminate  the  created 
work.  As  the  Registrar  of  Copyrights 
David  Ladd  stated  in  his  1983  Donald 
C.  Brace  Memorial  Lecture:  “The 
marketplace  of  ideas  which  the  First 
Amendment  nurtures  is,  then,  and 
must  be  more  widely  understood  to 
be,  essentially  a  copyright  market¬ 
place.  .  .  .The  glory  of  copyright  is 
that  it  sustains  not  only  independent, 
idiosyncratic,  and  iconoclastic  au¬ 
thors,  but  also  fosters  daring,  innova¬ 
tive,  and  risk-taking  publishers.  With¬ 
out  such  publishers,  authors  are  as 
mute  as  if  they  do  not  speak  at 
all _ ” 

United  States  Supreme  Court  also 
has  commented  recently  on  the  in¬ 
teraction  between  copyright  and  the 
First  Amendment:  “In  our  haste  to 
disseminate  news,  it  should  not  be 
forgotten  that  the  Framers  [of  the 
Constitution]  intended  copyright  it¬ 
self  to  be  the  engine  of  free  express¬ 
ion.  By  establishing  a  marketable 
right  to  the  use  of  one’s  expression, 
copyright  supplies  the  economic  in¬ 
centive  to  create  and  disseminate 
ideas.”  In  that  same  case,  the  Su¬ 
preme  Court,  while  agreeing  with  a 
lower  court  that  “copyright  is  in¬ 
tended  to  increase  and  not  to  impede 
the  harvest  of  knowledge,”  criticized 
its  refusal  to  enforce  a  copyright  due 
to  the  public’s  interest  in  the  dissemi¬ 
nated  work  involved,  stating  that  it 
gave  “insufficient  deference  to  the 
scheme  established  by  the  Copyright 
Act  for  fostering  the  original  works 
that  provide  the  seed  and  substance  of 
this  harvest.” 

Putting  aside  the  Supreme  Court’s 
metaphors,  one  need  only  acknowl¬ 
edge  that  the  media  seeks  copyright 
protection  for  virtually  everything  it 
publishes ,  whether  in  print  or  over  the 
air,  to  recognize  the  close  link  be- 
_ (Continued  on  page  16T) _ 
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(Continued  from  page  I5T) 
tween  the  goals  of  the  First  Amend¬ 
ment  in  the  dissemination  of  informa¬ 
tion  and  those  of  copyright  in  foster¬ 
ing  creativity  and  dissemination. 

Copyright’s  flexibility  in 
accommodating  conflicts  with 
First  Amendment  Goals 

Of  course,  despite  their  common 
interests,  there  are  times  when  a 
copyright  owner’s  exclusive  rights, 
which  include  the  right  to  restrict  pub¬ 
lication  as  well  as  the  right  to  author¬ 
ize  publication,  are  at  odds  with  the 
First  Amendment’s  interest  in  the  full 
and  free  dissemination  of  informa¬ 
tion.  The  clearest  example  of  this  ten¬ 
sion  occurs  when  the  media  wish  to 
disseminate  as  “news”  somebody 
else’s  copyrighted  work.  In  such 
cases  there  are  no  easy  answers. 
Careful  assessment  of  the  facts  and 
the  law  is  essential  to  determine 
whether  or  not  any  liability  will  arise 
from  such  publication. 

At  the  outset,  it  bears  emphasizing 
that  there  is  no  generalized  First 
Amendment  exemption  from  copy¬ 
right.  As  one  leading  federal  appeals 
court  succinctly  observed:  [n]o  [court 


of  appeals]  that  has  considered  the 
question.  .  .  has  ever  held  that  the 
First  Amendment  provides  a  privilege 
in  the  copyright  field  distinct  from  the 
accommodation  embodied  in  the 
[copyright  law].”  This  is  true  even  for 
matters  of  great  public  importance.  In 
this  context,  the  Supreme  Court  re¬ 
cently  observed  that  “[i]t  is  fun¬ 
damentally  at  odds  with  the  scheme  of 
copyright  to  accord  lesser  rights  in 
those  works  that  are  of  greatest  im¬ 
portance  to  the  public.” 

Thus,  to  accommodate  the  in¬ 
terests  of  the  First  Amendment,  it  is 
necessary  to  refer  to  two  important 
doctrines  in  the  copyright  law  itself. 
The  doctrines  —  the  idea/expression 
dichotomy  and  fair  use  —  are  among 
the  most  sensitive  and  difficult  to  ap¬ 
ply  in  all  of  copyright  law. 

Idea/Expression  Dichotomy 

The  public  interest  in  the  dissemi¬ 
nation  of  ideas  and  information  is, 
first  and  foremost,  protected  by  the 
fact  that  copyright  protection  does 
not  extend  to  ideas  or  to  facts;  it  ex¬ 
tends  only  to  an  author’s  “expres¬ 
sion”  of  those  ideas  or  facts.  Anyone 


is  free  to  take  the  ideas  or  facts  within 
a  work  and  to  express  them  in  a  dif¬ 
ferent  way. 

Thus,  for  example,  one  court  re¬ 
fused  to  And  that  the  movie  The  Hin- 
denburg,  a  semiflctional  work  sug¬ 
gesting  that  the  great  airship  was  de¬ 
stroyed  by  antifascist  sabotage,  in¬ 
fringed  an  earlier  book  that  presented 
that  theory  on  the  basis  of  significant 
historical  research.  Another  court  re¬ 
fused  to  find  liability  for  the  drama¬ 
tization  of  a  kidnapping  that  featured 
a  live  burial  based  on  information 
taken  from  a  book  on  which  the  victim 
had  collaborated. 

It  is,  however,  well  settled  that 
copyright  protects  against  more  than 
mere  literal  copying.  Thus,  the  line 
between  idea  and  expression  is  far 
from  clear.  The  line  becomes  even 
more  fuzzy  when  the  protected  work 
is  a  collection  of  facts.  Such  collec¬ 
tions  are  protected  on  the  basis  of  the 
selection,  arrangement  and  coordina¬ 
tion  of  the  facts  they  contain  and,  at 
least  before  most  federal  courts,  on 
the  basis  of  the  labor  and  industry  (or 
“sweat-of-the-brow”)  involved  in 
their  collection.  The  extent  to  which 
the  information  contained  in  such 
(Continued  on  page  18T) 
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compilations  may  be  appropriated,  in 
whole  or  in  part,  is  the  subject  of 
much  ongoing  litigation. 

There  also  are  cases  when  the  very 
expression  is  uniquely  necessary  to 
present  the  idea  or  information  in¬ 
volved.  In  such  cases,  if  the  author’s 
expression  were,  indeed,  uniquely 
tied  to  the  idea,  the  expression  and 
idea  might  well  be  said  to  “merge,” 
precluding  copyrightability.  But,  if 
the  author’s  expression  is  merely  the 
most  convenient  or  only  available  ex¬ 
pression  of  the  idea,  as  in  the  two 
examples  discussed  at  the  outset  of 
this  article,  there  is  unlikely  to  be 
merger  and  the  work  is  likely  to  be 
protected. 

Frequently,  even  when  the  idea  and 
expression  are  not  so  intermeshed, 
writers  and  publishers  may  consider 
an  author’s  expression  itself  news¬ 
worthy.  This  was  the  claim  in  the  re¬ 
cent  Supreme  Court  case  concerning 
publication  of  President  Ford’s 
memoirs.  In  that  case,  the  Nation 
scooped  Time  magazine  by  publishing 
a  300-word  excerpt  from  the 
memoirs,  to  which  Time  had  pur¬ 
chased  the  prepublication  rights.  The 
Nation  claimed  that  “the  precise  man¬ 
ner  in  which  [President  Ford]  ex¬ 
pressed  himself  was  as  newsworthy 
as  what  he  had  to  say.”  The  Court 
flatly  disagreed,  stating  that  that  was 
“not  an  independent  justification  for 


unauthorized  copying  of  the  author’s 
expression  prior  to  publication.” 

Fair  use 

In  cases  where  the  idea/expression 
dichotomy  does  not  satisfy  the  in¬ 
terests  of  the  public  in  the  dissemina¬ 
tion  of  information,  those  interests 
may  be  satisfied  by  the  fair  use  doc¬ 
trine.  The  fair  use  doctrine  is  an 
“equitable  rule  of  reason”  that  per¬ 
mits  certain  unauthorized  uses  of 
copyrightable  works  in  situations 
where  copyright  restrictions  would  be 
considered  unreasonable  or  over¬ 
reaching.  Since  the  line  which  must  be 
drawn  between  fair  use  and  infringe¬ 
ment  depends  on  an  examination  of 
the  facts  in  each  case,  it  may  not  be 
treated  as  a  hard  and  fast  rule. 

The  doctrine,  which  was  judicially 
developed  over  time,  was  codified  as 
Section  107  of  the  Copyright  Act  of 
1976.  Section  107  provides  several 
illustrative,  but  not  limiting,  exam¬ 
ples  of  fair  uses,  including  uses  “for 
purposes  such  as  criticism,  comment, 
news  reporting,  teaching.  .  .  ,  schol¬ 
arship  or  research.  ...”  Despite  this 
reference,  it  is  clear  that  not  all  uses 
for  these  purposes  are  fair  use.  That 
determination  depends  on  the  ap¬ 
plication  of  four  criteria  set  forth  in 
Section  107. 

The  first  criterion  is  “the  purpose 
and  character  of  the  use,  including 
whether  such  use  is  of  a  commercial 
nature  or  is  for  nonprofit  educational 
purposes.”  In  rejecting  the  fair  use 


defense  in  the  Ford  memoirs  case,  the 
Supreme  Court  observed  that  “every 
commercial  use  of  copyrighted  mate¬ 
rial  is  presumptively  an  unfair  ex¬ 
ploitation  of  the  monopoly  privilege 
that  belongs  to  the  owner  of  the 
copyright.”  The  Court  specifically  re¬ 
jected  the  Nation’s  claims  that  the 
purpose  of  news  reporting  “is  not 
purely  commercial”  on  the  ground 
that  the  relevant  question  is  not  mo¬ 
tive,  but  whether  the  user  stands  to 
profit  without  paying  the  customary 
price  for  the  work.  This  is  not  to  say 
that  a  commercial  use  will  automati¬ 
cally  preclude  applicability  of  fair 
use;  rather,  a  user  must  overcome  the 
presumption  of  unfairness  in  order  to 
prevail. 

The  second  criterion  is  “the  nature 
of  the  copyrighted  work.”  This  is  the 
one  factor  under  which  the  need  for 
dissemination  of  newsworthy  ex¬ 
pression  might  be  relevant.  In  the 
Ford  memoirs  case,  for  example,  the 
Court  observed  that  the  law  generally 
recognizes  a  greater  need  to  dissemi¬ 
nate  factual  works  than  works  of  fan¬ 
tasy.  Whether  or  not  the  infringed 
work  already  has  been  published  also 
will  be  considered  under  this  criter¬ 
ion.  In  the  Ford  memoirs  case,  the 
fact  that  the  work  was  unpublished 
cut  against  fair  use. 

The  third  relevant  factor  is  “the 
amount  and  substantiality  of  the  por¬ 
tion  used  in  relation  to  the  copyright¬ 
ed  work  as  a  whole.”  Thus,  the  taking 
of  small  fragments  of  the  copyrighted 
work  might  be  considered  fair  use. 
However,  a  strict  quantitative  analy¬ 
sis  may  not  totally  safeguard  against  a 
finding  of  infringement.  For  example, 
the  taking  of  two-and-a-half  minutes 
of  a  28-minute  film  about  an  Olympic 
wrestler  by  a  major  television  net¬ 
work  was  held  not  to  be  fair  use.  Also, 
in  the  Nation  case,  the  infringing  work 
copied  only  300  words,  but  these 
words  were  described  as  “the  heart  of 
the  book.” 

The  fourth  statutory  criterion  is 
“the  effect  of  the  use  upon  the  poten¬ 
tial  market  for  or  value  of  the  copy¬ 
righted  work.”  This  factor  weighed 
heavily  in  the  Ford  memoirs  case,  be¬ 
cause  of  the  effect  of  the  Nation’s  use 
on  the  prepublication  contract  be¬ 
tween  the  author  and  Time. 

In  addition  to  these  criteria,  be¬ 
cause  fair  use  is  essentially  an  equi¬ 
table  doctrine,  courts  may  look  to  the 
overall  conduct  of  the  unauthorized 
user.  Thus,  the  network  in  the  Olym- 
(Continued  on  page  20T) 


Imitated  but  never  duplicateu. 
Insist  upon  the  VERY  BEST. 


TOUCH 
FASTENERS 


VELCRO  is  a  registered  trademark  of 
Velcro,  U.SA,  Inc.,  Manchester,  NH  03108 


18T 


EDITOR  &  PUBLISHER  for  December  7, 1985 


.  .  .  an  ampersand  is  part  of 
EDITOR  &  PUBLISHER’S 
name  and  trademark. 


We  are  pleased  to  be  quoted  and 
referred  to  as  an  authoritative  source 
for  facts  about  newspapers.  But,  when 
you  remember  us,  please  remember  our 
ampersand.  It  is  part  of  our  logo. 


P.S.  Use  the  ad  pages  of  EDITOR 
&  PUBLISHER  to  promote  and 
protect  your  own  company  logo. 


Editor  &  Publisher 


11  West  19th  Street,  New  York  NY  10011  •  (212)  675-4380 


Copyright 


(Continued  from  page  18T) 


pic  wrestler  case  was  hurt  because  of 
its  early  denials  that  it  had  copied  the 
copyri^ted  work.  In  other  cases,  the 
surreptitious  means  by  which  the  user 
secured  a  copy  of  the  infringed  work 
weighed  against  a  finding  of  fair  use. 

On  the  other  hand,  apart  from 
possible  relevance  to  the  nature  of  the 
copyrighted  work,  which  is  not  in¬ 
herently  linked  to  the  needs  of  the 
public,  it  does  not  appear  that  First 
Amendment  interests  will  justify  ex¬ 
pansion  of  the  scope  of  fair  use 
beyond  its  normal  boundaries.  The 
cases  have  almost  uniformly  applied 
traditional  fair  use  criteria  without  re¬ 
gard  for  First  Amendment  interests. 

Conclusion 

The  First  Amendment  and  Copy¬ 
right  Act  serve  similar  goals  in  most 
situations.  When  they  conflict,  the 
courts  have  generally  found  that  the 
interests  of  the  First  Amendment  are 
fully  protected  by  the  Copyright  Act 
doctrines  of  fair  use  and  the  idea/ 
expression  dichotomy.  Interpreting 
these  two  doctrines  in  any  given  case, 
however,  is  likely  to  involve  difficult 
factual  and  legal  questions.  Thus,  be¬ 
fore  publishing  excerpts  or  the  entire¬ 
ty  of  the  copyrighted  work  of  another 
author,  even  when  that  work  is  impor¬ 
tant  to  the  dissemination  of  news, 
careful  consideration  of  potential 
liability  is  needed. 

Although  it  is  difficult  in  the  ab¬ 
stract  to  determine  whether  or  not  a 
particular  lise  of  a  copyrighted  work 
will  be  permissible  under  the  copy¬ 
right  law,  the  following  points  should 
be  kept  in  mind: 

First,  given  the  commercial  nature 
of  most  materials  that  are  published, 
and  because  under  the  1976  Copyright 
Act,  copyright  subsists  automatically 
in  works  upon  their  creation,  it  is  like¬ 
ly  that  material  a  paper  wished  to  use 
is  protected  by  copyright. 

Second,  since  only  expression 
generally  is  protected  under  the 
copyright  law,  events  should  be  re¬ 
ported  in  original  stories  written  by 
employees  of  the  paper. 

TTiird,  if  the  paper  wishes  to  use  the 
expression  of  another,  seek  permis¬ 
sion  and  offer  reasonable  terms.  This 
will  likely  enhance  a  claim  for  equi¬ 
table  consideration  by  a  court. 

Fourth,  short  quotations  from  gov¬ 


ernment  officials  and  other  news¬ 
worthy  individuals  ordinarily  can  be 
used  in  a  new  article  verbatim.  This  is 
particularly  likely  to  be  true  when  the 
source  of  the  quote  is  a  speech  de¬ 
livered  to  the  public.  However,  be 
careful  when  using  quotes  from  col¬ 
umnists  offering  their  expert  opinions 
or  from  other  articles.  Use  in  these 
latter  cases  may  supplant  the  market 
for  these  works. 

Fifth,  in  considering  fair  use,  con¬ 
sider  the  criteria  discussed  above. 
Also,  be  particularly  careful  of  quotes 
from  specialized  journals  or  newslet¬ 
ters  with  a  small  circulation  that  are 
likely  to  be  severely  harmed  by  unau¬ 
thorized  use.  As  the  House  Judiciary 
Committee  stated  when  enacting  the 
1976  Copyright  Act,  “as  a  general 
principle,  it  seems  clear  that  the  scope 
of  the  fair  use  doctrine  should  be  con¬ 
siderably  narrower  in  the  case  of 
newsletters  because  of  their  limited 
circulations  than  in  that  of  either 
mass-circulation  or  scientiflc  jour¬ 
nals.” 

Sixth,  when  considering  whether  to 
use  someone  else’s  copyrighted  ex¬ 
pression,  remember  the  following 
rule  of  thumb  offered  by  Justice 
O’Connor  in  the  Nation  case:  “Take 
not  from  others  to  such  an  extent  and 
in  such  manner  that  you  would  be  re¬ 


sentful  if  they  so  took  from  you.” 

Finally,  and  we  think  most  impor¬ 
tant,  remember  that  the  resolution  of 
any  particular  question  will  depend 
on  all  of  the  facts  involved  and  will 
likely  be  based  on  many  factors,  in¬ 
cluding  some  that  space  and  time  have 
prevented  us  from  discussing  here.  In 
short,  when  in  doubt,  seek  competent 
legal  advice. 

*  Copyright  1985,  B.  Joseph  and  D. 
Leibowitz.  The  authors  are  partners 
in  the  Washington,  D.C.,  hrm  of 
Wiley  &  Rein,  practicing  in  the  fields 
of  intellectual  property  and  com¬ 
munications  law,  including  copyright 
and  the  First  Amendment.  They  pres¬ 
ently  represent  a  political  association 
in  a  case  involving  Copyright,  the 
First  Amendment  and  the  Federal 
Election  Campaign  Act.  Mi^.  Leibo¬ 
witz  was  formerly  policy  planning 
advisor  to  the  Register  of  Copyrights 
and  is  chairman  of  the  American  Bar 
Association  Committee  on  Broad¬ 
casting  Sound  Recordings  and  Per¬ 
forming  Artists.  Mr.  Joseph  is  the 
chairman  of  the  Federal  Bar  Associa¬ 
tion  Computer  Law  (Substantive) 
Committee  and  is  representing  press 
interests  in  their  efforts  to  secure  ac¬ 
cess  to  trial  exhibits  under  the  First 
Amendment. 
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ter  from  editor  Frank  Devine. 

“This  newspaper  has  gone  to  ex¬ 
traordinary  lengths  to  make  clear  its 
reasons  for  accusing  you  of  fabricat¬ 
ing  the  story  and  to  give  you  the 
opportunity  of  clearing  yourself. 
Your  response  has  been  totally  un¬ 
acceptable.  I  have  no  recourse  now 
but  to  terminate  your  employment,” 
Devine  wrote. 

“The  situation,  what  happened,  is 
regrettable,”  Towers  said.  “We  gave 
him  every  opportunity  to  prove  the 
story  was  legitimate.  We’re  embar¬ 
rassed  by  it.” 

Roberts,  who  has  an  unpublished 
telephone  number,  could  not  be 
reached  by  E&P  for  comment. 

However,  Roberts  defended  his 
story  in  comments  quoted  in  the  Sun- 
Times  and  in  an  interview  with  Katina 
Alexander  of  the  Chicago  Reader,  a 
free  “alternative”  weekly. 

Roberts  said  told  both  papers  that 
he  believes  the  bar  is  an  illegal,  un¬ 
licensed  tavern  that  possibly  is  open 
only  during  deer-hunting  season. 

“When  they  take  people  out  there, 
they  drive  ’em  around  to  make  it  ex¬ 
tremely  tough  to  find  again,”  Roberts 
told  the  Reader.  “These  people  in 


west  Texas  will  put  on  outsiders.” 

Towers  said  Roberts  told  him  he 
ran  into  a  local  resident  on  his  way  to 
Bonner’s  while  asking  a  gas  station 
attendant  “where  he  could  find  these 
proto-typical  Texas  good  ole  boys.” 

However,  in  a  telephone  interview 
with  E&P,  a  bartender  at  a  tavern 
near  Eden  rejected  Roberts’  account 
of  Bonner’s- 

“There’s  no  such  thing  as  a  place 
called  Bonner’s,”  said  Troy  Avanps 
of  the  Twin  Oaks  bar  in  Melvin.  “That 
whole  bunch  of  names  .  .  .  there’s  no 
such  people  in  this  country.” 

And  as  to  Roberts  contention  that 
Bonner’s  may  have  been  an  illegal 
establishment,  Avanps  said:  “That’s 
a  bunch  of  bull.  You  can  drive  15 
miles  and  get  it  (liquor)  legal.  How 
you  gonna  make  any  money  bootleg- 
gin?  There’s  no  illegal  places  here.” 

The  Bonner’s  account  was  not  the 
first  time  Roberts’  veracity  was  called 
into  question  by  the  Sun-Times. 

On  one  occasion  in  June,  Towers 
said,  Roberts  was  sent  on  an  assign¬ 
ment,  and  failed  to  report  back  for  two 
days. 

“He  said  he  blacked  out .  .  .  that 
he’d  been  in  a  hospital  for  a  while,” 
Towers  said.  “The  whole  episode  was 
vague.” 

Roberts  declined  the  newspaper’s 
offers  to  help  him  investigate  the  inci¬ 
dent  further.  Towers  said. 
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Newsprint  demand  may  outstrip  capacity  by  1990 

Expert  says  If  earnings  of  U.S.  and  Canadian  ;-ipermills  do  not  improve 
soon,  they  may  not  have  the  capacity  to  meet  demand  down  the  road 


By  Mark  Fitzgerald 

If  their  earnings  do  not  improve 
soon,  U.S.  and  Canada  papermills 
may  not  have  the  capacity  to  meet 
demand  for  newsprint  by  the  end  of 
the  decade,  a  paper  expert  warns. 

David  A.  Wilson,  director  of  eco¬ 
nomics  and  forest  policy  for  Mon¬ 
treal-based  Canadian  Pulp  and  Paper 
Association,  told  the  recent  conven¬ 
tion  of  International  Newspaper 
Financial  Executives  that  North 
American  newsprint  makers  need  to 
add  an  addition^  650,000  metric  tons 
of  capacity  to  meet  expected  demand 
in  1990. 

However,  Wilson  noted  that  be¬ 
cause  new  papermaking  machines 
under  construction  now  are  only  re¬ 
placing  obsolete  machines  that  are 
being  scrapped.  North  American 
capacity  is  growing  only  marginally. 

One  new  papermaking  machine  t^- 
gan  operation  in  Canada  this  year,  re¬ 
placing  two  older  machines  for  a 
“small  net  increase”  in  capacity,  Wil¬ 
son  said.  In  addition,  he  noted, 
another  is  to  start  up  in  Canada  in 
1987,  also  replacing  two  older 
machines,  and  a  Washington  state 
machine  is  due  to  replace  older 


machines  the  same  year. 

“Our  records  show  that  while 
capacity  increases  from  such  im¬ 
provements  vary  widely  from  year  to 
year,  over  the  decade  or  so,  they  aver¬ 
age  about  1%  a  year  of  additional 
capacity.  On  the  other  hand,  this  has 
been  offset  by  closure  of  obsolete 
machines,”  Wilson  said. 


‘The  Canadian  pulp 
and  paper  industry  has 
Just  come  out  of  a  pepod 
when  industry’s  earnings, 
as  a  whole,  were  nil,” 
Wilson  said. 


Ironically,  the  papermakers’  ability 
to  add  capacity  for  the  medium  term 
has  been  largely  stymied  by  the  indus¬ 
try’s  furious  rush  to  add  capacity  at 
the  end  of  the  1970s.  That  added 
capacity  came  on-line  just  as  back-to- 
back  recessions  sharply  cut  news¬ 
print  demand.  The  resulting  glut 
wiped  out  earnings  at  many  com¬ 
panies. 


“The  Canadian  pulp  and  paper  in¬ 
dustry  has  just  come  out  of  a  period 
when  industry’s  earnings,  as  a  whole, 
were  nil,”  Wilson  said.  “Earnings 
have  improved  but  they  are  still  at  an 
unsatisfactory  level. 

“For  Canadian  pulp  and  paper  com¬ 
panies,”  he  continued,  “the  net  rate  of 
return  on  capital  employed  was  1%  in 
1982,  was  2%  in  1983  and  was  5.3%  in 
1984.  Earnings  this  year  are  up  con¬ 
siderably  over  1983,  but  have  shown 
no  improvement  over  the  last  15 
months.” 

Most  of  the  recent  improvement, 
Wilson  said,  has  been  due  only  to  the 
decline  in  the  Canadian  dollar’s  ex¬ 
change  rate. 

Against  these  modest  earnings  is 
the  awesome  cost  of  adding  capacity. 

“A  new  machine  of,  say,  175,000 
(metric)  tons  annual  capacity  would 
cost  $100  million  to  $150  million 
(U.S.)  to  add  little  over  1%  to  the 
North  American  capacity.  A  new  mill 
would  cost  in  the  order  of  $200  million 
to  $300  million  (U.S.),”  Wilson  said. 

“If  earnings  of  newsprint  com¬ 
panies  do  not  improve,  it  is  question¬ 
able  if  the  capacity  will  be  added  by 
the  time  it  is  needed,”  he  concluded. 


API:  U.S.  newsprint  capacity  to  remain  stagnant  for  three  years 


With  newsprint  markets  currently 
flooded  and  prices  sagging,  the  capac¬ 
ity  to  produce  U.S.  newsprint  will  re¬ 
main  stagnant  for  the  next  three 
years,  according  to  a  trade  associa¬ 
tion  survey. 

The  American  Paper  Institute’s 
annual  capacity  survey  says  U.S. 
newsprint  capacity  will  grow  0.3%  a 
year  for  a  three-year  total  of  only 
0.9%. 

The  report  is  the  second  consecu¬ 
tive  survey  in  which  no  significant 
growth  is  predicted  for  newsprint 
capacity. 

Norma  Pace,  senior  vice  president, 
blamed  the  strong  U.S.  dollar  for  de¬ 
creased  exports  and  increased  im¬ 
ports  of  newsprint. 

Despite  significant  negative  trends, 
capacities  are  increasing  in  certain 
markets.  Pace  said. 


Capacities  for  production  of  other 
grades  were  led  by  printing  and  writ¬ 
ing  grades,  which  were  expected  to 
grow  by  almost  4%  a  year. 


Norma  Pace,  senior 
vice  president,  blamed 
the  strong  U.S.  dollar  for 
decreased  exports  and 
irtcreased  imports  of 
newsprint. 


In  an  emerging  trend  in  the  paper 
industry,  mills  are  converting  to  pro¬ 
duction  of  products  more  in  demand. 
The  survey  found  at  least  eight  major 
paper  machines,  with  total  capacity  of 
1.2  million  tons  a  year,  were  being 


converted  from  production  of  such 
papers  as  newsprint,  packaging  paper 
and  paperboard  to  production  of 
printing  and  writing  grades  and  recy¬ 
cled  paperboard. 

Canada  produces  58%  of  the  news¬ 
print  consumed  in  the  United  States 
and  is  reporting  similarly  modest 
capacity  gains.  Pace  said.  Other  im¬ 
ports  are  expected  in  some  circles  to 
double  their  market  hold  this  year  to 
2%. 

Imports  from  Scandanavia  and 
other  nations,  excluding  Canada, 
have  more  than  quadrupled  since 
1983,  jumping  from  67,000  tons  to 
300,000  tons. 

Another  industry  trend  is  the  shift 
to  production  of  all  kinds  of  paper  in 
the  south,  which  now  accounts  for 
half  the  nation’s  production.  Through 
(Continued  on  page  36) 
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Saving  the  market  researcher  some  time 

New  computer  system  can  save  a  newspaper’s  market  research 
department  the  equivalent  of  one  person’s  salary  in  a  year 


A  Los  Angeles  Times  research 
analyst  can  sit  down  at  a  computer 
terminal  in  the  marketing  research  de¬ 
partment,  answer  a  few  on-screen 
questions  about  a  prospective  adver¬ 
tising  buyer,  and  in  10  minutes  walk 
away  with  a  presentation-ready  pro¬ 
posal  complete  with  detailed  demo¬ 
graphics,  total  reach,  and  cost  per 
household  for  a  combination  Times/ 
direct  mail  advertising  program. 

At  another  terminal,  a  market  re¬ 
searcher  needs  15  minutes  rather  than 
two  hours  to  complete  a  report  com¬ 
paring  any  advertiser's  linage  in  com¬ 
peting  Los  Angeles-area  newspapers. 

Other  researchers  use  the  same  sys¬ 
tem  to  create  new  reports  with  sales 
development  potential  and  to  fulfill  ad 
hoc  research  requests  that,  given  the 
size  and  complexity  of  the  data  base, 
could  not  be  accomplished  manually. 

These  and  other  productivity  im¬ 
provements  were  accomplished  dur¬ 
ing  a  three-ironth  pilot  study  which 


used  the  remote  computing  services 
of  the  International  Business 
Machines  Inc.’s  Information  Net¬ 
work  to  give  Times’  marketing  re¬ 
searchers  direct  access  to  compute¬ 
rized  market  data  and  software  tools 
that  enabled  them  to  do  their  own 
computing. 


At  another  terminal,  a 
market  researcher  needs 
15  minutes  rather  than 
two  hours  to  complete  a 
report .... 


The  study  was  designed  to  be  the 
first  test  at  the  Times  of  a  growing 
industry  trend:  providing  specific  de¬ 
partments  with  “client-driven  com¬ 
puting’’  rather  than  centralized  data 
processing  services. 


With  client-driven  computing,  de¬ 
partments  such  as  marketing  research 
don’t  have  to  compete  with  each  other 
for  data  processing  resources.  In¬ 
stead,  through  a  client  support  center, 
business  professionals  are  given  the 
tools  they  need  to  refine  and  run  their 
own  computer  applications. 

“Los  Angeles  is  a  very  complex 
media  market.  In  order  for  the  Times 
to  maintain  prominence  in  the  mar¬ 
ketplace,  there  were  things  our  sales 
and  marketing  representatives 
needed  to  do  but  couldn’t  because  we 
couldn’t  meet  the  computing  needs  of 
marketing  research,”  said  Ken  Che- 
vis,  director  of  the  Times’  informa¬ 
tion  systems  department. 

Marketing  research  was  chosen  for 
the  pilot  study  because  of  its  need  to 
automate  a  number  of  routine  func¬ 
tions  and  the  staffs  experience  with  a 
departmental  mini-computer.  Chevis 
selected  the  IBM  Information  Net- 
(Continued  on  page  36) 
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3  PIECE  LAMINATED  GLASS  TOP. ..3  way  lighting  controls. .  .adjustable 
I  vr  I  La*  angle  top . . .  pegboard  back  that  moves  with  the  top,  always  staying  within 
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Saving  time 

(Continued  from  page  35) 

work  because  it  offered  a  fast,  low- 
risk  way  to  establish  a  pilot  client  sup¬ 
port  center  in  the  department. 

Through  terminals  connected  to  the 
IBM  Information  Network,  market¬ 
ing  research  staffers  were  given 
online  access  to  Application  System 
—  an  IBM  data-based  information 
management  and  decision-support 
system  —  and  a  survey  analysis  soft¬ 
ware  package  leased  by  the  Times  and 
installed  on  the  network’s  host  com¬ 
puter.  The  data  bases  for  both  sys¬ 
tems  were  stored  in  the  network’s 
host  computers. 

Application  System  (AS)  was 
chosen  for  the  pilot  because  it  could 
perform  most  of  the  tasks  specified  by 
marketing  research.  AS  allowed  the 
research  staff  to  sort,  reorder  fields; 
merge  and  analyze  data  from  single  or 
multiple  files;  perform  statistical 
analyses  and  forecasting  routines; 
and  produce  presentation-quality  re¬ 
ports  and  proposals  tailored  to  meet 
ad  hoc  research  requests. 

The  three-part  pilot  study  was 
directed  by  Patricia  Lo  Verme, 
marketing  research  manager.  Five  of 
marketing  research’s  42  employees 
worked  full-time  with  the  pilot  system 
for  three  months.  The  IBM  Informa¬ 
tion  Network  trained  them  in  the  use 
of  Application  System  and  provided 
support  during  the  selection  and  in- 
stdlation  of  terminals,  modems  and 
telecommunications  links  to  the  net¬ 
work. 


Using  AS  to  research 
advertising  linage,  a  task 
that  took  two  hours  by 
hand . . .  could  be  done 
In  15  minutes. 


One  phase  of  the  pilot  study  in¬ 
volved  automating  all  of  the  research, 
previously  performed  by  hand,  using 
hard  copies  of  advertising  linage  data. 
Monthly  advertising  linage,  by  adver¬ 
tiser  and  advertising  category,  in  the 
Los  Angeles  Times  and  four  compet¬ 
ing  area  newspapers  was  purchased  in 
tape  form  and  loaded  on  the  host  com¬ 
puter. 

Using  AS  to  research  advertising 
linage,  a  task  that  took  two  hours  by 
hand  —  looking  up,  for  example,  the 
total  linage  purchased  by  shoe  stores 
in  each  measured  newspaper  for  one 
year  and  comparing  it  with  Times 
shoe  store  linage  —  could  be  done  in 
15  minutes. 


The  study  showed  that  by  perform¬ 
ing  “current  work”  on  Application 
System,  the  marketing  research  de¬ 
partment  could  save  the  equivalent  of 
one  person’s  salary  in  a  year.  But  pro¬ 
ductivity  gains  were  offered  in  the 
potential  for  new  and  innovative 
work. 

“Now  we  can  produce  complex  re¬ 
ports  that  never  could  have  been 
accomplished  manually,”  Lo  Verme 
said.  “We  are  creating  new  reports 
that  offer  sales  development  potential 
rather  than  spending  all  our  time 
‘flghting  fires.’  It’s  this  kind  of  in¬ 
formation  that  gives  management  and 
our  sales  force  a  better  handle  on  our 
chan^ng  marketplace.” 

The  test  was  equally  effective  in  the 
marketing  planning  and  sales  applica¬ 
tions  phase,  which  focused  on  provid¬ 
ing  the  sales  staff  with  better  support 
for  the  Times’  selected  market  cover¬ 
age  program. 

This  program  matches  the  Times’ 
subscriber  files  with  a  direct  mail 
company’s  “occupied  dwelling  unit” 
file  so  that  advertisers  can  cost- 
effectively  saturate  an  area  by  adver¬ 
tising  in  the  Times  and  mailing  the 
same  insert  only  to  homes  of  non¬ 
subscribers. 

Advertisers  buy  the  program  by 
buying  one  or  more  of  1()9  “grids”  — 
geographic  characteristics  for  each 
grid,  and  advertising  and  mailing 
costs. 

From  those  data,  researchers  can 
use  AS  to  create  customized  propos¬ 
als  that  describe  the  demographics 
and  show  the  numbers  of  households 
to  be  reached  by  the  Times  and  by 
mail,  with  the  cost  summarized  by  site 
location  and  based  on  cost  per 
thousands  of  households. 

AS  has  made  it  easy  to  generate  a 
number  of  options  for  a  prospect  to 
consider,  based  on  virtually  any 
advertising  objective.  Objectives  are 
described  by  demographic  “sorts”  — 
for  the  “top  300,000  income  house¬ 
holds,”  for  example,  or  for  “young, 
low-income  renters”  —  that  could  not 
be  done  manually. 

Ross  Vexler,  a  member  of  the  pilot 
study  group  who  now  spends  all  his 
time  developing  customized  market¬ 
ing  research  applications,  said  the 
power  and  flexibility  of  AS  has  saved 
the  day  for  more  than  one  sales  repre¬ 
sentative  who  needed  a  highly  cus¬ 
tomized  proposal  in  a  hurry. 

Using  simple  English  commands 
and  following  on-screen  prompts,  a 
researcher  can  instruct  AS  to  perform 
three  “sorts,”  ranking  the  109  grids 
according  to  income,  then  education, 
then  house  value.  Next  the  system 
can  produce  the  associated  house¬ 
holds  reached  and  costs  per  grid,  site 
location  and  cumulative  totals.  The 


computer  printout  is  presentation- 
ready. 

AS  was  used  to  create  66  selected 
market  coverage  proposals  at  a  sav¬ 
ings  to  market  research  of  178  work 
hours.  By  the  end  of  the  study,  18  of 
the  66  advertisers  had  purchased  the 
selected  market  coverage  program 
and  an  additional  20  were  identified 
by  sales  representatives  as  “probable 
s^es.” 

By  the  end  of  the 
study,  18  of  the  66 
arivertlsers  had 
purchased  the  selected 
market  coverage  program 
and  an  additional  20 
were  Identified  by  sales 
representatives  as 
“probable  sales.” 

As  part  of  the  test,  Vexler  took  the 
selected  market  coverage  proposal 
one  step  further.  Using  application 
building  capabilities  of  AS,  he  has 
“packaged”  all  the  steps  involved  in 
generating  a  finished  proposal  in  a 
series  of  on-screen  menus,  prompts 
and  queries.  Now  any  analyst,  with 
no  training,  can  “fill  in  the  blanks”  on 
a  terminal  and  produce  customized  • 
proposals  in  10  minutes.  Before  AS,  it 
took  an  average  of  three  hours  to  do 
less  detailed  proposals. 

Because  all  the  calculations  are  per¬ 
formed  by  AS,  hours  of  line-by-line 
proofreading  and  recalculation  have 
been  eliminated.  The  installation  of 
terminals  that  can  utilize  the  graphics 
capabilities  of  AS  has  made  sales  pre¬ 
sentations  more  effective. 

The  Times  chose  a  separate  soft¬ 
ware  system  designed  for  survey 
analysis  for  the  third  phase  of  the  pilot 
study.  This  phase  enabled  marketing 
research  to  use  the  analysis  of  data 
from  the  Times’  ongoing  Consumer 
Trend  Analysis  program. 

Consumer  Trend  Analysis  is  a  con¬ 
tinuing  telephone  survey  of  Los 
(Continued  on  page  47) 

API 

(Continued  from  page  34) 

1988,  the  South  Atlantic,  East  and 
West  South  Central  regions  are  ex¬ 
pected  to  get  70%  of  all  expansions  to 
production  capability. 

Consumption  of  raw  materials  for 
making  paper  is  expected  to  decline 
slightly,  reflecting  reduced  produc¬ 
tion  and  consumption  of  North  Amer¬ 
ican  paper  this  year,  but  that  trend  is 
anticipated  to  reverse  itself. 
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Glenn  Estersohn 
just  got  the  publishing  deal 
of  the  year. 


The  PC-8401A-LS. 
Don't  leave  work 
without  a. 


Glenn's  NEC  Portable 
Office  made  beating 
deadlines  considerably 
easier.  The  built-in  Personal 
Filer  took  care  of  all  his 
notes. 

Built-in  word 
processing  software 
enabled  him  to  write  the 
article  quickly.  And  make 
revisions  painlessly. 

Then  the  built-in 
modem  and  telecom¬ 


munications  package 
enabled  Glenn  to  phone 
the  entire  manuscript  into 
the  city. 

Besides  making  any 
job  easier,  the  NEC  Portable 
Office  costs  only  one  third 
as  much  as  machines  that, 
for  most  people,  do 
nothing  more. 

That's  got  to  make  it 
the  publishing  deal  of 
the  year. 


NEC 

NEC  Home  Electronics  (U.S  JV.)  Inc 

Personal  Computer  Division, 

1401  Estes  Avenue,  Elk  Grove  Village,  IL  60007 
Call  1-800-447-4700 


1985 

OCTOBER 
Advertising  Data 

October  1985/1984 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


1985  1984 

FULRUN  PART  RUN  FULL  RUN  PART  RUN 


1985  1984 

Full  RUN  PART  RUN  Full  RUN  PART  RUN 

MS  RAOINIS,  lA. 


1985  1984 

FULL  RUN  PART  RUN  FUIL  RUN  PART  RUN 


ROPlocol . 

42,136 

40,598 

Preprint  local _ _ 

35,410 

ROP  Notionol  . . 

6,897 

6,340 

Preprint  Notional . 

1,980 

Clossified . 

51327 

49.483 

ToNd . 

137,950 

96,421 

Knicktrt)odc8r-News-« 

ROPlocol . 

22,987 

24,003 

Prepnnt  locol _ 

30,560 

ROP  Notional  . . 

6,885 

6,329 

Preprint  Notionol . 

1,980 

ClossifiBd. . 

30.966 

29.649 

Totol . 

93,378 

59,981 

Times  Union-$ 

ROPlocol . 

28,924 

26,025 

Pnpnni  Loed . 

50,400 

ROP  Notionol . 

2,979 

3,483 

Pnprint  Notionol . 

9,000 

Clossified. . 

25.720 

24.429 

Totol . 

117323 

53.937 

GRAND  TOTAl . 

348351 

210,339 

ROPlocol . 

.  47,259 

13,566 

51,146 

17,438  Repister-m 

12,813 

7.552 

8,026 

ROP  Notionol 

8347 

8,106 

Preprint  local 

910 

13^218 

Proprint  Notionol . 

1364 

2,580 

ROP  Notional 

4,933 

5,073 

Clossified. . 

..  40.987 

37175 

2,506 

2,712 

Totol . 

31631 

23085 

Total . 

48,008 

70,814 

40,171 

News-S 

ROPlocol . 

29,874 

31,845 

Register- S 

PTBprint  Locol 

11.941 

12,939 

ROP  local . 

..  15,363 

2,317 

14,019 

ROP  Notional 

5,899 

4,702 

Preprint  Local . 

1,177 

12,853 

1,992 

Preprint  Notionol . 

3,065 

3,973 

ROP  Notional 

1,639 

1,221 

Clossifiod . 

24.714 

_ 23J23 

Preprint  Notionol . 

12,629 

8,756 

75493 

CloUified . 

24.356 

26.454 

GRAND  TOTAL . 

273,703 

13,566 

270,831 

17,733  Totol 

55.164 

15.170 

_ 52.552 

GRAND  TOTAl . 

..  103,172 

85,984 

92,613 

■UPPALO,  N.Y. 

Ncws.<>id 

MTtOn, 

.  MKH. 

ROP  locol . 

46,481 

45,989 

News^o/d 

Preprint  Local . 

22,440 

19,303 

21,120 

24,385  ROP  locol . 

57,372 

22,897 

53,950 

ROP  Notionol . 

10,998 

10,275 

Pr^)rint  Local . 

6,551 

13,684 

7,297 

Preprint  Notionol . 

1,751 

792 

1,487  ROP  Notional 

11,737 

782 

11,527 

Clossified . 

..  37.769 

-17.399 

1,724 

1,628 

60.991 

47.034 

Totol . 

138,3754 

37,363 

121,436 

News-S 

ROPlocol . 

26,722 

27,195 

News-S 

9.106 

32,010 

33  436 

ROP  Notional . 

4,045 

2,606 

Preprint  Local 

1U30 

16,643 

13,095 

Preprint  Notionol . 

6,072 

2,904 

2,112  ROP  Notionol 

6,468 

56 

6,780 

Clossified . 

.  10370 

10118 

Preorint  Notionol . 

3,990 

4,610 

3,029 

Totol . 

.  56.317 

32.010 

_ 5il2i 

27.390  Clossified . 

33.070 

_ 22.52Z 

AnANTA,  OA. 

ConstHution-in 

ROPlocol .  127873  42,008  114,720  28,777 

Preprint  locol -  57^78  1835  28,380 

ROP  Notional .  14818  12,539  96 

Preprint  Notionol .  2,592  260  3880 

Clossifiod .  140.500  _  135060  _ 

Tolol .  285,583  99,546  266,934  57,253 

Joumol-t 

ROPlocol .  130,037  42,008  118,380  28,777 

Preprint  local .  57878  1835  28,380 

ROP  Notional .  13876  12,676  12,676  96 

Preprint  Notional _  2,592  260  3,380 

Cloaifiad. .  139.408  _  134'o06  _ 

Total .  285,714  112,222  269,677  57,253 

Joumol  &  ConstHution-S 


GRAND  TOTAl .  174,005  53,064 


SURIIFMTON,  VT. 

Press-m 

ROPlocol .  52,460 

Preprint  Local .  31,134 

ROP  Notional .  5,437 

Preprint  Notional .  2,838 

Clossifiod .  26.723 

Tolol .  118,592 

Pre$s-S 

ROP  locol .  14,507 

Preprint  locoi .  17,839 

ROP  Notional .  529 

Preprint  Notionol .  8,330 

Clossifiod .  7879 

Totol .  48.484 

GRAND  TOTAl .  167,076 

CALOART,  OH1. 

Htrold-o* 

ROPlocol .  1,965,478 

Preprint  local .  1,149,993 

ROP  Notional .  858,875 

Preprint  Notional .  85,854 


88.094  23.431  85.513  17.797 

226,469  60,794  206,949  49,114 


ROPlocol . 

.  59,358 

62,387 

ROP  Notionol . 

1,858 

2,660 

Classified . 

.  22.353 

_ 2&i25 

GRAND  TOTAL. 

.  83,569 

85,982 

News  &  Sun-mS 

POAT  UUMRDALi, 

PLA. 

ROP  local . 

.  188,318 

73,097 

195,154 

Preprint  local 

80,104 

74,860 

ROP  Notional 

21,622 

4,666 

22,043 

Preprint  Notionol . 

.  12,042 

9,337 

Classified . 

.  179.791 

2).055 

178.710 

GRAND  TOTAl. 

.  481,877 

98,818 

480,104 

59,659 

15,226 

60,163 

11,557 

Classified. . 

...  1.021.217 

2,600 

43,080 

520 

52,016 

GRAND  TOTAL.  .. 

...  5,081,417 

6,112 

68,118 

5,195 

4,586 

9,555 

67.130 

1,105 

Stor-Tribune-mS 

CASPia,  WTO. 

Tofol .  md82  141.954  64.678 

GRAND  TOTAl .  707,786  275,989  678,565  179,184 


ROPlocol . 

25,765 

4,750 

28,779 

Preprint  local . . 

22,750 

13,672 

41,262 

ROP  Notional.. . 

3,917 

4,496 

Preprint  Notionol . 

1,782 

3,159 

Clossilied. . 

14.480 

Totol . 

68,694 

18,41Li 

90,613 

Doily  News-S 

ROPlocol . 

7J20 

910 

8,063 

Preprint  Local _ 

1,782 

4,106 

3,496 

ROP  Notional . 

245 

388 

Preprint  Notional . 

7,533 

5,184 

Clossified . 

Totol.... . 

24.143 

5.016 

GRAND  TOTAL . 

92,837 

23,438 

114,122 

ROP  local . 

46,451 

46,604 

Preprint  Local . 

39,821 

33,039 

ROP  Notionol . 

3,425 

4,237 

Preprint  Nottonol . 

8,184 

7,440 

Clossified . 

.  31J123 

33.326 

GRAND  TOTAl . 

..  129,204 

124,646 

■IRNUNOHAJN,  AlA. 


CHICAGO,  ILL. 

Horold-m 

ROPlocol .  64,256  23,766  61,331  18,011 

Preprint  local .  7,055  58,404  6,685  44,127 

ROP  Notionol .  1,364  504  1,460  429 

Clossifiod .  45.897  _  45  479  _ 

GRAND  TOTAl .  118,572  82,674  114,905  62,567 

CHICAGO,  ILL. 

Tribune.o/d 

ROPlocol .  67,797  105,668  74,990  73,972 

Proprint  Local .  10,280  26,760  3,593  13,623 

ROP  Notional .  28,796  5,421  32,162  5,446 

Proprint  Notionol .  2,250  2,931  900 

.  43.286  148.063  44.865  155.780 


PORT  WORTH,  nx. 

Stor-Tologrom-m 

KW  Local .  90,310  46,660  90,803  40  867 

Preprint  Locol  37,800  59,036  37,694  26  370 

ROP  Notional  10,379  13,458 

Preprint  Notional .  5,040  6,480 

Cl«»*«l .  185.864  _  19176?  _ 

Tolol .  329,393  105,696  340,197  67,247 

Stor-Telegrom-e 

ROPlocol .  72,943  46,660  75,581  40,867 

Preprint  Locol .  37,800  59,036  37,694  26,370 

ROP  Notionol .  10,131  13,575 

Preprint  Notional .  5,040  6,480 

Classified .  145.592  _  154^565  _ 

Totol .  271,506  105,696  287,895  67,237 

Stor-Telegrom-S 

ROPlocol .  38,233  42,326  41,487  34,681 

Preprint  locol .  24,380  3,906  28,692  11,472 

ROP  Notional .  2,968  2,779 

Preprint  Notionol .  16,560  720  12,420 

Ckssified .  74.244  ao’73?  _ 


Total .  156.385  46.952  165.610  46IS.T 

GRAND  TOTAl .  757,284  258,344  621,112  180,637 


Tribune-Review-m 

ROPlocol 

Preprint  Local . 

ROP  Notional 

Preprint  Notional . 

Ckissified . 

Totol . 


GRIINSRURG,  PA. 


ROPlocol . 

.  32,923 

38,123 

Preprint  Locol _ 

6371 

4,543 

ROP  Notionol . 

7,791 

7,901 

Preprint  NotionQl . 

1,264 

2329 

Cloaified . . 

..  39.091 

_ 

Total . 

...  87340 

87,490 

‘Indicates  newspapers  reporting  figures  in 
lines. 


152,409 

285,912 

158,541 

249,721 

Tribune-Review-S 

ROP  locol . 

...  32,060 

Preprint  Local 

25,757 

520 

40,712 

45,416 

41,971 

40,238 

ROP  Notionol 

1,879 

16330 

36,750 

71,115 

36,784 

Preprint  Notional . 

4,680 

520 

17,693 

1,316 

15,040 

1,955 

Clossified . 

...  15.040 

11,475 

2,025 

7,988 

450 

Total . 

...  79.436 

1.W 

ToNH .  150.415  95.704  150383  100  757 

GRAND  TOTAl .  302,824  381,616  308,924  349,978 


GRAND  TOTAl .  175,089  1,560  159,351  909 

(Continued  on  page  40) 
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MOTTER 

Long  Beach  Order 
Doubles  flexo  Os^adty 


The  Press-Telegram,  Long  Beach,  CA  continues  its 
commitment  to  Motter  Flexo  Press  Systems.  Their 
recent  order  of  two  additional  press  units  with  half¬ 
deck  will  double  their  flexo  capacity  by  summer  1986. 

The  decision  by  the  Press-Telegram  management 
team  to  expand  their  Motter  Flexo  capacity  was  based 
upon  many  of  the  benefits  outlined  in  the  chart  below. 
Press-Telegram  editions  are  wrapped  in  a  flexo-printed 
cover  page.  Spot  and  process  color  attracts  greater 

Motter  Flexo  Press  Systems  Benefits 


FM-1  units  in  opera¬ 
tion  to  be  joined  by 
the  two  new  presses. 
Press-Telegram, 

Long  Beach,  CA 


advertising  revenue.  Readers  prefer  the  “clean-hands” 
product.  And  lower  operating  costs  keep  management 
satisfied. 

Motter  Flexo.  The  future  of  successful  newspaper 
publishing.  Built  for  years  of  durable,  reliable  service. 
Backed  by  Motter’s  technicai  support  team.  Contact  us 
for  information  on  how  Motter  Flexo  Press  Systems 
can  work  for  you. 


OctolMr  1985/1984 
ADVERTISING  DATA 
SUPPLIED  8Y  PU8LISHER 

(Continued  from  page  38) 


1985 

1984 

FULL  RUN 

PART  RUN 

1  FULL  RUN 

PART  RUN 

HOUSTON,  nx. 

ChrorMCI»-<^d 

ROP  locol . 

.  20,334 

17851 

Prtprint  Locol . 

941 

161 

ROP  Notional . 

.....  18,821 

23,684 

Praprint  Notionol . 

9,546 

10880 

ClottiM . 

.  263.816 

805 

323.920 

GRAND  TOTAL.. 

.  302,971 

11,292 

365,255 

10,541 

INOIANAROIIS,  IND. 

Slor-m 

ROP  locol . 

.  69,503 

1,799 

.75,246 

2,174 

Prtprint  locol . 

2,721 

2,954 

ROP  Notionol . 

6,838 

8.174 

Prapnnt  Notionol . 

597 

662 

.  53.991 

50840 

Tolol . 

.  1»,332 

5,117 

134,260 

5,790 

Ntws-e 

ROP  Local . 

....  44,209 

1,799 

39377 

2,174 

Preprint  Locol . 

2,721 

2,954 

ROP  Notional.. . 

6,539 

7305 

Preprint  Notional . 

597 

662 

52993 

49.535 

Tolol . 

....  103,741 

5,117 

96,017 

5,790 

Stor-S 

ROP  locol . 

.  30,030 

33833 

Praprint  Locol . 

918 

9,301 

2,555 

8,554 

ROP  NotK)nol . 

2,759 

3310 

Prtprint  Notionol . 

3867 

2,799 

38.965 

34.517 

Total. 

76.039 

?JS!1 

76.914 

8.554 

GRAND  TOTM. .  310,112  19,S3S  307,191  20,134 

KirCHINIR-WAnRlOO,  ONT. 

Recard-« 

RORlocol .  85,925  88,141 

Prtprim  local .  59,897  78,784 

ROPNotionol .  14,433  13,714 

PrepritW  Notionol .  1,899  797 

CkssHM .  6.A33  5,887 

GRAND  TOTAL .  168,787  187,123 

UNCOIN,  MB. 

Joumol-Slar-meS 

ROP  local .  57,248  61,525 

Praprint  locol .  49,339  47,878 

ROP  Notionol _  3,442  4,650 

Pnprint  Notionol .  9,634  8,156 

Ckwifwl .  34.963  31.935 

GRAND  TOTAL .  154,626  154,144 

LOUISVILti,  KY. 

Couritr-Joutnal-n) 

ROP  Locol .  75,755  33,223  68,092  17,880 

Pr^trint  Local _ _  27,738  25,392 

ROPNotionol .  5,717  36  6,990 

Proprint  Notionol .  2,174  3,906 

ClossifM. .  23.418  34.217  _ 

Total .  104,890  63,171  109,299  47,178 

Timos^ 

ROP  Local .  78,830  49,963  72,441  38,071 

Propnnt  Locol .  29,017  29,552 

ROPNotionol .  5,627  6,601  42 

Pnpnnt  Notionol .  2,173  4,604 

CkssiM  30.900  2.923  35.173  _ ^ 


Proprint  Local .. 
ROPNotionol.. 


Commereiol-Appoal-m 


115857 

84,076 

114315 

47,X7 

457 

52,429 

46.046 

2,759 

6339 

2,539 

18.909 

19823 

88.675 

W.12S 

288.922 

206872 

291,422 

MumraiSp  mm. 

69825 

56855 

63847 

20306 

43,872 

19,788 

11,065 

2,177 

9,490 

2830 

I860 

3880 

S3301 

_ stm 

UoaiKid. .  53J01  _  50.979  2320 

Tolol .  156327  104364  147,484  101382 

‘Indicates  newspapers  reporting  figures  in 
lines 


1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

Conwmrcial-Appoal-S 

ROP  locol _  27,735  29844 

PnpriMLocol _  28,163  9338  22,940  13,014 

ROP  Notional .  3,934  2,936 

Proprint  Notional .  8,048  7325  138 

CloisifM  .  26BS8  _  24B73  _ 

Total .  94.738  9338  88.118  13.152 

GRAND  TOTAL _  251885  113802  235802  114,734 

NKMIBIAI  ,  out. 

It  Divoir.m* 

ROP  locol™ .  192814  198838 


1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ROP  Notionol .  .  141,777 


GRAND  TOTAL...... 

™..  361885 

381846 

Gozzette-m* 

ROP  local . 

.  1315,735 

1,235,740 

Preprint  Locol . 

.  836,490 

907303 

ROP  Notionol . 

......  476832 

438844 

Praprint  Notionol . 

.  50320 

21860 

CUssifitd . 

.  646J41 

548854 

GRAND  TOTAL . 

......  3325,118 

3,)51,701 

NASHUA,  N.H. 

Tht  Ttitproph-t 

ROP  locol . 

.  52384 

54343 

ROP  Notionol . 

8814 

6843 

Clossifitd . 

.  41832 

36,569 

GRAND  Tolol.... 

_..  102,430 

97855 

PIASHVIlU.nNN. 

Ttnnesstan-m 

HOP  locol - 

.™.  65,094 

63,530 

Preprint  Local . 

.  21,945 

19876 

ROPNotionol . 

8,701 

7871 

Prtprint  Notionol . 

2,058 

2842 

CktssiM . 

.  32,558 

28825 

Tolol . 

.  130856 

121,744 

Oorarer-e 

ROP  locol . 

.  66372 

66,482 

Preprint  locol . 

.  22334 

19876 

ROP  Notional _ 

_  8852 

8,013 

Prtprint  Notionol . 

2,058 

2,642 

Clossified. . 

.  32,198 

27,782 

Tolol . 

.  13M14 

124,595 

Ttnnession*S 

ROP  locol . 

.  40832 

38,950 

Preprint  Locol........... 

.....  23851 

21,776 

ROP  Notkmot . 

2897 

1,758 

Prtprint  Notionol . 

7360 

5801 

Clouifiid . 

.  21,470 

18,476 

Totol . . 

.  95810 

86,461 

GRAND  TOTAL 

.......  357,080 

332800 

NIWPORT  NIWS,  VA. 

Doily  Prtss*fn 

ROP  local . 

.  61,053 

57812 

Preprint  Locol . 

.  19,146 

14,143 

3373 

ROP  Notional . 

4,621 

6822 

Preprint  Notionol . 

2877 

91 

2395 

Closifisd . 

.  46816 

31828 

Tolol . 

.  134,013 

14334 

101330 

Timts-Herold-e 

ROP  locol . 

.  50884 

51.957 

Preprint  locol . 

.  18,762 

13,009 

4800 

ROP  Notionol . 

4889 

7,028 

Praprint  Notionol . 

2877 

3,072 

Cbssifiid . 

.  35385 

23,701 

Tolol . 

.  111897 

13,009 

90858 

Doily  Press-S 

ROP  locol . 

.  36,021 

34,720 

Preprint  locol . 

8844 

22,043 

11,136 

ROP  Notional . 

704 

1810 

Preprint  Notionol . 

7884 

274 

5,088 

ClossifM . 

.  13,882 

10301 

Tolol . 

.  66,735 

22,317 

62855 

GRAND  TOTAL.... 

_  312,145 

49,560 

254,443 

NOBTH  BAY,  ONT. 

Nugpet-m* 

ROP  local . 

.  18347 

37,952 

Preprint  locol . 

.  16,129 

12,292 

36,665 

ROPNotionol . 

Prtprint  Notionol... 
ClonifM . 


4845 

9883 

958 

7,781 

20821 

1,176 

48804 

13350 

102,719 

30,586 

Stondortl  Enmintr-iS 


ROP  locol . 

...  67882 

62,764 

Preprint  Locol............. 

...  69820 

63892 

ROP  Notional . 

9806 

11,142 

Preprint  Notionol . 

6,556 

1807 

ClosilfM. . 

...  44.277 

38859 

Tolol . 

...  196841 

177,164 

ROP  locol . 

..  1,157839 

1,079,730 

Preprint  local . 

..  723,942 

829895 

ROP  Notional _ 

..  319816 

266877 

Preprint  Notionol . 

16,470 

3,750 

ClossifM . 

..  541.765 

590.136 

GRAND  TOTAL  ... 

..  2,759832 

2,769,388 

RAIM  IMINOt,  CAUP. 

Doily  Ntws-« 

ROP  Locol .  25374  26855 

Prtprint  Local . 

ROP  Notional .  3832  3,001 


Clonifitd .  6.940  4.106 

Tolol .  35846  33.762 

GRAND  TOTAL .  143359  136,913 

DHtrt  Sun-s 

ROP  locol .  67318  67,000 

Prtprint  Locol _ _ 

ROPNotionol _  7,081  6,632 

Preprint  Notioitfll . 

Clotsifitd .  33.414  HiSlS 

Total .  107,713  103,151 

MIOiNIX,  ARiZ. 

Rspublic*fn 

ROP  locol .  107363  3,738  113,178 

Prtprint  Locol _ _  45,094  5810  31,938 

ROP  Notional _  9333  11826 

Preprint  Notionol .  1856  2,024 

CkBsifitd . . .  114.141  5Z1  98.058 

Total _  277887  10,119  256824 

Goztttt-t 

ROP  local .  100322  3827  104832 

Preprint  Locol _  45,094  5,810  31,938 

ROP  Notional .  8,799  11,308 

Prtprint  Notional .  1,656  2,024 

Clouified .  114.122  522  97.796 

Tolol .  269893  10329  247898 

POKIIANO,  RU. 

Press  HtroM-m 

ROP  locol .  39,185  39314 

Preprim  locol .  19,057  19888 

ROP  Notional _  4862  5324 

Preprint  Notional .  1,101  1830 

OossRItd. .  25.411  21328 

14,230  Total .  89816  86884 

,  Evening  Express-e 

_ _  ROP  locol .  35,463  36818 

14  230  Preprint  Local .  18376  19,186 

ROP  Notional _  4814  5313 

Preprint  Notionol .  1,101  1830 

dossHM .  24856  19.782 

Total . .  84810  82829 

11,797 

Tdegmni-S 

ROP  locol .  30,440  26,658 

_  Preprint  local .  19,708  25879 

„  ROPNolionol  1,425  1845 

'  Preprint  Notional  5,129  4,608 

Clossified .  22815  19336 

Total .  79817  77  726 

GRAND  TOTAL .  253,543  246,739 


PORTIAND,  OM. 


Oregonion-o/d  S 

ROP  Local . 

.  109305 

10841 

104,056 

7,534 

Preprint  locol . 

87,195 

79,759 

ROP  Notional _ 

18806 

747 

21,008 

2,567 

Preprint  Notionol . 

10,418 

9,918 

.  114.059 

113851 

GRAND  TOTAL . 

.  339,483 

11,088 

328,092 

10,101 

(Continued  on  page  42) 


EDITOR  &  PUBLISHER  for  December  7.  1985 


Here  comes  K-Flex 


Here  comes  the  new  generation 
of  flexographic  newsprint 
from  Kruger. 


Count  on  Kruger  fqr  leadership  in  flexographic  technology. 
K-Flex  newsprint  has  been  developed  with  special  surface 
characteristics  to  help  you  get  the  full  potential  from  your 
flexography  investment. 


Jb^get  the  sp^s  on  K-Flex 

•contact  a  Kruger  sales  representative 
or  our  New  York  sales  office: 

Kruger  Pulp  &  P^\per  Sales  Inc. 

489  — SthAVe.,  18th  Floor 
New  York,  N.Y  10017 
(212)697-9700  ^ 

r  Kruger  Inc. 


, 

1 


Photo  courtesy  of  Motter  P/inting  Press  Co  Vbrk  PA 
C  i 
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Octobar  1985/1984 
ADVIRTISINO  DATA 
SU99LIID  8Y  PUBLISHER 

(Continued  from  page  40) 

1985  1984 

FULL  RUN  PART  RUN  FULI  RUN  PART  RUN 


RapuUic-S 

ROPlocol .  58,945  62,602 

Prtprint  local . .  35,165  29,387 

ROP  Notioral .  4,679  4,665 

Preprint  Notionol .  8,042  7,011 

CkosHM .  67.121  59.543 

Totol .  173.952  _  163.208  _ 

GRAND  TOTAL .  721332  20,348  667,430  32,495 

NOVIDIPKI,  K.I. 

Jouniol*fn 

ROPlocol .  45,764  18,719  44,471  18,334 

Preprint  Local... _ _  6,869  13,796  10321  6,283 

ROP  Notionol.. .  7,858  7,145 

Preprint  Notional .  1,001  2,327 

Clonifiod. .  28.786  1.321  27.015  fil 

Tom .  90378  33,836  91379  24,698 

Bulittin,* 

ROPlocol .  42,713  18,719  40,031  18,334 

Preprint  local _  6,869  23,758  12,090  19,122 

ROP  Notional .  6,910  6,318 

Preprint  Notional .  1,726  2,327 

Cloesifiod. .  21.163  1321  18.801  SI 

Tom .  79,381  43,798  79,567  37,537 

Joumol-S 

ROPlocol .  40,691  39,389 

Preprint  locol .  39,875  33,287  34,492  18,546 

ROP  Notionol . .  4,165  4342 

Preprint  Notional .  8,543  7,593 

ClouiiM. .  14369  13.464  _ 

Tom .  107.543  33387  99380  18.546 

GRAND  TOTAL .  277302  110,921  270,126  80,781 

RIAMPM,  M 

Engle  Titnes-t 

ROPlocol .  51,189  46,859 

Preprint  local .  22375  24365 

ROP  Notionol _  4,963  7,126 

Pteprint  Notionol .  540 

Clintfied .  30.915  26.778 

Tom .  110,181  105,327 

Reading  Eogle-S 

ROPlocol .  34,786  30,814 

Preprint  Local  6,185  15365  7,690  4,570 

ROP  Notional .  2,001  2,068 

Preprint  Notional  9,535  9,450 

CloMHied .  13.076  9.958  _ 

Tom .  65.583  15365  59.980  iSZS 

GRAND  TOTAL .  175,764  15365  165,307  4,570 

UNO,  NIV. 

Gontte-Joumol-mS 

ROP  Local .  85361  88,673 

Preprint  locol .  92304  80,304 

ROP  Nationol.„ .  5,043  5,814 

Preprint  Notionol .  7,753  8,531 

Ckastfied .  112339  94.633 

GRAND  TOTAL .  303,400  277,955 

MCMMOND,  VA. 

Times  Dispotch-m 

ROPlocol .  53,710  252  52386  252 

Preprint  Locol .  23,474  6,674  17,893  9,301 

ROP  Notional .  7397  8,825 

Preprint  Notional .  2,060  2,065  1,859  2,938 

Clositfied .  34353  30398  _ 

Tom . . .  120,794  8,991  111,761  12,491 

News  leoder^e 

ROPlocol .  38,149  252  42382  252 

Preprint  Local . .  17,960  4,564  14,034  5,800 

ROP  Notional .  7,082  9332 

Preprint  Notional .  2,060  718  2,133  2,133 

Clossified .  32.105  27.702  _ 

Tom .  97356  5,534  95,383  8,185 

Times  Dispotch-S 

ROPlocol .  34,011  3,731  38,097  2,843 

Preprint  locol .  24382  10377  28,862  5,009 

ROP  Notionol  1,790  1341 

Preprint  Notionol .  6,735  4,956 

Classified .  22380  _ 32  20.847  _ 

Tom .  89.798  14.640  94.103  7.852 

GRAND  TOTAL .  307,948  29,165  301347  28,528 


NOTE:  fritnics  odvertismg  esckided. 

•Indicates  newspapers  reporting  figures  in 
lines. 


1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

■IVIRSIIH,  CAIIP. 

Press  Enterprise-mS 


ROPlocol .  86,510  15,615  70,564  16,055 

Preprint  locol .  108,760  87,846 

ROP  Notionol .  10365  9,993  103 

Preprint  Notionol .  15322  11396 

Classified .  70.510  _ Ul  63.913  _ 2S11 

GRAND  TOTAL .  291367  15,809  243,612  16,359 

eOCHt*nR.N.Y. 

Democrat  &  Chronocle-m 

ROPlocol .  52,142  62,158 

Preprint  Local .  2,111  5,448  5,994  5,666 

ROP  Notionol . .  7332  7,401 

Preprint  Notional .  2,422  2,076 

Clossified .  51.609  50.466  _ 

Tom .  115,616  5,448  128,095  5,666 

Times  Union-e 

ROPlocol .  44,944  54,300 

Preprint  Local .  2,111  9,438  5,994  11,017 

ROP  Notionol .  7,024  7,302 

Preprint  Notionol .  2,466  2,076  46 

Clossified .  37.499  36.141  _ 

Tom .  94.044  9,438  105,813  11,063 

Democrat  &  Chronicle-S 

ROP  Local .  33,390  37,575 

Preprint  locol .  23,358  27,864  14,550  15,951 

ROP  Notional .  4,235  3,115 

Pteprint  Notionol .  8,787  505  9,111 

Clossified .  29.966  _ _  28.804  _ 

Totol .  99.736  28.369  93.155  15.951 

GRAND  TOTAL .  309,396  43,255  327,063  32,680 

ST.lOUIt,  RAO. 

Post  Dispotch-m 

ROPlocol . 58,618  36,571  47,672  X567 

Propnnt  locol .  10,161  14,090 

ROP  Notional .  8,590  105  9,441  272 

Closstfied. .  47.012  44.051  _ 

Total  .  124,381  36,676  115,254  34,839 

Post  Dispotch-S 

ROPlocol .  41,448  40,958 

Pteprint  local .  46,020  46,631 

ROP  Notional .  3,810  3,500 

Preprint  Notional .  9,443  8,801 

Classified .  33.664  29.126 

Totol .  134.385  129.016 

GRAND  TOTAL .  258,766  36,676  244,270  34,839 


NOTE:  ROP  local  includes  Roto,  Comics  &  TV  Mog. 

ST.  NniRMUm,  PIA. 


Times-m 

ROPlocol .  98,370  101,562  98,894  99,839 

Preprint  Local .  43,986  23,400  40,809  13,093 

ROP  Notional .  8,543  27  10,288  30 

Preprint  Notional .  2,520  2,160 

Classified .  82.836  60.211  76.642  43.227 

Totol .  236,255  185,200  228,793  156,189 

Independent-e 

ROPlocol .  47,076  51,103 

Preprint  local .  10,118  8,939 

ROP  Notionol .  9,050  10,332 

Pteprint  Notional .  2,840  3,040 

Classified .  82.107  77.080 

Totol .  151,191  150,494 

Times-S 

ROPlocol .  46,961  24,100  47,803  27,207 

Preprint  locol .  28,591  10,540  19,680  9,412 

ROP  Notional .  2,994  2,785 

Preprint  Notional .  8,100  641  7,184 

Clossified .  22.351  12.984  20.128  8.346 

Total .  108.997  48.265  97.580  44.965 

GRAND  TOTAL .  496,433  233,465  476,867  201,154 

SCOTTSILUPP,  Nil. 

Star  Herald-o/dS 

ROPlocol .  28,622  29,996 

Preprint  locol .  12,789  27,666  8,505  20,446 

ROP  Notional  2,802  3,259 

Preprint  Notionol .  750  98  131 

Clossified .  9.391  8.732  _ 

GRAND  TOTAL .  54,354  27,764  50,623  20,446 

SRATTII,  WASH. 

Post  Intelligencer-m 

ROPlocol...  34,565  32,384 

Preprint  local  24,363  12,435 

ROP  Notional  18,622  17,205 

Preprint  Notional .  148 

Clossified .  39.472  37.374  _ 

Total .  92,659  24,511  86,963  12,435 


1985 

1964 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

SBOttie  Tim8S-t 

ROPlocol . 

76,937 

78,118 

Priprint  Local 

69,007 

54,628 

ROP  Notionol 

22,308 

21,010 

Proprint  Notionol . 

974 

833 

67.551 

68.371 

21 

Total . 

166,796 

69,981 

167,499  • 

55,482 

Times/P.l.-S 

ROPlocol . 

26,200 

23,062 

Preprint  locol . 

19,014 

6,328 

18,586 

6,437 

ROP  Notional 

15,198 

6,390 

Preprint  Notionol . 

9,043 

7,768 

33.066 

34.457 

Total . 

102.521 

6.328 

90.263 

_ 

GRAND  TOTAL . 

361,976 

100,820 

344,725 

74,354 

SMIlVIROIT,  lA. 

Times  Doily*mS 

HOP  local . 

81,911 

81,197 

Preprint  locol 

53,328 

25,983 

42,812 

28,851 

ROP  Notional 

18,366 

17,945 

Preprint  Notional . 

9,833 

500 

10,045 

500 

62.932 

66.081 

Total . 

226,370 

26,483 

218,080 

29,351 

Journol-e 

ROPlocol . 

28,459 

25,572 

Preprint  Locol 

24,142 

9,878 

16,486 

8,424 

ROP  National 

8,019 

7,674 

Preprint  Nottonol . 

1,911 

500 

1,885 

500 

45.287 

47.688 

107.818 

10.378 

99.305 

8.924 

GRAND  TOTAL . 

334,188 

36,861 

317,385 

38,275 

SNOKANI 

,  WASH. 

Spokesmon  Review-.n 

ROP  local . 

39,896 

31,771 

Pteprint  local . 

13,234 

11,090 

ROP  Notional . 

8,290 

7,610 

Preprint  Notionol . 

631 

679 

42.218 

34.995 

Total . 

104,269 

86,145 

Spokone  Chronicle-e 

ROPlocol . 

35,661 

29,964.5 

Preprint  local 

10,081 

10,172 

ROP  National . 

7,902 

7,611 

Preprint  Notional . 

647 

669 

31.798 

28.009 

Totol . 

86,089 

76,426 

Spokesman  Review-S 

ROPlocol . 

16,075 

17,388 

Preprint  local 

3,967 

3,185 

ROP  Notionol . 

1,526 

1,931 

Preprint  Notionol . 

2,001 

1,969 

16.917 

1A747 

Total . 

40.486 

41.220 

GRAND  TOTAL . 

230,844 

203,790 

SY>ACUSI,N.Y. 

Post-Stondard-m 

ROPlocol . 

43,143 

16,643 

42,927 

10,070 

Preprint  Local . 

8,241 

7,287 

ROP  Notional . 

5,896 

6,788 

Preprint  Notional . 

2,106 

2,592 

22.400 

19.859 

Totol . 

81,786 

16,643 

79,453 

10,070 

Herald-Journal-e 

ROPlocol . 

52,640 

8,318 

55,349 

4,579 

Preprint  Locol . 

9,002 

8,124 

ROP  Notional . 

6,062 

6,732 

Preprint  Notionol . 

2,106 

2,592 

23.927 

21.394 

Total . 

93,737 

8,318 

94,141 

4,579 

Herald-American-S 

ROP  Local . 

Preprint  Local 

ROP  Notional 

Preprint  Notional . 

22,206 

11,804 

1,004 

7,117 

16.534 

148 

27,398 

10,315 

846 

5,913 

13.897 

144 

Totol . 

58  665 

148 

58.369  . 

144 

GRAND  TOTAL  .,. 

,  234,188 

25,109 

231,963 

14,793 

TAMPA,  PIA. 

Tribune-m 

ROPlocol . 

94,967 

41,130 

93,038 

45,405 

Preprint  Local 

37,260 

47,925 

28,620 

37,193 

ROP  Notionol . 

11,987 

248 

12,834 

370 

Preprint  Notional . 

3,510 

135 

1,619 

Clossified.... 

51.452 

21.353 

50.199 

15.581 

Total . 

..  199,176 

110,791 

186,310 

98,54? 

(Continued  on  page  44) 
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When  your  company  or  business 
depends  upon  payments^lue  in  order  to 
make  do,  then  you  are  long  overdue  for 
Pre- Authorized  Drafts  from  Deluxe. 

PA.Ds  (as  we  like  to  them)  mean 
an  end  to  monthly  billing  statements. 
Because  your  customers  simply  authorize 
monthly  payments  or  donations  in  ad¬ 
vance.  You  deposit  the  drafts  (RA.D.)  when 
the  payment  is  due  just  like  any  check. 
Your  account  is  creaked  as  easy  as  that. 

No  postage.  No  “late  payment”  mailings. 
And  a  substantial  reduction  in  overall 
collection  costs. 

Just  as  important,  when  you  use 


Pre-Authorized  Drafts  from  Deluxe,  you 
have  a  clearer  look  at  your  Cash  Flow 
picture.  Because  you  can  more  accurately 
predict  it  rather  than  make  an  educated 
guess.  And,  when  you  use  PA.D’s  horn 
Deluxe  you  get  the  leader  in  the  business 
of  financial  forms  printing.  Which  means 
all  the  accuracy,  flexibility,  speed  and 
reliability  that  you  require  no  matter  what 


/  MRY  A  HORfllSM 

JUN  .1  M 

^AYH  MMMNIZAIION 

?  tio.oe 

ftiUMtUL  IKSTITVTIOM 

Fm*  MA»tt  Azfittr 

NYflUK  CITY  lOA  IIMf 

^ . 

/OQOOOO 1000/ 

the  size  of  your  company  or  organization. 

Call  for  our  fr^  booklet  “Finally,  A 
Solution  for  the  Fligh  Cost  of  CoUections!’ 
All  you  have  to  do  is  call  l-8(X)-426-0539 
(in  Michigan,  call  1-800-482-4893).  Well 
drop  it  in  the  return  mail  right  away.  Then, 
barrii^  rain,  sleet,  snow,  or  gloom  of 
night,  ybu  should  have  it  in  your  hands 
in  a  couple  of  days. 


DELUXE 


Forms  Division 

Deluxe  Check  FYinters,  Ire. 


OctelMr  198S/1984 
AOVIRTISINO  DATA 
SUP9LIID  BY  PUBLISHIR 

(Continued  from  page  42) 

I9es  1964 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 


Tribum-S 

ROPloeol . 

37,409 

34,615 

Preprint  local . — . 

24,975 

27,540 

ROP  Notionol _ 

5,503 

3,271 

Pnpont  NoHonol . 

9,855 

540 

5,424 

31.910 

31.184 

Total _ 

I09A52 

_ Sfi 

102-034 

GRAND  TOTAL . 

308,828 

111,331 

288,344 

NOTE:  Comics  not  includod. 


1985 

FUll  RUN  PART  RUN 

1984 
FUll  RUN  1 

Nows  Jovmol-S 

ROP  local . 

...  »,137 

24,260 

Preprint  locol . 

...  83,400 

50,960 

ROPNotionol . 

2,738 

1,132 

Prtpnnt  Notionol . 

8,128 

7,173 

Clossifitd . 

„.  18.097 

_ 1ZS25 

Totol . 

...  142,500 

96,049 

GRAND  TOTAL... 

...  361,745 

278,653 

WIUMINOTON,  N.C. 


ROPloeol . 

.....  57,328 

57,128 

Preprint  locol . 

18,216 

20,592 

ROP  Notional 

5,386 

6,578 

Pnpnnt  Notionol . 

3,366 

3,960 

CbssifM 

22.433 

_ ZlSifi 

Totol.. 

106,729 

110,154 

Bkxh-S 

ROPloeol _ 

.....  27,642 

26,006 

Prsprint  locol _ 

.....  36,960 

33,396 

ROP  Notional _ _ 

2,322 

2,233 

Preprint  Notionol . 

.  11,748 

9,108 

Clossifiod . 

.  12.459 

_ liUl 

Totol . 

.  91,131 

83,174 

GRAND  TOTAL.. 

.  197,860 

193,328 

TO^ItCAp  KAN. 

Capitol  Joumol-m 

ROPloeol . 

...  47,028 

45,487 

Prsprint  local . 

...  19.979 

50,201 

15,052 

ROPNotionol . 

4,190 

6,231 

Preprint  Notionol . 

413 

8,099 

88 

...  25.905 

22.692 

GRAND  TOTAL... 

...  97,515 

58,300 

89,550 

TMONTO,  OPn. 

Sun-m* 

ROPloeol 

1,581,753 

1,516,594 

Preprint  Locol . 

169,228 

71876 

ROPNotionol . 

....  276,535 

281,935 

Preprint  Notionol . 

3,936 

3,024 

Ckiuifisd 

1.023.777 

830.897 

GRAND  TOTAL... 

....  3,055,229 

2,704,326 

TOtRAPKt,  CALIP. 

Doily  Breeze-e 

ROPloeol . 

...  77,057 

69,000 

Prsprint  locol . 

...  64,485 

57,704 

ROP  Notionol . 

9,352 

10,142 

Preprint  Notionol . 

...  13,395 

11,932 

Clonifisd . 

...  81.259 

73.964 

GRAND  TOTAL... 

...  245,548 

222,742 

TUISA,  OKLA. 

Vltorld-m 

ROPloeol . 

72.278 

5,804 

73,680 

Prsprint  Local . 

8.991 

4,862 

4.074 

ROP  Notional . 

6,709 

14 

8,264 

Preprint  Notionol . 

919 

52 

1,102 

.  .  41.978 

47.722 

Totol . 

.  1»375 

10,732 

134,842 

Tribune-e 

ROPloeol . 

.  73,470 

5,804 

77,061 

Preprint  Locol . 

8.991 

4,862 

5,237 

ROP  Notional . 

6,713 

14 

8,205 

Preprint  Notionol . 

919 

52 

1,451 

.  41.655 

47  508 

Totol . 

.  131.748 

10,732 

139,462 

World-S 

ROP  Local . 

.  26J41 

29,573 

Preprint  Locol . 

7,705 

8,287 

ROPNotionol . 

3,786 

2,969 

Preprint  Notionol . 

3,276 

2,760 

ChnsiM .  . 

.  21.885 

».47] 

Totol . . 

™..  62.893 

70.060 

GRAND  TOTAL. 

.  325,516 

21,464 

344,364 

WlIJMNOTONp  ML. 

News  Joumol-ms 

ROP  Locol . 

.  76,957 

65,079 

Preprint  Locol . 

.  64,780 

56,090 

ROP  Notional . 

7,259 

6,087 

Preprint  Notiond . 

2,842 

3,148 

CloUifisd . 

.  67.407 

_ 

Total . 

.  219,245 

182,604 

Stor-m 

.  31,939 

ROP  Notionol . 

3,734 

Totol . 

.  64,559 

Stor  News-S 

ROPloeol . 

.  12,837 

ROP  Notional . 

60 

.  10.AA7 

Total 

23,564 

GRAND  TOTAl 

88,123 

Stor-«* 

ROPloeol .  92,370  78,412 

Preprint  Locol .  70,23S  72,773 

ROPNotionol .  25,148  22,624 

Preprint  Notionol .  3,304  1,646 

Clo$5ifi«d .  36.587  33.276 

GRAND  TOTAl .  227,644  208,731 

WINSTOtl-SAlUM,  N,C. 

Joumot-m 

ROPloeol .  63,278  6,271  60,593  7,313 

49,900  Preprint  Local .  3,692  33,308  4,990  M,180 

ROPNotionol .  6,510  6,186 

7,886  Preprint  Notional .  3,156  3,857 

_  Clossified .  40.910  _  30.690  _ 

57,786  Totol .  117,546  39,579  106,316  37,493 

Joumol-S 

ROPloeol .  22,327  22,704 

Preprint  locol .  3,266  17,502  11,856  9,556 

ROPNotionol .  2,111  1,081 

Preprint  Notional .  7,128  7,176 

Classified .  11.957  _  8.875  _ 

Total .  46.789  17.502  51.692  9.556 

GRAND  TOTAL .  164,335  57,081  158,008  47,049 

NOt^:  Comics  not  incIwM. 

WORCiSTIR,  PAASS. 

Telegram-m 

ROPloeol .  29,458  29,926 

Preprint  local  4,242  18,560  5,310  18,050 

ROP  Notional  6,424  5,806 

Preprint  Notional .  2,544  3,128  92 

ClossifM .  22.667  _  19.934  _ 

Totol .  62,791  21,104  63,474  18,142 


Tdegrom-S 

ROP  Locol . 

4,780  Preprint  LkoI . 

3,342  ROPNotionol . 

4P  Preprint  Notional.. 
240  CloKified 

-  Totol.. 

8,411 

Gontte-e 
ROP  Local . 


3.654  ROP  Notional . 

27  Preprint  Notional  .. 


.  29,458 

29,926 

4,242 

18,560 

5,310 

18,050 

6,424 

5,806 

2,544 

3,128 

92 

.  22.667 

19.934 

.  62,791 

21,104 

63,474 

18,142 

.  21,230 

18,316 

8,160 

50,255 

6,944 

33,860 

2.449 

2,474 

976 

11,906 

8,996 

13.828 

11.416 

46.643 

62,161 

48.146 

33,860 

.  29,646 

28,521 

3,722 

20,380 

5,310 

19,610 

7,110 

6,819 

2,544 

3,128 

92 

.  20.289 

17.689 

.  60,767 

22,924 

61,467 

19,702 

.  170,201 

106,189 

173,087 

71,704 

^Indicates  newspapers  reporting  figures  in 
lines. 


AP  opens  bureau 
in  Yakima,  Wash. 

The  Associated  Press  recently 
opened  a  new  bureau  in  Yakima, 
Wash.,  as  part  of  an  expansion  of  its 
coverage  of  the  Pacific  Northwest. 

The  bureau  is  AP’s  137th  in  the 
U.S. 

John  K.  Wiley,  an  newsman  in 
Seattle,  was  named  correspondent  in 
Yakima. 


Newhouse  expands 
news  service 

The  Newhouse  News  Service  has 
increased  the  variety  and  volume  of 
its  daily  news  and  feature  package  and 
has  stepped  up  production  of 
graphics. 

A  key  element  of  the  expansion  is 
the  Washington,  D.C. -based  ser¬ 
vice’s  liai  son  system  with  the  26  New¬ 
house  newspapers  which  are  now 
able  to  feed  stories  of  national,  region¬ 
al  or  general  interest  to  the  Washing¬ 
ton  bureau. 

The  stories  and  features  from  the 
newspapers  will  supplement  the  pro¬ 
ducts  of  the  nine-reporter  national 
staff  and  15-reporter  regional  staff 
based  in  Washington,  D.C.  The  ser¬ 
vice  also  has  a  dozen  specialty  writers 
in  fields  ranging  from  the  arts  and  en¬ 
tertainment  to  political  commentary, 
sports,  tv  and  books. 

The  Newhouse  service  also  added  a 
new  reporter  to  cover  business  trends 
and  three  new  columns:  on  high  tech 
for  consumers,  a  human  interest  col¬ 
umn  with  art  available  and  a  column 
on  classical  and  popular  records  and 
discs. 

The  service  has  also  added  a  second 
book  reviewer  and  has  one  of  its  cor¬ 
respondents  spending  more  than  half 
his  time  in  Central  America. 

The  Newhouse  News  Service  is 
syndicated  by  the  New  York  Times 
Syndication  Sales  Corp.  in  New  York 
City. 

Gannett  funds  help 
setup  media  center 

The  Gannett  Foundation  has 
awarded  a  $46,500  grant  to  the  Uni¬ 
versity  of  Minnesota  Foundation  to 
help  establish  a  computer-based 
Media  Management  and  Economic 
Resources  Center. 

The  U  of  M  Foundation  also  contri¬ 
buted  $36,000. 

Murderer  plans  to 
sue  for  libel 

Convicted  murderer  Colin  Thatch¬ 
er  cannot  sue  for  libel  in  Saskatch¬ 
ewan  against  Southam  Newspapers 
and  three  reporters  based  outside  the 
province,  a  Canadian  court  has  ruled. 

However,  Thatcher’s  attorney  said 
suits  will  probably  be  filed  in  other 
provinces. 

Thatcher,  who  was  convicted  last 
year  of  murdering  his  ex-wife, 
charged  that  articles  published  about 
him  in  the  Calgary  Herald,  Edmon¬ 
ton  Journal  and  Montreal  Gazette 
were  defamatory. 
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Two  impression  cylinder  press,  circa  1845,  for  printing  flat  forms  used  in 
newspapers  of  that  period. 


In  the  early  days  newspaper  production  crews  would  have  welcomed  any  integration  - 
or  combination  of  systems  that  would  take  the  finished  product  from  the  press  folder  out 
to  the  loading  dock.  .  .  Today,  FERAG  is  known  the  world  over  for  their  customized, 
fully-integrated,  automated  newspaper  processing  systems  -  making  publishers’  distribution 
systems  efficient  and  profitable. 

When  you're  ready  to  integrate  your  operation,  we're  ready  to  show  you  how. . .  FERAG, 
Inc.,  Keystone  Industrial  Park,  Bristol,  PA  19007  . . .  (215)  788-0892 


This  la  FERAG’s  fully  automated  conveyor  linked  system  network  which  inte¬ 
grates  all  phases  of  newspaper  processing:  palletizing,  storage,  depalletizing, 
with  both  on-line  and  off-line  Inserting  capability  every  day  of  the  week. 


F’E'R'A’G 


I 


PR  man 


(Continued  from  page  20) 


“It  absolutely  amazes  me  how  an 
institution  (the  news  media)  is  so 
sensitive  —  almost  paranoid  —  about 
its  image  and  yet  continuously  en¬ 
forces  that  negative  image,”  Irvine 
said. 

However,  Irvine  added  that  rela¬ 
tions  between  publicists  and  journal¬ 
ists,  who  were  “in  the  same  room  for 


Dead  man's  case 

(Continued  from  page  12) 

affairs  can  effectively  protect  First 
Amendment  interests.” 

Lawrence  W.  Schilling,  another  of 
the  Gronowicz  lawyers,  says  the  case 
is  so  important  that  the  Supreme 
Court  should  take  it  up  even  though 
the  petitioner-author  has  died. 

Since  the  Gronowicz  death,  the  Au¬ 
thors  League  of  America  and  the 
American  Civil  Liberties  Union  have 
filed  briefs  asking  for  Supreme  Court 
review.  The  Justice  Department  has 
not  indicated  whether  it  will  object. 

The  court  can  do  what  it  likes  — 
hear  the  case,  refuse  to  hear  it  and 
offer  no  explanation,  or  refuse  to  hear 
it  on  the  narrow  grounds  that  a  dispute 
over  a  subpoena  became  moot  when 
Gronowicz  died. 

In  arguing  for  review,  the  ACLU 
brief  said  the  appeals  court's  opinion 
“is  not  limited  to  the  facts  of  this 
case.” 

“Its  reasoning,”  ACLU  said,  “is  ap¬ 
plicable  to  any  book,  any  magazine 


17  straight  days  of  17-hour  days,” 
were  very  cordial. 

“Ironically,  we  got  attacked  not  by 
the  media,  but  by  the  American 
Medical  Association,”  which  charged 
that  Humana  was  revealing  too  much 
information  about  Schroeder,  Irvine 
said. 

“Based  on  my  experience,  I  would 
say  you  don’t  have  to  educate  the 
media  about  personal  privacy  —  they 
are  acutely  aware  of  personal  priva¬ 
cy.  But  you  do  have  to  be  very  careful 
about  working  with  them  to  protect 


article,  any  writing  whatsoever  on  a 
matter  of  public  interest.  Its  conse¬ 
quences  for  the  free  flow  of  informa¬ 
tion  about  significant  public  issues  are 
enormous;  authors  and  journalists 
everywhere  are  now  subject  to  intru¬ 
sive  criminal  inquiry  based  solely 
upon  a  challenge  to  the  validity  of  a 
published  work.  .  .  . 

“Not  since  the  Sedition 
Act  of  1798  has  the 
government  sought  such 
power  to  restrict  freedom 
of  expression.” 

“The  risk  is  especially  pernicious  in 
cases  such  as  this  one.  Authors  like 
Gronowicz  are  often  put  in  a  position 
where  the  source  of  their  published 
information  cannot  be  produced  for 
verification.  Yet  the  government 
would  here  force  Gronowicz  to  vali¬ 
date  the  statements  in  his  book  with¬ 
out  even  the  adversary  safeguards 
that  attend  such  an  inquiry  in  civil 
litigation.  Shifting  the  burden  of  proof 


MktNews 


A  supplemental  financial 
&  economic  news  service. 


Market  News  Syndicate  provides  a  daily  selection  of 
articles  about  economic  events  affecting  world  financial 
markets  —  and  your  readers. 

Ready-to-run  copy  direct  to  your  computer  system. 

MktNews  Syndicate  is  produced  by  Market  News  Service, 
Inc.,  an  international  provider  of  financial  news  to 
thousands  of  businesses,  individuals  and  news  media. 

For  information, 

call  Scott  Robinson  at  800-227-7336 


that  privacy,”  he  said. 

Publicists  should  not  worry  about 
offending  journalists  for  fear  that  re¬ 
porters  will  afterwards  ignore  other 
stories  being  pitched,  Irvine  said. 

“Will  the  reporters  hate  you  if  you 
must  turn  them  down?  Not  necessari¬ 
ly.  You  have  a  job  to  do,  they  have  a 
job  to  do  and  it  will  still  be  the  same 
after  it’s  over. 

“And  if  it  isn’t,”  Irvine  said,  “then 
my  personal  view  is  (the  relationship) 
probably  wasn’t  worth  it  in  the  first 
place.” 


to  the  speaker  in  this  manner  is  consti¬ 
tutionally  impermissible  in  First 
Amendment  cases.” 

The  Authors  League  attacked  the 
appeals  court  decision  in  these  words: 

“The  chilling  effect  of  this  newly- 
discovered  power  of  investigation 
and  prosecution  is  mind-boggling. 
Not  since  the  Sedition  Act  of  1798  has 
the  government  sought  such  power  to 
restrict  freedom  of  expression.  If  the 
decision  is  allowed  to  stand,  authors 
can  be  deterred  from  publishing  fac¬ 
tual  statements  on  ‘dangerous’  issues 
and  powerful  individuals  and  officials 
by  the  threat  of  a  grand  jury  mail- 
fraud  investigation,  or  subsequent 
prosecution  .... 

“Alleged  false  statements  in  a  pub¬ 
lished  work  should  be  challenged  and 
exposed  in  the  marketplace  of  ideas. 
This,  rather  than  government  inves¬ 
tigation  or  punishment,  is  the  remedy 
prescribed  by  the  First  Amendment.” 


Shop  talk 

(Continued  from  page  64) 


Ethnic  and  religious  newspapers 
were  founded  to  provide  a  vehicle  of 
communication  to  newly  arrived  im¬ 
migrants  to  this  country.  Now  that 
these  immigrants  have  been  absorbed 
into  American  culture,  many  are 
searching  for  their  roots  and  are  turn¬ 
ing  to  the  newspapers  to  find  them. 

But  it  is  important  not  to  dwell  in 
the  past  but  to  continually  illuminate 
and  educate  readers,  to  seek  their  in¬ 
put,  to  encourage  a  diverse  range  of 
opinions. 

We  live  in  a  society  where  we  must 
openly  exchange  views  with  our 
neighbors.  Why  not  guide  a  newspa¬ 
per  to  provide  open  access  to  these 
views? 

A  healthy  forum,  initiated  even  by  a 
small  newspaper,  can  unify  people  by 
calling  attention  to  the  rich  ethnic  di¬ 
versity  within  our  society. 

In  other  words,  rather  than  pub¬ 
lishing  in  the  dark,  an  ethnic  or  reli¬ 
gious  newspaper,  aware  of  its  unique 
identity  and  heritage,  should  actively 
seek  to  be  part  of  the  mainstream. 
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Saving  time 

(Continued  from  page  36) 

Angeles  and  Orange  County  house¬ 
holds  that  measures  what  households 
are  buying,  where  they  buy,  and  how 
much  they  spend.  The  software  was 
installed  on  the  IBM  host  computer, 
and  data  from  the  telephone  surveys 
were  entered  into  the  system. 

“Analyzing  these  data  was  already 
automated  before  the  pilot  study,  but 
we  had  to  go  to  an  outside  service  or 
use  a  small  in-house  system.  Either 
way,  we  faced  a  turnaround  time  of 
several  days,”  Lo  Verme  said. 

The  power  of  AS  proved  useful  for 
meeting  ad  hoc  research  requests. 
For  example,  a  Times  executive  re¬ 
quested  an  extensive  report  on  news¬ 
paper  advertising  trends  for  presenta¬ 
tion  at  an  industry  conference.  The 
request  involved  entering  and  analyz¬ 
ing  10  years  of  data  from  25  newspa¬ 
pers  on  advertising  linage  in  five  ma¬ 
jor  product  categories. 

Using  AS,  Vexler  was  able  in  10 
working  hours  (excluding  data  entry) 
to  create  a  report  that  included,  by 
newspaper:  linage  by  category  and  by 
year;  the  high  and  low  years  and  the 
averages  for  each  advertising  catego¬ 
ry;  and  the  percentage  of  total  linage 
that  each  category  represented  for  the 


10-year  period. 

The  project  was  complicated  by  in¬ 
complete  data  —  some  newspapers 
didn’t  report  data  for  10  full  years  — 
and  by  the  need  to  adjust  for  different 
linage  calculations  at  different  news¬ 
papers.  The  final  report  included 
three  graphics  for  each  newspaper, 
extensive  footnotes,  a  table  of  con¬ 
tents,  and  a  title  page. 

By  using  the  computing  resources 
of  the  IBM  Information  Network,  the 
Times  was  able  to  test  its  client  sup¬ 
port  center  concept  without  risking  a 
significant  capital  investment  in  hard¬ 
ware  or  software  and  without  pulling 
scarce  resources  from  the  iitforma- 
tion  systems  department. 

“We  are  now  even  more  firmly  con¬ 
vinced  that  client-driven  computing  is 
the  way  of  the  future,”  said  Chevis.  “I 
know  that  several  departments  — 
classifted,  editorial,  circulation — are 
waiting  in  line  to  get  their  hands  on 
their  own  computing  resources.” 

Marketing  research  has  continued 
using  their  new  systems  on  the  net¬ 
work  since  the  October  1983  comple¬ 
tion  of  the  pilot  study.  To  extend  the 
benefits  of  client-driven  computing  to 
other  departments.  Information  Sys¬ 
tems  is  now  in  the  process  of  installing 
a  new  IBM  host  computer  that  will 
support  a  permanent  client  support 
center  for  the  Times. 


UNESCO 

(Continued  from  page  II) 


The  newspaper  also  had  a  correspon¬ 
dent  in  Softa  covering  the  general 
meeting. 

The  Los  Angeles  Times,  on  the 
other  hand,  “dips  in  and  out  of 
UNESCO.  We  never  covered  it  on  a 
regular  basis,”  said  foreign  editor 
Alvin  Shuster.  “We  pick  it  up  when 
we  think  it’s  newsworthy.” 

The  Times  did  not  send  a  reporter 
to  cover  the  general  meeting  in  Sofia. 

“We  might  not  have  sent  a  reporter 
to  cover  the  general  meeting  before 
the  U.S.  withdrawal,”  Shuster  said. 

“There  are  a  lot  of  organizations 
that  are  not  newsworthy.  It  depends 
on  what  the  issue  is,”  Shuster  con¬ 
tinued.  “The  question  of  U.S.  with¬ 
drawal  was  very  newsworthy.  If 
UNESCO’s  saying  they  were  more 
newsworthy  at  the  time  of  the  U.S. 
withdrawal,  they  were  right.” 

Bowater  third 
net  income  drops 

Bowater  Inc.  reported  third- 
quarter  net  income  of  $16.5  million,  or 
56^  a  share,  down  9%  from  the  $18.2 
million,  or  640  a  share,  reported  last 
year. 
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A  gourmet  approach  to  good  nutrition 

‘Cook  It  Light’  columnist  Jeanne  Jones  of  Copley  News  Service 
believes  food  can  be  healthy  and  delicious  at  the  same  time 


By  David  Astor 

Some  people  believe  food  can’t  be 
healthy  and  also  taste  good.  Jeanne 
Jones  believes  otherwise,  and  she 
proves  it  every  week. 

Jones  writes  the  “Cook  It  Light” 
feature,  which  takes  reader  recipes 
laden  with  unhealthy  ingredients  and 
turns  them  into  healthy  dishes. 

In  one  column,  for  instance,  Jones 
printed  a  reader’s  recipe  for  chocolate 
chip  cookies  that  included  butter, 
brown  and  white  sugar,  an  egg,  vanilla 
extract,  all-purpose  flour,  salt,  baking 
soda,  chopped  nuts,  and  semisweet 
chocolate  chips. 

Jones,  with  the  help  of  her  seven 
assistants,  came  up  with  an  alterna¬ 
tive.  She  replaced  the  butter  with  com 
oil  margarine,  noting  that  butter  “is  a 
saturated  fat  and  contains  cholester¬ 
ol.”  The  columnist  also  reduced  the 
amount  of  brown  and  white  sugar  (“no 
vitamins  and  minerals  and  promotes 
tooth  decay”),  changed  the  all¬ 
purpose  flour  (“no  fiber”)  to  whole 
wheat  flour,  decreased  the  salt,  cut 
the  volume  of  nuts  (“high  in 
fat .  .  .  and  calories”)  and  suggested 
toasting  them  to  increase  their  flavor, 
and  substituted  carob  chips  for 
chocolate  chips  (“contains  saturated 
fat  and  caffeine”). 

Jones  concluded,  “Please  write  and 
let  me  know  how  you  and  your  chil¬ 
dren  like  my  new  version  of  your 
family’s  favorite  chocolate  chip 
cookies.” 

Other  “Cook  It  Light”  columns 
have  featured  revised  recipes  for  such 
edibles  as  Mexican  casserole,  beef 
stroganoff,  salads,  matzo  balls,  party 
food,  and  baklava.  Coming  for  the 
holiday  season  is  a  column  about 
nonalcoholic  drinks. 

Specific  recipe  revisions  are  not  the 
only  things  Jones  offers  in  “Cook  It 
Light.”  She  discusses  the  benefits  of 
high-fiber  foods  from  plants  and  the 
dangers  of  high-cholesterol  foods 
from  animals.  She  also  comments  on 
how  to  make  healthy  foods  visually 
attractive,  easy  to  prepare,  and  eco¬ 
nomical.  And  Jones  stresses  modera¬ 
tion — not  abstinence — when  it  comes 
to  eating  foods  that  may  be  delicious 


i 


Jeanne  Jones 


but  not  good  for  people. 

Jones  noted,  “I  have  people  come 
up  to  me  and  say,  ‘Jeanne,  what  do 
you  do  if  you  really  want  an  ice  cream 
cone?’  I  say,  ‘I  go  out  and  buy  one!”’ 
But  she  is  careful  not  to  eat  a  lot  of  ice 
cream. 

The  columnist’s  approach  seems  to 
be  working  so  far.  Jones  reported  that 
she  is  now  getting  about  1()0  pieces  of 
mail  a  week  (25%  from  men),  even 
though  her  feature  only  began  in 
September.  These  letters  (all  of  which 
Jones  answers)  contain  recipes  that 
readers  want  changed,  praise  for  past 
“Cook  It  Light”  recipe  revisions,  and 
other  comments.  And  Copley  News 
Service  is  already  distributing  “Cook 
It  Light” — which  is  part  of  the  syndi¬ 
cate’s  “Food  Mini-Package” — to 
almost  300  papers. 

This  is  about  the  widest  audience 
Jones  has  ever  had,  although  the  48- 
year-old  columnist  is  no  stranger  to 
many  Americans.  She  lectures  wide¬ 
ly,  appears  on  numerous  television 
and  radio  talk  shows,  and  serves  as 
menu  advisor  and  consultant  to  va¬ 
rious  well-known  hotels,  restaurants, 
spas,  hospitals,  and  other  places. 

And  the  La  Jolla,  Calif.,  resident 
has  written  about  15  books  since  1972, 
including  The  Calculating  Cook 
(named  the  best  adult  book  of  the  year 
by  the  National  Federation  of  F^ess 


Women),  Diet  for  a  Happy  Heart, 
Secrets  of  Salt-Free  Cooking,  Jeanne 
Jones’  Party  Planner  and  Entertain¬ 
ing  Diary,  Stuffed  Spuds:  100  Meals 
in  a  Potato,  Ambition’s  Woman  (a 
novel),  and  The  Fabulous  High  Fiber 
Diet.  Her  latest  work  is  last  year’s  Jet 
Fuel:  The  New  Food  Strategy  for  the 
High  Performance  Person  from  Vil- 
lard  Books. 

When  Jones  talks  about  “fuel,”  she 
is  using  it  as  a  metaphor  for  what  peo¬ 
ple  eat.  “Food  is  your  only  fuel,”  de¬ 
clared  the  columnist,  who  has  also 
written  product  books  for  many  com¬ 
panies  and  organizations.  “If  you 
want  to  be  at  your  peak  performance, 
you  must  have  the  right  fuel  ....  The 
brain  is  an  organ.  If  it  doesn’t  get  the 
right  fuel,  you’re  not  as  smart.  If  you 
eat  lower-fat  and  higher-fiber  foods, 
in  a  week  you’ll  have  a  better  memory 
and  make  better  decisions.  Don’t  take 
my  word  for  it.  Try  it!” 

An  owner  of  an  expensive  Ferrari 
wouldn’t  dream  of  putting  cheap  gas 
into  the  car,  continued  Jones,  yet  this 
same  person  might  put  junk  food  into 
his  own  body. 

Men  and  women  who  combine  the 
right  food  with  an  adequate  amount  of 
exercise,  she  stated,  will  eventually 
feel  a  “high”  that  they  will  never  want 
to  lose. 

Jones  herself  tries  to  eat  five  times 
as  much  complex  carbohydrates 
(foods  of  plant  origin  that  are  unre¬ 
fined,  such  as  pasta,  potatoes,  whole 
wheat  bread,  fhiits,  and  vegetables) 
as  animal  protein  (such  as  fish,  poul¬ 
try,  and  dairy  products).  She  also 
drinks  at  least  eight  glasses  of  water 
each  day,  which  dilutes  impurities 
other  foods  take  in.  And  the  columnist 
does  aerobics,  jogs,  and  skis. 

The  Los  Angeles  native  first  got  in¬ 
terested  in  healthy  eating  and  cooking 
from  her  mother  and  her  household’s 
chef  when  she  was  growing  up  in 
Newport  Beach,  Calif.  Jones  became 
even  more  nutrition-conscious  when 
she  was  pregnant  for  the  first  time  at 
the  age  of  24.  And  when  Jones  disco¬ 
vered  she  had  diabetes  (the  adult- 
onset  kind  that  doesn’t  require  in¬ 
sulin),  the  need  for  a  sensible  diet  be¬ 
came  even  more  important. 
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Jones  believes  that  her  good  eating 
habits  may  have  helped  her  stay  free 
of  diabetes  until  her  early  30s.  And 
she  noted  that  getting  the  disease 
might  have  been  a  blessing  in  dis¬ 
guise.  Diabetes,  she  explained,  forces 
her  to  live  the  kind  of  lifestyle  that  has 
made  her  healthier  than  any  of  the 
people  she  knows  who  are  not  di¬ 
abetic. 

With  all  her  knowledge  about  heal¬ 
thy  eating,  Jones  is  not  a  registered 
dietitian  or  nutritionist.  She  calls  her¬ 
self  a  “recipe  developer”  who  takes 
information  about  nutrition  and 


makes  it  understandable  (through 
nontechnical  writing)  and  accessible 
(through  recipes  for  healthy  foods 
that  taste  good)  to  the  average  con¬ 
sumer. 

Not  that  the  columnist  doesn’t 
know  a  lot  about  nutrition  herself.  In 
addition  to  all  her  practical  experi¬ 
ence,  Jones  has  taken  numerous 
nutrition  courses  at  the  University  of 
Mexico  in  Mexico  City,  the  Universi¬ 
ty  of  San  Diego,  and  the  University  of 
Southern  California.  She  also  studied 
art  at  USC  and  Northwestern  Uni¬ 
versity,  and  worked  as  an  interior  de¬ 


corator  and  fashion  designer  before 
starting  her  career  in  the  food  field. 

This  career  is  getting  more  and 
more  extensive.  Jones  reported  that 
she  is  starting  a  “Cook  It  Light”  food 
line  this  month,  with  initial  products 
including  an  oatmeal  pancake  mix  and 
a  high-fiber  bran  bread.  Coming  next 
year  or  in  early  1987  will  be  a  “Cook  It 
Light”  audio  tape  and  video.  And 
scheduled  for  1987  release  is  a  Cook  It 
Light  book  from  Macmillan  that  will 
include  some  of  Jones’  Copley  col¬ 
umns  as  well  as  a  lot  of  other  informa¬ 
tion  about  healthy  eating. 


United  to  offer  question-and-answer  media  coiumn 


A  weekly  column  that  answers 
reader  questions  about  the  mass 
media  will  be  introduced  in  February 
by  United  Feature  Syndicate. 

United  said  it  is  offering  “The 
Media  Dean”  in  response  to  a  recent 
survey  revealing  that  only  2%  of  U.S. 
daily  newspapers  have  an  ombuds¬ 
person  or  “readers’  representative.” 
A  recent  American  Society  of  News¬ 
paper  Editors  study  further  found  that 
such  a  voice  gives  papers  greater  cre¬ 
dibility  with  readers  who  believe  their 
interests  are  being  represented. 

“The  Media  Dean” — designed  so 
editors  can,  with  additional  com¬ 
ments,  localize  each  column — is  writ¬ 
ten  by  Dr.  Ralph  L.  Lowenstein,  dean 


Dr.  Ralph  L.  Lowenstein 
of  the  University  of  Florida’s  College 


of  Journalism  and  Communications. 
He  has  been  dean  at  the  university  for 
10  years  and  is  the  former  chairman  of 
the  news-editorial  department  at  the 
University  of  Missouri’s  School  of 
Journalism. 

A  former  CBS-TV  Morning  News 
critic.  Dr.  Lowenstein  co-authored  a 
book  on  mass  media  and  society  cal¬ 
led  Media,  Messages  and  Men  that 
won  the  Sigma  Delta  Chi  Distin¬ 
guished  Service  Award  for  Research 
About  Journalism.  The  columnist 
also  wrote  a  novel  about  Israel’s  1948 
War  of  Independence  (in  which  he 
was  a  volunteer).  Bring  My  Sons  from 
Afar  has  been  published  in  several 
hardcover  and  paperback  editions. 


Over  175  cartoonists  comment  on  hunger  problem 


Over  175  creators  mentioned  hun¬ 
ger  in  their  November  28  strips  and 
panels  as  part  of  the  “Cartoonists’ 
Thanksgiving  Day  Hunger  Project.” 

A  number  of  newspapers  ran  ads  on 
the  comics  page  that  day  containing  a 
coupon  that  readers  could  use  to 
make  donations  to  USA  for  Africa. 
The  organization  said  it  did  not  yet 
know  how  much  money  the  project 
might  have  raised,  but  noted  that  the 
comics  were  “a  total  success”  in 
terms  of  publicizing  the  problem  of 
hunger. 

Cartoonists  tackled  the  subject 
matter  in  a  variety  of  ways.  “Mother 
Goose  &  Grimm”  creator  Mike  Peters 
of  Tribune  Media  Services,  for  in¬ 
stance,  took  a  sort  of  billboard 
approach  by  having  the  dog  Grimm 
ask,  “How  do  you  spell  relief?”  Then 
the  canine  (who  was  sitting  by  a  hy¬ 
drant)  answered,  “1-800-Live  Aid.” 

“The  Far  Side”  cartoonist  Gary 
Larson  of  Universal  Press  Syndicate 
took  his  usual  zany  tack  by  having  a 
cow  in  a  restaurant  ask  his  two  depart¬ 


ing  bo  vine  friends,  “Hey!  Where’s  ev¬ 
erybody  going?  I  still  have  one  or  two 
empty  stomachs.” 

“Blondie”  writer  Dean  Young  of 
King  Features  Syndicate  had  Dag- 
wood  eat  a  smaller  sandwich  than 
usual  “as  a  gesture  for  the  world’s 
hungry.” 


And  the  evil  Commandant  Vermin 
P.  Crock  in  the  News  America  Syndi¬ 
cate-distributed  “Crock”  by  Bill 
Rechin  and  Don  Wilder  even  mailed 
his  huge  turkey  to  Africa.  He  was 
shamed  by  Figowitz  sending  his 
“Thanksgiving  crumb”  there. 

(Continued  on  page  50) 
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(Continued  from  page  49) 

Continuity  cartoonists  had  a  little 
tougher  time  integrating  the  hunger 
theme  in  their  comics.  “The  Amazing 
Spider-Man”  creator  Stan  Lee  of 
Cowles  Syndicate  showed  his  super¬ 
hero  clinging  to  a  wall  on  a  snowy 
Thanksgiving  and  commenting  that 
this  was  at  least  better  than  starving  in 
Ethiopia.  “The  Phantom”  creator  Lee 
Falk  of  King  wrote  “End  World  Hun¬ 
ger!”  in  the  bottom  of  his  first  panel 
while  carrying  on  with  his  usual  story 
line. 

The  widely-publicized  project  (see 
E&P,  September  28  and  November  2) 
was  organized  by  “Doonesbury” 
creator  Garry  Trudeau  of  Universal 
along  with  “Peanuts”  creator  Charles 
M.  Schulz  of  United  Feature  Syndicate 
and  “Steve  Canyon”  creator  Milt 
CanifT  of  News  America  and  King. 

'Garfield’  first  in  poll 

“Garfield”  by  Jim  Davis  finished 
first  in  a  recent  Green  Bay  (Wis.) 
Press-Gazette  reader  comics  survey. 
The  United  Feature  Syndicate- 
distributed  strip  was  named  the  favo¬ 
rite  on  859  of  the  2,416  ballots  cast. 

Second  was  “The  Family  Circus” 


HCWS 

YOUR  READER'S 
SEX  LIFE? 


Ten  million  people  have  read 
"Bedside  Manners"  by  Theresa 
Crenshaw,  M.D.  to  find  a  better  sex 
life.  Imagine  what  her  weekly  guide 
to  better  sex  will  do  for  your  readers. 
And  for  your  readership. 

Call  toll-free  800-445-4555  for  a 
sample  "Bedside  Manners"  mini 
package.  Alaska.  California,  Hawaii 
and  Canada,  call  collect  (619) 
293-1818.  Get  the  package  that  ties 
up  readership  and  revenues. 


One  of  the  scholarships  awarded  at  a 
recent  Newswomen's  Club  of  New  York 
ceremony  was  presented  by  King  Features 
Syndicate  columnist  Heloise  (left)  to  Clare 
Lowell  (right).  The  $1,5(X)  Heloise  Scho¬ 
larship — given  in  memory  of  the  col¬ 
umnist's  mother,  who  was  over  40  when 
she  originated  'Hints  from  Heloise' — is  for 
on  older  applicant  making  a  career 
change.  Lowell,  a  35-year-old  school 
teacher,  qualified  when  she  switched  to 
journalism  and  enrolled  at  Columbia  Uni¬ 
versity's  Graduate  School  of  Journalism. 
King  president  Joseph  F.  D'Angelo  is  in 
the  center. 

by  Bil  Keane  of  Cowles  Syndicate  with 
761  votes.  Then  came  “Blondie”  by 
Dean  Young  and  Stan  Drake  of  King 
Features  Syndicate,  584;  “Hi  and 
Lois”  by  Mort  Walker  and  Dik 
Browne  of  King,  541 ;  and  “Hagar  the 
Horrible”  by  Browne,  448. 

Davis  will  get  award 

“Garfield”  creator  Jim  Davis  of  Un¬ 
ited  Feature  Syndicate  will  receive  the 
Elzie  Segar  Award  for  cartooning  at 
the  National  Cartoonists  Society’s 


annual  Christmas  party  December  15. 

The  award — named  after  the 
creator  of  “Popeye” — is  not  the  first 
honor  for  Davis  this  autumn.  In 
September,  Garfield  in  the  Rough 
won  an  Emmy  for  best  animated  tele¬ 
vision  program.  A  previous  tv  spe¬ 
cial,  Garfield  on  the  Town,  won  an 
Emmy  in  1984. 

NCS  also  reported  in  a  recent  news¬ 
letter  that  a  collection  of  the  best 
baseball  gags  by  United-distributed 
cartoonist  Charles  M.  Schulz  has 
been  released.  Big  League  Peanuts  is 
published  by  Holt,  Rine’.iart  &  Win¬ 
ston. 

A  Denver  Zoo  party 

A  Denver  Zoo  Halloween  party 
hosted  by  “Ask  Shagg”  cartoonist  Pe¬ 
ter  Guren  attracted  over  5,000  people. 

The  October  26  event,  sponsored 
by  the  Rocky  Mountain  News  and  the 
zoo,  featured  an  “Ask  Shagg”  contest 
and  drawing. 

Guren's  United  Feature  Syndicate- 
distributed  strip  answers  questions 
about  animals. 

‘Dear  Meg’  on  radio 

“Dear  Meg”  advice  columnist  Meg 
Whitcomb  of  Newspaper  Enterprise 
Association  began  a  call-in  program  on 
WMCA-radio  in  New  York  earlier 
this  month. 

Each  show  also  includes  “A  Mo¬ 
ment  on  Manners”  segment  about  eti¬ 
quette. 


News  America  Syndicate 
congratulates  the  creator  of 
APT.  3-G,  JUDGE  PARKER 
and  REX  MORGAN,  M.D. 
on  receiving  the  National 
Federation  of  Parents  for 
Drug-Free  Youth’s  Print 
Media  Award  “for  service  in 
support  of  drug-free  lifestyles,” 
a  recognition  of  his  commitment 
not  only  to  entertain  through 
the  comic  strip  medium, 
but  educate  and 
enlighten 
as  well. 
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The  newspaper  of  the  future? 

Professor  says  traditional  newspapers  will 
be  replaced  by  'ultra-personar  electronic  papers 


Traditional  newspapers  are  out¬ 
dated  and  will  be  replaced  by  com¬ 
puterized  “ultra-personal”  newspa¬ 
pers  that  automatically  edit  news  for 
particular  readers,  according  to  an 
MIT  professor. 

Nicholas  Negroponte,  director  of 
the  Massachusetts  Institute  of  Tech¬ 
nology’s  New  Media  Laboratory, 
told  a  recent  convention  of  the  In¬ 
formation  Industry  Association  that 
this  new  electronic  paper  will  be  far 
more  efficient  and  useful  than  today’s 
broadsheet  or  tabloid. 

“For  just  delivering  the  news,  the 
newspaper  has  got  to  be  the  wrong 
thing  to  do,”  Negroponte  said. 

Negroponte  said  MIT  has  just  de¬ 
veloped  a  version  of  that  new  “perso¬ 
nalized”  newspaper. 

A  computer  scans  wire  services  and 
other  news  sources  and  —  using  a 
profile  of  the  reader’s  interests  — 
selects  and  presents  appropriate 


stories. 

“Personalized”  newspapers  are  a 
necessity  in  a  time  of  exploding  in¬ 
formation,  he  said. 

“We  can’t  do  it  the  old  way  any¬ 
more,”  Negroponte  said.  “We  have  to 
have  other  agents,  which  happens  to 
be  the  computer  in  this  case,  doing  the 
reading  for  us.” 


“Personalized” 
newspapers  are  a 
necessity  in  a  time  of 
exploding  information,  he 
said. 


During  his  speech  to  the  group  in 
Washington,  D.C.,  Negrojwnte  dem¬ 
onstrated  the  concept  by  instructing 


his  computer  that  he  was  traveling  to 
Washin^on  and  San  Francisco.  It  re¬ 
sponded  by  generating  weather  re¬ 
ports  from  both  cities. 

“Even  something  as  mundane  as  a 
newspaper  knowing  where  I  was 
going  is  just  a  tiny  step  in  the  right 
direction,”  Negroponte  said. 

The  development  amounts  to  “a 
complete  redefinition  of  the  concept 
of  newsworthiness,”  he  said. 

Negroponte  said  the  newspaper 
would  also  include  personal  mes¬ 
sages. 

“A  piece  of  electronic  mail  from  my 
son  who  is  at  boarding  school  might 
be  a  headline.  It’s  that  it’s  news¬ 
worthy  to  me  and,  not  only  that,  but 
it’s  newsworthy  to  me  at  the  time  that 
I  read  the  paper,”  Negroponte  said. 

The  Information  Industry  Associa¬ 
tion  is  a  Washington-based  trade 
group  of  businesses  primarily  in  the 
videotex  industry. 
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A  GIFT 

FOR  ALL 
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.  .  .  Perfect  for  your 
Mends  and  colleagues  In 
the  communications  business. 

You’ll  be  sending  them  four  fat  issues  full  of  fascinating  read¬ 
ing,  photographs,  drawings  and  cartoons.  Each  issue  con¬ 
tains  historicjil  highlights  and  sidelights,  profiles  of  media 
giants,  humor,  international  articles,  and  reviews  of  books , 
for  and  about  media  people. 

A  gift  card  signed  with  your  name  goes  out  to  each  recipient 
as  soon  as  we  enter  your  gift  subscription.  An  ideally  eco¬ 
nomical  gift  that  won’t  be  duplicated. 
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Scion  at  work 

(Continued  from  page  15) 


Asked  if  he  was  concerned  about 
the  fading  popularity  of  evening 
newspapers,  he  replied: 

“I  am  worried  about  it  but  what  am  I 
going  to  do?  We  have  the  afternoon 
problem  to  worry  about  and  we  have 
the  joint  operating  agreement  (with 
the  Chronicle)  that  prevents  us  from 
doing  very  much  about  it. 

“But  on  the  one  hand  we  cry  over 
the  fact  that  we  can't  move  to  morning, 
but  on  the  other  hand  we  have  the 
economic  underpinnings  to  put  out  a 
really  fine  newspaper.  I  like  to  think 
that  in  San  Francisco  we  have  a  one- 
class  yacht  race.” 

Hearst  said  he  takes  heart  in  the 
fact  that  San  Francisco  still  has  two 
competitive  newspapers  despite  the 
fact  that  the  city  is  not  growing  in  the 
manner  of  Houston  or  Dallas. 

He  acknowledged  criticisms  of  the 
JOA,  but  contended  that  the  arrange¬ 
ment  has  great  advantages  for  local 
readers. 

“At  least  in  San  Francisco,”  he 
pointed  out,  “you  have  two  people 
who  go  to  a  Giants  game,  two  people 
who  cover  city  hall  and  two  people  to 
decide  if  the  opera  was  any  good  last 
night.  Maybe  pure  competition  is  the 
best,  but  I  think  what  we’re  doing 
here  is  a  good  structure  —  certainly 
better  than  one  monolithic  news¬ 
paper.” 

The  young  publisher  indicated  that 
he  is  very  much  aware  of  his  responsi¬ 
bility  in  carrying  on  the  tradition  of  his 
grandfather,  who  began  the  Hearst 
chain  with  the  Examiner  in  1887. 

“I  feel  that  this  is  my  home  turf  and 
that  this  is  not  just  ajob,”  he  stated.  “I 
don’t  go  home  at  night  wondering  if 
we  made  an  extra  dollar  or  sold  an 
extra  paper.  I  ask  myself  ‘What  is  this 
paper?  Is  it  a  better  paper  today?  Is 
the  staff  morale  higher  than  it  was 
yesterday?  Did  we  do  one  or  two  or  10 
really  fine  things  to  make  this  a  better 
city  to  live  in?”’ 

Hearst  said  the  Examiner  is  making 
a  profit  under  the  JOA,  but  predicted 
bigger  profits  as  the  paper  improves. 

“We  might  even  make  the  Chroni¬ 
cle  a  better  paper,”  he  added. 

Hearst,  who  once  served  as  a  Los 
Angeles  Herald  Examiner  assistant 
managing  editor,  as  a  reporter  and 
assistant  city  editor  for  the  San  Fran¬ 
cisco  Examiner,  said  he  is  not  in¬ 
volved  in  day-to-day  newsroom 
assignments  and  other  decisions. 

However,  he  went  on,  he  is  in¬ 
volved  in  budgeting,  the  editorial 
pages  and  that  he  meets  regularly  with 
Burgin  and  McCulloch. 

The  Examiner  chief  stated  that  his 


buildup  of  the  feature  section  does  not 
mean  the  paper  is  downgrading  hard 
news. 

The  New  York  Times  and  other  top 
newspapers  have  first  rate  news 
coverage  and  yet  manage  to  produce 
highly  readable  sections  on  art,  litera¬ 
ture,  home,  living,  fashion,  entertain¬ 
ment  and  science,  he  contended. 

“These  are  multi-layered  newspa¬ 
pers  which  have  lost  nothing  in  news 
coverage.  That’s  the  kind  of  news¬ 
paper  we  would  like  to  become.” 

Hearst,  the  father  of  two  small  chil¬ 
dren,  said  he  gets  to  work  between 
8:30  a.m.  and  9  a.m.  after  dropping 
one  child  at  school,  and  usually  stays 
in  the  office  until  6  p.m. 


“I  feel  that  this  is  my  home 
turf  and  that  this  is  not  just 
a  job,”  he  stated. 


Outside  of  newspapering,  he  dis¬ 
closed,  his  interests  turn  to  outdoor 
recreation  (he  once  edited  Outdoor 
Magazine)  and  computers,  of  which 
he  has  three  at  home  and  one  in  his 
office.  He  attributed  his  being  a  “com¬ 
puter  nut”  to  having  been  a  math  ma¬ 
jor  at  Harvard. 

Hearst  said  he  also  believes  in  some 
community  involvement  of  a  non¬ 
governmental  type,  such  as  fund¬ 
raising. 

He  explained  that  he  avoids  serving 
on  bodies  that  might  mean  having  to 
withhold  news  from  his  own  paper  or 
raise  a  conflict  of  interest  question. 

Recently,  he  related,  he  turned 
down  an  invitation  from  Mayor  Di¬ 
anne  Feinstein  to  join  a  committee 
studying  a  new  downtown  baseball 
stadium,  a  controversial  issue  in  the 
community. 

“We  had  written  editorials  on  the 
matter  and  covered  it  as  a  news  story 
and  I  told  her  that  my  serving  would 
harm  our  ability  to  comment  on  it,” 
Hearst  recalled.  “She  was  a  little 
cross  with  me.  She  thought  I  was 
being  persnickety  or  moralistic.” 

Hearst,  who  is  a  board  member  of 
the  Hearst  Corp.,  said  he  is  given 
plenty  of  freedom  to  run  the  Examiner 
as  he  sees  fit. 

“They’re  (Hearst  management) 
willing  to  delegate  a  good  deal  of  au¬ 
thority  to  a  publisher,”  he  revealed. 
“What'  "jy  look  for  is  a  smooth,  well- 
run  on ..  lation  that  meets  their  eco¬ 
nomic  jjectives.  As  long  as  you  are 
in  syn'  with  them  and  the  kind  of  eco¬ 
nomic  performance  you  and  they 
have  planned,  they  don’t  call  you  up 
every  10  minutes.  But  they  care  about 
the  franchise.  They  don’t  want  people 
who  just  occupy  the  office.” 


Hearst  said  he  and  his  father,  Wil¬ 
liam  Randolph  Hearst  Jr.,  “occa¬ 
sionally”  discuss  the  Examiner. 

“He  sometimes  calls  up  and  wants 
to  talk  about  things  that  are  in  the 
paper,”  the  son  confided. 

Frank  McCulloch,  former  execu¬ 
tive  editor  of  the  McClatchy  News¬ 
papers  and  a  one-time  Los  Angeles 
Times  and  Time  magazine  executive, 
said  of  the  Examiner  publisher: 

“He  perceives  his  role  well.  He 
can’t  do  it  all  at  one  time  but  he  sees  a 
real  chance  to  make  the  newspaper 
stand  on  its  own  feet.  His  news  back¬ 
ground  helps  my  case  but  there  has 
been  nothing  resembling  interference 
in  the  news  operation.  He  has  a  clear 
grasp  that  what  a  newspaper  has  to 
sell  is  not  advertising,  it’s  news.” 

Potts  said  that  Hearst  sometimes 
“wanders  through”  the  business  sec¬ 
tion  talking  to  staffers  but  does  not 
call  the  shots  on  content. 

“We’re  completely  autonomous,” 
he  added. 

Hearst  also  strolls  through  other 
departments  from  time  to  time. 

“I  sit  down  with  reporters  and 
sometimes  they  tell  me  things  they 
think  I  ought  to  know,”  he  said.  “I  get 
good  ideas  from  them.” 

Ex-reporter  offers 
gift  to  j-school 

Former  Detroit  News  reporter 
Mary  Lou  Butcher  has  given  $10,000 
from  her  sex  discrimination  settle¬ 
ment  to  fund  a  journalism  award  at  the 
University  of  Michigan’s  Department 
of  Communications. 

University  officials  only  tentatively 
accepted  the  gift,  saying  they  wanted 
to  be  sure  it  was  not  sexually  discrimi¬ 
natory. 

Butcher  said  she  wanted  the  “Mary 
Lou  Butcher  Equality  for  Women  in 
Journalism  Award”  award  to  “help  fu¬ 
ture  women  journalists  to  achieve 
their  full  potential.” 

Butcher  began  the  class-action  sex 
discrimination  case  against  the  De¬ 
troit  News  when  she  was  employed 
there  as  a  reporter.  She  received 
$22,500  as  her  share  of  the  $330,000 
settlement.  Butcher  is  now  executive 
vice-president  of  a  Detroit  public  rela¬ 
tions  firm. 

UMC  gets  AT&T 
grant  for  seminar 

The  University  of  Missouri- 
Columbia  School  of  Journalism  re¬ 
ceived  at  $10,000  grant  from  AT&T 
Communications  to  hold  a  seminar  on 
“how  the  new  wave  of  telecom¬ 
munications’’  is  affecting  news 
gathering  and  distribution. 
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By  the  year  2000, 2  out  of  3 
Americans  could  be  illiterate 


Read  that  again,  just  to  be  sure  you  read  it 
correctly. 

Because,  believe  it  or  not,  it's  true. 

Even  today,  about  one  American  adult  in 
three  can't  read  adequately.  And,  each  year  that 
goes  by,  reading  skills  continue  to  decline  while 
the  standards  for  literacy  keep  rising.  By  the  year 
2000,  Americans  will  need  greater  reading  skills 
than  ever  before,  but  fewer  Americans  will  have 
them.  If  these  trends  continue  unchecked  for 
two  decades,  U.S.  News  &  World  Report 
envisions  an  America  with  a  literacy  rate  of  only 
30%.  Which  means  that  the  average  person 
with  three  grandchildren  could  find  that  two  of 
them  are  considered  illiterate. 

Before  that  America  comes  to  be,  you  can 
stop  it  by  joining  the  fight  against  illiteracy 
today.  It  takes  no  special  qualifications.  If  you 


can  read,  you  can  tutor  or  help  us  in  countless 
other  ways.  You'll  be  trained  to  work  in 
programs  right  in  your  own  community,  sharing 
the  satisfaction  of  seeing  people  learning  and 
growing.  And  you'll  know  that  you're  not  just 
helping  them  but  their  children  and 
grandchildren,  too.  Because  you're  stopping 
illiteracy  before  it  reaches  them. 

So  join  the  effort.  Call  the  Coalition  for 
Literacy  toll-free  800-228-8813.  You'll  be 
fighting  illiteracy  for  generations  to  come. 


^^lunteer  Against  Illiteracy. 
The  only  d^ree  yon  need 
Is  a  d^ree  of  caring. 


0 

cialition  for  Literacy 


Classified  Advertising 


BENEnT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


FIVE  FOR  $5:  Popular  weekly  feature 
kage.  Selection.  Dickson  17700, 
69F,  Gardena,  CA  90248. 


SCIEMCe 


WEEKLY  SCIENCE  COLUMN  800 
words  plus  editorial  cartoon.  Concepts, 
profiles  precis,  reader  queries.  Relev¬ 
ant,  witty,  painless.  3rd  year.  Samples: 
Science  Syndicate,  PO  Box  5636,  Port¬ 
land,  OR  97228.  (503)  224-8338. 


GENERAL 


“WITH  THE  LEPRECHAUNS"  weekly, 
semiweekly  column.  Broad,  reader 
appeal.  Earthy  blamm  sprinkled  with 
truth  and  tradition.  $10.00  for  pre^  kit 
plus  4  columns.  Shamrock  Enterprises, 
Ltd.  5615  N.W.  Central  Dr.,  ~103, 
Houston  TX  77092 


MOVIE  REVIEWS 


NOW!!  Camera  ready  review  &  preview 
capsules.  Samples  &  free  X-mas 
preview  feature.  ROR.  PO  Box  20267, 
London  Terrace  Station,  New  York  NY 
10011. 


REAL  ESTATE 


HOUSE  CALLS”~Oklahoman,  Miami 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  800-word  Q&A  weekly  on  real 
estate.  11th  year,  8  national  awards. 
Edith  Lank,  240  Hemingway,  Roches¬ 
ter,  NY  14620.  (716)  4734973. 


FEATURES  on  Europe.  John  W.  Davies, 
Kaiserstr  43,  55  Tner,  West  Germany. 
Tel.  0651  455  09. 


HEALTH 


“ASK  THE  THERAPIST"  Lively,  practi¬ 
cal  Q&A  format  for  single  adults.  R. 
Cabot,  50  Wells  Rd.,  Lincoln  MA 
01773. _ 

■DON’T  LET  IT  HAPPEN’— Alcoholism 
need  not  be  a  career  and  drug  abuse 
can  be  stopped.  America’s  No.  1  health 
and  social  problem  addressed  and  read¬ 
ers'  questions  answered  authoritatively. 


“SENIOR  CLINIC".  An  experienced 
practicing  specialist  writes  America’s 
only  health  column  specifically 
addressing  the  medical  problems  of 
past  middle  life.  The  nation’s  26 
million  seniors  now  exceed  the  teen  age 
population.  Senior  Clinic  caters  exclu¬ 
sively  to  this  ever  increasing  segment  of 
your  readership.  “Warm  witty 
authoritative— excellent  reader 
response"  (Rochester,  NY  Democrat  & 
Chronicle).  Weekly  600  words.  Now  in  , 
5th ^r.  Samples,  rates.  Dr.  Macinnis, 
PO  Box  307,  Edmonton,  Alberta,  Cana¬ 
da,  T5J  2J7,  (403)  973-2361. 


"KEEPING  CHILDREN  HEALTHY"  by 
Kathleen  Doheny  gives  the  latest  on 
what  health  professionals  are  saying 
about  taking  care  of  children.  It’s  just 
one  biweekly  column  in  our  weekly  news 
package  with  others  on  healthful  travel, 
fitness  and  dental  care.  Plus  timely 
news  and  features  on  health  and  medi¬ 
cine.  Our  6,000  words  each  week  come 
to  you  by  mail  or  electronically  at  a 
remarkably  low  cost.  Send  for  a  sample 
or  free  trial.  Editor,  International  Medi¬ 
cal  Tribune  Syndicate,  600  New  Hamp¬ 
shire  Ave.  NW,  Suite  700,  Washington 
DC  20037. 


POUnCAL  COLUMNS 


NEW  RELEASES  from  all  Federal  Agen¬ 
cies,  The  Congressional  Press  Galleries 
and  Committees  mailed  daily.  $50 
monthly  each.  Call  Dave 
(202)737-4434. 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie 
revievrs,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 


)29.  (617)  768-716 


HOUDAY5  ARE  NEAR  | 

We  at  EDITOR  &  PUBLISHER,  as  always,  are  very  happy  to 
have  your  ads  and  present  them  to  the  great  newspaper  industry 
audience. 

But  due  to  the  Holidays  two  deadline  changes  are  necessary. i 
For  the  December  28th  issue  deadlirre  is: 

Friday  December  20th 
2:00  pm 

For  the  January  4th  issue  deadline  is 

a  Friday  December  27th 

db  2:00  pm 

HAPPY  HOUDAY5  ^ 


BUSINESS  OPPORTUNITIES 


WANT  TO  BUY  directory  or  guide 

Kjblisher.  Write;  Jordan,  PC)  Box  1354, 
orthbrook  IL  60062. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  PO  Box  7133,  Shaw¬ 
nee  Mission  KS  66207. 


NEWSPAPER  BROKERS 


Abovs  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Box  249,  B^  Point 
Panama  City,  FI  32407 
(904)  234-3307  ext  3408 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime;  (813)446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL33515.  No  obliga¬ 
tion  of  course. 


BrokerseConsultantseAppraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASS()CIATES 
Columbus  Ciffice;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obliration.  RICHARD  BRIGGS  &^SSO- 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. _ 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  G.oochland,  VA  23063 
_ (804)  784-7000 _ 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hail  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

_ (205)  566-7198 _ 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

SaleseConsultinge 

•Appraising 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  S^ice 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
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Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  S92-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— (Consultants 
PO  Box  M7,  Benyville,  AR  72616 
RUPERT  PHILLire  (501)  423-6688 


Sales  •  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
1801  Exposition  -  Austin,  TX  78703 
(512)  476-3950 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


ARIZONA  WEEKLY  communiW  tabloid, 
two  y»rs  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  A2  85312. 


CONTROLLED  CIRCULATION 
community  newspaper,  suburbs  of 
major  Texas  metro  area.  $178K,  real 
estate  optional,  owner  financing. 
THREE  TEXAS  Panhandle  weeklies, 
owner  has  cleared  $100K  for  several 
years.  $500K  price  includes  real 
estate.  We  have  others,  free  list.  ATN, 
Inc.,  Bill  or  Ed  Berger,  1801  Exposition 
Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 


EMERGENCY  sale  of  newspaper  in 
beautiful  Ozark  tourist/retirement  area. 
Over  $25,000  assets  plus  $10,000 
monthly  cash  flow.  Will  sell  for 
$40,00(J  or  best  offer  and  terms.  Box 
9487,  Editor  &  Publisher. 

ESTABLISHED  TMC  WEEKLY  in  boom- 
ing  S.W.  Sunbelt  market.  Below  gross 
of  $290,000.  Includes  R.E. 

Sale,  investor  or  working  partner.  Write 
,  Box  9367,  Editor  &  Publisher. 

Florida  tabloid  vital  40  year  old  tabloid 
news  magazine  serving  Florida’s  bloom¬ 
ing  construction  industry  seeks 
investor/sales  manager.  Minimum 
investment  $50,000  required.  Call  or 
write;  Florida  Construction  Industry,  F*0 
Box  520,  Maitlend  FL  32751,  (305) 
774-3090. _ 

FOR  SALE:  30  year  old  suburban  Hous¬ 
ton  weekly  news/shopper.  Asking  1  x 

K  Terms  for  right  party.  Box  9466, 
&  Publisher. 

GROWING  WEEKLY  in  Rural  Massa- 
chusetts  (2300  paid)  $69,000  gross. 
Box  9497,  Editor  &  Publisher. 


NEWSPAPER  BROKERS 
KNOWYHAT 
EAP  CLASSIFIEDS 
QETTHEM 
THE  BUSINESSI 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


CLASSIFIED  ADVERTISING 
Order  Blank 


Maine  Weekly.  Moosehead  Region.  Growing 
circulation.  Loyal  readers.  Woods,  water, 
community.  Excellent  family  area. 

Contact: 

PO  Box  1168  Main  Street 
Greenville,  Maine  04441. 
(207)695-3731 
Toll  Free:  1-800-525-891Q 
3132 


GOODWIN  REAL  ESTATE 


MAGAZINES  FOR  SALE  PUBLICATIONS  AVAILABLE 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1985 
line  ads  positions  wanted 

1  week  — $4  95  per  lir>e  1  week  — $3.30  per  line 

2  week&^$4  45  per  line,  per  issue  2  weeks— $2  75  per  line  per  issue 

3  weeks— $3  75  per  line,  per  issue  3  weeks— $2  40  per  line  per  issue 

4  weeks— $3  00  per  line,  per  issue  4  weeks— $2  20  per  line  per  issue 

Add  $5  00  per  inserlion  for  box  service.  Add  $3  50  per  insertion  for  box  service, 

count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

11  Wesi  19tri  street.  NY.  NY  10011.  (212)  675-4380. 

THIS  IS  JUST  THE  BEGINNING: 
Magazine  in  exploding  Southwestern 
market,  averaging  over  228  pages  for  the 
past  year,  50%  +  advertising. 

Starting  10th  year  of  continuous  pub¬ 
lication.  Solid  community  goodwill. 
Contact  Dallas  Hammond  (602)998- 
2755. 


NEWSPAPERS  WANTED 

EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circu¬ 
lation.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 

WELL  RESPECTED,  wowing  Canadian 
daily  newspaper  with  cash  seeks  to 
purchase  smaller  newspapers 
(5000-10,000  circulation).  Write  or 
phone  Arthur  Weeks,  Sterling  Newspap¬ 
ers,  LTD,  PO  Box  10079,  Pacific 
Center,  Vancouver,  B.C.  V7Y1B6. 
(604)  682-7755. 


A^ign  a  box  number  and  mail  responses  daily. 

Run  ad _ ^Weeks _ ^Till  Forbidden. 

Please  indicate  exact  classification  In  which  ad  Is  to  appear. 

Mall  to:  Editor  &  Publisher,  11  West  19th  Street  New  York  NY  10011. 
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INDUSTRY 

EQUIPMENT  A  SUPPLIES 

MAILROOM 

SERVICES 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 

DAILIES,  WEEKLIES.  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growins). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
%6-5250. 

prudut^tiufii  refurbished  arid  itrslalled  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY;  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 

ROLL 

TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
“Quantity  With  Quality.”  Call  Teleforce 
(516)  7W-1500. 

THE 

PRESSES! 

EDirORIAL  CONSULTANTS 

If  you  have  a  used  press  (or  other 
equipment)  standing  idiy  by,  put 
it  back  into  production!  Perhaps 
you  can't  use  that  particular 
equipment — but  we’ll  bet  you 
could  sure  use  the  space  it  occu¬ 
pies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experietrce.  Phone  (705)  673-6607. 

ENGINEERING  A 
INSTALLATIONS 

Dan-Bar  Industrial  Contractors 

We  move  and  install  new  and  used  print¬ 
ing  press  equipment.  Electrical,  Piping, 
Rigging  Total  Turn  Key  Job. 

Contact  Mr.  Arnold  C.  Rose  (305)  293- 
4985. 

being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money — hundreds  of 

EQUIPMENT 
&  SUPPLIES 

dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as 
$3.00  a  line  of  our  space!  We'll 
put  that  equipment  back  into  pro¬ 
duction  for  you  in  someone 
else's  plant— and  produce  a  pro¬ 
fit  for  you  to  boot! 

E&P  CLASSIFIEDS 

COMPUTERS 

FOR  SALE 

New  twin  star  washout  unit  NAPP 
system  for  twin  star  plate  processor. 
Never  used.  For  more  details  calls  Best 
F^blishing  Co.,(213)  548-4545. 

CAMERA  A  DARKROOM 

NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 

11  HOPPERS 

Hi^  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
CLUTCH  FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

SQUeeze  Lenses  for  SAU/TAB. 

Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical.  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50.000+  $65,758  + 

Please  inouire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 

PROBLEM  WITH  your  billing?  Our 
publisher  developed  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  5A166:  (715)  526-6547. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY;  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 

Southboro,  MA  01722 
(617)  481-8562 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

MAILROOM 

PHOTOTYPESETTING 

AVAILABLE  NOW  FOR  ITC  CREDIT 
Muller  227  inserters,  231  stackers 
Muller  259/270  counter  stackers 

Kansa  320  inserters,  1981-82 

AMPAG  in-line  strapper,  $2,000 

IDAB  BOTTOM  WRAPS, 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

EDIT  7500  HR,  Rev  D,  Excellent, 
$6000. 

EDIT  7500  HR  (Without  Floppy  Disk), 
5yrs.,  $4500. 

EDIT  7500,  REV  D,  $2000. 

BOB  WEBER.  (216)  831-0480. 

EditWriters  7500,  7700  and  7700 
Reconditioned  and  Warranted.  Avail¬ 
able  Immediately.  New  Low  Prices 
includes  delivery!  Call  toll-free 
1-800-255-6746.  Inland  Printing 
Equipment.  Your  Quality  Dealer  for 
fifteen  years. 

CUTLER-HAMMER  conveyors  and 
spare  parts.  Also  Nolan  Channel  Flex 
conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106's 

Truck  Loaders 

Sheridan  48P 

45*  90*  Floor  Curves 

Fly  table  for  Muller  inserter 

Signal  MLN  II  Tying  Machines 

Muller  inserting  machine  mode  E227 
NORTHftST  INDUSTRIES 
(213)  256-4791 

ITEK  2024  MEGALITH  CAMERA/ 
PLATEMAKER,  $6500. 

3M  MR412  CAMERA/PLATEMAKER, 
Rebuilt,  Quartz  Lights  $2750. 

3M  PLATEMAKER,  11x17,  2‘/4., 
Assume  Lease  18  A  $150. 

BOB  WEBER.  (216)  831-0480. 

MCS  10  8400,  Preview,  2  Term.,  4 
Floppies,  512K,  Ruling,  32  Font 
Option,  $29,000. 

EDIT  7900  HR,  6  Strips,  $5250. 

BOB  WEBER.  (216)  831-0480. 

Replace  your  aging  MDT-350  Terminals 
with  new  MDC-350’s;  Now  comparably 
priced!  Call  Inland  today. 
1-800-255-6746. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
387-0196. 

NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  wire  conveyors.  Stan¬ 
dard  flex  and  extra  flex,  also  manufac¬ 
tures  wire  tyers.  (213)  256-4791. 

SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 

UNISEHER  HR,  $5750. 

EDIT  7900  HR  Phototypsetter  and 
2750  Terminal  $7250. 

MDT  350,  with  Format,  2250. 

CG  UNIFIED  COMPOSER,  Expanded 
K/B,  $1400. 

BOB  WEBER.  (216)  831-0480. 

VIDEOSETTER  UNIVERSAL  With 
Preview  Controller,  $9000. 
VIDEOSETTER  UNIVERSAL,  8  Grids, 
Parts  Kit,  $8250. 

BOB  WEBER.  (216)  831-0480. 

NEWSPRINT 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 

3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

PRESSES 

5  unit  Color  King  40HP  drive  2  folders. 
Arnold  McDonald  (813)627-9030. 

AVAILABLE  NOW  FOR  ITC  CREDIT 
GOSS  SSC,  5  units  1978-9 

Daily  King  II,  6  units  1977-9 

Harris  V  I5A,  2  units  1976 

Goss  COMMUNITY  ADD-ON  units 

1971 

Harris  1650,  4  units,  1974 

Goss  URBANITE  3  color  unit 

Harris  845,  10  units,  1979-80 

News  King,  3  units,  KJ8,  1982 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

PHOTOTYPESETTING 

Advantage  II  $9950.  MDT  350  $1950. 
Exec  II  for  parts  $200.  Compset  3510, 
Proc.  fonts  $300  mth  Webet 
216-729-2858. 

AM,  CG  TYPESEHERS:  Buy,  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 

AM,  CG,  VGC,  Nuarc;  buy,  sell  rent. 
Weber  (216)  729-2858. 

BUY/SELL/BROKER  reconditioned 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. 

Double  3-2  Goss  Imperial  folder 

Double  out  delivery 

22  3/4  cutoff  with  balloon  former 

This  folder  has  been  magnafluxed  (no 
crdcks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-479'! 

PAQU  PHQ 

MARK  1,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

GOSS  SSC  3  units  21-1/2”  cutoff  end 
folder  and  drive.  New  1983. 
IPEC  INCORPORATED 

97  Marquardt  Drive 

Wheeling  (Chicago)O,  IL  60090 
(312)  459-9700  Telex  206766 

CG  7200,  GC  with  30  strips,  etc.,  also; 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 

CG  Powerview  10  ad  setting  system. 
Dual  drive  with  base  programming.  60 
days  parts  labor.  $13,000.  Call  Peter 
Haggerty  (617)933-3700. 

Suburban  900  series  units  (2) 

4  Urbanite  units  and  SU  halfs  and 

COMP  IV  B  HR  (Model  48),  4  Strips, 
S-Proc.,  Parts  Kit,  $4500. 

CG  7200  1C  HEADLINER,  14-72  Pt., 
10  Strips,  $1650. 

BOB  WEBER.  (216)  831-0480. 

quarter  page  folder  available  early  1986 
AFT-4  units-combination  folder  -  with 
heat  -  22  3/4"  cutoff-available  now 
Harris  M850-4  units-with  heat 

Ribbon  Deck-no  former-22  3/4”  cutoff- 
available  now 

Suburban  900  series  quarter  folder  for 
exchange 

Urbanite  900  series  quarter  folder  for 
exchange 

Color  King  -  5  units  -  half  &  quarter 
page  folder  -  22  3/4”  cutoff 

Harris  845  -5  units 

Harris  V22  units 

Harris  VI 5A  units 

E.  BUCK  &  SONS  CO 

MOSS  RECK  (312)  586-9194 

CompuWriters:  Juniors,  48,  88,  IV-B. 
Reconditioned  and  Warranted.  Call  toll- 
free  1-800-255-6746.  Inland  Printing 
Equipment.  Your  Quality  Dealer  for  flN 
teen  years. 

ECRM  5300L  AUTOREADER,  Used 
only  30  Hrs.,  $7500. 

KURZWEIL  OCR  4000,  800.1600  BPI 
Tape  Drive,  8  months  old,  $44,000. 
BOB  WEBER.  (216)  831-0480. 
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PRESSES 


GOSS  SSC  units  21  Vi"  cutoff,  year  of 
manufacturer  1981.  Available  D^em- 
ber  1985.  2  stacked  units,  2  base 
units,  2  three  color  units,  2-folders 
60-HP,  1  double  parallel,  one  ribbon 
deck  all  or  part.  WESCO  GRAPHICS, 
845  Commercial  St.,  San  Jose  CA 
95112,  (408)  289-1400.  Telex 
number  172644. 


Goss  suburban  6  units,  2  folders  1  w/ 
double  parallel.  All  units  running 
circumfrential. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  50  HP  drive  Harris  V125A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished 
All  equipment  available  immediately  in 
our  warehouse,  deliverly,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  INDUSTRIES  INC. 
(203)264-1802  Telex  140186 

HARRIS 

-N-1650,  6  units,  1982,  22  3/4". 
-N-845,  8  units,  1976. 

-V-22.  4  units,  1970. 

-V-15D.  8  units.  1980. 

-V-15A,  4,  5,  6  units. 

-V-15  “Vanguard",  5  units. 

GOSS 

-"Metroliner",  6  units,  3  half  decks, 

22". 

2:1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  6  units,  1983. 

KING 

-Newsking,  5  units,  KJ8. 

-Newsking,  2  units,  KJ4. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K&F  Dilitho 
saddles 

Electric  compensators,  skip  slitter 
HOE  COLORMATIC  -  22  3/4”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

Goss  color  halfdecks  -  A80 
5  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23 
9/16” 
cutoff) 

1  Gosss  uniflow  (2:1)  double  folder; 

1  Goss  digital  3-arm  reel,  tension 
and  paster 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050 _ Tlx  4-2362 

NEED  MORE  COLOR? 

•OFFSET 

•FLEXO 

•LETTERPRESS 
LET  US  ADD  NEW  OR  USED 
•HUMPS 
•DECKS 
•UNITS 

WE  ALSO  HAVE... 

•USED  PRESS  EQUIPMENT 
•NEW  PRESS  DRIVE  SYSTEMS 
•RTP  UPGRADES 
•PUMP  &  RAIL  INK  SYSTEMS 
PUBLISHERS  EQUIPMENT  CORP. 
3230  Commander  Drive 
Carrollton,  Texas  75006 
(214)  931-2312 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterp.'ess. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

(Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
us^ 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machineiY  moving  and  erecting 
We  buy  printing  equipment 
NORTHWfr  INDUSTRIES.  INC. 
(213)  256-4791 


V15A  three  units  JF7  folder  King  press 
upper  former,  paper  roll  grabber,  electr¬ 
ic,  attaches  to  any  forklift.  Call  for 
installation  prices  offered  exclusively  by 
WESCO  GRAPHICS,  845  Commercial 
St..  San  Jose  CA  95112,  (408) 
289-1400.  Telex  Number  172664. 


WEB  PRESSES 

Harris  VI 5A  3  units  excellent  condi¬ 
tion,  all  new  rollers.  COLOR  KING  4 
units,  double  parallel  folder. 
(408)289-1400  ask  for  Jim  Estes. 


w 

CLASSIFIED  AOS 
PHONE  (212)  675-4310 


PRESS  EQUIPMENT 

5  Unit  Color  King  with  KJ6 
folder.  Available  as  a  com¬ 
plete  press  or  add-on  units 

7  Unit  News  King  with  KJ6  fold¬ 
er,  40  HP  motor.  Available  Feb. 
1986. 

5  Unit  Daily  King  II  with  KJ8 
folder  mfg.  1983,  like  new, 
available  now,  see  to  appreciate. 

4  Unit  grease  lubricated  Goss 
Community  in  excellent  con¬ 
dition  -  see  to  appreciate. 

4  Unit  Goss  Community,  with 
Community  folder,  oil  lubricat¬ 
ed.  Available  1st  quarter 
1986. 

3  Unit  Goss  Community.  Commun¬ 
ity  C-931  fider,  can  be  seen 

at  our  Lenexa  warehouse 

facing. 

6  Unit  (Jommunity  with  SC  fold¬ 
er,  1973  vintage  includes  a  105 
Count-O-Veyor. 

4  Unit  Urbanite  U-705.  3  mono 
printing  units,  one  tricolor 
and  1/2  page  Urbanite  folder. 

2  V-15A  add-on  units,  mfg. 

1968.  Available  “as  is"  or 
fully  reconditioned. 

6  Unit  V-15A  with  JF7  folder,  upper 
former  and  30  HP  motor  and  drive, 
available  Nov. 

4  Unit  Solna  RP36  Commercial 
web  press  with  combination 
folder,  can  be  used  for  news¬ 
paper  and/or  commercial  appli¬ 
cations. 

2  Unit  Thatcher  Pacer  36,  very 
good  condition,  available  now. 

8  Goss  fully  digital  RTP's  prev¬ 
iously  installed  on  Urbanite  press. 
INLAND  NEWSPAPER  MACHINERY 

CORPO  tATION 

(913)  492-9050  Tlx  4-2362 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  Vi-Vi  folder  50  horsepower  1979 

1- SC  combination  VV-Vi-D/P  40  horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse^ 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  Vi-'A  folder  25 
horsepowerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISUND,  WA  98292 
(206)  387-0097 


THREE  unit  Harris  V-15  Press.  1972 
model  in  good  working  condition  has 
been  printing  2  weeklies  and  a  large 
shopper.  Available  because  of  merger. 
$67,500.  Available  Jan.  1,  1986. 
(605)642-7977,  Spearfish  SD. 


WANTED  TO  BUY 

HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


NEED  6-10  unit  900  series  Urbanite 
and  2-4  unit  1977  Community.  Will 
consider  older  with  good  mechanical 
order.  Box  9515,  Editor  &  Publisher. 

NEED  MULLER  227  inserter.  3  or  4 
into  1.  Contact  Fred  Brewer 
(406)657-1268. 


NEWSPAPER  NEEDS  Goss  Urbanite 
Press,  complete  six  to  ten  units,  splic¬ 
ers.  Must  be  available  by  April,  1986. 
Reply  with  specifications  and  prices  to: 
Production  Manager 
250  Williams  Road 
Carpentersville,  IL  60110 


SCOTT  PRESS  UNIT  Metropolitan  or 
Super  60.  Must  be  23  9/16"cutoff. 
Contact  Robert  Shelton  (617) 
786-7225.  The  Patriot  Ledger,  (juincy, 
MA  02169. 


WANTED  TO  BUY 

Good  6-8  unit  1000  series  Urbanite 
press  -  will  pay  premium  price.  Reply  to 
Box  9472,  Editor  &  Publisher. 


WANTED  TO  BUY:  Good,  used  web 
press,  3  to  6  units  with  folder.  Any 
make  considered,  prefer  Goss  commun¬ 
ity.  Must  be  in  good  operating  condition 
and  available  no  later  than  February  1, 
1986.  Contact  Mr.  Ralston  or  Mr.  Pend¬ 
leton  at  the  Calhoun  News-Dispatch, 
PO  Box  968,  Calhoun  GA  30701. 
1-404-629-7976-7977  or  7978. 


WANTED  TO  BUY 


Sheridan  48P  or  72P  inserter 
for  daily  newspaper  operation. 
Must  be  in  good  operating  con¬ 
dition.  Reply  Box  8280,  Editor 
&  Publisher. 


HELP 


WANIED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR,  tenure  eligi- 
ble,  to  teach  newswriting,  reporting, 
editing,  history  of  journalism  in  expand¬ 
ing  program.  Interest  in  production, 
journalism  law  or  internship  supervision 
an  asset.  Prefer  PhD,  two  years  of  daily 
newspaper  experience,  and  teaching  ex¬ 
perience,  Send  letter  of  application  and 
vita  to  Dr.  Katherine  Lederer,  English 
Department,  Southwest  Missouri  State 
University,  Box  174,  Springfield  MO 
65804. 


DEPARTMENT  OF  COMMUNICATIONS 
HEAD 

TEXAS  A4M  UNIVERSITY 

The  Department  of  Communications, 
College  OT  Liberal  Arts,  invites  applica¬ 
tions  and  nominations  for  the  position 
of  Head  of  a  department  that  has  grown 
from  380  to  about  500  students  in  the 
last  four  years.  The  Department  offers 
BA  and  BS  degrees  in  journalism  in  the 
College  of  Liberal  Arts  and  a  BS  degree 
in  agricultural  journalism  in  the  College 
of  Apiculture.  A  graduate  program  is 
under  consideration. 

Qualifications:  This  position  requires 
proven  leadership  ability,  professional 
journalism  experience,  scholarly 
competence  and  administrative  abili^. 
A  doctoral  degree  is  preferred;  eligibility 
for  full  professorship  is  desired.  I^nam- 
ic  leadership  is  needed  to  help  this  well- 
positioned  department  achieve  national 
recognition  in  journalism  education. 

Responsibilities:  The  Head  provides 
administrative  leadership  for  14  faculty 
member,  11  full-time  staff  and  about 
200  part-time  student  workers  in  the 
academic  and  student  publications 
divisions. 

Salary  is  commensurate  with  experi¬ 
ence  and  qualifications.  To  ensure  full 
consideration  applications  should  be 
received  t^  Febuary  1,  1986;  however 
applications  will  be  accepted  until  .the 
position  is  filled. 

Send  nomination  or  application  with 
vita  listing  three  references  and  any 
other  supporting  materials  to: 

Chair,  ^rch  Committee 
Department  of  Communications 
Texas  A&M  Universito 
College  Station,  TX  77843 

Telephone  (409)845-4030 


GENERAL  MANAGER 
COLLEGE  NEWSPAPER 
Three  years  journalism  experience  with 
proven  success  in  journalism/ 
newspaper  managment  required. 
Responsible  for  increasing  ad  sales, 
hiring  student  editorial  staff,  and 
producing  a  quality  college  newspaper. 
Start  January  1986.  Closing  date 
12/20/85.  Call  (503)  293-5133  or 
write  Portland  Community  College, 
Staff  Employment,  12(X)0  S.W.  49th 
Ave.,  Portland  OR  97219. 
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HELP  WANTED 


ACADEMIC 


PRACTICING  JOURNALIST  eligible  for 
leave  sought  for  full-time,  nir)e-month 
appointment  to  teach  basic  writing  and 
editing  courses.  BA  and  substantial 
newspaper  experience  required. 
Courses  to  be  taught:  newswriting,  copy 
editing,  and  feature  writing,  as  appro¬ 
priate.  Appointment  to  run  15  August 
1986  to  15  May  1987;  salary  n^ti- 
able,  depending  on  experience.  By  1 
February  1986,  send  letter  of  applica¬ 
tion,  resume  including  three  profession¬ 
al  references,  to  Barry  Chabot,  Depart¬ 
ment  of  English,  Miami  University, 


JOURNALISM 

Assistant/associate  professor.  Teach 
basic  journalism  skills  and  in  applic¬ 
ant's  special  area  of  scholarly  interest. 
Professional  experience  and  MA 
required  (Ph.D  preferred).  Department 
of  Journalism,  University  of  Alabama, 
University  AL  35486.  An  affirmative 
action/equal  opportunity  employer. 
Minority  candiaates  are  especially 
invited  to  apply. 


TEACHING  ASSISTANTSHIPS— 
Stipends  of  $6,255  plus  full  tuition 
waivers  available  for  master’s  degree 
students  qualified  to  teach  newswriting, 
audio  production,  mass  media,  or 
speech  communication  courses. 
Appointments  commence  January  1  or 
August  16,  1986.  Contact  Graduate 
Coo^inator,  Department  of  Communi¬ 
cations,  Washington  State  University, 
Pullman  WA  99164-2520. 


HELP  WANTED 


ATWOOD  CHAIR  OF  JOURNALISM. 
The  University  of  Alaska,  Anchorage 
maintains  a  pool  of  nominees  and  appl¬ 
icants  from  which  the  Atwood  Chair  of 
Journalism  is  filled.  New  nominations 
and  applications  are  sought  at  this  time 
for  the  1986-1987  academic  year. 
Applications  will  be  reviewed  beginning 
January  15. 

This  is  a  distinguished  Visiting  Profes¬ 
sorship  filled  annually  by  a  nationally 
recognized  journalist  or  journalism 
educator.  Previous  teaching  experience 
is  desirable  but  not  required.  Applic¬ 
ants  should  exhibit  ability  and  desire  to 
teach.  Salary  is  $65,000,  plus  benefits 
for  nine  months.  A  moving  allotment  is 
also  paid. 

Send  inquires,  nominations  and  appli¬ 
cations  to  Dr.  Sylvia  Broady,  Chair, 
Search  Commitee,  Journalism  and 
Public  Communications  Dept.,  Univer¬ 
sity  of  Alaska,  Anchorage  3211 
Providence  Drive,  Anchorage,  AK. 
99508. 

To  ensure  consideration  for  the  86-87 
academic  year  applications  should  be 
received  by  January  15.  Inquiries  for 
future  years  are  welcomed  at  any  time. 

UAA  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer  and 
Educational  Institution. 


Head 

Department  of  Communication 
Jamea  Madison  University 
HarrisontNirg,  Virginia 

The  Department  of  Communications  is  seeking  applications  and  nominations 
tor  position  of  chair  at  the  rank  of  full  professor  for  the  Department  of  Com¬ 
munication.  Duties  to  begin  July  1, 1986  or  as  soon  as  possible  thereafter. 
Applicants  must  possess  a  terminal  degree  in  a  discipline  represented  in  the 
DepartmenL  have  at  least  three  years  experienice  insome  level  of  academic 
administration  and  at  least  two  years  experience  in  some  type  of  supenrision 
related  to  a  g^uate  program.  Applicants  must  present  evidence  of  scholarly 
and  professional  achieverrrent  to  justify  appointment  at  the  rank  of  full  profes¬ 
sor.  Applicants  must  damorrstrate  eviderKe  of  willingness  to  cornmit  to  full 
time  academic  administration,  evidence  of  understanding  of  and  appreciation 
tor  the  programs  and  the  activities  contained  in  a  department  similar  to  this 
one.  Applicants  must  present  evidence  of  superior  communication  skills  and 
personnel  management  skills,  evidence  of  the  ability  to  function  both  as  a 
strong  commitment  to  the  liberal  artsand  a  strong  commitment  to  and  support 
for  superior  undergraduate  teaching. 

The  Department  of  Communication  is  located  in  the  College  of  Fine  Arts  and 
Communication.  Approximately  1 8  full-time  and  1 3  part-time  faculty  members 
provide  instruction  and  direct  activities  for  more  than  600  majors  concentrating 
in  programs  in  communicatidh  studies,  journalism,  telecommunications,  and 
public  relations.  The  University  anticipates  authorization  to  initiate  a  masters 
program  in  Communication  on  or  about  ^ptember  1990. 

James  Madison  University  is  a  state-aided  comprehensive  University  with  a 
faculty  of  more  than  500  and  a  student  body  of  more  than  9500.  It  is  primarily 
an  undergraduate  teaching  institution  with  limited  graduate  programs  in  areas 
of  stmnoth. 

Harrisonburg,  a  city  of  approximately  30,000  is  located  in  the  center  of  the 
Shenandoah  Valley  aporoximately  130  miles  southwest  of  Washington,  D.C. 
arto  120  miles  northwest  of  Richmond.  As  the  county  seat,  it  is  the  business 
hub  of  an  area  with  a  population  of  nearly  250,000.  A^lications  and  nomina¬ 
tions  should  be  directed  to;  . 

Dr.  Donald  L.  McConkey,  Dean 
College  of  Fine  Arts  and  Communication 
James  Madison  University 
Harrisonburq.  VA  22807 

A  completo  application  will  consist  of  a  formal  letter  of  application,  a  Vita,  and 
at  least  three  letters  of  recommerxlation.  Applica^s  should  be  submitted  no 
later  than  December  10, 1965.  James  Madison  University  is  an  Equal  Oppor¬ 
tunity  Affirmative  Action  Employer. 


HELP  WANTED 


MASS  COMMUNICATION 
The  Division  of  Mass  Communication, 
the  largest  academic  division  in  the  Col¬ 
lege,  presently  offers  the  B.A.,  B.S., 
B.F.A.  and  M.A.  degrees.  The  subject 
matter  of  the  Division  ranges  from  televi¬ 
sion,  radio,  film,  and  broadcast  and  print 
journalism,  to  media  management  and 
telecommunications.  It  is  presently 
looking  for  new  members  of  the  faculty 
in: 

Print  Journalism:  To  teach  courses  in 
newswriting,  reporting,  and  editing  and 
to  advise  student  newspaper.  At  Emer¬ 
son,  broadcast  and  print  journalism  are 
conceptually  united.  Rank  open;  docto¬ 
rate  and  professional  experience  ex¬ 
ited. 

Send  letter  of  application  or  nomination 
by  December  31,  1985  to:  Dr.  Frances 
F.  Plude,  Chair,  Division  of  Mass  Com¬ 
munication,  Emerson  College,  100 
Beacon  Street,  Boston  MA  02116.  Ap¬ 
plications  received  after  December  31st 
will  be  kept  on  file  for  the  future. 
Emerson  College  is  an  Affirmative  Ac- 
tiqn/Equal  Opportunity  Employer. 
Minorities  and  Women  are  Encouraged 
to  Apply. 

PRINT  JOURNALISM.  TRINITY 
UNIVERSITY.  Assistant  Professor  of 
Communication,  Fall  Semester  1986. 
Ph.D.,  tenure  track.  (Visiting  appoint¬ 
ments  will  be  considered.)  Teach  a  total 
of  six  courses  a  year,  including  one 
course  in  news  reporting,  intergrated 
with  on-going  news  room  operations; 
two  introductory  courses  a  year  in  media 
writing,  mass  media  and  society,  or 
visual  communication;  two  other 
courses  from  among  media  studies  and 
theory,  media  management  and/or 
special  offerings  for  the  University 
honors  or  general  education  programs. 
Department  is  interested  among  media 
specialties  and  within  the  liberal  arts 
and  sciences  mission  of  the  University. 
Endowment  supports  highly  selective 
admissions  policy  and  resources  for 
ideal  student-faculty  ratio,  faciilities 
and  services.  Salary  competitive.  Excel¬ 
lent  fringe  benefits.  Application  dead¬ 
line  January  15,  1986  or  until  filled. 
Send  resume  to  Robert  0.  Blanchard, 
chair,  Dept,  of  Communication,  Trinity 
University,  175  Stadium  Drive,  San 
Antonio  TX  78284.  EEO/AA  Employer. 

THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  D.C. 
seeks  graduate  assistants  with  full-time 
journalistic  experience  to  assist  in 
teaching  and  professional  duties  while 
earning  a  Master's  degree  in  Journalism 
and  Public  Affairs.  This  one-year,  full¬ 
time  program  begins  in  September. 
Includes  internship.  For  more  informa¬ 
tion  write  to  the  Graduate  Admissions 
Committee,  School  of  Communication, 
The  American  University,  4400  Massa¬ 
chusetts  Ave.,  N.W.  Washington  DC 
20016.  An  Equal  Opportunity  and  Affir- 
mative  Action  Employer. 


THE 

INDUSTRY’S 
MEETING  PLACE 


THE  MASS  COMMUNICATION  Depart¬ 
ment  of  the  University  of  Wisconsin- 
Milwaukee,  is  inviting  applicaitons  for  a 
probable  Fall  1986  opening  at  the 
Assistant  Professor  rank  in  newspaper 
writing  and  reporting.  Ph.D  or  signific¬ 
ant  and  lengthy  practitioner  background 
is  prerequisite  for  consideration.  Minor¬ 
ity  and  female  applications  are  espe¬ 
cially  and  specifically  invited.  Letters 
stating  interests,  with  vita,  should  be 
addressed  to  Chair,  Newspaper  Search 
Committee,  at  the  department,  Milwau¬ 
kee  53201.  Deadline  for  receipt  is 
January  15,  1986.  The  University  of 
Wisconsin-Milwaukee  is  an  Equal 
Opportunity  Employer. 


HELP  WANTED 


ACADEMIC 


LEHIGH  UNIVERSITY  seeks  assistant 
professor  of  journalism  to  teach  basic 
courses  such  as  newswriting,  public 
affairs  reporting,  magazine  writing. 
Ability  to  teach  science  writing  a  plus, 
research  and  publication  will  be 
required  for  attainment  of  tenure.  Qual¬ 
ifications:  master's  degree  in  journal¬ 
ism  and  three  years  of  experience  in 
professionaT journalism.  Salary  compe¬ 
titive.  Send  letters  of  application,  vita 
and  other  information,  preferably  by 
Jan.  15,  to  Robert  J.  Sullivan,  Chair¬ 
man,  Journalism  Department,  Universi¬ 
ty,  Bethlemhem  PA  18015.  Lehigh 
University  is  an  affirmative  action/equal 
opportunity  employer. 


THE  PENNSYLVANIA  STATE  UNIVER¬ 
SITY  School  of  Communications  seeks 
faculty  members  for  the  1986-87 
academic  year.  Appointments  may  be 
either  tenure-track  or  fixed-term, 
depending  upon  qualificatons.  The 
newly  formed  school,  which  has  30 
faculty  lines  and  approximately  850 
students,  combines  a  tradition  of  rigor¬ 
ous  and  demanding  teaching  in  profes¬ 
sional  skills  with  an  emphasiS  on  high- 
quality  research.  It  seeks  either  those 
with  impressive  professional  credentials 
who  will  continue  to  be  actve  profes¬ 
sionals,  or  those  with  doctorates  (or 
ABD)  who  show  promise  of  becoming 
strong  researchers.  Either  kind  of  appl¬ 
icant  sould  have  the  strong  intellectual 
interests  expected  of  all  Penn  State 
faculty. 

One  tenure-track  opening  is  in  broad¬ 
cast  journalism  for  a  person  to  teach 
broadcast  news  plus  other  courses  in 
journalism  or  mass  communications.  A 
research  interest  in  cable  television 
preferred.  Another  tenure-track  opening 
IS  in  the  news-editorial/mass  communi¬ 
cations  sequence  to  teach  news  report¬ 
ing  or  editing  courses  plus  courses  from 
one  or  more  specialties,  such  as  ethics, 
history  of  mass  cmmunications,  or 
internatonal  communications.  Two 
temporary  (with  possibility  of  conver¬ 
sion  to  tenure-track)  openings  are  in 
telecommunications  to  teach  produc¬ 
tion  courses  and  possibly  other  courses 
in  mass  communications.  All  faculty 
members  are  expected  to  conduct 
research  or  comparable  creative 
activity. 

Appointments  effective  August  21, 
1986.  For  full  consideration,  send 
resume  and  names  of  three  references 
by  January  15  1986,  to  Dr.  Daniel  W. 
Pfaff,  School  of  Communicaions,  218 
Carneme  Building,  Box  7,  The  Pennsyl¬ 
vania  State  University,  University  Park 
PA  16802.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 

ADMINISTRATIVE 


BIINOmTY  PROJECTS 
COORDINATOR 

American  Newspaper  Pub¬ 
lishers  Association  Founda¬ 
tion  seeks  a  good  org^anizer, 
administrator,  writer,  speak¬ 
er  and  public  relations,  in¬ 
cluding  job  fairs,  newslet¬ 
ters,  advisory  services  to 
newspapers  and  outreach 
programs  with  other  news¬ 
paper  organizations.  Send  re¬ 
sume  to  ANPA  Foundation, 
Box  17407,  Diilles  Airport, 
Washington  D.C.  80041. 

EQUAL  OPPORTUNITY 
EMPLOYER 
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HELP  WANTED 


ADMINISTRATIVE 


CONTROLLER  for  Arizona-based 
newspaper/communications  firm. 
Strong  newspaper,  computer  back¬ 
ground  essential.  Good  staff,  computer 
equipment.  Excellent  opportunity  for 
bright  person  interested  in  growing 
responsibility.  Send  full  resume,  refer¬ 
ences,  salary  requirement  to  Box  9495, 
Editor  &  Publisher. 


GENERAL  MANAGER 
For  new  regional  investment  publica¬ 
tion,  2-5  years  experience  in  field.  Send 
resume  and  salary  requirements  (no 
phone  calls)  to:  American  Board  of 
Trade,  9  South  William  St.,  New  York  NY 
10(304. 


ROP  Sales  Manager,  20  man  staff.  High¬ 
ly  successful  and  growing  newspaper  has 
opening  for  dynamic  manager,  uperi- 
enced  in  competing  against  aggressive 
daily  and  weekly  TMC  operations.  Must 
be  strong  in  training,  merchandizng,  and 
personnel  development.  Excellent  com¬ 
pensation.  Send  resume  to  Box  9530, 
Editor  &  Publisher. 


Newspaper  Jobs 
for 

Newspaper  People 


ADVERTISING 


ADVERTISING  MANAGER 
Immediate  opening  for  individual  with 
s''!id  newspaper  advertising  experience 
wiio  can  be  manager  of  weekly  news¬ 
paper  advertising  department.  Position 
requires  imaginative,  self-starter  with 
demonstrated  newspaper  skills  who  has 
shown  ability  to  manage.  Must  be  able 
to  train  and  motivate  staff  as  well  as  sell 
individuality.  College  degree  a  plus. 
Position  located  in  attractive  Ohio 
suburban  area.  Reply  in  confidence  to 
Brown  Publishing  Co.,  10250  Alliance 
Road,  Cincinnati  OH  45242. 


ADVERTISING  SALES  MANAGER 
We  are  a  100,000  daily/140,000 
Sunday  newspaper,  in  a  picturesque 
Southeastern  Pennsylvania  single  paper 
market.  Due  to  a  retirement,  we  are 
seeking  an  experienced  sales  person  to 
plan,  manage  and  actively  participate  in 
the  maximizing  of  sales  in  city  and 
suburban  retail  territories.  Excellent 
opportunity  for  a  creative,  high  energy 
achiever  with  strong  motivational  skills 
to  move  into  management.  Salary  plus 
commission  and  bonus.  Exceptional 
benefit  package.  Family  owned  opera¬ 
tion.  Send  resume  to  Advertising  Direc¬ 
tor,  Lancaster  Newspapers,  Box  1328, 
Lancaster,  PA  17603. 


ADVERTISING  MANAGER.  North  Cali¬ 
fornia  small  dynamic  daily.  Excellent 
salary,  etc.  for  experienced  leader. 

Resume,  salary  history.  Great  commun¬ 
ity.  Box  9485,  Editor  &  Publisher.  uc'c  ■"  i-uau 

-  ty  to  organize 

ADVERTISING  MANAGER.  The  Daily  and  promotio 
Nebraskan,  University  of  Nebraska-  is  to  grow  asp 
Lincoln’s  student  newspaper,  seeks  an  striving  for  e 
advertising  manager  to  advise  and  standard,  S( 
direct  a  student  ad  staff,  candidates  resume  to 
should  have  a  minimum  1  year  advertis-  Publisher 

ing  experience  in  sales  or  sales  manage-  ‘ - — — 

ment.  Bachelor’s  degree  in  advertising  MAJOR  marks 
or  marketing  or  equivalent  background.  5)  has  immed 
Apply  with  resume  and  qualification  s  for  talented 
by  January  15  to:  Daniel  Shatill,  Gener-  sales  person, 
al  Manager,  daily  Nebraskan,  34  motivated  gc 
Nebraska  Union,  1400  R  St.,  Lincoln  who  has  a  foi 
NB  68588-0448.  UNL  is  an  Affirma-  our  top  sales 
tive  Action/Equal  Opportunity  Employer  sales  manage 
and  encourages  minorities  and  women  complete  co 
to  apply.  Editor  &  PubI 

EDITOR  &  PUBLISHER  for  December  7, 1985 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  PERSON  needed 
for  High  Advertising  Volume  Daily. 
Proven  professional  strong  in  sales  and 
layout,  ^lary  plus  bonus  plus  benefits. 
Resume  and  letter  to: 

Mr  Art  Kephart 
Butler  Eagle 
1 14  W  Diamond  Street 
Butler.  PA  16001 


Working  as  manager  for  small  daily  in 
the  Midwest.  Good  salary  and  benefits. 
Send  resume  to  Bob  Edward,  Shaw 
Newspapers,  Box  967,  Newton  lA 
502(38,  515-792-3121. 


ADVERTISING  SALES  MANAGER 
Zone  4 

Award-winning  twice  weekly  publication 
is  seeking  an  assertive  sales  manager 
capable  of  assisting  an  experienced 
retail  staff.  Heavy  emphasis  on  organi¬ 
zation,  sales  development,  and  train¬ 
ing.  Must  have  excellent  people 
management  skills.  Send  complete 
resume  and  salary  requirements  to  PO 
Box  663,  New  Port  Riche^  FL  33552. 


ADVERTISING  DIRECTOR-Growing 
Zone  1  weekly  group  seeks  seasoned 
and  imaginative  ad  director.  Must  know 
trade  and  be  able  to  lead  staff  in  sales 
and  marketing  in  a  highly  competitive 
market.  Will  direct  staff  of  26  for  nine 
weekly  papers.  Demanding  pace  with  a 
prize-winning  group  of  newspapers. 
Excellent  compensation  and  benefits 
package.  Apply  to  C.  Eddings,  North 
Shore  Weeklies,  2  Washington  St.,  PO 
Box  192,  Ipswich,  MA  01938. 


ADVERTISING  MANAGER 
Major  market  suburban  weekly  group 
ne^s  a  leader  with  pr'or  competitive 
suburban  newspaper  dvertising  sales 
and  sales  management  experience.  We 
are  very  particular,  but  we  pay  very  well 
for  what  we  want.  Resume  to  Ron  Lind¬ 
s',  Townsend  Communications,  Box 
12338,  Kansas  City  MO  641 16  or  call 
(816)  454-9660. 


EXPERIENCED  advertising  salesperson 
with  management  potential.  Small  Zone 
7  daily,  great  area  for  outdoors  type. 
Nice  community  with  good  schools. 
Send  resume  to  Box  9529,  EditorA  Pub¬ 
lisher. 


experienced  classified  advertis¬ 
ing  salesman,  capable  of  taking  over 
department  from  manager  who  will 
retire  early  in  1986.  Immediate  open¬ 
ing.  Candidates  should  have  strong 
track  record,  ability  to  manage  tele¬ 
phone  room,  develop  sales  ideas  and 
handle  large  outside  accounts. 
Company  paid  benefits  and  car  allow¬ 
ance.  Group  of  NJ  weekly.  Send  refer¬ 
ences  and  resume  stating  experience 
and  salary  requirements  to  H.  Seely 
Thomas,  Hunterdon  County  Democrat, 
PO  Box  32,  Flemington  NJ  08822. 


ADVERTISING  DIRECTOR 
The  ideal  candidate  for  this  position 
with  our  14,000  circulation  daily  in 
Zone  2  will  have:  an  aggressive  attitude 
toward  sales,  an  equally  aggressive 
belief  in  customer  service  and  the  abili¬ 
ty  to  organize  and  implement  a  budget 
and  promotion  calendar.  If  your  desire 
is  to  grow  as  part  of  a  management  team 
striving  for  excellence  as  a  minimum 
standard,  send  a  cover  letter  and 
resume  to  Box  9513,  Editor  & 
Publishei, 

MAJOR  market  metropolitan  daily  (Zone 
5)  has  immediate  opportunity  available 
for  talented  major  accounts  display 
sales  person.  We  are  seeking  a  highly 
motivated  goal-oriented  professional 
who  has  a  four  year  degree.  Several  of 
our  top  sales  people  are  now  successful 
sales  managers.  Please  send  resume  in 
complete  confidence  to  Box  9496, 
Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


EXPERIENCED  NATIONAL  advertising 
manager  to  work  in  competitive  Zone  4 
market.  Send  resume  to  Box  9510, 
Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 
Golden  opportunity  for  an  atwessive, 
goal-orient^  RAM  at  a  50,0(30  Zone  2 
daily.  Several  years  successful  manage¬ 
ment  experience  required,  competitive 
market  background  helpful. 

You’ll  supervise  a  large,  eager  staff  that 
responds  to  your  direction  and  support. 
You  will  also  interact  closely  with  all 
other  departments,  planning  and 
producing  special  sections  and  promo¬ 
tions.  We  are  a  fast-paced,  results- 
oriented  newspaper,  ready  to  build  on 
past  success.  We  are  also  part  of  a 
major  media  corporation  with  excellent 
benefits. 

If  you  are  ready  to  take  on  a  new  chal¬ 
lenge  in  a  highly  visible  position,  write 
Box  9521,  Editor  &  Publisher. 

SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
/tgoura  Hills,  CA  91301 


THE  DALLAS  TIMES  HERALD  is  seek¬ 
ing  an  experienced  classified  individual 
with  strong  leadership  and  motivational 
qualities  to  head  up  our  Telephone 
Sales.  Must  be  skilled  in  telephone 
sales  management  and  an  effective 
leader.  Our  aggressive  and  competitive 
market  demands  the  same  for  this  chal¬ 
lenging  position.  Excellent  compensa¬ 
tion  package  and  benefits.  Send 
resume,  including  recent  salary  history, 
to  Classified  Advertising  Manager, 
Dallas  Times  Herald,  1101  Pacific 
Ave.,  Dallas  TX  75202  or  call  Joe  Moss 
(214)744-6405. 


ARTIGRAPHICS 


THE  LOG  CABIN  DEMOCRAT  is  seeking 
a  graphics  design  and  layout  artist.  This 
newly  created  position  calls  for  a  crea¬ 
tive,  artistic,  organized  person  who 
would,  working  closely  with  editorial 
personnel,  execute  the  newspaper’s 
news  graphics,  mapping  and  illustrative 
needs,  as  well  as  coordinate  design  and 
color  reproduction  advertising  proces¬ 
ses.  The  ideal  candidate  will  have  know¬ 
ledge  of  appropriate  offset  newspaper 
reproduction  techniques,  particularly 
the  color  reproduction  process.  Send 
resume  and  samples  of  work  to  Loyd 
Ryan,  Managing  Editor,  Log  Cabin 
Democrat,  PO  Box  969,  Conway  AR 
72032,  telephone  (501)327-6621. 

_ CIRCULATION _ 

CIRCULATON  DIRECTOR 
Midwest  A.M.  daily,  80,000  circula¬ 
tion.  Qualified  applicants  must  have 
strong  circulation  management  back¬ 
ground,  superior  skills  in  sales  and 
planning  and  proven  experience  in 
computerized  operations.  Comprehen¬ 
sive  compensation  and  relocation  pack¬ 
age.  Excellent  career  opportunity  within 
a  dynamic  corporation.  Send  resume 
and  salary  requirement  to  Box  9492, 
Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCUUTION  MANAGER’S  POSITION 
is  available  for  experieiKed  person  for 
10,000  circulation  afternoon  and  Sun¬ 
day  daily  newspaper  in  Conway,  a  grow¬ 
ing  central  Ailtansas  jewel,  30  miles 
north  of  Little  Rock.  The  Log  Cabin 
Democrat  is  a  106-year-old  newspaper, 
worthy  of  being  published  in  one  of  the 
best  cities  in  one  of  the  best  states.  Two 
colleges,  one  university,  excellent 
schools;  industry  agriculture,  recrea¬ 
tion.  Write  CM’S  Pmition,  Log  Cabin 
Democrat,  PO  Box  969,  Conway,  Ark. 
72032. 

CIRCULATION  MANAGEMENT 
POSITION 

Medium  size  Arizona  newsoaper  is 
seeking  aggressive,  experience  DSM’S 
and  Supervisors  looking  for  a  way  up. 
Positive  market  growth,  excellent  career 
opportunities.  Come  grow  with  us. 
Salary  commensurate  with  knowledge 
and  experience.  Send  resume  and 
salary  expectation  to  Hoyt  Sanders, 
Tucson  Newspapers  Inc.,  PO  Box 
26887,  Tucson  AZ  85726. 


CIRCULATION  DIRECTOR 
We  are  a  leading  southwest  ci^  search¬ 
ing  for  an  experienced  circulation  direc¬ 
tor  to  lead,  train  and  motivate  our 
department.  Candidate  must  have  a 
background  of  proven  circulation  gain 
and  should  have  previous  experience  as 
a  circulation  manager  or  director.  We 
offer  an  excellent  benefit  package  and 
the  opportunity  for  growth.  Send 
resume  to  Tom  Jackson,  Tucson  News¬ 
paper  Inc.,  PO  Box  26887,  Tucson  AZ 
85726.  All  replies  will  be  held  in  stric¬ 
test  confidence.  EOE. 


CIRCULATION  MANAGER— It’s  a  per¬ 
fect  time  to  exercise  your  options.  Janu¬ 
ary  1st  begins  a  new  year  and  it’s  the  best 
time  to  make  the  move  to  an  aggressive, 
growing  group  of  dailies  and  weeklies  in 
lOne  of  New  Erigland’s  top  markets. 
We’re  looking  for  a  experienced  profes¬ 
sional  to  manage  our  11  paid  weekly 
newspapers  and  to  direct  grow-wide  cir- 
culaton  telemarketing  efforts. 
Knowledge  of  p(»tal  regulations,  TMC 
and  telemarketing  are  must,  send  re¬ 
sume  and  salaiy  history  to  Brian  R.  Car¬ 
ter,  Asst.  GM,  Beacon  Communications 
Corp.,  20  Main  St.,  Acton  MA  01720. 
An  Equal  Opportunity  Employer  M/F. 


GREAT  OPPORTUNITY  for  career- 
minded  person.  Small  80  year-old  daily 
newspaper.  Department  needs  exten¬ 
sive  reorganization.  Successful  candi¬ 
date  will  be  part  of  a  management  team 
and  will  have  complete  support  of 
publisher.  Common  sense,  sound 
fundamentals,  desire  to  learn  and  work 
hard  a  necessity.  Arizona.  Box  9527, 
Editor  &  Publisher. 

MID  SOUTH  biweekly  seeks  aggressive, 
goal-oriented,  promotion  minded  circu¬ 
lation  professional  who  can  develop  net 
paid  and  handle  conversion  to  daily. 
Only  the  strong  will  survive  this  chal¬ 
lenge.  If  you  have  what  it  takes  send 
resume  to  Circulation  Director,  News 
Journal,  PO  Box  68,  Murfreesboro,  TN 
37130. _ 

SALES  MANAGER 

Large  daily  newspaper  in  Southern  Cali¬ 
fornia  is  seeking  an  experienced  Sales 
Manager  for  our  adult  Crew  Program. 
The  candidate  we  hire  must  be  profes¬ 
sional,  dynamic,  and  goal  oriented. 
Must  possess  excellent  communication 
skills  and  be  able  to  relate  well  to  young 
adults,  as  well  as  management.  This  is 
a  very  visible  position  supervising  four 
crews  with  four  more  being  planned. 
Our  crews  are  all  employe^,  not  inde¬ 
pendent  contractors.  This  is  an  excel¬ 
lent  career  opportunity  with  room  for 
advancement  in  our  fast  organization. 
Salary,  commission  and  benefits. 

Send  resume  to  Box  9509,  Editor  & 
Publisher. 


CIRCULATION 


•  STATE  CIRCULATION  MANAGER 
Southeast  Texas  70,00  AM  daily  has  an 
opportunity  available  for  an  enthusias¬ 
tic  results  oriented  individual  to  join  a 
high  energy  progressive  circulation 
team.  This  position  reports  directly  to 
the  circulation  director  and  oversees  a 
staff  of  15  plus  approximately  100 
adult  carriers.  Send  resume  including 
salary  history  and  requirements  to 
Steven  Lillie,  Circulation  Director, 
Beaumont  Enterprise,  PO  Box  3071, 
Beaumont,  TX  77704. 


CIRCULATION 

DIRECTOR 

We  are  looking  for  a  knowl¬ 
edgeable  and  serious  individ¬ 
ual  to  fill  the  top  slot  at  our 
35,000  plus,  6-day,  Zone  2  AM. 
The  successful  applicant 
must  have  the  ability  to  orga¬ 
nize,  plan  and  direct  in  a  shirt- 
sleew  manner.  We  require  an 
individual  who  has  the  leader¬ 
ship  ability  to  solve  problems 
and  motivate  people.  Our 
compensation  package  is  at¬ 
tractive  and  will  adequately  re¬ 
ward  the  kind  of  person  we 
seek.  E.O.E.  Send  resume  to 
Box  9503,  Editor  &  Publisher. 


EDtTORIAL 


I  ASSISTANT  MANAGING  EDITOR 
I  for  7,000  circulation  daily.  Zone  2.  Will 
!  train  to  fill  M.E.  slot  mid-’86.  Must  be 
I  excellent  at  copy  editing  and  layout, 

!  able  to  give  strong  direction  to  upbeat, 
motivated  staff.  Send  resume,  clips  and 
references  if  possible  to  Box  9523, 
Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR 
The  Las  Vegas  Review-Journal,  Neva¬ 
da's  largest  daily  with  a  circulation  of 
more  than  100,000  seeks  an  enthu¬ 
siastic,  creative  person  to  assist  super¬ 
vising  talented  local  news  staff. 
Responsibilities  include  coordination  of 
Sunday  news  features.  Must  have  solid 
copy  editing  skills.  Preference  will  be 
given  to  applicant  with  both  reporting 
and  managerial  experience.  No  layout 
experience  necessaiy.  Send  resume  and 
writing  samples  to  Charles  Zobell,  City 
Editor,  PO  Box  70,  Las  Vegas  NV 
89125-0070.  An  Equal  Opportunity 
Employer. 


ASSOCIATE  EDITOR.  We  are  looking  for 
an  editor  with  a  critical  appreciation, 
and  working  knowledge,  of  the  South — 
from  West  Virginia  to  Texas,  Kentucky 
to  Florida;  a  love  language;  an  eye  for 
detail;  heavy  editing  experience  on  a 
national  scale;  an  insistance  on  excel¬ 
lence;  and  a  desire  to  work  long  hours  to 
create  a  freelance-oriented,  eclectic 
interest,  eminently  worthwhile  maga¬ 
zine.  Send  an  introductory  letter, 
resume  and  salary  requirements  to  Box 
9425,  Editor  &  Publisher. 


EDITORIAL 


A  MAJOR  West  Coast  AM  is  taking 
applications  for  an  assistant  Metropoli¬ 
tan  Editor.  We’re  looking  for  candidates 
with  city  desk  editing  experience  who 
can  take  good  copy  and  make  it  better. 
Position  involves  night  shift  work  with 
opportunities  for  advancewment.  Excel¬ 
lent  salary  and  benefits.  Box  9532, 
Edito'  &  Publisher. 


A  PU.ITZER  PRIZE  winning  newspaper 
in  one  of  the  top  five  markets  in  the 
nation  is  looking  for  a  reporter  with 
experience  covering  politics  and  govern¬ 
ment.  Candidate  must  show  evidence  of 
breaking  the  big  story,  running  impor¬ 
tant  investigative  projects  and  major- 
league  writing  ability.  We  want  someone 
who  thrives  underpressure  against  top- 
notch  competition. 

Salary;  $3^000  plus. 

Send  resume  and  ten  clips  with  letter 
explaning  why  we  should  hire  you.  All 
inquires  will  be  kept  in  confidence.  Box 
9518,  Editor  &  Publisher. 


ASSISTANT  METRO  EDITOR 
The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  with  a  circulation  of 
127,000  daily  and  190,000  Sunday,  is 
seeking  a  skilled,  aggressive  editor  to 
supervise  talented  reporters  on  a  metro 
desk.  We  want  an  energetic  journalist 
who  has  a  proven  track  record  as  both  a 
reporter  and  editor-An  editor  who  is 
equally  skilled  with  words  and  with 
pMple,  an  editor  who  strives  for  excel¬ 
lence.  The  Eagle-Beacon,  Kansas' 
largest  newspaper,  wants  an  editor  who 
IS  committed  to  aggressive,  thorough 
coverage  of  Wichita,  Kansas  and  the 
Mid-West.  Send  a  detailed  resume, 
references  and  samples  of  your  work  to 
Martin  Donsky,  Metro  Editor,  Wichita 
Eagle-Beacon,  PO  Box  820,  Wichita  KS 
67201-0820. _ 

ASSISTANT  COPY  EDITOR  wanted  for 
25,000  circulation  Sun  Belt  daily. 
Must  have  excellent  writing  skills  and 
leadership  capabilities.  We  offer 
competitive  salary  and  professional 
work  environment.  Contact  Robert 
Naylor,  Jr.,  Metro  Editor,  The  Meridian 
Star,  Meridian  MS  39301,  bv  Dec.  20. 


EtP  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


AWARD-WINNING  TRI-WEEKLY  news¬ 
paper  in  Zone  4  is  searching  for  a 
managing  editor.  Strong  reporting, 
feature  writing  skills  and  knowledge  of 
layout  and  design.  Journalism  degree 
arid  experience  required.  Send  resume 
and  salary  history  to  Box  9520,  Editor  & 
Publisher. 


BUSINESS  REPORTERS 
The  Connecticut  and  Westchester  Busi¬ 
ness  Journals  are  seeking  quality  repor¬ 
ters  to  cover  business  trends  in  the 
heart  of  corporate  America.  Candidates 
must  have  a  minimum  of  one  year’s 
experience.  Business  news  background 
preferable.  Locations  in  Hartford, 
Connecticut  and  Portchester,  New  York. 
Send  resumes  and  work  samples  to  R. 
Strumer,  PO  Box  31,  Portchester  NY 
10573. 


CHIEF  PHOTOGRAPHER/* 
PHOTO  EDITOR: 

Gannett  newspaper  of  56,000,  gaining 
circulation  and  awards,  is  looking  for 
graphically  astute  department  head  to 
work  with  design  conscious  editor. 
Managerial  experience  a  plus.  We're  in 
sunny  CA,  near  San  Francisco.  Excel¬ 
lent  salary,  benefits,  friendly  staff. 
Send  resume,  samples  to  Philip  Book¬ 
man,  Executive  Editor,  C/0  Stockton 
Record,  PO  Box  900,  Stockton  CA 
95201.  No  phone  calls  please. 


CITY  MAGAZINE  EDITOR 
City  Magazine  is  one  of  the  fastest 
growing  metroareas  in  America  seeks  a 
sophicated,  experienced  professional 
editor  who  can  step  in  and  take  charge 
of  a  small  but  eager  staff.  Five  years  full 
time  city  or  Sunday  magazine  experi¬ 
ence  required.  Applicants  should  be  a 
good  writer,  good  editor  and  good 
idea”  person.  Send  clips  and  resumes 
to  PO  Box  8439,  Maitland  FI  32751. 


AWARD-WINNING  small  Oklahoma 
weekly  needs  hands-on  editor  who 
covers  all,  writes  well,  handles  camera 
and  understands  design.  Excellent 
future  with  advancement  opportunity. 
Write  Terry  Clark,  Waurika  News- 
Democrat,  117  West  Broadway,  Wauri¬ 
ka  OK  73573  or  call  (405)228-2316  or 
228-3117  evenings. _ 

CITY  EDITOR 

^ward-winning  100,000  circulation 
^aily  seeks  city  editor  who  loves  hard 
news  and  good  writing.  Must  have 
demonstrated  ability  in  story  planning, 
editing  and  newsroom  management. 
Should  have  3-5  years  experience  as  a 
supervisor  of  reporters.  Send  resume 
jand  appropriate  work  samples  to  Box 
9507,  Editor  &  Publisher. 

CITY  EDITOR-So.  Calif,  daily  seeks  city 
editor  with  strong  writing  and  editing 
skills  to  direct  staff  of  14  reporters. 
Knowledge  of  language  and  ability  to 
work  with  and  direct  enthusiastic  jour¬ 
nalist  a  must.  Contact  Stan  Whisen- 
hunt.  Managing  Editor,  Ventura  Star- 
Free  Press,  PO  Box  6711,  Ventura 
93006. _ 

COPY  EDITOR 

The  La  Crosse  Tribune  seeks  a  skilled 
copy  editor,  capable  of  sharp  editing, 
creative  layout  and  sharing  slot  duties. 
The  Tribune  is  a  36,000  circulation 
daily  and  Sunday  newspaper.  Write 
(don't  phone)  David  B.  Oner,  Managing 
Editor,  La  Crosse  Tribune,  401  North 
Third  St.,  La  Crosse  Wl  54601. 


COPY  EDITOR 

Pulitzer  prize-winning  Knight-Ridder 
daily  seeks  up  and  coming  editor  for 
universal  desk.  Two  years  experience 
preferred,  but  will  consider  standout 
grad.  Competitive  salary  and  excellent 
benefits.  Opportunity  for  wires  and 
layout.  Send  resume,  references  and 
work  samples  to  George  R.  Carter,  Copy 
Desk  Chief,  The  News-Sentinel,  FKJ  Box 
102,  Ft.  Wayne  IN  46801.  An  Equal 
Opportunity  Employer. 


COPY  EDITOR 

The  Providence  Journal-Bulletin  is  look¬ 
ing  for  an  experienced  copy  editor  with 
growth  potential,  willing  and  able  to 
move  from  the  rim  and  accept  more 
responsibility.  The  ideal  candidiate  will 
have  at  least  three  years  of  experience, 
including  layout,  and  wire  and  local 
copy  editing.  Competitive  salary  and 
benefits  plan  includes  dental  insurance 
and  tuition  reimbursement.  Candidates 
should  submit  a  letter  and  resume, 
salary  history  and  samples  of  their  work 
to:  Donald  Zimmerman,  Personnel 
Administrator,  The  Providence  Journal- 
Bulletin,  75  Fountain  St.,  Providence 
Rl  02902. 


COPY/LAYOUT  EDITOR 
Top  Southern  PM  daily  (40,000)  has 
immediate  opening  for  motivated, 
experienced  copy  editor  to  join  award¬ 
winning  10  person  news  desk.  Sharp 
editing  and  design  skills  necessary  as  is 
familiarity  with  VDT  system.  Salary  up 
to  $30,000,  depending  on  experience. 
Excellent  benefits.  Send  resume,  layout 
&  editing  samples  and  references  to  Box 
9522,  Editor  &  Publisher. 


COPY  EDITOR.  Immediate  opening  for 
a  person  with  1  to  2  years  experience,  a 
love  of  the  language  and  an  aggressive 
approach  to  editing.  Responsibilities  on 
this  15,000  Connecticut  daily  include 
working  with  local  and  wire  copy,  head¬ 
line  writing  and  layout.  Competitive 
salary.  Please  send  resume,  cover  letter 
with  examples  of  layout.  Box  9519, 
Editor  &  Publisher. 


COPY  EDITOR 

If  you  are  a  stickler  for  grammar  and 
have  a  flair  for  layout,  this  may  be  the 
job  for  you.  The  opening  is  on  a  six- 
person  universal  desk  of  a  34,000 
circulation  PM  in  the  Rocky  Mountains. 
Send  non-returnable  resume,  clips  and 
references  to  Paul  Mowry,  News  Editor, 
The  Daily  Sentinel,  PO  Box  668,  Grand 
Junction  CO  81502. 

DECORATING  WRITER 
Associate  in  expanding  department. 
Demands  strong  writing  skills.  Good 
sense  of  style  and  interested  in  decorat¬ 
ing  preferred.  Send  resume  and  writing 
samples  to  Editor,  Creative  Ideas  For 
Living,  PO  Box  2522,  Birmingham  AL 
35201.  A  publication  of  Southern 
Living,  Inc.  and  Time,  Inc. 

DESK  EDITOR 

16,000  PM  in  challenging  growth  area 
seeks  person  skilled  in  layout  and  edit¬ 
ing;  interested  in  graphics  and  design. 
Send  resume,  clips,  salary  require¬ 
ments.  Apply  to  carol  Talley,  Editor, 
The  Sentinel,  PO  Box  130,  Carlisle  PA 
17013. 


EDITOR 

Established  BPA  monthly  magazine 
seeks  editor  with  experience  to  do-it-all. 
The  take  charge  person  we  want  will  be 
responsible  for  planning,  conceiving, 
and  writing  articles  pertaining  to  the 
transportation  industry.  You  will  work 
wih  an  artist  and  assistant  editor  in 
laying  out  the  magazine,  and  making  its 
cover  and  inside  content  attractive  with 
our  readers.  Salary  for  right  person  is 
tops  in  Zone  3  for  this  position.  Write 
Box  9525,  Editor  &  Publisher. 

EDITOR 

For  twice  weekly  newspaper  in  Boston 
suburb.  Minimum  two  y^rs  experience. 
Top  quality  only  need  apply.  Part  of 
award-winning  weekly  group.  Clips, 
resume,  letter  to  Executive  Editor,  3 
Church  St.,  Winchester  MA  01890. 

EDITOR  for  fast  growing  prize-winning 
section  of  weekly  newspaper  grouyp  in 
growing  suburban  area  of  New  Jersey. 
Experience  required.  Send  resume, 
references,  clips  to  Executive  Editor, 
Recorder  Publishing  Company,  254 
Mercer  St.,  Stirling,  NJ  07980. 

EDITOR  foiwfive  day  daily  and  regional 
monthly  business  tabloid.  Degree  with 
minimum  2  years  experience.  Position 
requires  excellent  writing,  editing, 
photographic  and  layout  skills.  Some 
business  beat  background  desired. 
Staff  of  3  plus  stringers.  Salary  to 
$25,000  depending  on  experience. 
Contact  Michael  Tompkins,  Vice  Presi¬ 
dent,  News  Media  Corporation,  PO  Box 
615,  Clinton  IL  61727  or  call 
(217)935-3171. 


graphics.  Send  resume  and  tearsheets  to 
Ellen  Dahnke,  The  Jackson  Sun,  Po  Box 
1059,  Jackson  TN  38302. _ 

EDITOR-REPORTER  needed.  Must  be 
good  accurate  reporter,  fast  writer  and 
use  camera  with  a  strong  commitment 
to  small-town  journalism  and  communi¬ 
ty  dedication.  Permanent.  Send  resume 
to  Allan  Evans,  Daily  News,  Russell,  KS 
67665. 

PUBLISHER  for  December  7, 1985 


DAN  LIONEL’S  TIPS 
“Why  Box  Numbers?” 

“As  one  who  has  used  and  read  the  classified 
section  of  EDITOR  &  PUBLISHER  for  years,” 
writes  a  correspondent,  “I  am  annoyed  by  advertisers 
who  do  not  respond  to  persons  who  write  to  their  box 
numbers.”  Also,  he  continues,”!  wonder  why  univer¬ 
sities  and  newspapers  want  to  remain  incognito  by 
using  a  box  number.  A  lot  of  useless  correspondence 
could  be  avoided  if  people  know  to  whom  they  were 
writing — and  a  lot  of  time  could  be  saved  on  both 
ends. 

“I  feel  that  if  a  person  writes  to  a  box  number,  the 
advertiser  should,  at  least,  have  the  courtesy  to  reply. 
Even  saying,  ‘Thanks  for  writing’,  or  ‘We  received 
your  letter  but...’.” 

One  can  understand  the  writer’s  frustration  but  box 
numbers  do  serve  a  valid  need.  Advertisers  use  box 
numbers  for  a  number  of  reasons  but  high  on  the  list  is 
the  necessity  of  limiting  the  need  to  correspond  with 
applicants  whose  qualifications  are  not  suitable.  It  is 
estimated  that  the  cost  of  writing  a  business  letter 
today  is  nearly  $2.00.  Since  a  box  number  ad  can 
generate  as  many  as  100  or  more  replies,  the  cost 
becomes  an  important  factor.  On  the  other  hand,  is  the 
applicant  really  better  off  with  a  form  turn-down  when 
no  response  means  the  same  thing? 

Equally  valid  is  the  desire  for  anonymity  for  compe¬ 
titive  reasons,  internal  company  situations  and  the 
desire  to  prevent  a  mass  descent  on  company  facilities 
by  applicants. 

Ironically,  the  correspondent  noted  that  he  was 
currently  being  interviewed,  for  a  position  as  a  result 
of  applying  to  an  Editor  &  iHiblisher  Box  Number  ad! 

Note:  Have  you  a  question  about  preparing  or 
responding  to  a  classified  ad?  Send  it  to  Dan  Lionel, 
c/o  EDITOR  &  PUBLISHER  and  he’ll  answer  it  here. 

*The  aathor,  DAN  LIONEX.,  has  been  called  the  Dean  of  Classi¬ 
fied  Advertising.  Conductor  of  the  Classified  Clinic  for  “Editor  & 
Publisher”  for  numy  years,  Dan  has  been  Classified  Ad  Director  of 
nudor  metropUtan  newspapers.  Advertising  Director  of  the  New 
York  Post,  where  he  started  as  Classified  Manager,  an  officer  and 
director  of  the  Association  of  Newspaper  Classified  Managers, 
Chairman  of  the  Telephone  Sales  Committee  of  the  Sales  Execu¬ 
tive’s  Club  of  NY,  an  advertising  instructor  at  Brooklyn  College 
and  Pratt  Institute  and  a  A^uent  lecturer  on  classified  at  the 
American  Press  Institute. 


EDITOR 

Wanted  for  growing  weekly  newspaper. 
Must  have  ptrotographic  experience  and 
run  one  person  operation.  Excellent 
opportunity  for  the  right  person. 
Located  in  pleasant  community  in  Zone 
4.  Send  resume  and  salary  history  to 
Box  9504,  Editor  &  Publisher. 

EXECUTIVE 
SPORTS  EDITOR 

We  need  a  leader,  a  manager,  but  most 
of  all,  an  editor  to  supervise  a  staff  of 
12  full-timers  and  12  part-timers  in 
coverage  of  eveiything  from  prep  to 
pros.  We’re  looking  for  someone  with 
superior  skills  in  planning,  news  judg¬ 
ment  and  editing,  to  turn  a  good  sports 
section  into  a  great  one.  nease  send 
letter,  resume  to  Bill  Dunnellon,  Execu¬ 
tive  Editor,  Daily  Record,  55  Park  PI., 
Morristown  NJ  07960.  Include  tear- 
sheets  or  Sunday  sections  you  have 
produced,  ^lary  range  $35-45  K. 


GROWING  ZONE  1  PM  daily  needs  a 
skilled  copy  editor  and  an  experienced 
reporter.  Resume,  references,  salary  his¬ 
tory  and  five  work  samples  to  Box  9533, 
Editor  &  Publisher. 

EXPERIENCED  REPORTERS 
For  three  beats:  county  government, 
courts,  and  senior  citizens  andd  social 
services  for  afternoon  paper  of  80,000 
circulation  in  growing  Sun  Belt  City 
(Zorte  6).  Two  to  5  years  experience 
required.  Salan  adjustable  to  experi¬ 
ence.  Box  9512,  Editor  &  Publisher. 


FLEX  YOUR  MUSCLES: 
30,000-40,000  7-day  daily  in  Eastern 
Pennsylvania  is  looking  for  city  editor 
with  strength  of  character  and  dedica¬ 
tion  to  excellence.  Must  be  strong  editor 
of  copy  with  leadership  skills  and 
capaciW  for  management.  References  a 
must.  Box  9389,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


FLORIDA  DAILY  NEWSPAPER  looking 
for  an  experienced  reporter,  hardwork¬ 
ing,  self-starter,  with  good  grammar. 
Photography  a  must.  Non-smoker.  Send 
resume,  copy  of  transcript  of  grades, 
references  and  clips  to  The  Vero  Beach 
Press  Journal,  PO  Box  1268,  Vero 
Beach  FL  32961. 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thou¬ 
sands  of  journalistic  professionals, 
1985  will  be  the  best  year  ever  for  the 
industry,  because  this  year  is  the  year 
for  the  job  market  where  the  markets 
are  wide  open  from  coast  to  coast  from 
every  aspect  of  the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands 
down! 

...here  at  Media  Talent  Network 
Management  Consultants,  we  stand 
prepared  and  ready  to  do  what  it  takes 
to  win  that  job  for  you.  We  have  an 
excellent  reputation  and  are  a  national 
nuirketing  consulting  firm  in  the  indus¬ 
try  catering  to  the  broadcast,  literary, 
and  entertainment  professionals  from 
coast  to  coast. 

For  career  marketing  informaion  on 
available  journalistic  careers  write  or 
call  Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  stric¬ 
test  confidence. 


INVESTIGATIVE  REPORTS 
Investment  Dealers'  Digest  magazine  is 
beginning  to  produce  the  best  financial 
journalism  in  the  country.  Solid  repor¬ 
ters  of  both  a  financial  and  non- 
financial  background  are  urged  to  reply 
for  a  great  opportunity  in  an  expansion 
emvironment.  Respond  with  note  and 
resume  to  Derek  Drew,  Investment 
Dealers'  Digest,  150  Broadway,  New 
York  NY  1()038. 


INVESTIGATIVE  REPORTER— WTOL- 
TV,  the  CBS  affiliate  in  Toledo,  Ohio  is 
looking  for  a  full-time  investigative 
reporter.  Prior  TV  experience  is  not 
required,  but  a  proven  track  record  as 
an  investigative  reporter  is.  We  have  a 
serious  commitment  to  news  and  are 
looking  for  someone  with  the  skills  and 
experience  to  find  good  stories.  Court 
and  police  experience  preferred.  If 
you're  interested,  send  a  resume,  clips, 
references,  and  salary  requirements  to 
Rick  Gevers,  News  Director,  WTOL-TV, 
730  North  Summit  St.,  Toledo  OH 
43604. 


LAYOUT,  copy  and  headline  editor.  If 
you  respect  the  graphics  of  “USA 
Today,"  the  news  judgment  of  “Time” 
and  the  common  touch  of  “People", 
send  clips,  samples  and  resume  to 
Kevin  Giles,  Managing  Editor,  The 
Bismarck  Tribune,  Box  1498,  Bismarck 
ND  58502. 


LIFESTYLE  REPORTER.  English  or 
journalism  degree  perferred.  Must  be 
able  to  type  proficiently  and  use  35 
millimeter  camera.  Non-smoker.  Send 
resume,  copy  of  transcript  of  grades, 
references  and  clips  to  The  Vero  Beach 
Press  Journal,  PO  Box  1268,  Vero 
Beach  FL  32961. _ 

LIVING  SECTION  EDITOR 
'Vyoming’s  No.l  daily  for  the  last  five 
years  seeks  a  Rocky  Mountain-area  jour¬ 
nalist  with  one  or  two  years  of  experi¬ 
ence  in  reporting,  photography  and 
layout.  Gillette's  a  young  town  filled 
with  interesting  people  and  stories  to  fill 
the  Living  section.  In  addition  to  the 
challenge  of  community  journalism, 
you'll  find  good  company  benefits. 
Send  us  your  resume,  references  and 
clips  today.  The  News-Record,  Box 
3006.  Gillette  WY  82716. 


HELP  WANTED 


EDfTORIAL 


MAGAZINE  WRITERAXIPY  EDITOR 
We  need  a  versatile  journalist  to  write 
for  our  new  university  magazine  and  to 
handle  a  wide  variety  krf  copy  and  publi¬ 
cations  duties.  Applicants  should  have 
2  to  5  years  experience,  including 
magazine  or  newsipper  feature  writing 
and  some  copy  editing.  Strong,  snappy 
writing  skills  a  must.  Some  knowledge 
of  marketing  a  plus.  If  you  can  move  to 
Pittsburg,  this  is  an  opportunity  for 
learning  and  growth  at  one  of  America’s 
leading  universities.  Excellent  benefits. 
Send  a  resume  and  copies  of  your  three 
best  writing  samples  to:  Joseph 
Witucki,  172  niackc^  Hall,  Universi¬ 
ty  of  Pittsburg  PA  152M. 


MANAGING  EDITOR  for  Zone  1  busi¬ 
ness  newspaper,  circulation  25,0(X). 
Strong  reporting,  feature  writing  skills, 

?:ood  knowledge  of  business  and 
inance,  experience  with  layout  and 
design.  Currently  monthly  but  needs 
strong  editor  to  expand  to  bi-weekly 
coverage.  Send  resume,  clips,  salary 
required  to  Box  9483,  Editor  & 
Publisher. 


MANAGING  EDITOR 
Excellent  opportunity  with  Creative 
Ideas  For  Living  (national  circulation  of 
750,0(ra)  a  publication  of  Southern 
Living,  Inc.  and  Time,  Inc.  required  3  to 
5  years  experience.  Responsible  for 
copy  editing,  supervising  freelance 
writers,  and  issue  planning.  Send 
resume  and  writing  samples  to.  Editor, 
Oeative  Ideas  for  Livii^  PO  Bm  2522, 
Birmingham  AL  35201. 


MANAGING  EDITOR 
Ten  paper  group  of  free  circulation 
weekly  needs  a  proven  leader  to  guide  a 
staff  of  23  reporters  and  photography. 
We  are  located  in  beautiful  fast  growing 
western  Michigan.  Candidates  should 
have  solid  experience  in  layout, 
community  journalism  and  manage¬ 
ment.  Excellent  opportunity  for  right 
pyon.  Send  cover  letter,  resume,  and 
clips  to:  Herman  Sjoerdsma,  Publisher, 
Advance  Newspapers,  PO  Box  237, 
Jenison  Ml  49428. 


NONE  OF  YOUR 
.  .  .  BUSINESS 

None  of  your  dull,  dry  business  writing, 
that  is.  We're  looking  for  an  experienced 
writer  as  much  at  ease  writing  about 
people  as  portfolios— someone  who  can 
find  out  what's  behind  board  room  deci¬ 
sions  and  get  beneath  the  tuff  facade  of 
CEO.  Our  growing,  dynamic  business 
team  include  a  dozen  writers  and  edi¬ 
tors  responsible  for  AM/PM/Weekend 
news  coverage  and  our  new  weekly  busi¬ 
ness  magazine,  circulation  25(j,000. 
Business  writing  experience  helpful  but 
not  essentiahability  to  write  bri^t,  inci¬ 
sive  and  concise  stories  is.  Fiw  years 
experience  a  minimum.  Send  clips,  re¬ 
sume  and  references  to:  Gerald  P.  Mer- 
rell.  Business  Editor,  The  Virginian-Pilot 
and  the  Leader-Star,  150  West  Bramb- 
leton  Ave.,  Norfolk  VA  23510. 


OPINION  PAGE  EDITOR 
The  Journal  Times,  a  38,000  daily  in 
Racine,  Wisconsin,  has  an  opening  for 
an  opinion  page  editor.  We  are  sewing 
an  editor  for  an  exciting,  innovative, 
hard-hitting  page  that  stimulates  reader 
involvement  and  interaction.  The 
successful  candidate  will  have  at  least 
5  years  of  daily  reporting  and  editing 
experience:  he  or  she  wilT  be  a  skilled 
writer,  able  to  make  creative  use  of 
photographs  and  graphics,  edit  with 
insight,  and  enjoy  meeting  the  public 
and  being  aware  of  all  aspects  of 
community  life  and  activity.  Please 
direct  a  resume,  examples  of  your  best 
work  and  a  letter  explainirw  why  you  are 
the  right  applicant  to:  Peter  D  Fox, 
Editor,  The  Journal  Times,  212  Fourth 
St.,  Racine  Wl  53403.  The  application 
deadline  is  December  13,  1985. 
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EDfTORIAL  EDITORIAL  EDITORIAL  EDITORIAL 


NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all 
departments.  The  New  England  News¬ 
paper  Association  nnaintains  a  person¬ 
nel  referral  service  to  assist  our  news¬ 
papers.  Send  us  your  resume  and  we 
will  use  it  to  fulfill  inquiries  from  news¬ 
papers  in  the  market.  Anyone  may  parti¬ 
cipate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspaper 
Association,  Personnel  Referral 
Service,  70  Washington  Street,  Salem, 
MA  01970. 


OUTDOOR 

WRITER/EDITOR 

$25-38K 

If  you  can  combine  active  hunting,  fish¬ 
ing  interest  with  strong  writin^reporting 
skills  we  may  have  a  spot  for  you  in 
Seattle,  Wa.  We  are  the  Nation's 
Larg^  Outdoor  Weekly  with  12  Zoned 
editions,  175,000  circulation  and  35 
years  of  progr^ive  publishing  experi¬ 
ence.  We  n^  writer^editors  with  VDT 
experieiKe,  high  production  capability 
and  deadline  pressure  ability.  Some 
travel,  plenty  of  50  hour  weeks,  lots  of 
responsibility/freedom  and  a  very  good 
chance  to  advance.  Special  preference 
for  applicants  currently  living  in  Zones 
6,  7,  8,  9.  Salary:  DOE  and  drive! 
Resume,  clips  and  salary  history  to 
PERSONNEL  DEPT. 

PO  Box  C-19000 
Seattle.  WA  98109 


THE 

INDUSTRY’S 

MEETING 

PLACE 

E&P  CLASSIFIEDS 
(212)  675-4380 


REPORTER 

Reporter  for  award-winning  lively  daily 
newspaper  in  progreuive  north^stern 
Indiana  city  25  miles  from  urban 
center.  Good  pay,  benefits,  opportunity. 
Some  photo^phy,  sports  helpful,  not 
required.  Writer  Jim  Barbieri,  Editor, 
News-Banner,  PO  Box  436,  Bluffton  IN 

46714. _ _  _ _ 

REPORTER 

The  Exeter  News-Letter,  a  southern 
New  Hampshire  weekly  nevrspaper,  has 
an  opening  for  a  general  assignment 
reporter  to  cover  county  government 
and  towns  surrounding  Exeter.  Some 
experience  or  a  Journalism  degree  would 
be  desirable.  Please  apply  only  if  you 
are  already  located  in  New  England  and 
willing  to  drive  to  Exeter  for  an  inter¬ 
view.  Send  resume  and  samples  to: 
Robert  M.  Herbert,  Editor,  Rockin^m 
County  Newspapers,  PO  Box  250, 
Exeter  NH  03833. 


SEVEN-DAY  21,000  circulation,  morn¬ 
ing  newspaper  is  seeking  an  aggressive, 
community  oriented,  city  editor  to 
direct  a  young,  talented  and  energetic 
staff.  The  candidates  we  seek  should  be 
well-rounded  in  news  and  feature 
reporting,  with  and  aptitiude  for  news¬ 
room  leadership.  Primary  responsibili¬ 
ties  will  be  to  direct  city-side  staff  in 
local  and  regional  coverage,  local 
photos  and  local  section  page  layout 
and  design.  Editing  skills  essential. 
Excellent  salary  and  benefits.  Contact 
Cindy  Eikamp,  Managing  Editor,  Aber¬ 
deen  American  News  ,  TO  Box  4430, 
Aberdeen  SD  57401.  A  Knight-Ridder 
newspaper. 


SMALL  CONN.  DAILY,  part  of  fast¬ 
growing  group,  seeks  ^neral  assign¬ 
ment  reporter  who  can  breathe  life  into 
routine  beat  stories  and  unearth  uncom¬ 
mon  local  tales  that  need  telling. 
Competitive  salary,  benefits.  Send 
resume,  clips  to  Box  9517,  Editor  & 
Publisher. 


SPORTS  EDITOR 

We're  a  small  but  aggressive  daily  in 
eastern  Zone  7  with  an  emphasis  on 
local  sports.  We  have  high  speed  wire 
and  laserphoto  to  help  get  the  job  done 
completely  and  on  deaoTine.  If  you  work 
hard,  like  local  sports  and  small  town 
living,  send  cover  letter,  resume,  non- 
returnable  samples  and  salary  expecta¬ 
tions  to  Box  9493,  Editor  &  Publisher. 


SPORTS  EDITOR  needed  by  rapidly 
growing,  award-winning  45,000  daily  in 
Poconos  region  of  Northeastern 
Pennsylvania.  The  right  candidate  will 
be  a  strong  leader  interested  in  manag¬ 
ing  a  Stan  of  9  full-timers.  Althou^ 
vre're  looking  for  a  top-notch,  full-time 
administrator  with  management  experi¬ 
ence,  the  person  we  hire  must  also  be 
proficient  in  both  layout  and  sports  writ¬ 
ing.  He  or  she  must  be  able  to  thrive'  in  a 
fiercely  competitive  environment  and 
have  the  background  to  prove  it.  Salary 
will  be  competitive  and  the  fringe  bene¬ 
fits  excellent.  But  the  real  benefit  in 
working  for  us  is  the  opportunity  to  be 
part  of  an  operation  dedicated  to  excel¬ 
lence.  Applicants  should  send  3  writing 
samples,  3  layout  samples,  a  resume 
and  references  to  Scott  Wasser,  Asst., 
Managing  Editor.  The  Times  Leader,  15 
N.  Main  St.,  Wilkes-Barre  PA  18711.. 
No  calls,  please. 


SPORTS  EDITOR 

We  need  a  dynamic  sports  writer/editor 
to  cover  area  high  schools,  layout 
pages,  shoot  some  photos,  coordinate 
part-time  sports  writers.  We  are  a  group 
of  award-winning  semi-weeklies  in 
•Central  Eastern  Arizona.  White  Moun¬ 
tains  offer  skiing,  hunting,  fishing. 
Send  resume^  clips  to  Jack  Tanner, 
White  Mountain  Publishing,  TO  Box 
1570,  Show  Low  AZ  85901. _ 

SPORTS  EDITOR  experience  not  as 
important  as  good  grammar,  common 
sense  and  willingness  to  work.  Contact 
George  Frasher,  The  Daily  Leader,  TO 
'Box  619,  Leesville  LA  71496.  (318) 
239-3444. 


THINK  ABOUT  YOUR  FUTURE 
AND  OURS 

Because  we  intend  to  be  a  great  news¬ 
paper,  we  never  stop  looking  for  great 
reporters.  If  you're  one,  and  might  like 
to  sign  on  with  one  of  the  best  non¬ 
metro  newspapers  in  the  country,  let  us 
know  who  you  are  and  where  you  are. 
We  don't  have  an  opening  at  the 
moment,  but  when  we  do,  we'll  hire  the 
best.  If  you  have  at  least  5  years  daily 
newspaper  experience  and  think  you'll 
know  an  outstanding  opportunity  when 
you  see  one,  send  us  a  letter  and  a 
resume  and  we'll  send  you  a  copy  of  our 
newspaper.  If  that  doesn't  convince 
you,  nothing  we  can  say  is  likely  to. 
Send  to  Box  9464,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 


1 - 

The  Fort  Lauderdale  News  and  Sun- 
Sentinel  is  looking  for  a  graphic  director 
to  oversee  the  newspaper's  entire 
graphics  presentation  and  assist  in 
developing  a  design  philosophy.  The 
position  requires  an  extensive  back- 
round  in  typography,  photography, 
lack  and  white  and  color  reproduction. 
Some  knowledge  of  computer  grahics 
would  be  helpful.  Candidates  must  have 
the  ability  to  communicate  effectively, 
work  closely  with  other  editors  and  have 
thorough  understanding  of  composing 
and  other  production  departments.  This 
is  a  staff  position  that  will  report  direct¬ 
ly  to  the  managing  editor.  No  phone 
calls  please.  Send  resume  to  Earl 
Maucker,  Managing  Editor,  News  and 
Sun-Sentinel  Company,  101  North  New 
River  Drive  East,  Fort  Lauderdale,  FL 
33302.  EOE. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. _ 

TOP  POLITICAL  REPORTER 

EXPERIENCED  BUSINESS  WRITER 
JOB  BANK  has  immediate  openings  for 
an  experienced  political  writer  at  an 
East  (^st  metro  daily  and  an  exper- 
iertced  business  writer  at  a  Midwest 
metro.  For  information  on  these  Jobs 
call  Director  Debra  Bissinger,  at  (b09) 
786-1910.  There  is  no  referral  fee  for 
these  positions.  JOB  BANK  has  75 
openings  at  newspapers  around  the 
country.  For  a  free  information  package 
write  JOB  BANK,  1909  Cinnaminson 
Ave.,  Cinnaminson,  NJ  08077. 

Versatile  general  assignment  writer, 
strong  in  hard  news  and  features,,  neede 
at  twice-weekly  Knight-Ridder  news¬ 
paper  in  Florida  Keys.  Excellent  bene¬ 
fits.  Camera,  VDT  skills  helpful,  but  will 
train.  J-school  g^  preferred  for  this 
entry-level  slot.  Stnd  resume,  clips  to 
Jackie  Harder,  The  Keynoter,  TO  Box 
158,  Marathon  FL  33050.  No  calls. 

WANTED  general  assignment  reporter 
for  Texas  (Tulf  coast  daily  (8,000  circu¬ 
lation).  Needs  motivated  individual  who 
can  handle  a  variety  or  beats.  Send 
clips,  resume  to  The  Daily  Tribune,  Box 
1551,  Bay  City  TX  77414  or  call 
(409)245-^55. _ 

WE  ARE  LOOKING  FOR  WINNERS. 
Competitive  small  Zone  6  daily  needs  a 
experienced  photographer,  copy  editor 
and  lifestyle  editor.  Two  to  3  years 
experience  mandatory  for  photographer 
and  copy  editor.  Zone  6  applicants 
preferred.  Box  9516,  Editor  & 
niblisher. 


We're  looking  for  two  solid  reporters  to 

Ca  young  staff  brimming  with  ability. 

Sandusky  (Ohio)  Register  is  a 
27,000  PM  (30,000  Sunday)  daily  on 
Lake  Erie's  south  shore.  Send  resume, 
4  news  stories  and  4  features  to  314  W. 
Market  Street,  Sandusky  OH  44870. 

WIRE  DESK/COPY  EDITOR  sought  for 
10,000  circulation,  Monday  through 
Friday  daily  in  northern  California  resort 
community.  Must  have  2  to  3  years 
experience  editing  copy,  and  computer 
and  layout  skills.  Send  resume  and 
examples  of  work  to  Managing  Editor, 
Linda  Bowen,  Tahoe  Daily  Tribune,  TO 
Box  1358,  S.  Lake  Tahoe  CA  95705. 

ZONE  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its 
10-member  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.  J.  Kennedy, 
News  Editor,  The  Vindicator,  TO  Box 
780,  Youngstown  OH  44501-0780.  No 
phone  calls,  please. 


_ FREELANCE _ 

FREELANCE  BUSINESS  WRITERS. 
Young  200,000  plus  circulation  nation¬ 
al  business  magazine  for  chief  financial 
officers  needs  news  and  feature  contri¬ 
butors.  Must  have  solid  experience  in 
business/financial  reporting.  Resume 
and  clips  to:  William  Soudier,  Senior 
Editor,  CFO  Magazine,  268  Summer 
St.,  Boston  MA  02210. 


LEGAL  WRITER-Established  lawyer 
familiar  with  matters  relating  to  long¬ 
term-care  facilities  to  write,  free-lance, 
bimonthly  column  (1,500-3,000 
words)  for  national  trade  magazine. 
Send  resume  wth  clips  to  Box  9452, 
Editor  &  Publisher. 


_ SALES _ 

EXPERIENCED  AND  HIGHLY  MOTI¬ 
VATED  display  advertising  sales  people 
needed  for  the  Des  Moines  Shopper  Net¬ 
work,  Iowa's  largest  shopper.  For  more 
information,  calf  Dave  Neuharth,  Assis- 


MINORITY  COLLEGE  STUDENTS 
AND  RECENT  GRADS 


Com  font  nM  AmusI  Newtibf  Mkmttr  Job 
Of/mWoHy  (Memeo 

Hofstra  UnivarsIty  □  Hempstead,  N.Y. 
January  24  &  25,  1986 

For  interviews  with  recruiters  from  major  newspapers,  news 
services  and  newspaper  groups  far  oviaM  aid  Met  ai^M 

Mws  asaktads.  Last  year's  recruiters  included  Newsday,  The 
New  York  Times,  New  York  Daily  News,  Chicago  Sun  Times, 
The  Boston  Globe,  The  Dow  Jones  Newspaper  ^nd.  The  Wall 
Street  Journal,  The  Washington  Post,  Los  Angeles  Times,  The 
Miami  Herald,  Capital  Cities  Communications  and  many  more 
large  and  small  dailies  from  the  eastern  U.S. 


Journalism  major  not  required.  No  charge.  Free  lunch  both 
days.  Convenient  to  transportation  and  housing.  REGSTRATON 
DBIDlfC  OBBMER  II,  1W. 


IfiBlitrdlQa  laforwaMoK  JOC,  Community  Affairs  Dept, 
Newsday.  Long  Island.  NY  11747.  (516)  454-2172. 
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ATTENTION!!! 

1985-1986 

JOURNALISM 

SCHOOL 

GRADUATES 


Editor  &  Publisher 
extends  to  you,  as  a 
graduation  gift,  one  free 
insertion  in  the  Positions 
Wanted  Section  of  its 
January  4,  1986  issue.  In 
addition,  if  you  run  your  ad 
one  more  tinte  you  will  be 
charged  the  two-time  rate 
of  $2.90  per  line  for  the 
second  ad.  If  you  run  your 
ad  two  more  times  you  will 
be  charged  the  three-time 
rate  of  $2.50  per  line  for 
second  and  third  issues, 
and  if  you  run  your  ad 
three  mores  time  you  will 
be  charged  the  four-time 
rate  of  $2.30  per  line  for 
each  of  the  last  three 
issues. 

Whether  or  not  you  take 
advantage  of  the  multiple 
rate  discount,  your  ad  in 
our  January  4,  1986 
REVIEW  &  FORECAST 
Issue  Is  free. 

GUIDELINES— 

1. Ads  must  not  exceed  7 
lines  (37  characters  per 
line).  We  reserve  the  right 
to  edit  copy  to  fit  space 
requirements. 

2. Use  of  E&P  box  numbers 
will  not  be  accepted. 

3. Journalism  school  and 
graduation  date  must  be 
specified  to  E&P  (but  not 
necessarily  in  ad  copy). 

4. AII  ads  must  be  MAILED 
to  E&P  with  prepayment 
enclosed  for  additional 
insertions.  No  telephone 
calls,  please. 

5. Deadline  for  receipt  of 
ads;  December  16, 1985. 

Editor  &  Publisher  would 
like  to  welcome  you  into 
the  wonderful  world  of 
journallsmi 


HELP  WANTED 


JOB  LEADS 


GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call 
(805)687-6000  Ext.  R-4261  for  cur¬ 
rent  federal  list. 


_ PRODUCTION _ 

ASSISTANT  PRODUCTION  MANAGER 
MAILROOM 

Assistant  Production  Manager  needed 
for  state-of-the-art  distribution  mail- 
room  in  new  facility.  Daily  and  commer¬ 
cial  operations.  Successful  candidate 
will  have  demonstrated  excellent  orga¬ 
nizational  and  administrative  skills, 
preferable  in  an  other  mailroom.  If  you 
are  a  leader  who  wants  to  join  a  dynamic 
organization  submit  a  resume  and 
salary  history  in  confidence  to  Box 
9534,  Editor  &  Publisher. 


COMPOSING  ROOM 
SUPERINTENDENT 
Growing  suburban  daily  (Zone  2)  news¬ 
paper  over  35,000  ABC  circulation 
seeks  take-charge  professional.  Work¬ 
ing  knowledge  of  D.E.C.  front-end 
system,  state-of-the-art  typesetters  and 
proven  management  skills  in  all  phases 
of  composing  room  functions  is  neces¬ 
sary.  Must  be  capable  of  assisting  in 
development  of  plans  for  upgrading 
equipment  and  procedures  as  need 
arises.  Ideal  spot  for  number  2  person 
in  larger  newspaper  to  move  up.  Ciompe- 
titive  salary  and  benefit  package.  Send 
resume  including  salary  history  to:  Box 
9484,  Editor  &  Publisher. 

NIGHT  SHIFT 

PRODUCTION  SUPERVISOR 
We  are  seeking  an  experienced  produc¬ 
tion  supervisor  for  the  night  shift  in  our 
composing  department,  tensive  know¬ 
ledge  of  composing  operations  is  re¬ 
quired.  Basic  knowledge  of  camera  room 
and  pressroom  is  helpful.  This  position 
supervises  a  staff  of  12.  Mail  resume  to 
Personnel  Director,  Daily  Camera,  1048 
Pearl  St.,  Boulder  CO  80306.  AA/EOE. 


PUBUC  RELATIONS 

PUBLIC  RELATIONS  DIRECTOR— The 
City  of  Enid,  Oklahoma  (population 
50,363)  is  accepting  applications  for  a 
Publications  Director  through  Decem¬ 
ber  31,  1985.  Salary  range 
$21,480-$27,420  plus  good  benefit 
package.  Requires  degree  with  major 
course  work  in  public  relations  or  public 
administration  preferred.  Send  resume 
to  City  of  Enid,  Personnel  Department, 
PO  Box  1768,  Enid  OK  73702.  EOE. 


PHOTOGRAPHER 

MORE  THAN 
PAPPARAZZI 
WANTED 

to  obtain  photos  of  national  personali¬ 
ties  with  their  automobiles.  Brief  quotes 
of  why  the  person  likes  his  car  required. 
Please  attach  returnable  samples  of 
your  work  in  note  for  details  to  trade 
magazine,  COLLISION,  PO  Box  M, 
Franklin  MA  02038. _ 


_ PROMOTION _ 

PROMOTION  WRITER 
Seeking  a  versatile  copy  writer  for  in- 
house  promotion  staff  of  major  South 
Florida  Daily.  Must  be  an  analytical 
thinker  who  can  handle  creative 
consumer  ads  as  easyly  as  research 
oriented  sales  pieces  or  multi-image 
audio/visual  presentation.  Need  that 
rare  blend  of  imaginsation  and  speed, 
bravery  under  fire.  Three  years  agency 
or  in-house  advertising  experience 
required.  Send  resume  and  xeroxed 
sample  to;  Box  9514,  Editor  & 
Publisher. 


MISCELLANEOUS 

COLOR  SCANNER  operator  needed  for 
newspaper  reproduction.  Only  qualified 
laser  generated  dot  scanner  operators 
need  apply.  Zone  9.  Send  resume  to  Box 
9531,  Editor  &  Publisher. 


POSITIONS 

WANTED 

.  POSITIONS  WANTED 

EDITORIAL 

MANAGING  EDITOR— highly  skilled, 
heavily  experienced,  consistent  top 
award  winner,  circulation  builder.  Shirt¬ 
sleeve  editor,  know  all  phases  news- 

room  management,  mature,  intelligent. 
Seek  small  to  medium  daily  or  Targe 
multi-weekly  setup.  (603)  898-51/5 
after  12  noon  EST,  or  Box  92(X),  Editor 
&  Publisher. 

ADVERTISING 

If  you  are  need  of  a  Marketing  or  Adver¬ 
tising  Director  please  contact  me.  4 
years  as  AD  Director  at  15,000  daily, 
and  3  years  as  Corporate  Advertising 
Director.  My  record  and  references  will 
speak  for  themselves.  I'm  ready  to  make 
my  move  to  the  50  to  100,000  top 
Advertising  spot.  Box  9524,  Editor  & 
Publisher. 

PULITZER  PRIZE  WINNER 

SEEKS  FRESH  START 

1  have  been  published  this  year  many 
times  in  national  and  international 
magazines  and  newspapers.  1  also  nave 
solid  experience  on  metro,  suburban 
and  state-wide  outfits.  So  let's  make  a 
deal.  Give  me  a  Managing  editorship- 
subject  to  your  authority  as  executive 
editor  and/or  Publisher-along  with  the 
power  to  hire  and  fire-which  1  will  use 
judiciously-and  in  return  you'll  get  a 
solid  pro  who  knows  the  news  business 
and  can  build  a  fine  product  which  will 
be  good  for  business  and  do  honor  to 
our  heritage  as  journalists.  Prefer  New 
York  Metro  area  wili  seriously  consider 
all. 

aRCULATION 

CIRCULATION  DllRECTOR 

Sales  and  marketing  oriented  circula¬ 
tion  pro  iooking  for  a  new  challenge.  An 
effective  communicator  and  admini¬ 
strator,  with  solid  management  experi¬ 
ence.  A  proven  record  in  ABC  audits, 
postal  regulations,  subscriptions, 
fulfillment  and  circulation  computer 
systems.  Seeks  creative  opportunity  in 
newspaper/magazine  field  in  Southern 
Caiifomia.  Write  to  Box  9351,  Editor  & 
Publisher. 

PHOTOJOURNALJSM 

PHOTOJOURNALIST 

Missouri  J-school  grad  with  three  years 
daily  and  weekly  newspaper  experience, 
seeking  full-time  photoiournalism  job. 
Award-winning,  innovative,  hard¬ 
working.  Call  or  write:  Chris  Beck  5940 
Cass  Ave.,  Apt  1-F,  Westmont,  IL 
60559,  (312)  852-7989  or  (312) 
234-4007. 

ClR(njLATION  MANAGER.  8000  daily. 
Diperienced  Zone  7  man  seeks  work. 
Box  9424,  Editor  &  Publisher. 

EDHORIAL 

AWARD-winning  editor  seeks  hands-on 
news  or  sports  job.  Prefer  Sun  Belt  or 
California  city;  now  in  frigid  Northeast.  If 
your  paper  is  good  but  rau  want  it  to  be 
better.  I'm  your  man.  Box  9528,  Editor 
&  Publisher. 

PRODUCTION 

PRODUCTION  DIRECTOR 
Knowledgable  all  phases  of  newspaper 
operations,  front  to  back.  Cost  and 
quality  conscious.  Proven  track  record 
and  highest  references.  Box  9374, 
Editor  and  Publisher. 

Award-winning,  hard-hitting  editor  for 
63,000  plus  readership  publication 
seeks  adventure.  Charisma  not  cash  a 
priority.  20  years  front-line  experience. 
Write:  Terry  Kennedy,  PO  1349,  Lucer- 
ne  Valley  CA  92356  or  call 
(619)248-6074  anytime. 

PHOTOGRAPHER 

COMPETITIVE  NEWS  SHOOTER,  1  1/2 
years  on  daily  plus,  seeks  position  on 
daily  30K  or  larger,  any  zone.  Pictures 
and  resume  on  request.  Jon  Hurd  (305) 
798-3721. 

BEEN  A  WRITER  and  reporter  for  vari¬ 
ous  federal  agencies.  Interested  in 
doing  my  reporting  and  writing  on  the 
outside.  Will  consider  all  offers.  Box 
9511,  Editor  &  Publisher. 

YOU  MAY 
TAKE  ONE 
GIANT  STEP... 

toward  a  better  job 
by  placing  your  ad  in 

E  &  P’s 

Positions  Wanted 
section! 

BILINGUAL  Spanish  UCLA  Econ  grad 
with  journalism  certificate  and  experi¬ 
ence  seeks  reporter's  position  with  a 
daily.  Can  relocate  in  the  Southwest. 
Clips,  awards.  Box  9499,  Editor  & 
Publisher. 

EMPLOYED  EDITOR,  experienced, 
backwoods  to  big  cities,  seeks  top  spot' 
daily  newsroom.  Proven  leader.  Knows 
readability  and  prof  itabili^  not  opposite 
goals.  Box  9469,  Editor  &  Publisher. 

E&P  Employment  Zone  Chart 
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SHOP  TALK  AT  THIRTY 


Exploring  the  role  of  the  ethnic  press 


By  Robert  Israel 

Ethnic  and  religious  newspapers 
should  establish  an  active  presence  in 
their  specialized  communities  and 
within  their  communities-at-large. 

Journalistic  options  should  be  kept 
open  without  losing  sight  of  the  exclu¬ 
sive  readership,  but  acknowledging 
that  readership’s  interdependency 
with  neighbors  in  all  areas  of  the 
globe. 

Editing  a  58-year-old  Jewish 
oriented  weekly  with  a  circulation  of 
18,000  in  the  Rhode  Island  and  south¬ 
eastern  Massachusetts  area,  I  have 
found  it  possible  to  produce  dynamic 
results. 


Yet  the  scope  of  the 
newspaper  is  not  isolated 
to  the  Jewish  community. 


When  1  became  managing  editor 
three  years  ago,  the  paper  had  drifted 
into  becoming  a  tired  organ  most  peo¬ 
ple  ignored  and  discarded.  It  featured 
canned  news  from  the  Jewish  Tele¬ 
graphic  Agency,  by-passing  local 
stories.  It  was  unorganized  and  had 
no  clear  format  or  focus.  It  provided 
loyal  subscribers  with  announce¬ 
ments  of  births,  deaths  and  weddings, 
as  well  as  the  going  price  for  a  corned- 
beef  sandwich  at  Miller’s,  a  local  deli, 
but  not  much  else. 

I  felt  readers  deserved  a  better  deal 
and  went  around  to  meet  with  them, 
scheduling  speaking  engagements, 
getting  to  know  them,  asking  for  their 
ideas  and  participation.  They  had 
plenty  to  tell  me.  They  were  itching  to 
get  involved,  to  communicate. 

Someone  suggested  the  return  of  a 
Yiddish  column,  or  rather,  a  Yiddish- 
English  column.  The  Jewish  press  be¬ 
gan  in  this  country  as  the  Yiddish 
press  when  the  immigrants  first  ar¬ 
rived  here  at  the  turn  of  the  century.  I 
went  out  and  found  a  writer  who  files 
a  column  bi-weekly. 

The  local  board  of  rabbis  wanted 
input.  They  also  write  a  bi-weekly  col¬ 
umn  on  a  rotating  basis  among  their 
members. 

The  synagogues  and  agencies  in  the 
area  regularly  participate.  The  Jewish 
Family  Service  has  a  monthly  column 

(Israel  is  editor  of  the  R.I.  Jewish 
Herald,  Pawtucket,  R.I.) 


written  by  their  staff.  Community 
centers  send  news  releases  and 
photographs  of  activities.  Religious 
schools  are  involved  and  are  high¬ 
lighted  in  a  special  education  issue 
each  year.  A  stringer  that  free-lances 
for  the  paper  regularly  makes  the 
rounds  and  reports  on  social  func¬ 
tions.  People  I  meet  while  on  speaking 
engagements  routinely  call  me  with 
story  suggestions. 

Balanced,  unbiased  reporting  is  my 
credo.  When  a  labor  strike  occurred 
at  the  Jewish  Home  for  the  Aged,  I 
interviewed  strikers,  management, 
elderly  residents,  union  organizers 
and  families.  Volunteers  that  gave  of 
their  time  to  keep  the  Home  running 
during  the  strike  were  profiled. 

Yet  the  scope  of  the  newspaper  is 
not  isolated  to  the  Jewish  community. 
The  community-at-large  is  encour¬ 
aged  to  exchange  ideas  and  opinions. 
And  I  have  sought  a  reciprocal  agree¬ 
ment  with  other  media  outlets. 

The  Providence  Journal-Bulletin 
has  published  several  of  my  commen¬ 
tary  pieces  on  their  opposite-editorial 
page.  When  I  traveled  to  Israel  this 
summer,  they  published  my  report  on 
Rhode  Islanders  who  had  made  Israel 
their  home  in  the  Sunday  Journal 
Magazine. 

The  local  chapter  of  the  National 
Conference  of  Christians  and  Jews 
asked  me  to  join  their  panel  of  judges 
for  the  “Books  for  Brotherhood  and 
Sisterhood’’  contest.  Together  with 
three  other  judges,  we  read  several 
hundred  essays  by  Rhode  Island 
school  children  who  discussed  ways 
of  combating  prejudice  in  their  com¬ 
munities.  The  winning  essays  have 
been  published  in  their  hometown 
newspapers. 

Television  station  Channel  12  in¬ 
vited  me  to  be  on  their  questioning 
panel  for  the  “Newsmakers’’  pro¬ 
gram,  interviewing  clergymen  about 
the  controversial  creche  in  Pawtucket 
(where  my  newspaper  is  published), 
and  about  other  religious  and  civic 
issues.  Radio  station  WHJJ  now  fea¬ 
tures  one  of  the  newspaper’s  col¬ 
umnists  every  week  for  a  talk  show. 

The  newspaper  regularly  features 
announcements  of  interfaith  services. 
My  weekly  editorials  explore  ways  of 
establishing  racial  and  religious  har¬ 
mony,  especially  in  the  light  of  recent 
anti-Semitic  and  inflammatory  re¬ 
marks  by  Louis  Farrakhan  and 
others. 

One  of  the  problems  facing  the 


ethnic  and  religious  press  today,  par¬ 
ticularly  the  Jewish  press,  is  competi¬ 
tion  with  house  organs  run  by  philan¬ 
thropic  organizations  which  publish 
public-relations  newspapers.  These 
newspapers  present  the  “news”  in  a 
one-sided  pro-agency  format.  This 
distorts  the  purpose  of  a  newspaper 
which  is  to  inform  its  readers  in  an 
unbiased  manner. 


If  my  newspaper 
publishes  an  editorial 
critical  of  Israel,  lets  say, 
people  get  upset,  but  for 
the  wrong  reasons. 


If  my  newspaper  publishes  an 
editorial  critical  of  Israel,  lets’s  say, 
people  get  upset,  but  for  the  wrong 
reasons.  They  are  so  used  to  seeing 
positive  reports  from  the  philanthro¬ 
pic  agency,  the  Jewish  Federation, 
they  get  miffed  when  we  don’t  follow 
the  party  line. 

This  distortion  of  the  newspaper’s 
function  in  the  community  has  cre¬ 
ated  what  one  writer  referred  to  as 
“the  Jewish  press  wars.” 

At  a  recent  conference  at  Harvard’s 
Widener  Library,  100  Jewish  journal¬ 
ists  from  around  the  world  addressed 
this  issue.  An  editor  told  me  a  horror 
•  story  of  how  a  Federation  newspaper 
successfully  put  an  independent 
newspaper  out  of  business  by  starting 
a  rival  publication.  This  has  prompted 
a  professional  organization,  the 
American  Jewish  Press  Association, 
to  form  a  watchdog  committee  to 
mediate  future  disputes. 

(Continued  on  page  46) 
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ToBecomeAGreat Editorial  Writer, 
Stone  HadTbLayDom  The  Law 


WEtlker  Stone  got  his  first  news¬ 
paper  jdD  while  working  his  way 
through  law  school.  Once  bitten, 
he  stayed  in  journalism  to  become 
editor-in-chief  of  Scripps  Howard 
Newspapers  and  one  of  America's 
most  respected  editOTial  writers 
Ibday,  The  Walker  Stone  Awards 
reward  &e  best  editorial  writers 
with  ca^  prizes,  a  plaque, 
and  the  kind  of  recogni-  — 

tion  that  helps  keep  ^ 

them  in  the  business  % 


Newspapermen  and  newspaper¬ 
women  in  the  United  States  and  its 
territories  are  eligible. 

Judges  for  1985  are  Ray  Jenkins, 
editorial  page  editor.  The  Baltimore 
Eveningj  Sun;  Hap  Cawood,  editorial 
page  editor,  Dayton  Daily  News; 
and  William  Hornby,  senior  editor. 
The  Denver  Post. 

—  blanks  and  foct  sheets  are 


available  from  The  Walker  Stone 
Awards,  Scripps  Howard  Foun¬ 
dation,  1100  Central  Hust  TDwer, 
Cincinnati,  Ohio  45202. 

Send  us  your  best  editorials  If 
they're  good  enough,  you  could 
find  yourself  working  your  way 
through  a  lot  of  congratulations 
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